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AOL Time Warner Digital-AgC AiPWaVBS Battle Begins invenni universal 
Awaits FCC's OK Spare Spectrum Due To Digital TV Gonwslon ! Shnuld Droadcasting Signs UMG's Morris 



BY BILL HOLLAND 
and BRIAN GARRITY 

Tilt' I'V'tlcral Tnifit' Ciininiis- 
.siun (KTCi has unanimously 
approwd the $1 1 1 liillion Amer- 
ica (Inline (.AOl.l Time Warner 

Iloir Will i\}pif right /.s.shcs- 
Fare hi Seir Congress? 



mergei". Inil the eompanie.^ may 
lia\e 111 wait until tlie new year 
I'or the Federal f'ommunica- 
tion.s Commission (KCC) to OK 
the transaction. The deal was 
announced 11 months apt. 

Il'tml I II I'cil nil jiitfli '"^If 



May De Key To Expansion Df Wireless industry 



BY FRANK SAXE 

NEW YORK — Imattine driving 
down the road listeninj; to music 
from your cell phone. Y(H1 pidl into 
the filling station, and instead of 
pulling out your credit card, yoti 
wave your phone near the pump to 
pav for the gas as you shop for a 
new CI). 

Pull into the driveway, hit a hut- 
ton, lights come on, garage ojHms. 
and the oven starts cooking dinner 
This inay sound like a .«cene out of 
"The .Iet.sons." yet this wireless 
world as envisioned by Nicholas 
Negrop4)nle in his 1995 hook "Being 
Digital" is already here in part.s of 
the world. 



Rhino Retrofest Tour 
To Celebrate Pop Culture 



BY RAY WADDELL 

NA.^HVll.LK— Retro specialist 
Rhino Itecords will expand its role 
as a curator of pop culture with 
Khino Retrofest, a multi-act nation- 
al tour in development 
for summer 2(MI1. 

Acts, venues, and pro- 
motional partners are 
lieing lined up for the 

tour, which will 

he produced by 
M a n h a 1 1 a n - 
liase<l entertainment firm the -lohn 
.Schreiher (iroup. 

Rhino Retrofest is being hilled 
as a music-driven celebration of 
po|> culture, featuring multiple 
stages, headlining artists, and 
interactive exhibits. The festival 




is patterned after the label's suc- 
cessful 21st anniversary festival 
held in lt)9U. which drew' more 
than 1.5. 000 attendees to the 
Santa M(Uiica (Calif.) Civic Cen- 
ter That event featured 
some SO acts on two 
stages, 80 vend(»rs sell- 
ing various retni mer- 
chandise, and various 
interactive at- 
tractions. 
The original 
Retrofest was a "huge hit." [)ar- 
ticularly from a publicity and 
marketing standpoint, accord- 
ing to (Jarson Koos, senior VP 
of marketing f{ir Rhino. He 
adds that an increased focus on 

iCillltiimnl nil jtiini 7'it 



LLBOARD EXCLUSIVE 



In less tha'i 20 years, the I'.S, 
w ireless industry nns blossomed 
into a ourgeonmg industry with 100 
million suh.-^TitK'rs, and it contin- 
ues to grow at a rate of 25'? to :10'? 



Fedeial 

Communications 
Commission 



a year. Globally, there are more 
than 470 million wireless suh- 
scrilx.'rs. That number is ex|)ected 
to reach 1.3 billion within the next 
five years. By then, the Strategis 
Group estimates. 148 million Amer- 
icans will f)wn cell phones, using 
them an average of 233 minutes 
fCnnlitntril tin iHtftr 71) 



MUSIC TO MY EARS 




earthy Soars On Warner's 
'Angels & Cigarettes': P. 3 



Get A Free Kide? 

BY FRANK SAXE 

NEW YORK— "The Great Spec- 
trum Giveaway" is what .some critics 
CiJI it, TItey lixik at the liillions of dol- 
lars that wireless companies are 
pivparing to bid in auctions for spec- 
trum space. Then they (lueslion why 
broadcasters were allowed to keep 
their current analog ad<lress while 
also being given a new spectrum 
home I'or digital (l)TV) sigimls. 

Federal Communications Com- 
mi.ssinn (FCC) Chaii'nian William 
Kennard has been among those 
mo.st critical of what broadca.sters 
have Iwcn allocated by Congress. In 
an October speech at the Muse- 

ft'diiliiiiinl nil jutflf 



BY BRIAN GARRITY 

NEW YORK— With the ink 
barely dry on .Seagram Co.'s 
merger with Vivendi S.\ and 
Canal Plus, the 
new company — 
in one of its first 
orders of busi- 
ness — moved to 
Tirm up manage- 
ment stability in 
its music divi- morris 
sion by signing I'niversal Mu.sic 
Group (CMG) chief executive 
Dfiug Morris to a new five-year 
deal. Financial terms were not 
disclased. 
The iie-uiiping of Monis cnnms 
fCiifitiiiiinl nil jiai/r 7'i\ 
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Zabala Set To Take Over 
Warner Mosic Latio America 



BY LEILA COBO 

MIAMI — "These past years, we've 
been concerned with building the 
organization. Now, we want to Ik' an 
important player in the A&R field." 
says Inigo Zabala, a formei' memU'r 
of S|ianish pop/rock 
group La Union who 
has been appointed 
president of Warner 
Music Latin Ameri- 
ca (WMLA), effec- 
tive .hm. 1. 

As the person responsible for 
Warner Music International's activ- 
ities in the CS. and the Latin 
region. Zabala will be based in New- 
York and report to Warner Music 
International (WMI) chairman 
CEO .Stephen Shrimpton. 



o 

WARNER MUSIC 

LM N A'.'[l", 



Zabala will succeed Andre 
Midani, who has held the jwst .since 
1995 and w'ho will now take on a 
consultancy role with the company, 
effective I)ec. 31. ["or mimths now. 
rumors had l)een swirling about the 
impending retire- 
ment of Midani. an 
icon in the music 
industry who.se 
career spans nearly 
five decades and who 
has been with the 
ZABALA Latin division of 
WMI since its inception in 197(). 

Zabala. 40, who was most recent- 
ly named executive VP for WML.\ 
in August, was widely expected to 
take his place. 

I(\nftiiuieti lilt SO) 





UNLESS YOU'RE USING REALAUDIO 8, 
IT JUST WON'T SOUND RIGHT 




Sometimes Internet audio doesn't exactly come out sounding like it was meant to sound. You need 
RealAudio' 8. It captures more of the highs and lows in the music before it leaves the station. 
In fact, nearly 9 out of 10 people tested couldn't tell RealAudio 8 at 64kbps from the original CD. 
And RealAudio 8 can immediately cut your bandwidth costs by up to a third of what you're already 
paying. It just adds up. Better sound and better use of bandwidth equals better business. Let us show 
you how to put RealAudio 8 to work for you. Visit realnetworks.com/listen or call 800.444.8011. 

e 2000 RMlN«tworkl. Inc. All Right! RtMrved RcalNctwOfks. RealAudio and the Real logo are registered trademarks of RealNetworks. Inc. 
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Eliza earthy: Art Where 'Angels' Tread 



"I gi'ew up with the old ballads — the mysterious songs about lovers 
coming back from the deatl. stoiins ci-ashlng, people dving, rivers in 
spate — ^iuid it's always veiy ajxKaiJjptic and veiy descriptive. I like to 
use a lot of iniiigerj' to evoke things in my songs because that's the 
kind of worid I gi'ew up in." 

The s])eaker is Elizij Carthy, the English vocali.stysongvviiter/fid- 
dler e.\ti-ioi\lin;iht' widely civdited with bringing the eerieieaithy 
essence of the I'.K. folk mu.sic heritage to contemijoraiy autliences. 
But the 25-yeai'-old t Uiughter of rennvi-ned hasband-and-wife duo Mai- 
tin Carthy and Nonna Water^wn is no prissy preservationi-st. and her 
new album, "AngEls And Cigarettes" (Warner Bros.), due for state- 
side release .Jan. 30, Ls a landmark achievement in mood-building 
songcratt. ius well as a keen swlhesis of ;U1 her ;u1istic stivngtKs, 

Witness the foif tMxling "T\-ain Song." in which Ciulhy piDves her- 
self well-schooled in the tr,ulitioii.s of allegorical balladrj' luid c-aution- 
arj' storj'-weaving. Caithy bows her \nolin with libidi- 
nous treafl. the rhythm hesitjiting ju-st a hail's bixsidth 
behind the main character's quickened heaitbeat a.s 
she .spies on the object of her imflilfilled affection. Tlie 
singer's vocal gi-ows incantatoiy as she siiins a near- 
halludnatoiy tale of a lonely young woman in heat, her 
rapt longing and raw delu.sions cTesting in a sudden 
harsh fla-sh of self-iwognition. 

"It's a .song about sexual fantasizing," sa.ys Carthy, 
"this girl watching this complete -stranger and pixi- 
jecting all the things .she wants in a fellow onto this one: 
'He's a demon lover and a spirit ual man' — he's nic-e but 
not loo nicC". And she's doing this piu-ely on seeing him 
walk past the window eveiy few houi-s. and sometimes 
she catches him getting di^essed." The l.vrics aix! rich- 
ly nuiuiced. each observation recited a.s if informed by 
direct e.xperience: "I .seek him in candlelightA\'hy do I 
seck'?/l can love his body and I don't have to s|wak/WeU. 
I sttMxl by his shoulder and I blew on his face/In his 
eyes were the pa.stures of a much gi^eener pUice." 

But an actual encounter between the two at a neai'- 
by ti-ain .station leads to mortification rather than roniiuice. "It's not 
only »ol what she imagined," explains Caithy. "but she finds out that 
he was doing exactly the same thing to her — and it fiieaks her out. She 
can't deal with it and leaves" — catdiing the same ti-ain that lent her 
rootle.ss fantasies a metaphoric sense of license. Caithy says the song 
is fiction but iiispiix'd by iui apiutment with no privacy that she once 
had in a bkxrk of iwv hou.'^es in Edinburgh, Scotland. 

"When I imi^ine that song as a film." she saj-s. 'it's all set at dusk 
or nighttime, ver>' dark and rainy, with the lights on in two windows 
saves the sti'eet imm each other." 

"TVain Song" has the same ominous allure of di'amatic halladiy dat- 
ing back to 1\idor England (148.>-lfi03). when the golden age of the 
English carols coincidcti with songs of more seculai" apijeal like "Diink 
lb Me Only With Thine Eyes" (Kilfi) and the U-agic "Bai-bra Allen." 
But whereas odes of that distant era often told of life's external hazaixls 
and cruel twists, Carthj^s latter-day power-folk material wains of the 
pitfalLs of personal selfishness and of isolate<l, interior lives. 

In 1998 Carthy created a .sprawling bridge between the old tradi- 
tions and the new when she released the double-album "Red Rice" 
(Tbpic Reconis), which earned a Mercuiy Music Prize nomination for 
its novel revivalism via trip-hop, jazz, and Caribbean shadings (on the 
"Red" disc) and stately electric folk (on the "Rice" set). Other Tbpic 




projects ("Heat, Light & Sound," IHiXi, and "Eliza Caithy & The Kings 
Of Calicutt." 1997) also tested the parameters of past and present song 
fonns, but "Angels And Cig-arettes" is a conscious leai» forward. 

"I'm ceitainly applying a lot of the skills I've learned in the studio 
through the interiiretive stuff." sa.vs Carthy. "but the only thing I want- 
ed to convey in the other reconis was how cool English traditional 
masic wa.s. I wasn't semng my owti pui-pases on those ix'conis, and I 
am on tliis album. I'm not good at living in a fantiisy worid, and I want- 
ed the .songs to reflect where I am and what Fve done. The three years 
leading up to the making of this album were e.xhau.sting emotionally 
iuid physically. I was quite ill for a long time with asthma — the song 
•Biieathe' Ls about that. And I toured all over the worid with my par- 
ents or with my own bimd: Australia, A.sia, the States, and Eurniie. I 
had a fantastic time, but what I wasn't exiXKling was tliat I would feel 
this mas.siv e sense of dtsplacement. and that's what led to those songs 
being written. I'd been aw ay for so long, and starting 
fix)m so young, I didn't feci I belonged anywhere." 

Eliza McCartney was bom Aug. 2^, 197.5, in Scar- 
borough. North Yorkshire, England, into the fai-m- 
based musical family headed by father Maitin and 
mother Noma — herself one of the Watei'son clan 
fameii for their unaccom|)anied haiTOony singing of 
Victoiian hymns and other ti-aditional folk material. 
Miutin was c<iually renowned iis an iictor turned skif- 
fle mu.sician whose rendition of "Your Baby 'As Gone 
Down The Plug Hole" (on the liMvi "Hootenanny In 
London" collection) was ada|)te<l by Creiim on "Dis- 
raeli (deal's" as "Mother's Lament." If fabled Swarbor- 
ough seems a i)icture.sc|ue birthplace for Eliza, it's 
woith noting her dad taught Paul Simon the version of 
the medieval "Sc-aitiorough Fair" that Simon reinter- 
preted with Alt Caiiiinkel for their No. 1 1 hit in 19(58. 

Eliza Caithy has been equally bold in iwasting clas- 
sic melodies like "Miller And The I ass" (on "Rice") for 
cunx'nt fiuv. but on new cuts like the e.xquisite "Per- 
fect" and the outs|)oken "The Company Of Men," she 
tips the biUiUice of |X)wer in modem relationships to make pungent 
points about .shared illusions. "I've given blow jobs on couches," she 
sings on the "Com|)any" track, 'to men who didn't want me any- 
more" — and then pulls the rug out fix)m under her smug partners by 
noting, "Tliey always think all I want is to stayAVhen what I really 
want is to get my fix/And then gel away." 

Carthy -says, "The scenaiio at the beginning of that song is .such a 
humiliating thing, but it's iJso hiliuious because it's so desperately sad 
and funny at the same time — ^for both parties. Who's to say the girl's 
not jast after a quick whatever as well? There's a lot of laziness in rela- 
tionships, where guys can't get it out of theii- heat Ls that the giri doesnt 
have handcuffs secre'te<l on her |)crson lo chain hhn dovm. It ruins a 
lot of relationships where if the guy hatln't been so paranoid about con- 
tix>l and things that didn't e.xLst, we could have had .some ftin." 
So why is the album called "Angels And Cigai'ettes'".' 
"Hie title's derived," she says with a laugh, "fixim an unfinLshed song 
that didn't make it on the record, but it succinctly described the mood 
of the rest of the album and the idea that evei-jthing is coiruptible. 
The things we love aren't necessarily the things that are good for us, 
and even amazingly beautiilil creatui'es like angeLs can lall to earth." 
Carthy giggles. "Some of them are walking around right now with the 
iiestofus." 



Billboard Awards Help Spike Winners' Sales 



BY CARLA HAY 

NEW YORK— Oeed and Destiny's Child 
were among the top acts benefiting from 
prominent increases in album .sales after 
this year's Billboard Masic Awai-ds. 

The nth annual awards show, held in 
Las Vegas and televised Dec. 5 on the Fox 
network, was the highest-rated program 
in its time slot among 18- to 49-year-olds 
and teens, according to Nielsen Media. 

With an overall 7.:3 rating and 1 1 share 
(reaching about 11 million U.S. house- 
holds), the show was also Fox's highest- 
rated special in the jiast 10 months, accord- 
ing to the network. 

Creed performed its hit "Higher" and 
won the award for rock artist of the yeai-. 
The band's current Wind-Up Records 
album, "Human Clav" — No. 4 this issue on 
The Billboard 2()(l-^had a gain in 

sales (a 73,000-unit increase) for a total of 
299,000, according to SoundScan. That 
increase is the highest for all the artists 



who appeai-ed on the awards show. 

"Creed was definitel.v one of the big 
sales winners in the week after the 
[awai'dsj," reports Stuart Fleming, pur- 
chasing director of retail chain HMV USA. 
"It's because of Creed's appearance on the 
awards show, and they've been gaining 
momentum from 
other recent expo- 
sure they've been 
getting, such as the 
(Nov. 30) My VHl 
Mu-sic Awards." 
Artist of the year 
winner Destiny's Child experienced the 
biggest sales-percentage increase. Its 
Columbia Reeoi-ds album, 'The Writing's 
On The Wall," jumped 45.7'7o in sales (a 
25,000-unit increase to 79,000), soaring 
from No. 47 to No. 35 on The Billboard 200 
this issue. 

The R&B/pop trio performed its No. 1 
hit "Independent Women Pait I." It also 




won the awards for duo/group of the year, 
Hot 100 singles artist of the yeai; and Hot 
100 singles duo/group of the year. 

"When an artist on an awai*ds show per- 
forms well and wins an award, it's a win- 
win situation." says Fleming. 

Other Billboard Music Awards artists 
whose albums had double-digit percent- 
age-sales increases after the show includ- 
ed 'N Sync (which co-hosted the show with 
comedian Kathy Griffin). Faith Hill, Brit- 
ney Spciu-s, Dixie Chicks, Christina Aguil- 
era, Mystikal, 3 Doors Down, Toni Brax- 
ton, Baha Men, and Sisqo — all of whom 
performed and/or won awartls . 

"We saw big increases in sales from 
Ci-eed, Faith Hill, and Dixie Chicks," notes 
Ross Hewson, head buyer for the Owings 
Mills, Md. -based retail chain Record & 
T^pe TVaders. "In general, the artists who 
perform at awards shows benefit the most. 
There was a lot more interest in the Bill- 
board Music Awards this year." 
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A INDJVIDLJAUTY |CAN 1 BE MEi"! • RACHELLE FERRELi. • c^v^foi 


33 




NEW AGE 

ii A DAY WITHOUT RAJN • ENYA • Kiimt 


36 




POP CATALOG 

# FATTH A HQLJOAY ALf^UM * KENNY G * '^J^T^ 


14 




R&B/HIP-HOP 

* THE UNDERSTANDING 
MEMPHIS BLEEK • ^nr a (=f;i a nFF jam 


26 




• THE BILLBOARD HOT 100 • 

A JNOEPENDENT WOMEN V^^l 1 • DESTINY'S CHILD • COtuMtiiA 


76 




AOULT CONTEMPORARY 

A IF YOU RE GONE " MATCHBOX TWENTY • l*va 


66 




ADULT TOP 40 

# WITH ARMS WIDE O'^N ■ CREEO * *^r^D L^' 


66 


H 


COUNTRY 

* UY NEXT THIRTY YE/\RS • TIM UCCRAW • tuKt! 


30 


O 
T 


DANCE / CLUB PLAY 

# LtVIN FOR LOVE • NATALIE COLE • tiXKlRA 


28 


S 
1 


DANCE / MAXI-SINGLES SALES 


28 


N 

G 


HOT LATIN TRACKS 

■tt YO TE AMO • CHAYANNE • lOf'JY DISCOS 


35 


L 
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R&B/HIP-HOP 

# INDEPENDENT WOMEN PART 1 • DESTinnr'S CHILD • COtuMSiA 


24 


S 


RAP 

* BAffV IF YOU (7E READY 
SNOOP DOGG PRESENTS DOGGY S ANGELS • . i . 


23 




ROCK / MAINSTREAM ROCK TRACKS 

* LOSER • 3 DOORS DOWN • riiLmeuC 


67 




ROCK / MODERN ROCK TRACKS 

* HEMORRHAGE jlN IVTY HANDS) * FUEL ■ ^SO MLAiC 


67 




TOP 40 TRACKS 

' ti INDEPENDENT WOMEN PART 1 • DESTINY'S CHILD • COIUMWA 


68 


V 


• TOP VIDEO SALES • 

* FANTASIA 2000 • uimt rvSNH' home VIDEO 


60 


D 


DVD SALES 

* GONE IN 60 SECONDS • icxitmiDf* HOW viuto 


60 


E 
O 


KID VIDEO 
* MARY-KATE & ASHLEY: OUR UPS ARE SEALED 

raAMAR vinFO 


61 


S 


RENTALS 

* GLADIATOR * IJREWA'ORKS HOWf ENTERTAlWffNI 


60 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* RICHNG WITH THE KING • B.B. KING & ERIC CLAPTON • nu >t W^iv 

CONTEMPORARY CHRISTIAN 

* WOW - 200 1 THE YEAR S 30 TOP CHRlSTtAN ARTISTS AND HITS 

VARIOUS ARTISTS • 

GOSPEL 

* CHRISTMAS WrTH YOLANDA ADAMS • YOLANDA ADAMS • tUKiJW 



KID AUDIO 

* OISNEY S CHRISTMAS COLLECTION • VARIOUS ARTISTS • *ALI UtSMv 



THE BILLBOARD LATIN 50 

* Ml REFLEJO • CHRISTrNA AGLNLERA • ifCA 



MUSIC VIDEO 

* UVt AT MACHSON SQUARE GARDEN • 'N SYNC • mt , ZOMBAVOeo 



REGGAE 

* ART AND UFE • BEENIE MAN ■ ^Of^McG vibes vp 



WORLD MUSIC 

* WTO LEI THE DOGS OUT • BAHA MEN • i LLWvt 



HOUDAY 

* DREAM A DREAM • CHARLOTTE CHURCH • SOWCiamicm 



THIS WEEK THIS WEEK THIS WEEK Bj||[3^r^ THIS WEEK THIS WEEK THIS WEEK 



Ttr Bf Tut Htwi 

6 Brofldcaslers plan lo light a 
ruling by Itie U S Copyright Ottice 
that they must poy royalties on 
Webcasts. 

A«niTi B Mmic 

1 0 Executive Turntable: Brian 
Cellar is promoted to VP of 
international marketing lor Epic 
Records Group. 
1 2 0-Town makes the jump 
from the small screen to the 
stereo With its self-tilled debut 
on J Records 
1 2 Die Beat: Sophie B. 
Howkins and Rykodisc team lo 
form Trumpet Swan Records. 
1 7 Continental Drift: Josh 
Roy Brown takes listeners on a 
musical journey with "Can't 
Look Back ■ 




1 8 Popular Uprisings: Gospel 
singer Dorothy Norwood looks 
to score crossover success with 
"Ole Rickety Bridge.' 

1 9 Reviews ft Previews: 
Albums Irom Etta Jomes, Roger 
Waters, and Bob Sinclor are in 
the spotlight. 

22 RftB: R&B newcomer 
Joheim makes his debut on 
Divine MillAfl/arner Bros, with 
"Ghetto Love ' 

23 Words & Deeds: Web 
sites offer exposure to often- 



iniEwsftPRnriras 




unheard African hip-hop. 
23 Rhythm Section: A soles 
bump propels Destiny's Child to 
the top of Hot R&B/Hip-Hop Sin- 
gles & Tracks with "Independent 
Women Part I.' 
27 Dance: Countrv singer K T 
Oslin tries her hand ol clubland 
With a remix ol "Come On-A My 
House ' 

29 Country: Songwriter Leslie 
Batcher steps into the spotlight 
with her Worner Bros, debut, 
"Love Letters." 

33 Jazz/Blue Notes: Vocalist 
Pamela Knowles Interprets the 
poetry of Yusef Komunyakoo on 
"Thirteen Kinds Of Desire.' 

34 Songwriters ft Publish- 
ers: For El^l U.K.'s Bob Clifford, 
ifs all about matching the song 
to the project- 

35 Latin Notas: Kevin Cebollo 
combines R&B and salsa on 
his RMM debut, "Mi Primer 
Amor.' 

44 Pro Audio: Surround 
2001 otters a look at the future 
of sun-ound sound. 

37 Universdl Music Ger- 
many's new choirman/CEO, Tim 
Renner, mops out ttie compa- 
ny's future. 

40 Hits of the World: The 



Beatles' reign continues, os 
they fop 1 1 International charts 
with"!.' 

41 Global Music Pulse: After 
going platinum stateside. Dido 
looks to earn recognition in her 
notlve U K 

MacMiiti » MmtTiw 

54 EMI sells Muslcmoker 
slock to BCG Strategic Inves- 
tors. 

56 Rewil Track: With ongoing 
industrywide consollddtion, 
Alliance Entertainment may be 
considering its options 

57 Declarations of Indepen- 
dents: Here are indie titles that 
could moke registers ring this 
holiday seoson. 

58 Sites + Sounds: Myplay com 
letocuses on digital-sub- 
scription and back-end 
services. 

59 Home Video: To thwart the 
flow ol imports, internallonol 
video executives push tot less 
time between movie and video 
releoses 

61 Child's Ploy: New Teletub- 
bles title aims to get kids more 
physically active. 



65 Boom In '80s oldies sta- 
tions roises questions about the 




durability of gold formats. 
67 The Modem Age: Eve 6's 

Jon Slebels talks about how the 
perfectionism influenced "On The 
Roof Again.' 




69 Music Video: Studio M 
launches on Independent music 
video network. 



46 UpdoteAiOOdworts: 8Stops7 

releases a limited-edition 

disc to benefit Children of 

the Night 

62 Classifieds 

75 Hon 00 Spotlight: 0 

Town, J Records' debut act 

scores its first No. I on the Hot 

1 00 Singles Soles chart with 

"Liquid Dreoms.' 

80 Between the Bullets: The 
Beatles reclaim the No. I spot 
on The Blllboord 200 from 
Bockstreet Boys. 

81 Blllboard.com: WhoTs 
online this week 

82 Market Watch 

82 Chart Beat: Charlotte 
Church's "Dreom A Dream' 
breoks into the top 1 0 of The 
Billboard 200 
82 Homefront: Billboard 
releases its 2001 "International 
Buyer's Guide.' 



Fashion Firm Fubu Starts Label Backed By Universal 



BY MARCI KENON 

NEW YORK— Universal Records and 
fashion company Vvlaa, the Collection have 
signe<l a joint- venture agreement launch- 
ing Fubu Records, a full-service label fea- 
turing hi|>hop. R&B, !ind imp artists. 

"We talked about this 
deal two years ago," 
says Jeiin Ri^ins, exec- 
utive VP/GM of Univer- 
sal Records. "They 
recently brought us 
three brand-new acts, 
and we signed the deal 
ba,sed upon tluit." riggins 

Monte Lipman, pres- 
ident of Universiil Records, says the part- 
nership "allows Universal Ka explore alter- 
native marketing and distribution 
channels, while working with Fubu 
Reconls to break new artists." 

Fubu had a choice of pjirtner^ but '"went 
with Universal because there was a natu- 
ral excitement between us," .says Carl 
Bro«'n, co-partner of Fubu, the Collection 



d imp artists. 



and president of the label. "We looked at 
the lineup of lUlLsta they have. It coincides 
with what we are trying to do over here. 
We kind of fit in there more so than with 
any of the other [labels]." 

"They've got a very powerful brand 
niune, smd we are in the 
music business," Rig- 
gins s;iys of the assets 
each company brings to 
the table. "It's a part- 
nership in that we dis- 
cuss everything. It is 
important that every- 
thing we do be discussed BROWN 
and agreed upon." 

Riggins says that Fubu's tliivct line to 
young people also nruikes the union apijeid- 
ing. "Most of our reconls are sold to young 
America, and Fubu's name is vei-y, very 
powerful in that arena," she siiys. 

So fiu; Fubu has signed two rap artists 
and a male R&B duo hut declines to iden- 
tify them. A GM and an A&R representii- 
tive have been hired. 



Brown says that the company will use 
its free-standing stores located in such 
countries as Germany, South Africa, and 
Japan to market the label's products. "We 
will create tie-ins as long as it makes 
.sense," says Bmwn. "We exiject to use our 
stores for marketing and distributioiL We 
will also do a lot of adverti.sing |tie-ins j." 

Brown believes that Fubu's interna- 
tional di.strihution network, as well as its 
proven marketing record in branding 
Fubu, gives the company a good shot at 
.succeeding as a label. Riggins agrees. "We 
arc going to take our music into 5,000 
[new] accounts \ia Fubu. We are going to 
put sampler's in the jmckets of the jeans, 
and they will be available across the count- 
er'. You will also be able lo buy Fubu CDs 
in the jeiuis de|)artment." .she says. 

Fubu's first release, due mid-2001, will 
be a compilation consisting of "our new- 
acts, along with established acts fi-om other 
labels," Brown says. "When it comes to 
clothing, we give them exactly what they 
want. We expect to do that in music, too." 
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Inpop Plans Expansion 

Moseley Joins Christian l^ltelAs Parbier 



BY DEBORAH EVANS PRICE 

NASHVILLE— Veteran Christian 
music industry executive Jeff 
Moseley has become a general 
partner in Inpop Records, the label 
launched last year by the News- 
boys' Peter Furler, First Company 
Management's Wes Campbell, and 
Australian businessman Dale Bray. 
Moseley will continue to operate his 
M2.0 Communications and newly 
formed INO Records. 

Moseley's involvement comes 
after former Myrrh Records VP of 



pendent label, including my own, 
one of the biggest needs sometimes 
is capital infusion, and that's some- 
thing I can bring to the table — cap- 
ital to help them really invest in 
marketing, as well as the infra- 
structure," he says. 

"Ever since the label started, I 
often went to him for advice," says 
Campbell, Inpop partner and long- 
time Newsboys manager. "Jeff 
brings a stabilizing factor as far as 
long-range goals and financial plan- 
ning, and he is so good when it 




marketing Steve Ford joined the 
label last month as VP/GM. These 
moves fuel the label's plans for 
expansion in 2001. 

"Wes and Peter asked me to 
come in and be partners with them. 
I'm just really providing them with 
some general oversight and some 
direction — none of the day-to-day 
[operations]," he says. "For me, it's 
a chance to invest with some 
friends in a business that I believe 
in." 

Moseley declined to comment on 
the exact financial terms of his part- 
nership agreement. "With any inde- 



comes to making a record and 
spending money on marketing." 

In addition to Moseley and Ford, 
Inpop has recently recruited other 
key players to more aggressively 
position the label. Brecon Phillips 
joined in September as director of 
sales and retail promotion, and Con- 
stance Rhodes has been retained as 
a marketing consultant. 

The new developments at Inpop 
mark a reunion of sorts for Moseley, 
Campbell, and Ford, who were all 
involved in the Newsboys' career 
during the band's tenure on the 
C Continued on page 6i) 



Radio Resists Webcasting Royalties 



BY FRANK SAXE 

NEW YORK— Broadcasters vow to 
fight in the courts and Congress a 
landmark ruling by the U.S. Copy- 
right Office that they must pay fees 
to record companies for simulcasts of 
their radio stations on the Internet 
Radio stations are now exempt 
from paying royalties for their over- 
the-air broadcasts, but Copyright 
officiaLs concluded in their 36-page 
ruling that that does not apply to the 
Web. 

"TVansmissions of a broadcast sig- 
nal over a digital communications 
network, such as the Internet, are 
not exempt from copyright liability," 
the office said in the ruling. 

The Copyright Office's review 
began at the urging of several record 
labels and the Recording Industry 
Assn. of America (RIAA). RI AA 
president/CEO Hilary Rosen says 
the Copyright Office reached the 
right conclusion. 

"The broadcasters were hoping 
that they [were] not required to 
negotiate this right, and the copy- 
right ruling goes a long way to put- 
ting that to rest," says Rosen. 'Tart 
of this has been about equity — the 
Webcasters are paying, and it's not 
fair the broadcasters shouldn't when 
they're competing for the same lis- 
teners and advertisers." 

The Copyright Office has also 
ruled that broadcasters pay royalties 
retroactively to 1998, when the Dig- 
ital Millennium Copyright Act was 



How much their Webcasts will cost 



Het Earner EenterSpaa AciiBires Scour 



BY EILEEN FITZPATRICK 

LOS ANGELES— With its acquisi- 
tion of Scour, Internet gaming soft- 
ware developer CenterSpan Com- 
munications has suddenly become a 
player in the race to launch a peer-to- 
peer network acceptable to the m^jor 
labels. 

On Dec. 12 in Federal Bankruptcy 
Court in Los Angeles, CenterSpan 
paid $9 million in cash and stock for 
Scour's a.ssets, outbidding rival Lis- 
ten.com by $500,000. Last-minute 
bidder Liquid Audio dropped out in 
the first round. 

"We are embarking on a rollout 
strategy," says CenterSpan chair- 
man/CEO Frank Hausmann, refer- 
ring to the company's C-Star fde- 
sharing software, which it plans to 
launch in first-quarter 2001. 

Hausmann says the C-Star tech- 
nology will incorporate elements of 
Scour Exchange, the peer-to-peer 
software that caused the Motion Pic- 
ture Assn. of America and the Re- 
cording Industry Assn. of America 
(RIAA) to sue Scour for copyright 
infringement. The software was 
removed from the site Nov. 16 under 
order of the bankruptcy court 

But the demise of Scour may accel- 
erate settlement of the lawsuit. 
Lawyers representing the copyright 
holders in bankruptcy court said they 
are seeking an out-of-court settle- 
ment and are satisfied that Center- 
Span will relaunch the Exchange 
service using only licensed product. 

CenterSpan is not liable for dam- 



ages in the lawsuit, according to pro- 
visions of the sale. 

Hausmann says the company plans 
to license content from the major 
labels and studios to make C-Star the 
first indastry-sanctioned peer-to-peer 
model. He adds that the company has 
made "fairly significant progress" but 
has yet to sign any content deals. 

"What you have to do with the stu- 



tiitilimlit InTilitl ill t 



dios and labels is to convince them 
that you really have a secure and legal 
distribution channel," he says. 

RIAA general counsel and senior 
VP Cary Sherman says the trade 
group is convinced CenterSpan will 
create a peer-to-peer technology 
acceptable to the recording industry. 

'They have a clear intent of getting 
into a legitimate music business, and 
that was pleasant for us to hear," 
Sherman says. "So we're pleased with 
the outcome of the auction." 

An unknown in the music industry, 
CenterSpan will be competing with 
Napster and Bertelsmann, which 
loaned Napster $50 million to devel- 
op similar technology. A spokes- 
woman for Bertelsmann's E-Com- 
merce Group declined to comment 

CenterSpan outbid two well- 
known Internet music companies for 



Scour. A spokesman for Liquid 
Audio says its opening bid was $6.4 
million in cash and 187,500 shares of 
stock. Listen.com's final offer was 
$5.5 million and more than 1 million 
shares of its privately held stock. 
Judge Kathleen March put the value 
of Listen.com's stock at $2.96 a share, 
despite efforts by the company to 
pump the value up to $14.77 a .'share. 

"It got beyond the point of com- 
fort," says Li.sten.com CEO Rob 
Reid, who participated in the bank- 
ruptcy auction. During the bidding, 
when it appeared that Listen.com 
would be victorious, Reid clapped 
hLs hands and broke into a big smile. 

Reid says the company's peer-to- 
pecr plans are now unclear. "A dozen 
companies have contacted us, but I 
don't know at this stage," he says. 
"We don't want to build our own 
technology and — who knows? — we 
may even work with CenterSpan." 

Listen.com is backed by BMG 
Entertainment, EMI Recorded Mu- 
sic, Sony Music Entertainment, Uni- 
versal Music Group, and Warner 
Music Group. 

In addition to paying more than 
$4 milUon in debts, CenterSpan will 
pay Scour's primary investors — 
agent Michael Ovitz and supermar- 
ket magnate Ronald Burkle — with 
CenterSpan stock, which is traded 
on Nasdaq. In the sale, CenterSpan 
offered 333,333 shares of stock, in 
addition to the $5,5 miUion in cash. 
The sale is expected to close 'Ries- 
day (19). 



will be determined by an arbitration 
panel. Those negotiations will Hkely 
take several months, in part because 
broadcasters have little incentive to 
quickly resolve the dispute. More- 
over, in March, the National Assn. of 
Broadcasters (NAB) went to the U5. 
District Court for the Southern Dis- 
trict of New York, asking it to settle 
the issue. The case is still pending. 

The next step, says Ro.sen, is for 
radio station owners, Webcasters, and 
the recording industry to sit down and 
negotiate a payment rate. "We really 

'Part of this has been 
about equity — the 

Webcasters are 
paying, and it's not 
fair the broadcasters 

shouldn't when 
they're competing for 
the same listeners 
and advertisers' 

- HHJUTY ROSMM - 



want this to be a workable right. We 
don't want it to be onerous, but we 
want to be fair to the artists and the 
copyright owners." 

According to BRS Media, an Inter- 
net radio consultancy, there were 
4,398 radio stations streaming on the 
Internet as of November More than 
half are U.S. radio stations, while 451, 
or roughly 10%, are Internet-only. 

"It's a definite wake-up call, given 
that they aren't generating any rev- 
enue or profit at this particular junc- 
ture," says George Bundy, BRS 
Media president. "If you have to eat 
these costs as well, you would take a 
second thought in developing a busi- 
ness of that nature." 

Yet Rosen does not fear the rul- 
ing will stunt the growth of music on 
the Internet. "In fact, I think just 
the opposite. There's tremendous 
incentive for everybody for the 
Internet to be a new opportunity 
and a level playing field, and cer- 
tainly those Webcasters that we 
have done business with will say 
licensing has not stopped their busi- 
ness at all. If anything, just the 
opposite — it's given them both a 
sense of comfort and partnership 
with the music community." 

BROAIXMSTBIS BLAST RUUK 

The Copyright Office handed a 
defeat to the NAB, which is spear- 
heading the fight on behalf of its 
members. 

"Broadcasters currently pay him- 
dreds of millions of dollars annually 
to the licensing societies represent- 
ing the authors, composers, and pub- 
lishers and have never been required 
to pay additional fees to the record 
companies and artists," says NAB 
presidentyCEO Eddie Fritts in a 
statement 

If the NAB loses its court case and 
subsequent appeals, it vows to take 
its battle to Capitol Hill, where the 
broadcast lobbying group has many 
friends. Fritts thinks the ruling is 



"contrary to existing federal law and 
(Congressional intent as expressed in 
th Copyright Act" 

With only one battle in a war 
against the fees won, Rosen is confi- 
dent an artist and music industrj' 
coalition will refiite eflforts to reverse 
the decision. "Our interests are exact- 
ly aligned, and I think well prevail," 
she says. 

Clear Channel Communications, 
the nation's largest broadcast com- 
pany, streams roughly 300 stations, 
all of which will continue to simulcast 
on the Web for the time being. "We 
are disappointed with the decision 
but feel that it is premature for us to 
comment until we have all the facts 
in front of us," says spokesman 
Randy Pahner. 

The second-largest radio station 
owner. Infinity Broadcasting, a divi- 
sion of Viacom, has a company policy 
barring stations from Webcasting, so 
it is not affected by the Copyright 
ruling. 

"This ruling makes no sense," 
says Emmis Communications chair- 
man Jeff Smulyan. "The record 
companies want to get paid before 
anyone has any revenue. If this isn't 
reversed, no one will continue 
streaming because we'll pay extra 
without generating any new rev- 
enues that might lead to a profitable 
business." 

In the meantime, Smulyan says, 
his stations will continue their Web 
simulcasts. "I think we will wait 
until the courts hear this. It was 
fairly certain that we would lose in 
this venue." 

Yet Rosen counters, "They're al- 
ready streaming, and they already 
have new advertising, and they're 
already working these new uses 
into their business plans. What 
we're saying is, 'As you develop 
your business plans, you should 
also consider one of your costs 
being paying for the very content 
that you're using to create the 
business.' " 

Smaller broadcast companies are 
not excluded from the fees, either. 
Nassau Broadcasting president/ 
chairman Lou Mercatanti sees no 
economic value to discontinuing his 
stations' audio streaming. "It 
wouldn't be fair to our listeners; it's 
just the cost of doing business," he 
says. Nassau owns 32 radio stations 
in New Jersey, New York, Pennsyl- 
vania, and Connecticut. 

IKTERMn^lVE OR NOT 

In a separate ruling, the Copy- 
right Office rejected the Digital 
Media Assn.'s (DiMA) request to 
open a rule-making proceeding to 
decide whether or not Webcasters 
that allow users to customize their 
audio stream be viewed as interac- 
tive, since such a designation carries 
higher royalties. The alternative 
compulsory licenses are usually less 
costly, since they allow a company to 
pay a flat rate instead of negotiating 
a fee with each record label. The 
RIAA opposed DiMA's request. 

Seeing that the Copyright Office 
did not take a strong position either 
way, Rosen expects the issue is 
"going to come up somewhere else," 
such as in the arbitration hearings 
with broadcasters, or possibly the 
courts or in Congress. 
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Surround Suund Needs 
Gunsunier Education 



BY CHRISTOPHER WALSH 

LOS ANGELES— Pane! discus- 
sions and hardware demonstrations 
at the recent Surround 2001 confer- 
ence afforded a look at the state of 
the industry as it incorporates a new 
format and, concurrently, carries out 
the consumer education essential for 
its success. 

From the opening address, deliv- 
ered by artist and surround-sound 
proponent Alan Parsons, attendees 
of the conference, held Dec. 8-9 at 
the Beverly Hilton Hotel in Bever- 
ly Hills, Calif., were bombarded 
with information and exhortation. 

Recalling Pink Floyd's "Dark 
Side Of The Moon," for which he 
served as recording engineer. Par- 
sons said the album would have 
greatly benefited from a multichan- 
nel mix and an effective means of 
delivery. 

The "surround sound" of the day. 



however, was short-lived — quadra- 
phonic, which suffered not only from 
limitations in existing playback 
equipment but, many recall, mixes 
marked more by gimmickry than 
artistry. Parsons was saddened by 
quad's failure, he confided, as the 
results he and Pink Floyd wished to 
achieve on the project could not be 
fully realized. 

"The technology exists today, how- 
ever, to deliver high-resolution, mul- 
tichannel audio on both DVD and 
Super Audio CD. With the recent 
introduction of DVD Audio, the 
music industry is hopeful for a 
repeat of the explosion of catalog 
.sales experienced when the CD was 
introduced. Recording facilities, 
likewise, are cheered by the 
prospect of abundant remix sessions 
as label catalogs are mined for remix 
and rerelease on DVD. 

(Continued on pane 16) 



Copyrights Won't Be Partisan Issue 

107th Congress May Work Together On Intellectual Property 



BY BILL HOLLAND 

WASHINGTON, D.C.— Despite 
the call for a bipartisan effort in 
Congress, political pundits and 
Washington insiders are predicting 
that, foUowing the most contested 
presidential election in modern 
American history, bitterness and 
recrimination between Repubhcan 
and Democratic lawmakers diunng 
the George W. Bush administration 
could make the 107th Congress as 
gridlocked as the last one. 

Veterans say that despite promises 
from Bush to reach across the aisle, it 
may be very difficult for the new 
Republican administration to set pol- 
icy unless there is an outreach by the 
new president to embrace the politi- 
cal center. 

Even though the Republicans 
control two branches of government 
for the first time since 1952, Capitol 
Hill sources say that the Senate, 
split 50/50, and the House, with a 
slim Republican 221-212 majority, 
may be tougher to handle than an 



Westiife Snags a.K. Mori Bf The Year 



BY PAUL SEXTON 

LONDON— Ireland, .3; rest of the 
world, 0. That's the scorecard follow- 
ing the third annual "Record Of The 
Year" show, broadcast live by the 
U.K.'s ITV Network Dec. 9. 

The show generated an estimated 
1.5 million telephone votes by view- 
ers, leading to a third-straight Irish 
victory and the second in a row for all- 
conquering quintet We.stlife, which 
enjoyed an immediate 40% sales hike 
as a result 

The RCA group's "My Love," 
which last month became the most 
recent of its seven consecutive U.K. 
No. 1 singles, took the title, and its hit 
"Flying Without Wmgs" won in 1999. 
The inaugural 1998 event was won by 
fcUow Irish group Boyzone with "No 
Matter What" 

The show itself, sponsored for a 




third year by direct-mail club Britan- 
nia Music, was also celebrating, after 
overnight figures revealed an 
increase from an average 8.8 million 
viewers last year to 9 million. "Record 
Of The Year" edged ahead of the 8.9- 
million-\'iewer average achieved by 
Carlton TV's broadcast of the 20O0 
Brit Awards on the ITV network in 
March. 

The show, devised by industry 
entrepreneur Jonathan King, is pro- 



duced in conjunction with his U.K. 
trade publication The Tip Sheet, 
which creates a list of 20 titles from 
among the :iO be.st-seUing singles of 
the year and invites nominations from 
subscribers. These 20 were present- 
ed in a preview show broadcast by 
LWT Dec. 2, and a public vote result- 
ed in a short-list of 10 finalists. 

"Without question 'Record Of The 
Year' has become one of the most sig- 
nificant events of the year," says RCA 
head of marketing Sonny T^ikhar, who 
says that Westlife's second album, 
"Coast To Coast," currently certified 
triple-platinum in the U.K. (900,000 
units), had a 40% sales boost in the 
three days following the Saturday 
broadcast. "Winning it has a direct 
correlation to sales. Last year [with 
the group's self-titled debut album] 
(Continued on yape 6^) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Brian CeUer is 

promoted to VP of international 
marketing for the Epic Records 
Group in New York. He was senior 
director of international marketing. 

Kevin Cage is named VP of 
strategic technology and new media 
for the Warner Music Group in New 
York. He was director of technolo- 
gy applications at Warner Bros. 

Matthew lllley is named senior 
director of international marketing 
for the Island/Def Jam Music Group 
in New York. He was international 
marketing and A&R manager at 
PolyGram International/Universal 
Mu.sic International. 

Vicky Sarro is named senior 
director of .strategic marketing for 
catalog for RCA Records in New 
York. She was senior director of 
special markets for BMG Distribu- 
tion. 

Marlynn Snyder is promoted to 
senior director of publicity for 




Arista Records in New York. He 
was director of publicity. 

Jay Hart is named East Coast 
regional promotion manager for 
Beyond Music in New York. He was 
East Coast promotion representa- 
tive for Capricorn Records. 

PUBLISHERS. BMI names Jessie 
Lema associate director of Latin 
music in New York. BMI also names 
Jerry Vila regional manager of 
Latin music in Puerto Rico. They 
were, respectively, production man- 
ager for Palm Pictures/RykoLatino, 



and sales and marketing assistant 
for Sony Discos. 

RELATED FiaDS. The National Acad- 
emy of Recording Arts and Sciences 
names Mitch Roth VP of business 
development, Jacqueline Sent- 
manat business affairs controller, 
and Jill Marie Geimer director of 
human resources in Santa Monica, 
Calif. They were, respectively, area 
GM for MicroAge, director of inter- 
national finance for Warner Bros., 
and VP of human resources for 
Ryland Mortgage. 



18-wheeler with fouled spark plugs 
and busted power steering. 

However, if a revenge-charged, bit- 
terly partisan atmosphere emerges 
on the Hill, it may not extend to intel- 
lectual property concerns, according 
to the people who spend their work- 
days on Capitol Hill talking to mem- 
bers and their staffe — mu.sic industry 
lobbyists. 

They say that because, with few 
exceptions, copyright issues are not 
viewed as partisan issues. And since 
industry lobbyists have already court- 
ed — and won — Republican as well as 



Democratic support in the last Con- 
gress, they expect members from 
both sides to be able to successfully 
address their concerns. 

Those concerns that are now begin- 
ning to line up may include congres- 
sional reforms to the Digital Millen- 
nium Copyright Act (DMCA), 
including a rethinking of whether or 
not some MP3.com-type digital sen'- 
ices are legal, as well as a clarification 
of the copyright law's work-for-hire 
provisions and whether or not any 
sound recordings can be considered 
( Continued ml page 81) 



SHIboard's Holland Wins 
Award For News Heportlng 



WASHINGTON, D.C.— Bill Hol- 
land, Billboard's veteran Washing- 
ton, D.C., bureau chief, will be 
awarded a Special Achievement 
award by the Washington Area 
Music Assn. (WAMA) for his year- 
long coverage of the now repealed 
work-for-hire law, which had made 
sound recordings a new category of 
work made for hire. 

Holland broke the story that the 
provision took away recording 
arti-sts' termination right to reclaim 
their mu-sic copyrights in the future 
and that it had been iaserted into a 
larger bill without benefit of com- 
ments from artists' groups or con- 
gressional hearings (Billboard, Jan. 
15). 

The work-for-hire 
change in the copyright 
law was put forward by 
the Reconling Industry 
Assn. of America 
(RIAA)inthe&llofl999. 
The proviision, a four-line 
item in a huge omnibus 
spending bill, was signed 
into law Nov. 29. 1999. 
News of the change drew 
immediate opposition 
from the creative com- ho 
munity. 

"Billboard is thrilled BiU Holland 
has earne<l such pre-stigious recogni- 
tion for his journalism," says Bill- 
board editor in chief Timothy White. 
"Besides covering all breaking 
aspects of the storj'. Bill also did rev- 
elatory reporting on the 10-year pre- 
history and paper trail leading up to 
(the) actual insertion into law of the 
work-for-hire amendment — as well 
as the behind-the-scenes process 
leading to its repeal. Holland's task 
was the tough, joyless legwork of 
digging, discernment and explaining, 
which is what real public-service 
journalism is supposed to be about, 
and Billboard is proud of his princi- 
pled tenacity as our Washington 
[D.C.J bureau chief." 

In announcing the award Dec. 14, 
WAMA's board of directors cited 
Holland's "exemplary job of inves- 
tigative reporting" of the work-for- 
hire issue in his scries of stories pub- 
lished throughout the year 2000. The 




annual award is the highest honor 
given by WAMA for "the accom- 
plishments of certain individuals or 
organizations in the Washington, 
D.C., music community whose 
achievements on behalf of the music 
community warrant special recogni- 
tion and thank.s." 

On May 25, recording artists, 
copyright law experts, managers, 
and the music unions took their com- 
plaints to Congress. They argued at 
a hearing before the House Judicia- 
ry Committee's Subcommittee on 
Intellectual Property that sound 
recordings cannot be considered 
works made for hire and that the 
new provision was a sub.stantive 
change in the law. Lawmakers soon 
began urging the record- 
ing indu-stry to allow the 
law to be returned to its 
previous state. This fall, 
both the House and Sen- 
ate voted to repeal the 
law. President Clinton 
signed the repeal legisla- 
tion Oct. 27. 

"All musicians owe a 
great deal of gratitude to 
Mr Holland and to Bill- 
.ND boartl magazine for their 

uncompromising com- 
mitment to reporting the truth about 
the work-for-hire Ls.sue and bringing 
it to the attention of the entire music 
industry and the country," the 
WAMA boai-d wrote. 

WAMA also chose artist rights 
lobbyist Margaret Cone for the S[)e- 
dal Achkivement Award for her yeai^ 
long efforts to have Congress repeal 
the work-foi^hire law and to cooixli- 
nate opposition efforts of artists and 
artists' groups. Last year's Sjiecial 
Achievement Award went to RIAA 
president/CEO Hilary Rosen for her 
tireless anti-censorship efforts on and 
off Capitol Hill. 

The awards ceremony will be held 
Jan. 26. Music award winners will 
also be announced that evening. 
WAMA Ls a 1,000-member umbrella 
organization ofWashington. D.C.-area 
musicians, songwiiters, concert pro- 
moters, lawj'ers, recording engineers, 
managers, graphic ai-tists, ami related 
businesses. 
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Thanks To 1st Single, Lifehouse's 'Moment' Conies On DreamWorks 



BY CARLA HAY 

NEW YORK— For every act, 
there's a defining moment in its 
career, and for rock band Life- 
house, it was the decision to make 
its aptly titled song "Hanging By 
A Moment" the first single from 
its DreamWorks Records debut 
album, "No Name Face." 

"It was the most uptempo, 
radio-friendly song," says lead 
singer/guitarist Jason Wade. 
"We all decided it was the right 
choice to release it as the first 
single." 

The right choice, indeed. 
"Hanging By A Moment" has 
been embraced by radio, becom- 
ing a hit almost immediately at 
modern rock stations. This issue, 
"Hanging By A Moment" is No. 
2 on the Modern Rock Tracks 
chart. Attention for the song is 
credited with propelling sales 
for "No Name Face." 

Released Oct. 31, "No Name 
Face" entered the Heatseckcrs 
chart at No. 4 in the Nov. 18 
issue and eventually peaked on 
that chart at No. 2 in the Nov. 25 
issue. "No Name Face" reached 
Heatseekers Impact status in 
the Dee. 16 issue when the 
album rocketed from No. 146 to 
No. 94 on The Billboard 200. This 
issue, the album is No. 107 on 
the chart. 

Based in Los Angeles, Life- 
house (whose original name was 
Blyss) was founded in 1996 by 
Wade and bassist Sergio 
Andrade. The current lineup 
consists of Wade (the band's 
chief songwriter), Andrade, gui- 
tarist Stuart Mathis, and drum- 
mer Rick Woolstenhulme. 

"No Name Face" was produced 
by Ron Aniello and mixed by 
Brendan O'Brien. The album's 
executive producer is Dream- 
Works president Michael Ostin, 
who signed the band to the label. 

Lifehouse's style of straight- 



ahead rock is appealing to a steadi- 
ly growing audience because the 
band's music "has a broad dynam- 
ic; it's not loud all the time," says 
Andrade. 

Todd Thomas, PD of modern 
rock station WMRQ Hartford, 
Conn., agrees. "Lifehouse is 
coming out with a sound that 
isn't represented a lot on rock 
radio, which has a wall of heav- 
ier stuff right now," he says. 
"The album is a great-sounding 
record, and 'Hanging By A 
Moment' is doing really well for 
us. The listener reaction to it has 
been very positive, and that's 
why we put it in heavy rotation." 

"That's what's so special 
about this project," says 
DreamWorks marketing direc- 
tor Monica Fitzgibbons. "Doors 
have been opened, and the 
warm reception of Lifehouse's 
music has led us down the path 
that we're on. I have to give our 
radio promotion department a 
lot of credit for that." 

She adds, "Even though we 
released the album on Hal- 
loween, which was the release 
date for a lot of big albums this 
year, we made a pact that we 
were going to make this record 
happen. It's the type of record 
that stays consistent and has a 
lot of endurance. Jason Wade is 
so gifted as a songwriter that it's 
not really surprising that people 
are responding to the music in 
the way that they are." 

In addition to radio airplay, 
"Hanging By A Moment" was 
featured on the WB TV series 
"Roswell" around the time that 
the album reached Heatseekers 
Impact status. 

"Their song being on 'Roswell' 
probably gave sales that extra 
push," notes Marisa Sullivan, 
music buyer for Tower Records 
in San Diego. "Sales for the Life- 
house album are going up. Peo- 



ple are asking specifically for 
Lifehouse, not saying, 'What's 
the name of the band that plays 
that song?' So the band seems to 
be getting a strong identity of 
their own. They appeal to fans 
who would like matchbox twen- 
ty or Live." 

Awareness for the album has 




UFEHOUSE 



after the album's release. 
Fitzgibbons estimates the Life- 
house street team to be "about 
10,000 people. Nothing gets you 
further than that kind of passion; 
you can't buy it." 

Touring has also been a key 
factor in Lifehouse's artist 
development. The band, booked 

'[The record] stays 
consistent and has a 
lot of endurance. Jason 
Wade is so gifted as a 
songwriter that it's not 
really surprising that 
people are responding 
to the music in the 
way that they are' 




Cole, a former Reprise recording 
artist who had two hit albums on 
the label in the early '90s. 

"It's nice to get the respect of 
other artists, especially the ones 
we've toured with" says Wade. 
"Fred Durst from Limp Bizkit 
wanted to sign us (to Inter- 
scope]. His mom saw us at a 
show in Florida and said he was 
interested in signing us, but we 
had already had a deal with 
DreamWorks." 

He continues, "DreamWorks 
has been amazing in letting us 
make the record. 'They're super- 
artist-friendly. They let us make 
our record the way we wanted to 
make it. It's the best label we 
could be on." 

Mathis adds, 'The president of 
the label came down and hung 
out with us. Many presidents of 
labels are too busy to hang out 
with new bands. We're really 
fortunate to have the attention 
of people high up at the label." 

As for crossing over to top 40 
radio. Wade says, "We're very 
fortunate to be accepted at mod- 
ern rock radio, and whoever else 
responds to the music, that's 
great." 

Woolstenhulme adds, "Jason 
writes honest songs, and I don't 
think he's going to change his 
writing just to have a big pop 
hit." 

While DreamWorks aims to 
take the band to the next level 
with "Hanging By A Moment," 
the band says the next single will 
be "Somebody Else's Song," 
which will be released sometime 
next year. 

Wade concludes, "My ultimate 
goal in writing songs is to connect 
with people. In the lyrics, you 
don't tell the whole picture: You 
give a road to start on that peo- 
ple can relate to. We're honest, 
nice guys, and I hope that comes 
across in everything we do." 



also been spread by the Inter- 
net. Lifehouse has appeared on 
numerous online chats. Web- 
casts, and Internet promo 
tions on such Web sites as 
VHl.com, Launch.com, 
RollingStone.com, and 
Rioport.com. 

DreamWorks issued a 
"temporary" video of 
"Hanging By A Moment" fea- 
turing live footage of the band 
until "we had more of a story at 
radio," says Fitzgibbons. The 
first version of the video was 
played on MTV2, while a second, 
"official" version of the video 
was recently released and has 
been added to MTV and VHI's 
playlists. 

In addition, DreamWorks uti- 
lized street teams to spread the 
word about Lifehouse before and 
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by Carole Kinzel of Creative 
Artists Agency, has landed 
opening-act slots with 
Pearl Jam and Fuel. Life- 
house is doing select con- 
certs until the end of the 
year. Next year, accord- 
ing to Fitzgibbons, 
DreamWorks plans for 
Lifehouse to be on a "big tour" 
with a major artist. 

"Being on the road has actually 
helped my songwriting, because 
it's grown," says Wade. "We get 
to meet people in different cities, 
and we're experiencing so many 
different things. I interpret all 
those things in my songs." 

Wade's songs are published by 
G-Chills/Dream Works Publishing 
(BMI). Lifehouse is managed by 
Watertown Management's Jude 
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0-Town's Debut Coming In January 

J Reconis Act Says 'Making The Band' Is Key To Its Success 



BY MICHAEL PAOLETTA 

NEW YORK— For its millions of 
avid watchers, reality-based TV 
gets no better than "Making The 
Band," which debuted on the ABC 
network last spring. For those who 
haven't watched 
the show, the 
first season (22 
weekly epi- 
sodes) offered 
an in-depth 
view into the 
making of a 
(boy) band. 

By episode 15, 
the core band 
members — Ash- o- 
ley Parker 

Angel, Erik-Michael Estrada, Dan 
Miller, Trevor Penick, and Jacob 
Underwood — had been chosen. The 
season's final episode showed the 
group, named 0-Tbwn, signing with 
Clive Davis' recently launched J 
Records. 

On Jan. 23, the BMG-distributed 
label will issue O-lbwn's self-titled 12- 
track debut, which was preceded by 
the Dec. 5 release of the single "Liq- 
uid Dreams." In this issue, the song 




debuts at No. 21 on The Billboard Hot 
100. (F'ans take note: Each CD single 
contains one of five trading cards that 
feature a picture of a band member.) 

"In the beginning, people never 
really knew if we were a TV group or 
a real group," 
says Under- 
wood. "We were 
very worried 
and nervous 
about being per- 
ceived as simply 
this TV-show 
group. But now 
that we're 
signed to J, with 
m a single in the 

stores and an 
album on the way, things are moving 
in the direction that we always want- 
ed them to. Now, the show is more of 
a platform for our music" 

"It's like we've done everjthing in 
reverse," adds Angel. "Usually, a 
group releases an album and then 
pursues other creative outlets. We, on 
the other hand, broke those rules." 

"Our whole history together has 
been, and remains, a big challenge," 
chimes in Miller. "But if anybody has 



Indigo Girl Amy Ray Goes 'Stag' 
Willi Solo Debot Set On Daemon 



BY IAN PERCIVAL 

NEW YORK— Indigo Girl Amy 
Ray will make her solo debut in 
March 2001 with "Stag." The set 
will be released on the artist's 
11 -year-old, not-for-profit inde- 
pendent label, Daemon Records. 

The solo effort reflects Ray's 
Southern punk and indie-rock 
loyalties and is a departure from 
her work with 
the multi-plat- 
inum Indigo 
Girls. The 10 
songs on the 
set were writ- 
ten specifically 
for this record- 
ing. 

According to 
Ray, " 'Stag' is 
heavily influ- 
enced by the i 
musicians who 

helped create it. The music of 
bands like the Butchies, the 
Rock*A*Teens, and Danielle 
Howie is what truly inspired me 
to make this record." 

Durham, N.C., indie punk 
group the Butchies are Ray's 
hacking band on half the album, 
and those five tracks were 
recorded by Chris Stamey (the 
dB's). Southern gothic punkers 
the Rock* A*Teens, who have 
recorded on Daemon and Merge, 
also provide backup on the 
record. Country/folk/metal hero- 
ine Howie adds her distinctive 
vocals to a couple of tracks. 




Ray's dream team — Joan Jett, 
Kate Schellenbach (Luscious 
Jackson), and Josephine Wiggs 
(the Breeders) — met up with her 
in Brooklyn, N.Y., to record the 
song "Hey Castrator." "Stag" 
was produced by Ray and mixed 
in Athens, Ga., by David Barbe 
(Macha, Son Volt, Sugar). 
The song titles on the album 
are "Black 
Heart Today," 
"Late Bloom," 
, "Johnny Rot- 
t e n t a 1 e , " 
"Laramie," 
"Measure Of 
Me," "On Your 
Honor," 
"Lucystoner," 
"Lazyboy," 
"Hey Castra- 
tor," and 
"Mountains Of 

Glory." 

A 2001 tour with Ray and the 
Butchies in support of "Stag" is 
planned for late March and early 
April. The tour will make stops 
in Austin, Texas; Orlando, Fla.; 
Atlanta; Washington, D.C.; 
Philadelphia; New York; Boston; 
Ann Arbor, Mich.; Chicago; 
Columbus, Ohio; Louisville, Ky.; 
Nashville; and points in 
between. 

The Daemon Records Web site 
(daemonrecords.com) can be 
accessed for more information 
about "Stag," as well as for the 
entire Daemon catalog. 



the opportunity to break the limits, 
we do, because we have the biggest 
platform possible, which is TV." 

"The reality is this: We were popu- 
lar before we were really good," 
explains Angel. 

"That's right," offers Penick. "We 
had a year to get good, but in that 
year we were in the public's eye being 
not so very good. We were learning 
the ropes as we went along. From the 
beginning, and due to a boy-band 
backlash, we've been the underdog. 
Is the market too saturated with five- 
( Continued on page IB) 




Cage Connects With Hootle. MCA artist Daniel Cage recently performed on a 
bill with Hootie & the Blowfish at Wake Forest University's Joel Coliseum Complex 
in Winston-Salem, N.C. Cage is trekking across the U.S. in support of his label 
debut. "Sleepwalking." The set's new single, "You Set Me Free," was shipped to 
rock radio in late November. Hootie & the Blowfish recently issued "Scattered, 
Smothered & Covered." a compilation of rarities and B-sides, on Atlantic. Pictured, 
from left, are Mark Bryan and Darius Rucker of Hootie & the Blowfish; Cage; and 
Dean Felber and Jim Sonefeld of Hootie & the Btowfish. 



Hawkins Trumpets New Deal With Ryicodisc; 
Verticai Horizon, 3 Doors Projects In Worits 



by Melinda Newman 



Swan SONG: SopUe B. HawUns and Rykodisc 
have formed a joint venture, Trumpet Swan Records, 
which will be Hawkins' new label home, as well as 
home to artists she signs to the imprint. 

As part of the deal, Rykodisc will rerelease her 
third album, "Timbre," in April. Hawkins got the 
album back from Columbia, with whom she parted 
ways earlier this year. The revamped version of the 
album will feature two new songs, as well as a remix 
of "Walking In My Blue Jeans," the first single. The 
tune, formerly called "Strange Thing," is tentatively 
slated to have a tie-in with Calvin Klein Jeans. 

"[Rykodisc president) George 
How«upd came to New Orleans to 
meet me at a film festival where 
we were showing [Hawkins' doc- 
umentary] 'The Cream Will 
Rise,' and he said all the right 
things," says Hawkins. "He said, 
'You're great who you are, and 
we want you [as] you are.' They 
signed me as an artist, not 
because of my tits, ass, or hair, 
and they certainly didn't sign me 
because I'm young. I'm in the middle." 

Hawkins, whose first two albums on Columbia went 
gold, wants to do more than sell records. She wants 
to set an example for everyone who, like her, stands 
a little left of center. "I've fought a lot in my life, and 
I want to not only sell records and have hits on the 
radio, which would be a blessing, but I want people 
who are my fans to think, 'I should be proud of who I 
am,' because they'll see how it worked for me. I want 
them to see you can just be yourself." 

IVumpet Swan will be run on a day-to-day basis by 
Hawkins' label partner and manager, Gigi Gaston. 
Hawkins says that she and Gaston have two artists 
they're considering signing to the label but that it's 
too early to announce anything. "Right now, we're 
focusing on me and getting ready for the April 
release," she says. 

Hawkins is also currently featured on Arista's 
"Bounce" soundtrack. Her track, "Lose Your Way," 
may be worked as the second single from the project, 
starting in January. 

StUFF: Orgy has inked a new management deal 
with the Left Bank Organization. The hard rock 
group parted ways with the Firm several weeks ago 
and were handled by Andy Gould during the transi- 
tion. Orgy remains on Elementree, the label owned 
by the Firm and one of its clients, Kom. (Although 
Elementree ended its deal with Reprise, Orgy will 
continue to go through Elementree/Reprise for at 
least one more album.) Orgy's next single will be 
"Opticon," which in addition to being on the band's 




current album, "Vapor Transmission," will be fea- 
tured in the movie "Valentine." Other clients signe<l 
recently to Left Bank include Roadrunner's Coal 
Chamber. 

After more than 10 years, Lori Earl is leaving her 
post as head of publicity for Interscope Geffen A&M 
at the end of the year to become a consultant. Her 
main client will be Interscope Geffen A&M, where 
she'll continue to handle corporate communications. 
Dr. Ore, and Guns N' Roses, as well as share U2 with 
Mika El-Baz (who is relocating from Los Angeles to 
New York). Dennis Dennehy and El-Baz will serve 
as the new co-heads of the 
department. New York-based 
Jennie Boddy remains senior 
publicist. 

As 2000 WINDS down, we take 
a look back at the Dec. 5 Bill- 
board Music Awards, where a 
number of acts told us they're 
already hard at work on their 
next projects. 
3 Doors Down expects to 
release a follow-up to its quadruple-platinum album, 
"The Better Life," "within or a little more than a 
year," says lead singer Brad Arnold, but he stresses 
that there's no rush. "We've been writing songs as 
they come. I'm not big on doing a songwriting session. 
We just let them come instead of forcing them." And 
who says selling 4 million albums doesn't have its 
perks? One of the group's biggest thrills has been get- 
ting the keys to its home county: Jackson County, 
Miss. "We also got the key to Memphis, which is 
where we recorded the albimi," says Arnold. "1 asked 
if the key now got us into Graceland." 

Vertical Horizon is writing material for its follow- 
up to its breakthrough album, "Everything You 
Want." "We're writing now, but I don't write that well 
on the road," says leader Matt Scannell. "For writ- 
ing, it's best to start fixim a point of strength — rested 
and undisturbed — and none of that happens on the 
road. But if a flash of brilliance happens, you want to 
get it down." He says there is no release date yet 
planned for the RCA albiun. He joked that his life has 
changed drastically since the act went from imknowns 
to rock stars. "Now, when I order room service and I 
ask for extra ketchup, I get it." 

OoPS: Blame it on the Grinch. In our haste in the 
Dec. 9 issue, we forgot to credit Cliaries Brown and 
Gene Redd for writing "Please Come Home For 
Christmas." 

Assistance in preparing this column was provided by 
Larry Flick in New York. 
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After 7 Years, The Cult Returns On Lava 



BY WES ORSHOSKI 

NEW YORK— When Lava Reconls 
presiilent Jason Flom flew to Los 
Angeles last year to meet with the 
Cult, he admittedly took some 
doubts with him. 

Ten years had elapsed .since the 
releajse of "Sonic Temple," the band's 
breakthrough album. In that time, 
the Cult re!ease<l two commercially 
disappointing sets that were fol- 
lowed by the band's break-up in 1995 
and reformation three years later. 

Though uncertain of whether a 
new Cult album would be a sui'cess, 
Flom says he went to L.A. intrigued 
by t he prospect of seeing his label's 
logo on the spine of a Cult album. 
"I've been around a lot of great 
bands," he says, "But there's just 
something about the Cult, some- 
thing unique and powerful." 

Flom says the band quickly ei^ased 
his doubts during a rehearsal that 
featured .some of its biggest .songs, 
including "Fire Woman," "Edie (Ciao 
Baby)," and "She Sells Sanctuarj." 
"After they played, I couldn't believe 
I was there. I felt like I had won an 
MTV contest," he says. "It was just 
magical." 

Flom adds that the rehearsal, hekl 
in a rented airplane hangar, made it 
"painfully obvious" that he should 
sign the band, which had recently 
fulfilled its contract-s with Warner 
Bros, and Beggars Banquet and was 
being courted by Arista, Mercury, 
and Columbia. 

Now, more than a year later, the 
members of the Cult are about 
halfway through the recording of 
their Lava/Atlantic debut, which 
lead singer Ian Astbury says will 
include some of the "magic" Flom 
heard. 

"We're not trying to create 
magic," Astbury says. "There's 
aU^ady magic here. TTiere is some- 
thing very, very special that's being 
created here. And we really want 
that to grow." 

The currently untitled album is 
turning out to be the band's heaviest 
yet and should be released by May 
of next year, he says. Those close to 
the band are hoping the album will 
enable the resurrected Cult to 
reclaim the rock genre from the likes 
of such rap-core acts as Limp Bizkit 
and Kom. 

"This is a really weird time for us," 
Astbury says. "People are really 
putting a lot on this band to be some 
sort of savior, to give rock its credi- 
bility back. I really don't want that. 
I just want to make a great rock 
record with Billy [Duffy, 
guitarist/founding member)." 

It was similar pressures that con- 
tributed to A.stbury quitting — and 
in effect breaking up — the Cult in 
1995, while the band was touring in 
support of i;)94's self-titled Beggars 
Banquet/Reprise release. At the 
time, the Cult was putting a strain 
on his life and tarnishing his love for 
music, Astburj' says. Already the 
father of a 2-year-old, he would see 
his second son bom that year. The 
Cult, meanwhile, was in its 12th 
year, and the band's best era seemed 



to be in its past. 

After riding out the '80s strad- 
dling the line between metal and 
alternative, the Cult now found itself 
in an unfavorable musical climate. 
The grunge explosion pushed the 
U.K. band into the metal category, 




ASTBURY 



making the Cult yesterday's news in 
America. 

Released in the shadow of mas- 
sively successful albums by Nirvana, 
Smashing Pumpkins, and a htany of 
others, the band's recordings — 
liWl's "Ceremony" and Vm's "The 
Cult" — were largely ignored. To 
date, the records have sold less than 
400,000 copies combined in the U.S., 
according to SoundScan, while the 
band's early releases, 1985's "Love" 
and 198Ts Rick Rubin-produced set 
"Electric," have been certified gold 
and platinum, respectively. 



Also, by the early '90s, Astbury 
and Dufly were the only founding 
members left in the band. Bassist 
Jamie Stewart left after the Sonic 
Temple tour, and the band had 
worked with more than half a dozen 
drummers since Nigel Preston was 
asked to leave the band in the mid- 
*80s. 

Feeling less like an artist and 
more like "someone's paycheck," 
Astbuiy says he just needed a break: 
"We had been on the front lines too 
long." So, in.stead of battling the 
noticeable lack of interest, Astbury 
left and formed his garage band, the 
Holy Barbarians, whose prime 
objective was to have fun. In 1996, 
Reprise released "Cream," the 
band's debut, which was followed by 
a tour that A.stburj' says was more 
a traveling party than a serious pil- 
grimage to support his new project. 

In the ne.xt two years, the singer 
wrote and recorded a solo album, 
"Spirit/Light/Speed," released eai-li- 
er this year on Beggars Banquet, 
and traveled. While Duffy and the 
remaining members of the band, 
bassist Craig Adams and drummer 
Scott Barrett, formed Coloursound, 
Astbury took trips to Nepal and 
Tibet, which, he .says, inspired his 
reunion with Duffy, as well as some 
(Continued on next page) 
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ARER 7 YEARS, THE CULT RETURNS ON LAVA 

(Continued from preceding page) 

of the IjTics he's »Titing now." 

The trip to Tibet, where Astburj' 
met people who've had their religious 
and personal £ree<ioms stripped ihim 
them, prmluced songs inspired by the 
dai'ker side of tcxlay's society. One of 
them, "Face The Sun, " maltes refer- 
ences to the Woodstock '99 fiasco, the 
World 'IVade Organization protests in 
Seattle, and the killings at Columbine 
High School. 

"Right now we're in an environ- 
ment, especially for men, where 
there's a lot of anger, violence, a lot of 
division, a lack of direction, an 
incredible amount of anger, confu- 
sion, fru.stration, and hostility," A.st- 
bury says. "We can grab on that and 
put ourselves in a positive direction. 
We can flip fi'om negative to positive. 
There is a way through it. It's basi- 
cally a mind-set. I understand why 
people are pissed off. But, at the 
same time, there's got to be a point 
where things turn around, because 
we're not going anywhere." 

Ready to revive the band, Ast- 
bury communicated with Duffy 
through friends for several months 
before both got together face-to-face 
at his home in L.A. and decided to 
make the reunion official. The plan 
was simple, Astbury says: Find a 
rhythm section, hit the road, recon- 
nect with the fans, and then, once the 
band is ready, record a new album. 

Things quickly progres-sed. Drum- 
mer Matt Sorum, who had left the 
Cult after the Sonic Temple tour to 
join Guns N' Roses, immediately re- 
enliste<l. After Stewart declined the 
band's invitation to return, former 
Porno For Pyros bassist Martyn 
LeNoble joined the lineup but has 
since been replaced by session man 
Chris Wyse. 

While the band's album sales have 
declined, the interest in its live shows 
has not, says manager Carl Stubner. 
Since 1998, the band has played about 
90 shows, including opening slots on 
the Jimmy Page & Black Crowes 
tour, a .string of South American gigs, 
a set at the 1999 Tibetan Freedom 
Concert, several radio station festi- 
vals, and five sold-out nights at L A.'s 
House of Blues, where label interest 
in the band peaked. 

Stubner, who managed Astbury 
as a solo artist before taking on the 
Cult, says other artists jumped at 
the chance to tour with the band. 
MetalUca — which the Cult support- 
ed after the release of "Sonic Tem- 
ple" — and Stone Temple Pilots came 
calling, but the band turned down 
both to return to the studio. 

"I think this band means a lot 
more than most people i-eahze, " says 
Stubner, who also manages Evcrlast 
and Tommy Lee. "For me, it's a per- 
sonal passion. This is a band that 1 
can go see at rehearsals, sound 
checks, and show^s and be as excited 
the 20th time as I was the first time." 

In the past two years, the band 
has been in and out of the studio. Its 
first attempt to make a new album 
proved premature — according to 
Astbury, the energy was wrong. 
"We were still finding our feet again 
as a band," he says. 

But out of that session came the 



Michael Beinhom-produced "Paint- 
ed On My Heart." which was used on 
the "Gone In GO Seconds" soundtrack. 
The band also recently covered "Wild 
Child" for a Doors tribute album, 
"Stonefl Imm;iculate"(Elektra). A.it- 
buiy ix-ribmied solo on the tribute as 
well, singing 'Touch Me." 

The band tried out two more pro- 
ducers (Marty Frcderickson and 
Foreigner's Mick Jones) before 
enlisting Bob Rock, who was at the 
controls for "Sonic Temple" (Beg- 
gars Bancjuet/Sire/Reprise) and 
"The Cult." Aside from his talents as 
a producer. Rock has the right per- 
sonality and musical interests for the 
job, Astburj' says. 

"He's pretty much the only person 
qualified to [produce us). We're 
extremely strong-minded people, 
strong-spirited 
people. And we 
both have a very 
.strong vision. 
And to get 
between [Billy 
and me) de- 
mands a lot of 
patience and 
demands a cer- 
tain amount of 

strength. The Cult is a very muscu- 
lar band; there's a lot of power and 
determination and spirit and a lot of 
spark. So, from that fire, somebody 
that can get a hold of that energy 
and harness it — and put it in the 
right direction — is the person that's 
really qualified to be our producer 
... He believes in us probably more 
than we believe in ourselves." 

The timing of the band's re-for- 
mation couldn't be better for the 
U.K-based Beggars Banquet, which 
in January gained control of the 
Cult's catalog from Warner Bros. In 
March, Beggars reissued the group's 
six sets, replacing the Warner 
releases with remastered, repack- 
aged copies. 

Last month, the label delivered 
the boxed set "Rare Cult," a six-disc 
collection of previously unreleased 
material, including demos and the B- 
sides of U.K. singles. The crown 
jewel of that package is "Peace," a 
finished set recorded between the 
releases of "Love" and "Electric." 



'There is something 
very, very special 
that's being 
created here' 

- lAM ASTBimr - 



The album is laced with the same 
war imagery found on "Electric," 
which Astbur>' says was inspired by 
America's fa-scination with the Viet- 
nam War in the 1980s. 

As the Cult works on new materi- 
;il — some of which Rock describes iis 
reminiscent of Sisters Of Mercy — 
the Beggars reissues and boxed set 
are just a few of several projects that 
are helping to keep the Cult fresh in 
people's minds. Nis,san is asing a por- 
tion of "She Sells Sanctuary" in a 
new commercial, and the Major 
League Basebiill lussociation has also 
expressed interest in using the track 
to promote its upcoming season. 
Meanwhile, a Doors special featur- 
ing Astbury and other musicians 
performing with the Dooi's' surviv- 
ing members Ls in i-otation on VHl. 

Astbury also 

recently guest- 
ed on the new- 
solo album by 
Black Sabbath 
guitarist Tony 
lommi. 

When Lava/ 
Atlantic releas- 
es the band's 

new album next 

year, the group should be aided by 
the fact that it — unlike some 
bands — didn't release several bad 
albums and then "peter out," says 
Flom. Yes, "Ceremony" and "The 
Cult" were ignored, but there is 
quality and heart on those records, 
he .says. 

For the band's part. Astbury says 
the communication between him and 
Dufly is better than it was before the 
break-up. That will be key in keep- 
ing the band together and strong, he 
says — as well as making honest 
music that he and Duffy are pas- 
sionate about. 

"I want to think that we're going 
to make tliis record, and the people 
who are into the Cult, who love the 
Cult, are going to go, 'Oh, fuck. That's 
wtuit I really wanted to hear. That's 
so important to me. That's an incred- 
ible gift to me in my life right now,' " 
Astbury say.s. "And not so we can be 
all proud about it, going, 'Oh, yeah, 
great. We're wonderful.' It's more a 
case of just a feeling of satisfaction 



In The Spirit. At Capitol Records' recent eighth annual tree-lighting ceremony. 
Roy Lott. the label's president/CEO, presented California State Assembly mem- 
ber Jackie Goldberg with a plaque commemorating her commitment and contri- 
bution to the revilatization of Hollywood. Four years ago, Goldberg joined forces 
with the label in an effort to rehabilitate the famed Capitol Records Tower as well 
as the world-renowned street corner Hollywood and Vine. Pictured, from left, are 
Lott and Goldberg. 



that you've given something that 
you've put you're whole soul into. 
That's what we're doing right. 

"This band is completely poLsed to 
do something of importance, some- 
thing big in magnitude. Everjlhing 
ha-s been given to us. The condition, 
the age, the experience, the music, the 
producer," he continues. "And Jason 
Flom and [Lava A&R man) Kevin 
Wdliamson, and Carl Stubner; they 



all believe in us. We're in a stage now 
when the bow string has been pulled 
back. The arrow is ready to fly." 

What if the new album, like its two 
predecessors, is ignored? "I don't 
care. I do this because I want to do 
it," A.stbury says. "We care about our 
audience, and whatever audience is 
there for us, I want to give the best 
quality to, the best and the most 
heart, the most drive, the most soul." 



ONE CLICK CAN 
HELP YOU DISCOVER 
THE STARS OF 
TOMORROW 




www.music-licence.com 

the Web site that can make you rich! 



Click here to register for free and begin 
scouting musical talent from around the 
globe. Or put up your established or 
up-and-coming stars and acts now for 
licencing deals worldwide. Save time. 
Make money. 



Try us. 



MUSIC-LICENCE.COM AG 

www.music-licence.com 

frtedensallee 7-9 - 22769 Hamburg • germany 
phone: ++49 40 39 84 07 70 • fax: ++49 40 39 84 07 98 
e-mail: office@music-licence.com 
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quid^ for anyone who 
books, promotes, and 
manages talent... 




Over 17,000 U.S. and international listings. 

Key names, addresses, phone h fax 
numbers, e-mail addresses, and web sites! 

• Artists Concert Promoters 
• Agents & Managers Sound a Lighting Services 
» Venues Ciubs Equipment Rentals 
• Staging & Special Ellects Security Services 
Charter TransportaOon Merchandisers 
insurance Companies 

To order send payment for $125 plus S6 S&H ($14 for international 
orders) with this ad to: Billboard Directories, P.O. Box 2016. 
Lakewood. NJ 08701- Please add appropriate sales lax in NY. NJ. 
PA. CA. TN. MA. IL. OH. VA & DC. Orders payable in U.S. funds 
only. All sales are final 

To order call 1-800-344-7119. International call 732-363-4156. 
Or fax your order to 732-363-0338. Now available on diskette 
aiKl mailing labels — for rates call (646) 654-5862 

JPECIAL OFFO. 



Buy the ITTD print dreclory together 
with our new ITTD online service and receive 25% off. 



For more information on ttiis special combo deal 
call 800-449-1402 or visit 
www.biliboard.com/directortc?? for a free online demo. 
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O-TOWN'S DEBUT COMING IN JANUARY 



guy boy bands? We don't think so." 

Neither does Davis, who acknowl- 
edges that 0-Town was one of the 
label's initial signings (along with 
OUvia, Luther Vandross, and Alicia 
Keys). 

"I always look for acts that have 
that something special, as well as acts 
that are in it for the long haul," says 
the industry veteran. "Each 0-TbwTi 
member is strong vocally. They each 
have good looks, charisma, and 
appeal. They're also all-natural per- 
formers. These are trigger points I 
look for when considering an act's 
potential for stardom. Of course, it 
doesn't hurt that they're the stars of 
a verj' successful TV .show." 

According to the five members of 
O-'Rjwn, what began as a nationwide 
try-out for 1^00 boy-band wannabes 
quickly evolved into 25 finalists, then 
eight, and finally five. 

"The trj'-outs consisted of singing, 
dancing, and being interviewed by a 
panel of judges," says Underwoo<l, 
who adds that the judges panel was 
headed up by Trans Continental 
Entertainment president Lou Pearl- 
man, w^ho is responsible for such acts 
as 'N Sync, Backstreet Boys, and 
LFO, among others. 

"Within weeks, we were all living 
in the same hou.se in Orlando [Fla.]," 
notes Estrada. Since the band mem- 
bers had signed contracts .stating that 
they could be filmed for the show, a 
TV crew had an all-acce.ss pa.'W to the 
guys' lives. 

Once O-Tbwn finished filming for 
the show's first season (its second sea- 
son begins in early February), the 
members said it wa.s time to begin its 
40-city radio tour 

"We performed a cappella at every 
station we visited," explains Under- 
wood. "This legitimized us with the 
DJs, (music directors), and PDs, who 
saw that there was nothing fixed." 

Like many before them, 0-TowTi 
also toured the malls of America. The 
band is co-managed by Mike Cronin 
and Mike Morin of Orlando-based 
TVans Continental Entertainment; 
bookings are handled by Craig Bruck 
of New York-ba.sed Evolution TiUent 
Agency. 

It's no wonder that Tom Corson, 
executive VP of worldwide market- 
ing and sales at .1 Records, is smiling. 
"What can I say: The band has done a 
tremendous job at setting up this 
album," he says. **You really can't do 
much better than a successful TV 
show in generating excitement." 

Corson says the label delivered 
"Liquid Dreams" to top 40 radio at 
the end of October "Radio has been 
verj' supportive of the track," he says. 

Brian KeUy, PD at WXSS Milwau- 
kee, says the band has been on the 
station's morning show several times. 
" 'Liquid Dreams' is reacting as 
strongly as an 'N Sync or Backstreet 
Boys song," he observes. "We're get- 
ting a tremendous response to this 
track." 

The same goes for retailers. "The 
single has been selling incredibly well 
for us," says Shelby Wheeler, region- 
al marketing coordinator of the Vir- 
gin Megastore at Downtown Disney 
in Orlando, which O-Town visited 



Dec. 9 for its first official in-.store. "In 
fact, we've sold more copiers than the 
Times Square |New York] location, 
which is the No. 1 store in terms of 
sales for all the Virgin outlets." 

On Nov. 30, the song's video, direct- 
ed by Dave Meyers (Britney Spears, 
Pink, OutKast), premiered on MTVs 
all-important "Total Request Live." 
The following day, the video aired on 
ABC imme<liately following a special 
holiday episode of "America's Funni- 
est Home Videos," as well as during 
the closing credits of "Entertainment 
Tonight" America Online hosted the 
video's online world premiere on its 
teen channel. 

Adding to this multi-tiered blitz, 
TeenPeople.com joined forces with J 
Records to launch O-Towm's official 
Web site (O-'Ibwn.com) which, for the 
first three days of its existence (Nov. 
27-30), could only be accessed via 
TfeenPeople.com. 



"O-Tbwn has been popular with our 
readers since day one," notes Lori 
M^ewsW, entertainment director of 
Teen People magazine. "Helping to 
launch their site was an obvious step 
to take; it was a no-brainer." 

Fans visiting 0-Town.com find on- 
demand audio and video, which 
includes a streaming version of "Liq- 
uid Dreams," as well as behind-the- 
scenes footage of the band. 

Coinciding with the .single's release, 
as well as the holiday season, O-Tdvto 
is performing at numerous holiday 
radio shows — including WBTS 
Atlanta on Saturday (16) — ^through- 
out the month of December 

On Dec. 31 and Jan. 8, O-Tbwn will 
appear on Dick Clark's Rockin' New 
Yeaj-'s Eve TV .special and the Amer- 
ican Music Awaixis, respectively. In 
Februarj', the quintet is scheduled to 
embark on U.S. tour, complete with a 
live band, says Corson. 



SURROUND SOUND NEEDS CONSUMER EDUCATION 



(Covtitiued from papc 10} 

The need to e<lucate the consumer, 
however, was continually e.\pres.sed 
by panelists and attendees alike, as 
was the obligation that all players in 
the production chain work together 
to ensure a smooth launch. 

American Gramaphone Records' 
Brian Ackley, a panelist at Surround 
2(K)1, said, "This Ls a re.s|)onsibility for 
us, as a content provider and also for 
the hardware manufacturers: to edu- 
cate retail salespeople and consult- 
ants so that they are able to demon- 
strate the benefit to the con.sumer 
Everybody's in a partnership all the 
way down, fixjm content provider to 
retailer to hardware manufacturer 
and, ultimately, the consumer. 

"They're the ones that are going to 
make the decision if this sticks or not," 
he adds. "We all love it, because it's a 
wonderful audio deliverj' format. If 
we create great fidelity upfront with 
the recording, remixing, manufectur- 
ing, and creation of new product, this 
is a perfect vehicle to translate the 
interpretation of what the composer 
had in mind all the way to the con- 
sumer." 

"We need to explain the format and 
execution to the public, which Ls key 
in the beginning of any new format," 
added Nick Sahakian of Rhino 
Record.s, also a panefet at Surround 
2001. 

Rhino, a Warner Music Group label 
that has acquired the North Ameri- 
can rights to catalogs of such classic 
artists as Ray Charles and Curtis 
Mayfield, is taking a prominent role 
in the rollout of DVD Audio. Catalog 
material, many feel, will account for a 
significant portion of DVD Audio 
titles, at least in the initial stages. 

Some Surround 2001 panelists, 
however, were worried about a "still- 
born DVD Audio" introduction. 
While hype has been pervasive for 
several years now, reconling studios 
that have made significant invest- 
ment in surround equipment are 
deriving little revenue from multi- 
channel projects. Likewise, some 
label executives are reluctant to 



release DVD Audio titles before feel- 
ing confident that consumers under- 
stand the format and hardware 
requirements. 

"The situation looks fraught with 
difficulty, three years after the in- 
troduction of DVD," says Mike Hob- 
son of Classic Records. "Although if 
DVD Audio does a couple of things, 
like get the price of the players way 
down, then I think you can segment 
the market a little. On the software 
side, there's no question in my mind 
that if DVD Audio is to survive as a 
format, it has to be as cross-platform- 
compatible as absolutely possible." 

Hobson has recorded two classical 
titles specifically for DVD Audio 
relea.se. However, he adds, he is not 
ready to release them. 

"I'm going to wait and see what 
happens for at least sL\ months, with 
DVD Audio," he states. "Not just 
from a software standpoint but from 
a hardware standpoint — I want to see 
whether they're going to sell 2,(K)0 
units or 20,000. Ifthey sell 20,000, that 
indicates that there's some life. That's 
jast a business decision. Is this a mar- 
ketable format? Are there going to be 
players out there and people to buy 
it?" 

Nonetheless, optimism was strong, 
and many expressed the expectation 
that consumer understanding — and 
acceptance — will fall into place. On 
the production end, the hardware 
exists; manufactiut;rs have dedicated 
them.selves to surround sound. 

While studios have yet to realize a 
return on equipment investment, 
principals in the recording business 
are confident about surround's ulti- 
mate success. Label executives, while 
cautious, mostly agree. 

"Everything is just so new," said 
Warner Bros. Records' David May, a 
conference attendee. "No one knows 
what to think yet On the panel that 
Nick [Sahakian] was on, you saw a 
mixture of attitudes. Everyone is a lit- 
tle afraid — that's normal. But a lot of 
these problems will be gone by next 
vear." 



16 



www.billboard.com 



BILLBOARD DECEMBER 23, 2000 



Artists & Music 




Gontiieiital Irift i 

FeELIN' BLUESY: Some artists just know how to take you the 
full distance. We're not just talking about getting reacquainted 
with a distinctive memory or sharp emotion. We're talking about 
going on a journey — one that lift.s you from your present state 
and carries you into another realm. On "Can't Look Back," Josh 
Roy Brown does exactly that. 

Interestingly, Brown manages to elevate the listener with 
music that's decidedly earthy. "Can't Look Back" is a disc 
anchored with rough-hewn guitars and bluesy rhythms, and 
Brown possesses a raspy baritone voice that sounds worn and 
torn by the one-two punch of life. 

So, how does he manage to transport the listener? By unleash- 
ing an intense, unflinchingly raw honesty that is, by turns, unde- 
niably empathetic and dis- 
armingly charming. Several 
seconds into the disc-opening 
"Sleeping Under Water" and 
you're hooked. You're willing 
to follow this clever trouba- 
dour anywhere — and he 
clearly knows it. To that end, 
he uses the set to paint vivid 
pictures illustrating the ups 
and downs of life and love 
with palpable confidence. 

For the uninformed. 
Brown is the son of journal- 
ist Les Brown, co-writer of 
the country music standard "Abilene" — which is covered here 
with appropriate reverence. It's one of numerous standout 
moments on an album brimming with commercial potential. It's 
also a track that perfectly illustrates the artist's view of himself 
as the result if "Johnny Cash and Lou Reed had a child." 

It's an apt description, especially given the quirky depth of 
songs like "This Time," an earnest tune whose protagonist 
believes that "I've waited for all the right opportunities, and 
chances are I'll wait for an eternity. But this time, I'm giving all 
I can." 

It's such well-crafted tunes and well-conceived lyrical concepts 
that render "Can't Look Back" an essential musical journey. And 
it's one that you'll want to take over and over again. 

For more information on Brown (including tour dates) or to 
purchase his album, visit enginegroup.com. 

Skinned BACK; We love the fact that singer/songwriter 
Elisa Pelmer tells it like it is in her songs. The woman simply 
does not mince words. For proof, all one needs to do is investi- 
gate her first full-length album, "Shed This Skin." 

The project offers a truly gorgeous array of nicely crafted 
songs that are underlined by lyrics far smarter and more clever 
than your average confessional pop. Peimer has developed an 
appealing vocal style that sees her glide with notable ease from 
white-knuckled belting to seductive whispers. 

Peimer has earned high marks for taking her music to the clubs 
of New York. She's become a staple at venues that include Mer- 
cury Lounge, Fez, Arlene Grocery, and CB's Gallery. 

Adding to the artist's increasing profile is the use of two cuts 
on the album — "Leaving Here Tomorrow" and "Lullaby" — on the 
daytime dramas "As The World Turns," "Another World," and 
"Guiding Light." 

For more information on this fine artist, call 212-366-6099, or 
visit her Web site, elisapeimer.com. 

Meet JOHNNY: Johnny A. is a Boston-area guitarist who has 
played with the likes of B.B. King, George Thorogood, Robert 
Cray, Peter Wolf (the "Long Line" album and tour), and many 
other bands. He's prominently featured in the exhibit "Danger- 
ous Curves: The Art Of The Guitar," now at Boston's Museum of 
Fine Arts. He also has a new album, "Sometime Tuesday Morn- 
ing," which has been getting airplay at both college and com- 
mercial stations in the Boston area. 

For more information, call Matt Robinson at 617-354-3434 or 
E-mail him at Rockymusic@aol.com. 




Marks Sees 'Red' 
With 2nd Release 
On Red Kurl Label 



BY LARRY FLICK 

NEW YORK— With her second 
Red Kurl Records release, "My 
Name's Not Red," Jennifer Marks 
is striving to build upon the foun- 
dation of support started bv "Pizza," 
her 1998 debut. 

DueJaa23,the 
set shows the 
New York-rooted 
singer/songwriter 
solidifying a 
sound that lands 
somewhere be- 
tween pure pop 
MARKS and acoustic rock. 

Marks says the 
set's title comes from a guy who kept 
calling the red-haired artist "red." "I 
was in a foul mood that day, and I 
yelled at him," she says. "A couple min- 
utes later, I realizetl how silly it was, 
and I started laughing. I vowed to 
write a tongue-in-cheek song about it" 
The tune is a highlight of the set, 
which was pr(Kluce<l by Brad Albet- 
ta and John Campos, and it's among 
the cuts that Marks supporters at col- 
lege radio .stations like WFUV New 
York are tapping into. The artist is a 
staple on the station, having partici- 
pated in its "Nightbird" .series co-pre- 
sented by the Bottom Line, a New 
York club. Another New York station, 
WLIR, has named Marks its inde- 
pendent artist of the week. 

"My Name's Not Red" also dis- 
plays Mark's ability to be both strong 
and \'ulnerable. Her Ij-rics are draw- 
ing comparisons to Aimee Mann and 
Fiona Apple. It's a sound that has w^on 
her "song of the week" status on 
Women ofMP3.com several times. 

Several songs from Marks' new 
album are already getting attention 
on the site in advance of its retail 
release. In fact, some indie retailers 
think that Marks' growing MP3 sta- 
tus Ls going to help the project make 
an impact in traditional stores. 

"She has a sound and an appeal 
that demands more than simply 
downloading," says Marlon Creaton, 
manager of Record Kitchen, a San 
Francisco indie. "She exudes person- 
ality — the kind of personality that you 
want to get closer to. She's an artist 
who is building a following at a grad- 
ual but steady pace. She's definitely 
someone to keep a very close eye on." 

Songs from both "Pizza" and "My 
Name's Not Red" can be heard in sev- 
ei-al indejiendent films, such as "Jane 
Doe" (1999 winner of the New York 
Film and Video Festival that stars 
Calista Flockhart) and "Let It Snow" 
(accepted for Sundance 2000 and star- 
ring Bemadette Peters). 

Also, Martha Byrne, one of the 
stars of the CBS-TV dajtime drama 
"As The World Turns," has sung 
Marks' songs on the show several 
times. 

"I met [Martha] six years ago 
through a mutual teacher who played 
some of my songs for her," Marks saj-s. 
"We've done several projects since then 
She hiis been an incredible support" 
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The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



SHOWCASE YOUR TALENT ON 
BROADBAND TALENT NET FOR FREE! 

Broadband Talent Ne; celcbraies a new web launch, ard offers professional membership for 
FREE! Tailored to affo'd new artists and music companies with an "industry strength' online 
presence, the Broadband Talent Net Membership provides all of the ingredients necess?ry to 
promote your mustc to labels and fans online, all day, every day, worldwide. Applying is easy; 
Visit the site and upload your music today! 
For more information, visit v. .'j.v hir..i(jii.iti(iMirr-.''-.' ■ ■■ i 
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The Most Popular New Talent On Broadband Talent Net 




1 Thorn 


Rock, Alternative 


1 


2 Master Klass (William Stanton] 


Pop, R "n B 


1 


3 3 Series 


R 'n B. Hip Hop 


9 


3 The Voyces 


Rock. Alternative 


4 


S Brickfoot 


Pop, Rock 


2 


6 Grubbz 


Hip Hop 


1 


7 Frank Christopher 


Rock. Pop 


3 


8 Alex2 Johnson 


Pop 


17 


9 Barely Heroes 


Rock. Alternative 


16 


10 Phatter Than Albert 

iVftily tf\Lil!\ i'f S)-.r:l 1,' I'Ote-. nil bv Bnudband'i ■egiiWred onltn 
u'arr t arc lim'ttd to art volt per arliil per uur. Top 10 pcnihan w dclcrr 


Alternative, Rock 

inrtl bi Ihc avffige uf all »o!ei rrcr'vr 
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Radio Play Favorite Song Requests 


December 1,2000 




The Most Listened-to New Tracks On Broadband Talent Net 




1 Surprise Ending, Brickfoot 


Pop. Rock 


3 


2 Please Forgive Me, Barely Heroes 


Rock. Alternative 


17 


3 Heat OfThe Night, Catherine Phoenix 


Pop, Country 


n 


4 Do What You Wanna. V-LUV 


Hip Hop 


1 


5 Jezzabclle (feat Innuendo), Too Phat 


Hip Hop, R 'n B 


11 


6 Dream About You, A\cxz Johnson 


Pop 


19 


7 U Must Be Crazy. Mystique (feat Convict) 


R 'n B . Ja22 


2 


8 Apology, 51 Peg 


Alternative, Industrial 


26 


9 Your Life. 3 Series 


R 'n B, Hip Hop 


22 


10 Long Long Ago, Ciro 


Alternative, Acoustic 


24 


New Talent Spotlight 


The Most Outstanding And Available Acts On Broadband Talent Net 



THE DWELLAS 

Emerging from the cellar, the DweJIas launch a new musical flava that has been fermenting 
for a year in their lab. Ready for consumption, the Dweilas sophomore album entitled 
"The Last Shall be First* contains the most potent musical mgredicnts available, including 
but not limited to heavy hitters like Pharaohe Monch ft Prince Po (Organized Konfusion), 
Inspectah Deck of Wu-Tang, Large Professor, D.V. Alias Khrist and Atlas. Yet the flava's not 
complete without the chaser of platinum producers such as Rockwilder (Jay-Z. Redman, 
Method Man ft Busta Rhymtsl, Nick Wiz (Rakim), Large Proffcssor (Nas) ad a Iwist of newness 
from up ft commg producer AD. The Dweilas have repackaged themselves. Still distributed 
through Loud Records their new flava and project will be STIMULATED by industry power 
brockers Dante Ross ft Michael Greene aka EMZ. Check their new beats ft rhymes online, 
and taste the latest from The Owellas! 



A. 



Hip Hop in,M New York. NY 

For further artist details log on to www.broadbandtalcntrvet.com/thedwellas 
For more info about the RUMM hip hop collective, including Sadat X, Del 
the Funky Homosapien, Ugly Duckling, DJ Honda, and Souls of Mischief, 
visit -J I. ■ijr.m - ■ 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT. SQUOdSMH' 
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ARTIST DECEMBER 23, 2000 TITLE 
IMPRINT & NUMBER,'DISTfllBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTECO) 


1 


2 


6 


SAMANTHA MUMBA wild CARa'PoiyD0^94^WErecoS^9e/l 7 98) 


GOTTA TEU YOU 


CP 


6 


4 


LINU tm FEATURING THE SMMOUttV tOSPB. CHOIR iTuwrc 83»bu ii; %is w 


CHRISTMAS STAYS THE SAME 


3 


3 


16 


SOULOECI5I0N MCA I123«l (ll.9eri7 98} 


NO ONE DOES IT BETTER 


4 


1 


3 


LOUIE DEVITO E lastik 5002 (16 98 CDl N.Y.C. UNDERGROUND PARTY VOLUME 3 


5 


4 


71 


BRAD PAISLEY • arista NASHVILL£ 18871/RLG (10.9&16.98I 


WHO NEEDS PICTURES 


e 


5 


8 


CRAZY TOWN Columbia 63654fl:RG (7 9a E(yi3 98) 


THE GIFT OF GAME 


rr> 


32 


2 


NEWSONG BENSON B3327/JIVE (11 9a'17 98) 


SHELTERING TREE 


CD 


MB 


w» 


DOGGYS ANGELS doggv style 2130* ,tvt no 981 7 98) 


PLEE28ALEEVIT! 


w 


11 


17 


ZOEGIRL SPARROW 51734 (15 98 CD) 


ZOEGIRL 


10 


; 


i 


COLOPLAY NETTWERK 30162/CAPITOL (16,98 tX> 


PARACHUTES 


11 


10 


26 


HOKU GEFTEN a9064&lNTtRSC0Pt (1 1.9afl7.98) 


HOKU 


12 


s 


le 


STACIE ORRICO forefront 25253 11 1.9a'l 5,981 


GENUINE 


13 


13 


7 


REBECCA ST. JAMES forefront 25251 (16 98 COl 


TRANSFORM 


CH) 


17 


27 


RASCAL FLATTS lyric STREH 16501 I/HOLLYWOOD (8,98)12,981 


RASCAL FLATTS 


15 


12 


6 


JAMIE O'NEAL M£RCURY (NASHVILLEI 1 70132 (8,9B)12,981 


SHIVER 


le 


9 


16 


DONNIE MCCLURKIN verity 43150 (10,98716,981 LIVE IN LONDON AND MORE,., 


17 


18 


23 


PHIL VASSAR ARtSTA NASHVILLE 1889tyRLG (10.9^16.98) 


PHIL VASSAR 


11 


14 


4 


CLEDUS T JUDD uonumekt ssiOiSONY inashviilei 11 1 98 Ettl7 w) just ANOTHER DAY IN PARODIES 


CS) 


21 


7 


NELLY FURTAOO Dreamworks 450217;interscope (8,98712,98) 


WHOA. NELLY! 


CS) 


24 


13 


EVAN AND JARON C0LUMBIA69937,'CRG(11,98E(H7,98I 


EVAN AND JARON 


21 


22 


9 


KEB' MO' OKEH 550 MUSIC 6142a'EPIC (12 98 Ea 18 98) 


THE DOOR 


22 


26 


10 


ROY D, MERCER .km i««kvill£; smn.lMlie*. HOW BIG'S BOY ARE YA' VOLUME SEVEN'HANGIN' IT UP 


23 


16 


7 


THE NEW LIFE COMMUNITT CHOIR FUTURING JOKN R KEEtEnn i!:3! :12»1S1«| 


NOT GUILTY,, THE EXPE,SI£NCE 


24 


30 


32 


KEITH URBAN CAPIIOL (NASHVILLE) 9759L (lD9a'L6,98) 


KEITH URBAN 


29 


29 


3 


VICENTE FERNANDEZ SONY Discos 84 1 85 (9 98 iai 5 981 HISTORIA DE UN IDOLO VOL, 1 



Tl>e Healseekers chart lists tne (jest-sellmg titles by nen and (Jeveloping artists. detin«d as those who have newe* appeared in tlYe 
top 100 of The Billtiodrrt 200 chart. When an album reaches this level, ttie album and (h« artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseekers chart. Ail albuRYS are Mailable on cassette and CD, *Asterisl( indicates vinyl LP is 
available CID Albums with the greatest sales gains, a 2000, Billboard/BPl Communications, 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY CARLA HAY 



N ORWOOD MAKES 
GOOD: Veteran singer 
Dorothy Norwood has 

been a regular hitmaker on 
the Top Gospel Albums 
chart, but her albums have 
yet to crack the Heatseek- 




Folk Uke earthy. British 
neo-folk artist Eliza Carthy 
was nominated for the 
U.K.'s1998 Ivlercury 
Music Prize for her inde- 
pendent release "Red 
Rice." She makes her U.S. 
album debut with "Angels 
& Cigarettes." due Jan. 30 
on Warner Bros. Records. 
Carthy. who considers 
"Joan Baez a mentor." has 
toured with Baez this past 
summer and will tjegin a 
North American tour In 
FetDFuary. 



ers top 50 chart. That could 
change with the Malaco 
Music Group album "Ole 
Rickety Bridge" (credited 
to Dorothy Norwood & 
the Miami Mass Choir), 
which has been steadily 



gaining in sales and is bub- 
bling under the Heatseek- 
ers chart. The set peaked at 
No. 13 on the Top Gospel 
Albums chart in the Nov. 18 
issue. 

Other Norw^ood releases 
that have been hits on Top 
Gospel Albums are 1999's 
"The Lord Is A Wonder" 
(No. 3«). 1997's "Hattie B's 
Daughter" (No. 20), 1996's 
"Shake The Devil Off (No. 
7), 1995's "Feel Like" (No. 

19) , 1994's "Live 
With The Georgia 
Mass Choir" (No. 
6), 1993's "Better 
Days Ahead" (No. 
11), iggi's "Live" 
(her album with 
the Northern Cal- 
ifornia Gospel 
Music Workshop 
Assn. Mass Choir) 
(No. .3), 1990's "A 
Wonderful Day" 
(No. 24), 19«9's "A 
Mother's Son" (No. 
.S4), 1986's "Dor- 
othy Norwood 
And Friends" (No. 

20) , and 1986's 
"Motherless 
Child" (No. 33). 

In addition to being a 
singing evangelist, Nor- 
wood is a producer, having 
co-produced "Don't Wanna 
Be Left Behind," the cur- 
rent album from Malaco 
labelmate Carolyn Tray- 
lor. 



1 



Pringle's Gospel. Noted 
gospel singer Desmond 
Pringle starred in the musical 
"A Good Man Is Hard To 
Find." After parting ways with 
ASM Records, the singer 
signed with Tommy Boy 
Gospel. He calls the signing 
"divine destiny," and his first 
album on Tommy Boy Gospel 
is "Loyalty." 



REGIONAL HEATSEEKERS NO Is 



MOUNTAIN 
Crazy Town, TTi* Gift Of Oam* 



NORTHEAST 
Samanttw Mumba, Octta Ml You 




EAST NORTH CENTRAL 
SoulDecision, No Ono Do#t It 




WEST NORTH CENTRAL 
Lorie Line, Tho Silver Album 



PACIFIC 
PtwzbalMvH!, Doggyt AngoH 



MIDDIi ATLANTIC 
lam DaVlto, K IC. UnkijnuiKl Palt Mi 



Tl 



SOUTH ATIjUNTIC 
trad Pailey, WIto Needs Pictum 



SOUTH CENTRAL 
Intocabte, Cs Para Ti 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of twst-selling titles by new arxl developing artists. 


PACIFIC 

1. otanMpiiPiMaMeiic 

2. Cnl»lgfaMChulBi 

3. CrmrlbwiDwOiftOfGaine 

4. VkmtM Nfionte HMont Ot Un Idtfo VHji 1 

5. Nrily Furtado Who*. ^Mlvl 

6. DtMiMi Poem 

7. X-Ratdcd Vengemce Is Mine 

8. Sanuntha Mum6a GMi Tri' Vo,i 

9. K«*'Mo'rr*Ocof 

10. Hoku Hci. 


SOUTH CENTRAL 

1. Intocabic Pen Tl 

2. RO) 0 Hacw -u* B(> i>i« ^' *nrt SMtHirfr 1 U: 

3. Brad PaMlvy Who Needs Pictures 

4. Rodnvy Carrirtfton Mofning Wood 

5. Cladu« T. Judd Jint Another Day m Parodim 

6. Bi| Mm C'1v 01 Syrup 

7. SoulDvciuon One Dok !I Belter 

8- Mr. C Tha Slid* Man Os-Ctia Slide 

9- KcKh Utban Ki^ith Urbaf> 
10. iafTMt 0-NmI Shiver 



Latin POP: HaiUng from 
Mexico, Los Kamikazes 

have developed a style of 
upbeat romantic songs 
called grupero. The band's 
latest album, "Hierba Moja- 
da" (EMI Latin), features 
the title track as the first 
single. The song ha.s been 
sen"iced to Latin radio, and 
the group has been on a tour 
that will extend through 
2001. 

Gap gone 

SOLO: Charlie 
Wilson is best 
known for being 
the leader of the 
R&B group tlie 
Gap Band, which 
had a string of hits 
in the '80s, includ- 
ing "Bum Rubber 
(Why You Wanna 
Hurt Me)" and 
"You Dropped A 
' Bomb On Me." 
Wilson has 
launched a solo 
career, and his solo 
album, "Bridging 
The Gap" (Major 
Hits/Jake 
Records), is bubbling under 
the Heatseekers top 50 
chart 

The set debuted at No. 
70 on the Top R&B/Hip- 
Hop Albums chart in the 
Dec. 2 issue. Wilson has 
been touring, and on Satur- 
day (23) he will perform at 



the Universal Amphithe- 
atre in Universal City, 
Calif., on a bill that includes 
Morris Day & the 'Hme 
and Lakeside. 




Mission To Mars. L.A- 
based power-pop trio 
Gwenmars has developed 
a following through steady 
touring. The band's sec- 
ond full-length album. 
"Driving A Million." is due 
for release March 6 on 
SeeThru Broadcasting 
Records. Lead singer/gui- 
tarist Mike Thrasher says 
the act's music was influ- 
enced by "early-'SOs new 
wave, harder rock, and 
classic pop." 



Dynamic duo: Folk 

rockers Elliott Murphy 
(ex-Fairport Convention 
singer) and Iain Matthews 

have teamed up for the 
album "La Terre Com- 
mune," due Feb. 20 on Emi- 
nent Records. A U.S. tour is 
being planned for 2001. 
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ORIGINAL BROADWAY CAST RECORDING 
The Full Monty 

PRODUCERS David Yaiitek. Billy SlrauS 
RCA VICtOt 63739 

It didn't tiike long to realize a musical ver- 
sion of the 1997 hit English feature film of 
the fiame name — although the scene has 
shifted to New York. A big fat hit on 
Broadway, too, "The Full Monty" has a set 
of songs by Daviil Yazbek suitabl^^ for con- 
tempon.ir>' bump-and -grind dance needs — 
created with Broadway finesse — along 
with two ballads thai aiv among the l)esl 
that Broaiiway has come up with in a new 
show in (|uite some time: the touchingly 
comic "You Rule My World" and the love- 
ly hjTnn-likc "You Walk With Me." 
Though the score isn't necessarily one for 
the ages, it has so much joy and spirit — 
hallmarks of how the cast and instnimen- 
talbils [wrform it — that it sjx^lls engaging 
entertainment. S(»mething like "Kent," 
without taking itself too seriously. 



COUNTRY 



LEE GREENWOOD 

Same Rivet . . . Oiflerent Brtdte 

PRODUCfR Jerry C'likhtM^^d 

FrceFtllt Eirlertainment 701 1 

Cireenwooii i>enranenlly etched his 
name into the |>atriotic song canon with 
"God Bless The L'SA." but on his first 
new release in seven years he steers more 
towani matters of the heart. Six of the 



SPOTLIGHT 



L nA jAMEi MATmARCM OF THE BLUES 




EHA JAMES 
Matriarch Of The Blues 

PRODUCERS Do^lo JaTie'- Sametlo James 
Pilvau MiniCBMG 01005-82205 
Anyone who releases an album titleil 
"Malrijufh Of The Blues" had better 
bring her bt*st game. Htta James is 
one of the few active singers who's 
entitled til make this claim. I'l^on spin- 
ning this disc, only one <juestion !UT.ses: 
How deep will she go? The answer 
Etta sings the hell out of this material. 
TTmt suitl, one of the intriguing things 
about this reconl is the song .selection. 
James doesn't go traditional here. This 
CO isn't about gut-bucket Delta blues. 
Instead, she's gone electric, and she's 
eovmng tunes like Hob Dylans "( lotta 
Serve .Sumebody," Mirk.Iaggeraml 
Keith Richiuils' ".Miss You," Otis Ro<i- 
(ling's "Hawg For Ya," iuid John 
Fogerty's "Bom On TIk- Bayou." The 
powerful contemixirar>' blues vibe we 
hear track after track U [wrtly the 
result of James' profound grasp of 
bhies singing and partly due to a 
series of intense lurangements, cour- 
tesy of her sons IXmlo and Sametto. 
the album's priwlucers. They set up 
their mom with killer blues musiciiins 
and ci\*atei| a groove-rich enviiun- 
ment. Mama res|Minde<i with a soul- 
stirring |M*rfonnance thai seals this 
deal. 



SPOTLIGHT 

ROGER WATERS 
In Ttie Fle^ 

PRODUCER Jarv". Guthrw 
Cotuntiia 64021 

V\ aters is one of those rare lutists who 
tndy transcends trends. Regardless of 
the time, all he needs to do is say he's 
considering doing a toiu-. and mile-long 
lines begin forming outside box offices. 
.Xiid mice tlie man connect.^ with his 
auiiience. the results are truly conn 
Inistibk'. iia irn'futably proved 
throughout "In The Flesh." The good 
news is that this two-CD epic, culled 
fn»m the ex-I*ink Floyd visionary's 
rare concert tour this jMist summer, is 
more than merely a ci>llectible for die- 
lianis. It's a reminder of what nnrk- 
'n'roll ran Ik* when it exists as art over 
foiiiiiii-nf. Hi^: innate tdiifidcnce in his 



in'tTel^sh \ 



mateinal (the familiar and the Ie8aer- 
knowii), which i.s far more complex 
and compelling than anything you'n' 
likely to hear fn>ni a current bund 
right now, is extraonlinarj- — and it 
leaves you salivating for more. 
Althoufdi Waters often takes far loo 
long a hiatus between new recordings. 
"In The Flesh" offei-s hope to listeners 
in the form of a new tune, "Each Small 
Candle," a glorious peek into a project 
he's currently working on. A reason to 
be cheerful iu* we enter 2tKH, indeed. 




album's 10 songs are piano-based ballads, 
the bulk of which ait squarely in the .<!tyle 
that has brought Kenny Rogers .so much 
success. Greenwood is often most succesa- 



60B SINCLAR 
Champs Elysiis 

PRODUCERS Bog Siorlflf, Cutw B. 
Sdblimiiil SUBSO 

Since the 7fts. France has lMH?n a 
hotbe<l for of-thc'-moment dance beats. 
ThroLighiKit the ixts. Fn-nch IXTs/i»n^- 
ducers/artists such as Dimitri From 
Paris, Daft Punk. Kid I-oco.and Bob 
Sindar kej)l the tradition alive with a 
slew of intenuitional {lancefloor hits, 
many of which have rt^veled in all 
things funky (lisco. On Sinclar's .•wipho- 
more album, "Champs Elysees," the 
musically sa\'\'y Frenchnian combines 
the emotion ami buoj-ancy of disco's 
piorj" t\ay» with filtered effect." and the 
hvely musicianship of the new millen- 
nium. Tlie set's fii*st single."I Feel For 
You," which went t*>p 10 in the U.K., 
sampled com(Kttri<rt ( 'errone's disco 
gem "LtKik For Love." n-n-conling the 
vtKals with Cerrone's singers. Similar- 
ly, iKith the IVince-speckled "dot TV Be 
Free" and the Stephanie Mills-huetl 
"Darlin' " featiuv the inimitable 
sty Ungs tif eiu*ly-'80s H& B/dance 
singer James "D-TVain" Williams. 
Williams' old-school soul ileliveiy com- 
bineti with Sinclar's string airange- 
nK'nts make for a positively winning 
combimition. Other highlights include 
the single-ready "My Only Love." the 
rai-e groover "Life." and the antheinic 
"Siive Our Soul." 



fill when he strays from such formulaic 
material, as e\idenced on "The Only 
Tiling I Care About," a well-written, bit- 



tersweet, midtem(io tune, mti the amiable 
"Out Of Style." Of the ballads, which suf- 
fer from a certain sameness, "You" and 



the title song cut through best. Clearly 
the most [Kiwerful song on the record is 
"I'm TVying," an honest, [wiwerful take on 
substance abuse that eliciU* an emotional, 
aching performance Irom (JreenwwHi. 
Jerry Crutchfield's production adds mus- 
cle and style where appropriate, and 
(Ireenwood sings with passion, sounding 
as good as he ever has. 



> JOHN PIZZARELLI 
let Tltere Be Lave 

HHllDuCfR Robert Wo<xi4 
Telarc Jan 83518 

Pizzarelli's second set for Tbiarc finds the 
singer/guitarUt treading familiar territo- 
r>'. tirawing together 15 atmospheric 
songs that dwell up<in love. Fans of Piz- 
zarelli's cocktail-lounge interjiretations of 
standards will not Ih^ disapix^jinted by his 
renditions of "I'm Putting All Of My Eggs 
In One Ba.sket" and "Stomjiin" At "The 
Savoy." but it is in tlie way that he creates 
a pleiising, candle-lit moofi thniughout the 
album that his talent really shines. V^^th 
his whisper>'-smooth vocals, warm guitar 
lines, and the gentle arrangements that 
bring a dramatic flow to the album. Piz- 
zarelli innately touches uiwn the most 
romantic elements of his material, with 
several original compasitions nestled com- 
foilably among the standards. Wliile it 
would be interesting to see PizzaroUi go 
beyond lus comfort zone, he is to be com- 
mended for knowing his strengths and 
playing Ui them so suainctly. Exi>ect this 
one to explode come Valentine's Day. 

SHEIU t. AND THE E TRAIK 
Writes Of Passage 

PRODUCERS: Sr^pla E. and ttw E-Train 
Concert 4934 

Sheila E. has done it all. F'rom recording 
with Prince to producing imd co-compos- 
ing the music for the first I *atin Grammy 
Awards, the San Francisco native has 
tried a little bit of ever>lhing. With 
"Writes Of Paiwage." the jM'rcussionist/ 
vocalist tries her hand at jazz. Backed by 
her band, E-TVain (pereussionist Peter 
Michael Escovedo. keybojmlist Renato 
Nelo, bassist Marc Van Wageningen. and 
saxophonist/flutist Eric Leeds), Ms. E. 
mixes Latin influences and smooth jazz on 
(Continued on next page) 



ARTHUR RUBINSTEIN 
Chopin Nocturnes 

RtlSSUL fHODUCf-K Ndrhamel S. Johnson 
ORK;iNAI PHORDtlB M,>. VVilcOK 
RCA/BHG 09026-63049 

Music 01 Fiance 

ncissut fnooUCER; Natnanici S. Johnson 
ORIGINAL PRODUCER Ma> Wilcox 
RCA«M6 09026-B3043 

Music Of Spain 

REISSUE PRODUCERS: ItiwaiH Houser. Nsinantet S 

lofinson 

ORIGINAL PRODUCERS: various 
RCA«MG 09026-63018 

Brahms F Minor Sonata. Ballades, etc. 

■■■Ki ,irjr.i r-;, ■ i I LH Md> Witcoi 
RCAi^MG 09026-63063 

lt>H i Miii.v Ilivi- t^-4'mingly atKliL^ited the 
cla-ssical masic business, but the w>mpany 
has hail the gixxl sense (and ta.ste) to 
Issue fiep:u"dte volumes from its super- 
delu.\e ".Arthur Rubinsi:ein Collection," 
originally l-y-ueKl hml yeiU" as a full-price 
ISJ-CD bo.\ed set «levoted to one of the 
most-Wloved musicians u* e\er nuike a 
keybfiord sing. The 21) or so uMlividual 
volumes out Ku far include seu dedicated 



to the repertoire most associated with the 
pianuit; Chopin, Brahms, and eiu*ly- and 
mid-lflHh-centuiTt' French juiil SiKmish 
cfimiwifiers. The twtnlisc set of Chopin's 
Noi't unies is one of the fineiil clajusiwU 
albums ever made. Rubinstein plays his 
great coimtrjTnan's miLsic in an infinitely 
subtk* hut red-l)Ioo(kHl manner, yielding 
.*if>unils rich with sentiment but w ithout a 
hint of sentimentality. Beautifully pn^ 
duced by .Max Wllatx, the l!X'>ij ix-conling 
glows with 
Rubinstein's 
moonlit tone. 
Bi-ahins was 
luwther of 
Rubinstein's pjLs- 
sions, and he 
lilaycd his wnrk> 
wixh iiiiii.'^ually 
1«N-Iic fliiii-. Hit- .list- «ilh tin- F Minor 
Sonata (from 197(t) and the Ballades 
(frr>m *r»!M is an ideal intifxhiction to the 
art of either the com|H)t*er or the [xjr- 
former. The jdbunts resen ed for French 
and S|Kmlsh comiHJseiv :ire treasure 
troves of pijinistic art. With the utmost 
iditimatic «uv. Rubinstein playeii such 
moilems ils Debu.'fsy and MomfHiu long 
before it wjis iKijHiIar to do so. Tlie 
French album Is in slemi. except for the 



VITAL REISSUES* 

Debussy pieces waxed in 1945; the 
Spanish set is all mono, coming from 
sessions dating fi*om U*47-a5. But in 
both instances, the soun<l is remarkjibly 
rich and clear. Throughout the "Arthur 
Rubinstein Collection," the sonic 
restoration and remastering is of an 
amazing .standai-d. and the objet d'art 
packaging is 
wholly inviting. 
An achievement 
for the ages. 



THE SUPREMES 
The Supremes 

FfiCl UCEftS v,)iiui.7 
MotOwivVMCOI2 
1594)5 
Long l)efore 
IK-^tiny's Child 
w!L- a glimmer in iuiyone's eyes, there 
\va.>* ilii.>i gnuwl flame of girl groups. Sure, 
Motown had Maitha & the Vandellas and 
the Man"eIettos. But with the help of 
k-gendaiy .songwiiter/pnKlucers Hol- 
UmifDozier/HolhuMi and others, the 
Rirjundhn-aking trio of Diana Ross, Flo- 
rence Balkmi, anil M:u^' Wilson pumpeii 
out an unpretedenlett— and still-influen- 




tial — legacj' of dick, sophisticate*! 
lx)p/R&B. That legacy is the focus of this 
(]uintessential four-CD, careerspanning 
Imxed set in honor of the group's -HXh 
anni\'ei-sarv-. UTiile all the obligator>' hits 
are here from both the Ross aral jtosl- 
Ross ents (and lineup ;ilteratif)ns). it's the 
mix of eariy rarities (featuring the initiid 
l*rinH!ttes lineup), unrek-jw^l originjtl/ 
alternate takes, live [terfomiances. (lem*i 
tracks. B-si<ies, and jKip standan Is (Bal- 
lard doing leai I on Rarhni Rtn-Lsand's 
"People") that makes this compilation 
shine — along with an es.say by .Motown 
fnuniU-r and st;u*-maker Bern,' (Jordy. 

RICK NEtSON 
legacy 

Ij-'^i . ' - i.RS: VVKXfi 

C V . I ijCER: BobHyde 

Capitol 72435-29521 

Willi ila- all t--iicom[ja;wting four-disc 
"Legacy," Rick Nels4>n's prolific career 
has (finally) been capturol in one boxeil 
set. In his:W>-plus years in the entertain- 
ment iniiu.str>' (TV. film, and n-wnling), 
the much-mis,*ed Nelson scored numer- 
<ius top 1(1 .singles and lUbums. a dozen of 
which were gold-certified. Spanning the 
artist's recordings for Imijerial, Ver\-e. 
Epic. Decca, ami ('apitul. "Legacy" 



intertwines 54 chart hits — inc)udinfr"A 
Teenager's Romance." "Be Bop Baby." 
"Have I Told You Lately That I Love 
You." "Thivelin' Man." and "Giuilen 
Party" — and 4f> previously unreleased 
tnicks, outlakes, alteniate vei-sions. and 
livv i«'rfitnnan^-i's nf such songs as 
nl N'.-u ( ;ii-|," Are My Sun- 
j^hine," "I've 
Keen Thinkin'." 
and "TVuck 
Drivin' Man." 
The set opens 
with Nelson's 
cover of FaLs 
Domino's "I'm 
VN'alkin'." which 
I he singer per- 
il >rrrKHl on his 
'V^^^i^S^I^WI I'iii-entii'TV 
\^ ""^^ >l.ow,"The 

.Adventures Of 
(), Mil .1." SjH-aking of which, 

"l.c^ac;. ■ a'-M -j">tUghts two holulay 
songs — '"The Christmas Song" and "Jin- 
gle Bells" — that Nelson sang on the hit 
T\' show and wiiich apix';u- here for the 
first time. \Mth extensive liner notes by 
(.Iramniy Awanl winnt^r Colin Ksctilt 
housed in a l>eautiful 4^-|>age book. 
"I^-gacy" is »me essential collection. 




■ I BIIUBa SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Btllboard chad potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out- 
MLBBMfla standing collections of works by one or more artists. PICKS (^]: New releases predicted to hit the top half of the chart in the corresportdmg format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because 
of their musical merit. MUSIC TO MY EARS ifl)-. New releases deemed Picks thai were featured m the Music lo My Ears column as bemg among the most significant records ol the year. All albums commercially available in the U.S. are eligible. Send review 
copies to Michael Paoletta. Billboard. 770 Broadway. New York. N Y. I0CX)3. Send country albums to Ray Waddell, Billboard. 49 Music Square W . Nashville. Tenn_ 37203. Other contributors; in Lichtman (Broadway/cabaretyN Y ); Bradley Bambvger (ciassi 
cal/world/jaz2/pop//N Y ): Steve Graybow <iazz/N.Y.]: Deborah Evans Price (contemporary Chnstiar\/Nashville]: Brian Garrtty (pop/N Y): Gordon Ely (gospel^: John Dillberto (new age):. Philip van Viech (blues/ world): Leila Cobo (Latin). 
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1 1 solid tracks. The sensual "Passing 
"nirtttigh" gives each musician his/her own 
chance to shine — aiwl do they everl The 
artist showcases her vocal skills on the 
lush "N Perfect Time." Fur thost* who 
may have forgotten that the sistah can 
sing, this track will it'fresh all memories 
an Sheila croonji softly and soutfiilly over a 
sublime groove. Other highlights include 
the midt<?mpo "TVuth" and the (xtrcu,ssion- 
heavy "Virtuosity." 



* ernAn lApu-nussa 

Fron Havana To Rio 

PRODUCER lid tiy&a 
VkUi Rrcordi VLS 2006 

Pianist Eman Ivopez-Nusaa explores the 
musical amnections between hLs native 
Cuba and Brazil in this beautifiil. elegant 
disc — a blend of style and understated vir- 
tuosity. |)erfectly ca|>ture<l on the track 
"Baiao Lacan." Cuba is revisiteit on Mario 
Bauza's "Mambo Inn" and Jo84 Marfa Viti- 
er's "('ontradanza," which finds Lopez- 
Nussa's classical training highlighted via 
hLs exquisite use of dynamics and tone. 
The result is rather expressive. Such ele- 
nvenU are also in full use on the album's 
tour de force, Lopez-Nussa's own "Reen- 
cuentro," a dreamy creation that goes 
from melodic romanticism to jx^rcusaive- 
ridden counterpoint. Sometimes evocative 
of the late Kmiliano Salvador in hbi mix of 
lufihness and rhythmic force, Ij6j>ez-Nus8a 
is worth discovering for those who haven't 
yet (lone .so. 

* YURI BUCNAVEKTURA 
VoSoir 

PRODUCERS. Vufi auenarrttfitura, Jose Aguirre Ocampo 
Mercury/Uiirvniil Mmsic iMino 314 548081 
Singer/compaser Yuri Buenaventura may 
be based in France, but the sound of his 
salsa remains essentially Colombian — 
aggressive, fast-paced, and punctuated by 
trumpets. On "Yo Soy," Buenaventura 
pays homage to his native country (Colum- 
bia), ironically enough, vnth a C'uban 
danzou-. "£st^n Quemando La Caria," and 
later with a traditional cnmilao (tjTiical of 
Colombia's Pacific Coast), chanted f>ver 
percussion. In doing so, Buenaventura 
simply shows off his fondness for embel- 
lishing salsa with whatever elements he 
has at hand. "Salsa Kai." for example, is a 
dazzling duet with Arabian .singer Kaudel, 
while Michel I^egrand and Jaajues Demy's 
"1^ Chamsfm D&i Jumelles" receives a 
Latin jazz treatment. Buenaventura — 
who wrote more than half the tracks 
here — takes an even further leap with "T\j 
Canci6n," a cover of Elton John/Bemie 
Taupin's "Your Song," which is saved from 
dieesiness by a dynamic and complex 
arrangement. The risks — taken with style 
and quality — are what makes this album 
stanti above the norm in today's salsa. 



WORLD MUSIC 



CUFTON CHENIER 
Liv«! At Grant Street 

PRODUCER: Chri^ Strachwtli 
Artwolis487 

Zydeco great Clifton Chenier had this live 
recording done when he took his Red Hot 
Louisiana Band into the Grant Street 
Dance Hall in Lafayette. La., in April 
1981. The master tapes never translatetl 
into a release, however. Arhoolie founder 
Chris Strachwitz acquired the masters 
from Margaret Chenier in 1989, and, final- 
ly, we've got this terrific record of Chenier 
and his band throwing down an outstand- 
ing live .scL Chenier was just about the 
bluesiest z>*doco man who ever toted an 
accordion, and this album testifies to that 
fact. Standard three-chord blues tunes 
Bke "I'm Back Home," "You (Jot Me Cry- 
ing," and "I Got The Blues," which are 
thoroughly in the tradition of the New- 
Orleans blues of Fats Domino, were as 
typical of Chenier's repertoire as two-step 



numbers like "Mon Fait Mon L'Ide," 
"Johnny Can't Dance," or the ladies'- 
choice tune 'Tout ('haciin Apres Parlor." 
Chenier was a zj'deco renaissjince man, 
and it's great to hear him turn it loose in a 
dance-hall setting. 



BLUES 



* ZORA YOUNG 
Learned My Leuon 

PROOUCtR Krn Saydah 
Otlnurk DE-748 

MLssLssippi-bom/('hicago-bred vocalist 
Zora Young has been working the blues in 
the Windy City fur quite a while, flying 
just below the genre's radar. Wth this 
Delmark release, her first for a 24/7 blues 
label. Young is poised to reach the wider 
audience she deserves. More of a singer 
than a shouter. Young has a warm, well- 
seasoned voice and a natural feel for music 
that allows her to reach beyond H- and 12- 
bar blues to R&B and even rwk. The 
heart of the album offers some splendi<l 
numbers. "Blues Fallin' Down Like Rain," 
for instance, is keyed not only by an 
earthy vocal but also by a tasty arrange- 
ment, featuring some pointed sax work 
ft^m .John Brumbach. Other choice cuts 
include "My Man's An Undertaker." 
"Please Send Me Someone To Love." 
"Better Off With The Blues." and "Damn 
Your Eyes." Young also profits from Ken 
Saydak's input as producer, as well as his 
considerable presence on keyboards. 



GOSPEL 



> MICHAEL &REGINAWINANS 
Always Together 

PnOODCERS: MichAci aivl Rcgina Winam. Dana Dmw 
MCS 7017 

Michael Winans. one of the four founding 
members of longtime gospel and R& B 
luminarie-S the Winans, takes a sabbatical 
from his hitmaking brothers for a mightily 
impressive turn with his wife, Regina. 
herself a gifltwi vocalist and songwriter. 
The couple wraps terrific vocal interplay 
around 12 tracks of definitive R&B with a 
strong gospel message, which alternately 
kick with appropriately funkj- grooves 
("Heavenbound") and balladry as warm as 
glowing embers on a cold winter's night 
("Always Remember"). The gorgeous 
orchestration and soulful vocals of "My 
Heart" render it as pretty a piece of 
pojVgoispel as one could ask for. There's 
multi-format appeal for gosjjel, R& B, iuid 
AC radio, with retail overflows at ever,' 
turn. 



N E W A G E 



* iOHN WUB8ENH0RST 
Bansurl Dreams 

PRODUCER Pnilip Egert 
Facing E»t \00\3 

The ban^iin flute is one of the most sen- 
sual and .serene instruments to come out 
of India. Only a couple of Westerners have 
miL'!tered its intricacy and nuance. One is 
Steve Gom; the other is John Wubben- 
horst. On his second recording, the Mary- 
land-based Wubbenhorst continues his 
world-fusion sound, setting the bansuri 
against backdrops that aren't traditional, 
yet are enlivened by the ancient spirit of 
the instrument. "Happy Journey" is an 
energetic bansuri duet, w ith Wubbenhorst 
multi-tracking a second flute line over a 
surging clay drum rhythm from percus- 
sionist Ken Anoff. "Bengali Folk Song" is 
a lopping jaunt with a traditional melody. 
Other tracks take a more meditative pose 
as Wubbenhorst ruminates over a synthe- 
sizer drone that sits in for the more tradi- 
tional Indian tamboura. Like his teacher, 
Indian bansuri master Hariprasad Chaur- 
asia. Wubbenhorst's improvised lines 
unfold, reveahng melodies within mel- 
odies, tike a fractal design headed toward 
infinity. Contact 301-346-0789 or 
john#facingeast.com. 
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R&B 



IQE Stutter 13521 

CRODUCfR leddyRilei 
MRIIERS R Hamilton, E. Dnon 
PUBLISHE;R: not lisled 
lin (CD promo) 

Jive recording arti.st Joe is well-versed in 
creating sensual and heartfelt R&B 
songs, as his new single "Stutter" can 
attest to. "Stutter" is a four-minute bal- 
lad about the proverbial lying girlfriend 
w ho has wronged Joe and pushe<l him to 
the edge. He dwiuces that his woman is 
lying from her "stutters stutters stutters 
stutters." Although a song about a rela- 
tionship where one party dishonors the 
other is no conceptual breakthrough in 
R&B. Joe is able to bring his own 
humane and honest demeanor to the 
track, giving it undeniable universality. 
A silky guitar an<l gentle bassline accom- 
pany a dreamy piano in this track pro- 
duced by the King of Smooth, Teddy 
Riley. This is J-,I-.Ioe's third single off his 
double-platinum album, "My Name Is 
Joe." released in April. Joe may not sur- 
prise listeners in radioland, but he's sure 
to get the nod from his gnjwing legion of 
fans out there. Without the blink of an 
eye, a stumble, or a stutter, R&B/hip-hop 
radio should give this single a long run. 

jmSCOn A long Walk (4 021 

PRODUCERS: Andre Kafris, VwJal Davil 
WRITER J ScoH 

PUBLISHERS: B1u«s Baby Uinic/thrty Dm MusK^Jatcal 
Hidden Beach 

Epic ESK1B3I3{CD promo) 
Neo-soul vocalist Jill Scott takes us on 
"A Long Walk" with her latest single 
from Hidden Beach Records. Mellifluous, 
angelic, and as fragile as eggshells, "A 
Long Walk" — written by the artist — is 
about falling in love with her fiance. 
Seiitl singH paKHionately about the simple 
things that lovers do while courting: 
"Let's take a long walk around the park/ 
We can feel the breeze and listen to a 
symphony/Or maybe chill and just be/Or 
maybe . . ." The purity of the love that 
Scott sings about mirrors the simplicity 
of the .song it-^elf Mu.sically. "A Ix»ng 
Walk" omamenLs the well-traveled path 
of Scott's neo-soul contemporaries like 
Erykah Badu, Angle Stone, and Amel 
Lanieux. with a whimsical Rhoades 
piano, a smooth bassline. a faint horn, 
and 5ioulful. mellow background vocals. 
Compared with Scott's first single. 
"Don't You Get In The Way," "Walk" is 
less animated but just as genuine. Jill 
Scott's soul-searching, seductive appeal 
is ideal for R&B radio. The second single 
from her gold album. "Who Is Jill Scott? 
Words And Sounds Vol. 1," is a delicious 
love song that walks a sunny and opti- 
mistic route. 

KEUY PRICE Mirror Mirror (3:40) 

PRODUCER: Kelly Pncc 
WRITER: K Price 
PUBLISHER K. Price, ASCAP 
Del SMI IS144(CDpromol 

The title track from Kelly Price's current 
"Mirror Mirror" set is another soulful 
slice of heaven from this t^feer-talented 
singer/songwriter. As always, Price pos- 
ses.ses that wonderful and rare gift of 



knowing when to hold back ami when to 
bust out loud and proud. Restraint is the 
name of the game throughout most of 
this sad .'long about realizing that the 
love she beUeved in just isn't reaUty: 
"MiiTor mirror on the wall/Can you tell 
me who to callAVhen the one I love Ls lov- 
ing someone who can't seeATell me if he'll 
ever fall so in love with me/Or could it be 
it's just make believe T' It makes you just 
want to grab Miss Kelly and squeeze her 
in a comforting hug. As with her previous 
releases, it's such a delight to hear some 
real, soulful R&B. instead of the bland, 
youthful R&B/iKip that Is turning the for- 
mat into a numbing parody of its own 
legacy. Price is the real thing, an artist 
with a true gift, and the ability to pull it 
all together herself, as singer, songwriter, 
and producer of this emotional roller 
coaster Whew — she wrings this one out, 

iESSEPOWEU HI <3 49> 

PRODUCER Danwi Thomas 
WRITERS: D Thomas. J. Po<«ell 
PUBllSHEfi:noi l.sied 
MCA 25209 (CD promo) 

While Je.'^se Powell's past success with 
the li)98 chart-topper "You" has given 
him some name recognition, he has yet 
to follow up with a hit that approaches 
the same level of widespread acclaim. 
He could achieve that with "If I," the 
first single from his forthcoming, third 
album on MCA Records. On this heart- 
wrencher, Powell's signature falsetto 
builds from soft and sweet to more 
pow erful and desperate with each 
verse. The song, co-written by Powell 



NEW & 
NOTEWORTHY 

BILAl Soul Sista aiming riot I'^tcdl 
PRODUCER: Raphael Saadiq 
WRITER: oot t)sled 
PUBLISHER fw( lr«<x) 
Moyo/lnlsrscope 74092 fCD pmmo) 




Imagine seeing a plate of chixDlutes 
from across the room. Tlie samtr goes 
for Bilals debut .single, "Soul Sista": 
From the first few (musical) bites, 
you know you're in for a treat. The 
song first apiH-areil on the "Love & 
Basketball" soundtrack and is finidly 
getting the love tluit it desei-ves. 
Bilal, a I'hilailelphia native who cut 
his ti-eth singing hooks on Common's 
album "Like Water For Chocf>late" 
(witness his soulful sounds on the cut 
"Funky Fur You") and Guru's 
"Jazzmatazz Streetsoul," is definitely 
ready for the spotlight. His sound 
could Im> describe*! as a cross between 
a Southern preacher and Piince. The 
cnmner breathes each note of the 
track, compliments of fellow soul man 
Raphael Saadiq, while the warm 
bassline hums perfectly in tune with 
Bilal's tender falsetto. Tlie song slides 
along with a midtemin> [wce that is 
perfect for a late night rendezvous. 
R&B radio seems to be slowly picking 
up on the single, as BiUil joins the 
burgeoning crop of neo-soul newconv- 
ers. With "Soul Sista," he is definitely 
making an enti-ance. 



and producer Damon Thomas, is struc- 
tured similarly to the Babyface-pro- 
duced record for Boyz II Men, "End Of 
The Road." And hearing Powell's vocal 
tone and texture, he could also easily 
be compared with Kevon Edmonds 
(whose last project was produced by 
Edmonds' brother, Babyface). "If I" is a 
classic R&B "begging" ballad. In other 
words, the guy's done his woman 
wrong, and now he w ants to make sure 
he won't lose her The chorus cries out, 
"If I, if I should lose you. girl/If I can't 
make love to you girl/If I have thrown 
our love away/I don't know what I'm 
going to do." It's the tj-pe of song that 
can easily win fans among female lis- 
teners with its romantic lyrics and 
sing-song melody. With proper radio 
support, this will be a classic hit. 

CANEtA Sponsor (I Hoed, I H»»i. I Nmll 12 i4) 

PRODUCERS TroT Jolir»wn, Brycyn Ewns 
WRITERS: T. Johnsor. B. Evans. C. Ltwing 
PUBLISHERS: Mo Lming Husic, ASCAP: So(^ oi Wind 
sunpt PKilic/Nue«Q Dia PubiiVtrng/Nature^ finnt 
Music. BMI 

SXfi«rsaHiWortts 13857 (CO piomo) 

OK, two things are a given for any 
new R&B-laced female act: First, 
they're going to do their best to mimic 
Destiny's Child, and second, they're 
going to sing either about how bad 
men are or how they can use men to 
their advantage- (Insert big yawn 
here.) Los Angeles-based Canela (kuh- 
NAY-luh). a youngster signed to 
DreamWorks, follows the formula by 
the book, though thankfully she's actu- 
ally charming when compared with 
any number of her wanna-be peers. If 
you're able to get past the fact that 
there's not an ounce of originality 
here, it's possible to have a bit of a 
good time. "Sponsor" is about the 
search for "The brother who lets me 
hold the key^on't expect a thing from 
me/Just wanna see me do my thang," 
along with a list of things that "I need, 
I need, I need." At least Canela has a 
.sense of humor about her request, 
searching out "someone who'll donate 
a G to me." As is the case with so 
many debut singles reviewed in this 
space this year, the singer's search for 
fame will depend on image, a snappy 
video, promotion, and luck. But as for 
her chances of long-term success, what 
in the world makes this appealing 
young lass any more memorable than 
last week's sound-alike? That's the 
fault of the industry for tossing out 
clone acts by the dozens with the hope 
that a couple will stick to the wall (k la 
Pink and Mya). When she's a little 
older, perhaps Canela will be in a posi- 
tion to make her own decisions and 
forge a sound of her own. 



COUNTRY 



CUY DAVIDSON Sonelimes (3 1/1 

PRODUCERS- Scan Hcnilrickv Judc Cote 
WRITERS: C DawMhwi. K Bwifd. C Bcaltwd 
PUBLISHERS: Stwl Wheels Mus-cXLMAT Publ-shing' 
Mil«ne Mustc/Acuff-Rose Musk. BMI; Loggy Bayou 
Music. ASCAP 

Virfin 1596728 (CD promo) 

The latest single from Davidson's debut 
album, "Unconditional." is a strong 
country ballad about love and affirma- 
tion. No matter how secure a relation- 
ship seems, there are times when a 
spouse just needs to be reassured that 
her partner isn't going anywhere. This 
well-written lyric opens with the line 
"She got my full attention with an out- 
of-nowhere question I thought she knew 
the answer to." From there the huaband 
listens to his wife relate a disturbing 
dream in which he had left her He then 
proceeds to calm her feara and reassure 
her of his devotion. Davidson delivers a 
finely nuanced performance — strong but 
sensitive, sweet but not saccharine. The 
emotion in the lyric is gently under- 
scored by some tasteful piano and a 

(Continued on next page) 
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wash of steol guitar. This is one of those 
Rti-aight -ahead countiy ballads that is 
positive without beinp schmaltzy. Pro- 
grammers should appreciate Davidson's 
efforts and reward him with heavy 
spins. 

CLEDUST.JUDO How Do You Milk A Cow ooti 

PRODUCERS Clcdus T Jgdd. Chrr^ "P Otwm~ Clafh 
WRITERS: T, Keith. C. Cannon. C JutJd, C. Clark 
PUeilSHERS: Tokeco TunesWacissa Rivef. BMl; Carp 
Anthems, SESAC, 01 Music Inc.. ASCAP 
HoiiumeiM 16406 (CD promo) 

In the tradition of Finkard & Howden 
(KeTnember"She Thinks I Steal 
Cars"?), Cledus T. Judd is keeping the 
art of countr>' parodies alive. This sin- 
Ule from his Monument debut, "Just 
Another Day In Parodies." is a funny 
take on Toby Keith's hit, "How Do You 
IJke Me Now?!" Judd's voeal matches 
Keith's note for note in edjry intensity, 
but it's obvious he's got his tongue 
planted firmly in his cheek as he deliv- 
ers lines such as "How do you milk a 
cow?/I think it's safe to say, a man 
could get arrested for this in L.A./This 
sucker must be empty cause she ain't 
pulling out." It's obviously not a single 
that's going to get widespread Hir|>liiiy. 
but for the stations that program this 
type of humor into their ]»laylisls, it 
will definitely elicit a few smiles and 
should help draw attention to Judd's 
album. 



ROCK TRACKS 



THE BOONDOCK SAIMTS Later Do v^.i>n 

PRODUCERS Jeffrey ■ SKunk" Baxter. Sa<nt 
WRITER: T DuHy 

PUBLISHER: Boon<lock Saints Publisti.ng 
AtljnUc 300337 ICD promo) 

Here comes a new single from the Boon- 
dock Saints' debut album. "Release The 
Hounds." ifleased last March. The 
Saints share their name with a 1999 indie 
movie, but it's no coincidence: Lead 
singer/guitarist TVoy Duffy wrote and 
directed the film. So after his fledgling 
hand, the Brood, la'^t its name to a girl 
gi-oup in Maine, the quartet realize*! that 
the name of the movie was fitting. Duffy 
and his guitarist/vocalist brother, Tay- 
lor — expatriates from New Rngland — 
forme*! the band in l.-A.. rounding out 
the quartet with bassist (lordon Clark 
and drummer Jimmy Jackson. This ofle 
to procrastination has a timeless rock 
sound — it wouldn't have been out of 
place in 1!>90, and it probably won't 
sound too dated in another <lecade. All- 
star strummer Jeff "Skunk" Baxter, a 
Doobie Brother and member of Steely 
Dan. co-produces the album. His past 
pi-oducing credits include Nazareth and 
Bob Welch reconis. which makes sense. 
;is "Later On" siradilles the line between 
power ballad (ju-'^l check out the g\iitar 
snlo) and the rock- influenced pop of 
matchbox twenty. This might be the sin- 
gle to break the Saints — guess we'll see 
later on. 

MEATPUPPCTS Anted Aatf Stipid (3:211 

PRODUCER: Curt Kirkwooa 
WRITER C Kirkwood 

PUBLISHERS Abraham Niion MuiiC/SinpFh) Mmic. 
BMl: Kyie Eliisor' MuSio'Stiandoo Sahm Music. ASCAP 
Bra«Mnt/Ulantic 300302 ICD proniol 
Arizona's Meat Puppets return with 
"Golden Lies," their first studio set since 
1!H).V« "No Joke!" Nnw entering their 
third decade of Pupi>etr>' and signed to 
new Atlantic imprint Breaking, they 
haven't lost their ability to bring melwiy 
and riK'king guitars together. Much as 
the giMup's UKM crossover hit. "Backwa- 
ter" — from the gold record "Too High To 
Die" — tlid, "Armed And Stupid" spot- 
lights the curious dichotomy between the 
group's scorching guitar solos and 
smooth, mellow vocals; the pieces fit 
together surprisingly well. Long before 
Rancid or Green Day. the Meat Puppets 
had the punk act down; as a prolific 
undeiyround act back in the '80s. they 
went on to inspire such *9<>s musicians as 



SPOTLIGHT 
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VERTtCAt HORIZON Best I Ever Had (Grey Sky 
Momirt£) I'-. .t::< 

I'Hn.ii, ■) h Hr-r. lie.--... 
WRITI R, M Si-atini;!! 

PUBLISHERS: MHC»n Muficm»rar>ck Music.rWB 

Mus-c. ASCAP 

RCA 80355 tCD [yorro] 

The thini .-single from Vertical Hori- 
wm's neiu-ly year-old platinum album, 
"Kverything You Want" (the liand's 
fourth set 1. slows the (>ace for a driz- 
zly, relaxeil rock ballad, a la Edwin 
McCain's "I'll Be." "Best 1 Ever Had 
(Grey Sky Moming)" is a melancholy 
moment about the isolation fulluwmg 
a lo\ er's e.\il: "So you stole my w oi-ld. 
now I'm just a phony/Kememliering 
the girl, leaves me down and 
lonely/But it's not so bad, you're only 
the lie.st I ever had." Kver\1hing 
about this affecting pop/rock track — 
fi-om the moixiy title to lead Matt 
Scannell's aching deliverj- to Ben 
Grosse's pi^oduction to the weeping 
guitju^ and forlorn voices echoing in 
the background — paints a vivid jwir- 
trait of that utuversal pain we've all 
endured when the one we think is the 
niw doesn't agiw. Just as some songs 
go with the fit)licky miml-set of sum- 
nu-r, "Best" se<'ms a j)erf<-ct compan- 
ion to the bone-chilling, overeast day.-^ 
of winter. Expect this one to ifact 
across the board, from rock and main- 
stream top 41) to adult top 40 and AC. 
What an enchanting step forward for 
a band that has ruotetl itself solidly 
for the long haul. One listen to this 
song and you'll relate, you'll react, 
and you'll revel. Great stuff. 



if they have no intention of slowing down. 



DANCE 



ANASTACIA Not Tlul Kind ^no nmmg i>tiedl 

PRODUCER: ttot lislKl 

WRITER, nol li&tM 

PUBLISHER: nol liMed 

Dayligin^C Reconis ( 1 7 irtcn ()romo) 

AnastHcia Newkirk made her first 
splash at the beginning of 20()0 with 
"I'm Outta Love," a disco-flavored cut 
that explo<led across Europe, selling 
more than 'A million copies, aeconling to 
her Web site. In the U.S., "Love" had a 
brief encounter with some major-mar- 
ket top 40s. peaking at No. 2 on the Hot 
Dance Music/Club Play chart. And then 
Anastacia disappeared. Luckily, her 
huge, soulful voice and funky attitude 
resurface on this single from the upcom- 
ing album of the same name. The album 
version is a downtempo K&B tune, 
which is ready for top 40 and rhythm 
radio. But the tune really shines on the 
uptempo remixes, three of which are 
found im thit< whitv-tuht^l 12-inc-h. Miiii- 
rice Joshua's mix combines a retro-di.sco 
feel with traces of deep house, but 
Anastacia 's voice seems to get lost in 
the mix somehow. The JS Extacy mix 
spotlights her voice better, over a deep- 
er track. The real pearl here, though, is 
Kerri Chandler's Organ mix. a minimal 
track consisting of only the straight- 
ahead beats, the vocals, and a funky 
organ. The organ idea makes perfect 
sense on this track, and it serves as a 
great complement to Anastacia's voice. 
This one will get the chanteu.se back 
into the clubs, and with a little luck, 
radio will jump all over her this time. 



BOSSON One In A Million 

PR'.L ijCCft'i 9L)stforri. Jo*Mm U4J 

PUBLiSMLRb WB Mostc Cwp. ASCAP; M«t(»n 0«V 
TVT694t (CO promDl 

Pivttj- boy Sweile Bosson muile his 
presence known in top 40 land with 
the buoyant "We Live" eiU"lier thus 
yeai- and follow wi it with the lovely 
"Where Are You Now." With the first 
single fn>m the soundtrack of Saniira 
Bullock's new nwvie, "Miss Congenial- 
ity," the young singer has his greatest 
shot yet at finding stateside success. 
"One In A Million." tiffeml on the 
promo and on the soundtrack as Intth 
an easygoing midlemixj seiviiade ;ind 
lis a kicky Berman Bn.it hei*s ivmixetl 
dance version, is a slice <if sheer |Kip 
|H.>rfection that adds a little bounce to 
the influx of iiock-orientwi pmhict 
currently dominating the mainstream 
airwaves. .Vside from his polished, 
uttni-\ideogenic persona, Bossi^n lias a 
bojish voice laden with emotion that 
coidd find appeal with the younger 
side of the demo. He's complen>ented 
by the sa\'\'y production of Peter 
Bostntm and Joakim Cd«l. w hich adds 
S|Mmish guitars and nice touches 
here and thei-e that give the track a 
w ider reach. Weekend shows should 
take delight in the remix, which i.« a 
j>erfect match for stations that have 
had luck w ith acts like Amber ami 
No Mercy. The top 40 landscape out 
there is changing rapidly. Kaflio, let's 
remember that pure ]M»p is what 
i-eturned the format to favor; too 
much i*ock and the balance is gone 
again. Bosson offers your iM'rfect 
tonic. 



LOLEAHA HOLLOWAY Draamin' (lo isi 

PHODUCfR "01 Iis!f3 

WRITERS: A fpldfr, N Harris. R Tyscn 

PUBLISHER- riot hited 

REMIXEfi: Satosrii Tonne 

SalMUl/thl RIstM %\M 7067&-10939 (12 .rK;^ promo^ 

It's no coincidence that the legendary 
disco diva Loleatta Holloway's classics 
have been continually reinterpreted 
and remixed and that the reworko4l 
tracks continue to find success. Her 
signature tune, "Love Sensation," has 
found itself reincarnated a number of 
times, providing a meaty base for 
Marky Mark's "Good Vibrations" and 
Black Box's "Ride On Time," as well as 
"Chocolate Sensation Rides On "nme," 
a track featuring Holloway's vocals last 
summer. Despite the perennial popu- 
larity of "Sensation," it's refreshing to 
hear another one of her classics, 1977"s 
"Dreamin'." done up for the year 2000. 
Unlike the "'t'hocolate" remixes — 
which interpolated the classic vocals 
into a present-day-style track — 
Satoshi Tomiie's remixes add a con- 
temporary, cluhby feel to the cut while 
retaining all the flavor of the classic. 
In the process, he brings out the vio- 
lins, vibes, and funky guitar from the 
original. And then there's Holloway's 
stellar vocal. "Dreamin' " has already 
shot to No. 1 on Billboard's Hot Dance 
Music/Club Play chart — and now it's 
time for it to spread its wings even 
further. Looking forward to the 
upcoming set "Queen Of The Night: 
The Ultimate Club Collection." 
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Allhou(rii you nmy like Souss on 
a iKige, you may not like Seuss on 
a statcf. 

'■Seussieal" liiis u-aveled a bumpy 
road to Broadway, and it has 
arrival woi'se for the joiuTiey. The 
musical soumleil promising on 
paper, as it di'ew \\\xm the tiOents of 
Tony-winninn: coinposinj? team 
Stephen Fhiherly :ind L\Tin Ahiva^ 
and was. of com-se, inspired by the 
extinonliniuy wilting of legcndaiy 
children's author Dr. Seuss. The 
show ran into trouble during its 
piv-Kroadway tryout, though, and 
much of the creative crew — <liix>c- 
tor Fnmk (Julati, costume designer 
Catherine Zuber, set designer 
Eugene Lee — left the production. 
Afte!' a new diit'ction for the show- 
was mbbled together, what ivmjiins 

is a bland mLsh- 

mash of dis- 
jointed Seuss 
snippets, 
wor t h wh i le 
only inst)fiirasit 
reminds the- 
atergoers how 
brilliant Seuss' 
va-stly suiierior, 
deceptively 
simple books 
are. 

The Pulitzer 
Prize-winning 
author penned 
nearly four 
dozen stories — 

imd the musical's ci'ealoi's .seem to 
have tried to ci-im them all into this 
show. Some .seem organically con- 
nected: For instance, "Horton 
Hears A Who" and "Horton 
Hatches The Egg" ai^ combined in 
the main .storj' line and flow togeth- 
er effectively. Yet other stories 
don't belong. "The Butter Battle 
Hook," an allegoiy about the anns 
race, hits Ix-en shwhorned into the 
plot to no apparent end. Several 
Seuss tale.s — such as "The I/Oi-a.\" 
and "Yertle The Turtle"— are 
tosse<l in as gi-atuitous passing ref- 
erences, while others become 
strange bits of plot contrivance, 
.such as a guest ap|X'ai"ance by the 
(disconcertingly benevolent) 
Grinch. The writers have even 
included several lines fiDm the cUls- 
sic "Gi-eeii Eggs And Ham" — as a 
call-and-res])onse militiuy chant. 

Beyond the clutter of such plot 
fragments, the bulk of the show 
centers on Horton. an elephant 
who discovei's the Wlios, a diminu- 
tive race of people who live in a 
planet so small that it fits on a 
speck of dust. But Hortim is the 
only one who believes the Whos 
exist; everyone else in the jungle 
thinks he is imagining the tiny 



David Shiner in "Seussical." 



voices he hears. Meanw'hile. on 
Planet Who, a boy named J0.J0 
ha.s. like Horton, been ridiculed for 
being a dreamer who can't contiij 
his imagination. The end, of 
course, is a triumph of the imagi- 
native believers over the doubting 
skeptics. 

For all the Seu.ss-inspired con- 
tent, the show's creators have 
.somehow failed to captiu-e Seiuss' 
spirit. His stories have a sense of 
exuberant whimsy, playful buf- 
foonerj', and childlike wonder — all 
of which are missing from "Seus.si- 
cal." Even the antics of the Cat in 
the Hat as the show's namitor iU'e 
never |)articuhu'ly outrageous. 

Seuss' stories seem like a natu- 
ral for musical adaptation, with 
their sing-song IjTicism and neat 
rhymes. Indee<l. the be.st moments 
in the show come when the com- 
ixisei's. who also WTote the book for 
"Seussical," stick closest to the 
original. Sadly, they tend to stray 
quite often, and here is where they 
fall short. 

Composer 
Flaherty and 
lyricist .-^hrens 
have the same 
problem here 
that they had 
in their last 
Broailway col- 
laboration, 
"liagtime." In 
i-;tch cjuse. lhe.y 
li:ive crafted 
une song that 
captures the 
unique 
rhythm and 
sound the show 
demands — the ojwning number in 
"Ragtime" and "Here On Who" in 
".Seussical" — but theix-after creat- 
ed com|)etent yet undi.stinguishe<l 
songs to fill out the score. Just as 
the bulk of the .score for "Ragtime" 
sounded more like generic '!)0s 
Broadway music than anything 
with a I'eal ragtime sensibility, so 
does most of the pop score for 
"Seussical" lack both the lyrical 
pimch aiid rlnlhmic meter of Seu.s.s' 
writing. And like the mu.sic, the 
S|)andex costumes and minimalist 
sets similarly lack the cartoonish 
weinlncss of the Seus.sian woi'ld. 

There are a few [leiformei's who 
have the right idea. Jaitino LaMiUi- 
na hits all the right notes as 
Ciertrtide McFuzz, a timid bird who 
lacks the bright |)lumage to attract 
the attention of Horton. whom she 
adores. With a perfect blend of 
childlike innocence ami adole.scent 
ix>uting, she alone .seems like a car- 
toon character come to life. And in 
the i>stensible lead, Kevin Cham- 
berlain phiys Horton the elejjhimt 
with deft understatement and a 
generous heart. It is enough to 
.save the Whos, but in the end, it 
isn't enough to save "S<ni.ssical." 

WAYNE HOFFMAN 



BOOKS; Send revrew copies ol books pertaining to artists or the music industry to Bradley Bamt»ai^r, Biiit>oard. 770 Broadway. New Yorti. N Y- 10003 



BILLBOARD DECEMBER 23, 20Q0 



WWW. billboard, com 



21' 



.erial 



R&B 



ARTISTS & MUSIC 



Jaheim Offers 'Love' On Warner 

Up-To-The-Minute Production Supports Young Man's Old-School Voice 



BY MARCI KENON 

LOS ANGELES-Jaheim proves 
that looks can be deceiving. Judg- 
ing from his cornrowcd hair, sag- 
ging jeans, and jewels, you'd expect 
this 22-year-old New Brunswick, 
N.J., native to bust a rhyme. In- 
stead Jaheim [nS Hoagland] bui-sts 
into song during a breakfa.st inter- 
view, effortlessly rifling and ad-Ub- 
bing tunes from his debut album, 
"Ghetto Love," to be 
released Feb. 13 on 
Divine MillAVarner 
Bros. 

"I got a little some- 
thing in me," Jaheim 
says about rapping, 
"but that ain't me. 
Ever since I could 
speak, I've been 
singing. I used to be 
shy. I came out of that 
.shell at about IG years 
old. That's when I did 
my first show at 
Sylvia's [restaiuTint] 
in New York." 

About two years later, Jaheim 
sent a tape of his rendition of a 
Luther Vandross song to the local 
Naughty Gear store. It lande<l him 
a Uve audition and eventually a deal 
with Divine Mill, owned by Kay Gee 
of Naughty By Natui-e fame. 

"It was surprising to hear that 
style of singing coming from a young 
man," Kay Gee .says. "He was 18 at 
the time. I felt traditional program- 
mers and R&B lovers would instant- 
ly take to his style and voice. How- 
ever, with hi.s being young, we had 
to make sure it was 
comfortable for him. 
Production-wise, we 
had to create some- 
thing new, something 
more contemporary." 

The result is a col- 
lection of 19 R&B/ 
hip-hop tracks, pro- 
duced by Kay Gee, 
Eric Williams, and 
Eric Lighty. Lead 
single "Could It Be" - kay 

was sent to radio 

Aug. 8 (preceded in 
June at clubs and mix shows by the 
uptempo "Lir Nigga Ain't Mine") 
and released commercially Nov. 21. 
Guest artists on the album include 
Next, Lir Mo, and Castro. Most of 
the songs were co-written by 
Jaheim, who is a self-published 
ASCAP writer through Jasane 
Dramma Music. 

The "Could It Be" video, directed 
by Chris Robinson, is already in 
medium rotation on BET, according 
to Warner Bros, product manager 
Monique Hou.ston. 

"Every time I played the record, 
people would call in asking, 'Who is 
that?' " says PD Dave Smith of 
Cincinnati's WIZF. "I became a 
believer real fast. It's moving up to 
power rotation very quickly." 

Jaheim recently o|)ened for Kelly 




'It was 
surprising to 
hear that style of 
singing coming 
from a young 
man' 



Price's Long Kiss Goodnight tour, 
which commenced Nov. 25 in 
Newark, N J., and was to end Dec. 17 
in Baltimore. The artist, managed by 
James "Pookie" Gist and booke<I by 
UJAAJIA, also visited radio .stations 
in all the tour cities, including Detroit, 
Chicago, Minneapolis, and Milwau- 
kee. 

Dedry Jones, owner of Chicago's 
TVack 1 Records, says Jaheim is gen- 
erating good custom- 
er response. "His 
voice is reminiscent 
of a lot of older art- 
ists, but he's contem- 
porary enough that 
younger people can 
identify with him as 
well." 

In lieu of an elec- 
tronic press kit, a 15- 
minute mini-movie 
was created to intro- 
duce Jaheim, with 
15,000 VHS copies 
distributed primaiily 
by street teams. It's 
been converted to ID-ROM for dis- 
tribution ovei-seas. 

Speaking of overseas, Warner 
Bros, is taking a new approach with 
its black music releases, now focu.s- 
ing on both the domestic and inter- 
national markets simultaneously. 
"Ghetto Love" is the first album 
under that directive. 

"We're running this record 
through our (overseas) street net- 
works, and at the same time we're 
setting up our street networks 
here." says Demmette Guidry, 
Warner Bros, senior 
VP of urban music. 
"The States is just 
30% of a world mar- 
ket. We can't afford 
to ignore the other 
70%." 

The label has also 
hired Rhythm Jazz 
Mai-keting to work in 
tandem with its 
international depart- 
lEE- ment. "Jaheim is a 

global artist," says 

Colin Gayle, co- 
owTier of the independent marketing 
company. "We'll introduce him to 
Europe's urban marketplace initial- 
ly through Hve performances." 

Jaheim is set to perform London's 
Choice F"M Christma-s party Dec. 20 
at the Hippodrome. His "Could It 
Be," one of three Jaheim tunes in 
rotation, has been the station's most- 
requested song. 

"We're going to keep building on 
that station buzz," says Steve 
Margo, Warner Bros, senior VP of 
international. "We want to take it to 
the clubs and then to mainstream 
crossover radio — Radio One and 
Capitol Radio." 

"The international campaign's next 
phase w ill be a 10-day February trip 
that includes \isits to Holland, Ger- 
many, and France, as well as a 



return to London. Jaheim will also 
appear online \ia Soul24-7.com and 
Darkerthanblue.eom. 

On this side of the Atlantic, 
Houiiton says the label — in keeping 
with the album's Valentine's Day 
week release — is partnering with 
jeweler Zaies for a diamond 
engagement ring giveaway in the 
top 10 markets. DVD players and 
"Ghetto Love" gift baskets will also 
be tied in. 

"My finger's been itching for the 
last few months," Jaheim says. 
"Goo<l things are about to happen." 




Partyin' With The Dragon. After nabbing six Billboard Music Awards, Sisqo 
celebrated not by going to Disneyland but by hosting an after-party with manag- 
er and Creative Management Group president/CEO Kenneth Crear at Las Vegas' 
Venetian Hotel. Co-sponsored by Pepsi and Miramax Films, the party boasted 
fire-eaters, tigers, and such guests as matchbox twenty's Rob Thomas and Des- 
tiny's Child. Pictured, from left, are an unidentified partygoer, Sisqo, *N Sync's 
Chris Kirtipatrick, and Crear. 



LL Cool J, Busta Rhymes May Be Leaving 
Their Laheis; Previewing 2001's Prnjects 



Looking AHEAD: Although 2(KK) is still winding 
down, it's always been the nature of this biz to con- 
template what's next. People are already talking 
about major releases in 2001 — Destiny's Child, 
Maxwell, Glnuwine, Aaliyah, Eve, and the Roots' 
Black Thought immediately spring to mind — and 
whispering about newcomers like Lina, Bilal, 
India.Arie, Jaguar, IVacey Lee, KotTee Brown, 
Jamie HawkiDS, and Olivia. Word is also spreading 
that Michael Jackson's long-in-the-making new 
album will touch down in March. 

In the meantime, things are getting off to a rollick- 
ing start with news of a label start-up and artist depar- 
tures. First up, FUBU threads its way into the label 

world with the aptly . , 

named FUBU Records, 
which will go through 
Universal (see story, 

iMtlii L JB ffV f flffi 

It's been reporte<l that M^'W*"""' 
LL Cool J may be Icav- tMMttt ^§t^ 

ing Def Jam, something mmmmmm 
that's been rumored off 
and on for a while. This is 
in the wake of his latest 
relea.se, "G.O.A.T. Fea- 
turing James T. Smith: 
The Greatest Of All 

Time," which bowed at No. 1 on The Billboard 200 in 
September. Def Jam had no comment at pre.ss time 
when asked about LL Cool J's possible departure. 

At the recent 2000 Billboard Music Awards, the Vio- 
lator-maniiged rapjjer told me he was shifting his focus 
Irom acting back to music now that he's completed roles 
in Doug McHenry's ("New Jack City") upcoming 
"Kingdom Come" — ^which also .stai-s Whoopi Gk>ldberg, 
Jada Pinkett Smith, Cedric the Entertainer, and 
Toni Braxton — and John Mdleman^ ("Die Hard") 
"Rollerball." 

"I have to focus on one thing at a time," he says. "Now 
it's time to focas on my music." During the interview, 
he added that he plans to begin a tour in the first quai'- 
ter — "touching people by performing in theaters or 
clubs" — and then work on his Warner Bros, label 
imprint Rock the Bells. 

Then there's the gossiped-about exodus of Elektra 
rapper — another Violator client — Busta Rhymes. 
Sources are saying he's in negotiations with J Records. 
As of press time, there was no official word from either 
the J or Elektra camps. 

Still more upcoming projects; Jive 

crooner Joe, whose "I Wanna Know" was a major 
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by Gail Mitchell 



hit this year, says his next solo album is "50% done 
and full of siu-piises because it gets into social issues 
like teenage pregnancy." He's working on his next 
album with the help of songwriting collaborator 
Joshua Thompson, among others. 

With second single "Danger (Been So Long)" now 
making waves, fellow Jive artist Mystikal says he and 
the label are in the midst of trjing to set up a Shake Ya 
Ass tour. He adds that he's pleased about his crossover 
succe.ss because "I didn't have to do anjahing dramatic 
to cross over to the mainstream except just be me." 

He adds that another highlight of this year was 
debuting at No. 1 in October, beating out 98'. "I was in 
New York w orking when I found out," he recalls. "It 

felt so good." 

While we're on the 
subject of crossing 
over: Songwriter/pro- 
ducer Shep Crawford 
(Sisqo, Deborah Cox) 
has been tapped to 
write several songs on 
Curb country artist 
Wynonna's next 
album. 

Bone Thugs-N-Har- 
mony's Layzie Bone 

drops his solo LP in 
early March. He describes the set as "ruff and 
rugged, fiill of good messages through straight-from- 
the-heart life stories." In addition to that, the rap- 
per is busy promoting AIDS awareness as he visits 
inner-city junior/high schools across the country. He 
adds that he's doing this in memory of his late men- 
tor Eazy-E, who died of the disease in 1995. 

Bone also makes a guest appearance on Haitian rap- 
per Won-G^i "The Royal Impression." The BM(3-di9- 
tributed Happy Wori<l/Beyond album debuted earlier 
this month at No. M on the Top R&B/Hip-Hop Albums 
chiul. Won-G, w-ho s|»aks and raps in five languages 
including French, .says his style Ls "non-explidt, happy, 
feel-good international music" He's managed by retired 
LJl. Laker John Salley. 

Meanwhile, current L.A. Laker center Shaquille 
O'Neal is back in the studio recording his fifth album, 
tentatively titled "Shaq And Super Friends," on 
Tirism/T^-auma. The Super Friends include Pink, 112, 
Juvenile, lyiese, and Limp Bizldt^ Fred Dnist. Rick 
Rock (Jay-Z, Mack 10) is at the production helm, along 
with executive producers Ken Bailey (TVism presi- 
dent) and Ari Landau. A first single arrives in Febni- 
arj', and the album in the .second quarter 

(Cnntiniied ou jxiqe 2ii) 
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African Hip-Hop Getting Web Exposure 



Roots of the matter: The 

fact that rap takes its vocal, and 
sometimes rhythmic, cues from its 
African roots is indi.sputable. 
However, except for a few 
France-based rap acts of African 
extraction, such as MC Solaar, 
Yannick, and 113, African rap- 
pers — particularly those ba.sed on 
the African continent— hardly get 
a nod in the major international 
media. Even David Toop's book 
"Rap Attack a (Serpent's Tale)" 
fails to highlight the first half of 
its subtitle: "African Rap To Glob- 
al Hip-Hop" (Words & Deeds, Bill- 
board, Feb. 19). 

Thankfully, that great leveling 
ground known as the Internet 
allows fans and those curious about 
African rap to listen and read 
about it. Holland-base<i African- 
hiphop.com is one of the genre's 
most popular sites. Similar sites 
are nubianunderground.com. afric- 
asgateway.com, and rage.co.za, 
which have a bias toward South 
Africa. 

Africanhiphop.com is run by 
Madunia, which, according to its 
press release, is "a young, non- 
profit NGO [non-governmental 
organization) based in the Nether- 
lands. It was founded to promote 
African music and support local 
initiatives of African musicians" by 
"funding recording sessions and 
providing education about African 
music and musicians through its 
Web sites." Madunia also has a 
growing, nonspecific Afi-ican music 
section on madunia.com. 

"I got involved in Tanzanian 
hip-hop around 1993 and decid- 
ed to promote some local Tan- 
zanian groups since nobody else 
did this abroad," recalls Thomas 
Gesthuizen, aka Juina4, the 
Web master behind African- 
hiphop.com, which oi"iginaily 
began in 1997 as Rumba-kali, 
which is a Swahili term for being 
broke, as well as the title of an 
old Tanzanian rap song. 

Gesthuizen continues, "I then 
got to know the music of Sene- 
galese rap grouj) PBS [Positive 
Black Souls I, whom I first met in 
199.5, and South African group 
Prophets Of Da City. While doing 
research on local varieties of hip- 
hop culture in Tanzania, I started 
a small Web site focusing on 
African hip-hop. I was inspired by 
Shamiel X, a South African hip- 
hop DJ who'd had his own Web 
page since 1995." 

Africanhiphop.com now has its 
own contributors from Africa and 
Europe. The site highlights music 
from nearly 80 countries on the 
African continent, from the small- 
est (e.g.. Cape Verde and Swazi- 
land) to the largest rap-producing 
territories, such as Senegal 
(where some 3,000 rap crews 
reportedly operate in the capital 
city of Dakar), Ghana, Tanzania, 
and South Africa. 

Among the acts and projects 
spotlighted on the site are award- 
winning Kenyan rapper Hard- 




stone (whose sophomore set 
arrives in late December on his 
eponymous label), Ghanaian rap 
star Reggie Rockstone. the 
Senegalese rap compilation "Da 
Hoop," and Brasse Vannie Kaap, 
a South African group that raps in 
Afrikaans. The site's 2001 slate 
encompasses a June European 
tour featuring Tanzanian hip-hop 
artists and a new video documen- 
tary on African hip-hop. 



"There will be more [African] 
artists breaking through interna- 
tionally," predicts (Jesthuizen, cit- 
ing upcoming international releas- 
es by PBS, Senegalese rap act 
Daara J, South Africa's Mr. Devi- 
ous, and Tanzanian act X Plastaz. 

"Our site isn't the only driving 
factor behind African hip-hop's 
international advent, but it has 
made a contribution," adds 
(Jesthuizen. "It's made people 
realize that African hip-hop is a 
factor to be taken seriously, and 
it also seems to instill pride, 
something that's much needed 
since many African kids have an 
inferiority complex when it 
comes to their own culture, his- 
tory, and place in this world." 




Holidays abound: Destiny's Child rocks the top of the sales 
ai-ena this Lssue. The trio's latest single, "Independent Women Part I" 
(Columbia), jumps .5-1 on Hot R&B/Hip-Hop Singles & TVacks with 
the help of single-sale points. 

This past week w,is a big one for single saks at retail outlets, and Destin/s 
Child sho»^ it with more than 7,(KI0 singles sold at R&B core s-tores. TTie 100- 
fold intTea.se over the prior week was made |xjssible by the relejLse of a ma.xi- 
CI) .single. (IVeviousIy. the .stmg w;ls only available on 12-inch \inyl.) This 
sales sum helps the giiis aixiuii*e the No. 1 .slot on both Hot R&B/Hip-Hop Sin- 
gles Sales and Hot K&B/Hi|>-Hop Singles & TVacks, as well as the Greatest 
Giiiner/SiJes desigimtion on the Uitter chart The trio may also have benefit- 
ed from its f)erformance and its win at the BillboanI Masic Awards. 

As you may know, this year we adjusted the formula for the Hot 
R&B/Hii>Hop Singles & T^-acks to give moiv weight to singles sales. This 
newly a<lju.ste<l fitnnula cix'ated the right base for Destiny's Child and its 
givat sales figui*es to gi-ab the No. 1 slot. The ma-xi-C'D of "Independent 
Women Part 1 ," which has been No. 1 for six weeks on The BillboanI Hot 
100, contains various mixes of the popular "Charlie's Angels" nwjvie track, 
along with a new single titled "8 Days Of Christmas." 

Little MAMA: The .sophomore jinx fails to hit Public Announce- 
ment. The group returned to the music scene with "Mamaeita" (RCA) 
after a hit single, a label merger, and a contract dispute. After eight 
w'eeks on the chart, "Mamaeita" .sauntered up to the top half (tf Hot 
R&B/Hip-Hop Singles & TVacks, moving in for the kill at No. 40. A 
newly released commercial single sold just under 7,000 singles at R&B 
core stores, coming in second only to Destiny Is Child on the retail hst. 
This sales blast catapults the act into the heights of the Hot K&B/Hip- 
Hop Singles & Tracks chart. zipi)ing ahead 40-7. 

On the Hot K&B/HijvHop Single.s .Sales chait, the single bounces 39- 
2, having debuted early due to street-date violations. This gives Public 
Announcement its second top 10 hit single since splitting from R. Kelly. 
Their first, "Body Bumpin' Vippie-Yi-Yo" (EMI), peaked at No. 4 and 
went on to be a Recording Industry Assn. of America-certifiefi platinum 
single. The new single Ls the fiint off of the uix.-oming "Don't Hold Back" 
(RCA), due in the fii-st quaitcr of 2001. 

Oh YES: Not to be outdone with singles sales this issue, Rawkus 
Records creates quite a buzz w ith its latest release, "Oh No," by Mos 
Def & Pliaroahe Monch Featuring Nate Dogg. The single, which ha.s 
been relea.sed only a-s a 12-inch to retail outlets, is the biggest-selling 
12-inch-only of the year. Selling more than 2,000 |)ieces in one week, 
"Oh No" moves 3,5-2 and grabs the Greate.st Gainer title on Hot Rap 
Singles, i-uns 64-1 1 on Hot R&B/Hip-Hop Singles Sales after two weeks 
on the chart, and 67-31 on Hot R&B/Hip-Hop Singles & TVacks after 
only three weeks on the chart. (Makes the idea of a 12-inch-only single 
a viable one for label heads to consider.) Tlie single is the first of many 
to be relea.sed from Rawkus" much-awaited "Lyrici.st Lounge Vol. 2." 
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99 DMJUIIimillOLOVE{Di»<]ed.BM|,'5(inssaUniws3l. 

BMLCitKtein. BMl^Qmlamj s Own. BHI 
11 LLUadieFnKLeMI/BMG Son. ASCAPj-BaserDerrt Beat/. 

ASCAPtUmimI. ASCAP) HLWeM 
9 EMOTIOIUU.(Thm.ASCAP/irelkMMan.BMIi'{!uttL-rlini. 

BMliUiffletK. BMIMI Bbckmad. BUll HL 
H HKEPIIhfil.ASCAP/FlytBTrm.ASCAPjUibanWartxe. 

ASCAP/WB. JUCAPi^l Sonc. BMlWho Knmn Muse. 

BMI^&CenesSon^. ASCAP) 
71 GETCmiNKEOUPILmcsAndBtits BMI) 
93 GnorFTHECOiNIER<MooerM3cli.BWl 
55 GETTIiriM THE WAY (Putt febi.ASCAPi'WTCAI. 

ASCW DoubtE OH E«W_ ASCAf.iTDUthei; By lazi. ASCAP/Od 

flfril, ASCAFl HL 
27 GMtLS DEM SBGAR {EM BlackWKid.BMI,1lKi Waters 01 



ASCAP/UnnrsaL ASCAP,W6. ASCAP/Wyner Ctiappefl- 
PftStMl ApnI. ASCtf; HLWM 
71 GMVEL PIT nVu-Tane. BWlCamrs-eMG. BM|,r3ulissa 

MDOitrjr BWll 

U GUILTY UNTIL PROVEN IHW>CCNT(yLuLu.BMl-W 



BUi'^omlM BMLItkely.BMII 
HE DID THAT (Kj P. BMI] 

HE LOVES U Ml (Steplwi A Km. ASCAP/tWI Afvil 
ASCAP/Muto. ASCAP/Gnn &ill.lSCAP.>Wa(ner lamrli 



lamfiane. 



Rflairnnls irv lilln 
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Oelow tfe top 50 



iruCXSTCNoiVKiuslLlM eMt,'Ur>deas. 
BMl/Wamti-Ianwriana. BMliYelkm Man. BMl'Sutln Iihl 
BMl'lusbn Combs. ASCAP/tH Apfri. ASCAP) HLWBM 

3 IJIinNMMU)VEII1GnEIT2IK)(yLuLu.BMltH 
Blackmod, BMl^The Wakn 01 NaaitVi. BWOiasc Chad. 
ASCAP/fMI Aori ASCAP/Jusbn Combs. ASCAP/B« Poppa. 
ASCAP/Dsnc haMbe, BMlWind Tear. BML%anl 
6M(/Zoniba. BMTMike tn^ 6M) HL^HbM 

32 I now (EMI BUKhmod. BMIiD-kIg BoC^. BMlr? Ha-Tasha 
BMl/Tit#-a-runes BMtTtfiApfi ASCAP%ra*, ASCAP) 

41 rU TRADC (A HILUOM BUCXS] :Ma Lmng. ASCAP -Salter 
Saunas. ASCAP) 

28 mCOMPLETE iWenWI >otilan. ASCAP.i7aiT»us. ASCAP,>>ludson 

Jordan. ASCAPyAlmDjSCAP/Wii^i, ASCAPi V^jW* 
1 INOEPEmCJnWONblPtfTKENDI SMlSony/AIVIunK. 
ASCAPF'Sorn/ATV Son« BMI'Ctfi Irtlanr. BMlBcwnce. 
ASCAP'rHl 

19 IS THAT TOUR CHKKILilLijU.BMmilBtaclnnXNj. 

BMii'iVgm^ Beach. ilSCAP/Wass Ctfituswi. ASCAP/WB. 

ASUP) HLWM 
87 ITS 01 iGnat Booty A5CAP,€hr>sate. ASCApFDunpon Rat:. 

ASCW,t<jrbStooe-lMO,ASCAi^3irWliam ASCAPJb^M 

ASCAP/MS- Pat ASCAP) 
21 rrS OVER WW lOa TiwtwE. ASCAP/Juslin Combs ASCAP/EMI 

Affil. ASCAPliquid Uguid. BML'Sufarhill. BMl'ltwnt) Nine 

Blacii. BMi;i HL 

28 n WASN'T ME (LvmEstirKASCWI 

4 I WISH liomba BMI.II Kely. BMI} WBW 

14 JUST BE A MM AUtlT IT iBraKm. mMaM Unkf Mr 
OoOies ASCAP.Crirpalis. ASCAP.<Dcbibei EiMh. BMI/Noontime 
Tunes. BMi^Bata. SESA&WoontKrw SBAQ WBM 

1 TOST FMEMDS (SUMTl Tairariane. BHl'Portable. 
BMl^table. ASCAP/EMI Apiil, ASCAP/Touched Bt ^ 
ASCAPfWiitsc Tyke. ASQAP/Double OH Eiriri, ASCAP) HIMBM 

83 LETSGCTMGliWB.ASCAP/AintHutlMiGcin'OnButFunljne 
ASCAP/FifflouL ASCAP^i^ Mile Stfle BMUjiit On Lwse 
L-avn. KW/ttt TadA ASCAP.'ltoclin It BWkmjM. 
BMt'Shanin Wl, mi'Hard Woifan Bladi Fdks. ASCAP) HLiWW 

37 LETS GH HjUm ED I So Ss Del ASCAP.'tMl Apnl 
ASCAPT-Kn Damn Imns, ASCAP.'Babyboys LiIBe, 
SESAC'iSconhn-s, SESAC) HL 

17 UAR IF [>ii}r BML'7ciTtia BUlHitOsbict. BMi; tHH 

U A LONG WALK tBIues Katr,. ASCAP/IAICAT. ASCAP4>rty D^e 
ASCAI') 

T HAMAOTA irtikalas. ASaPiU-oamWor^s Songs. 

ASCAP.Iravon, ASOV.^TJniveisal. ASCAP) 
51 HI AMOR ^Media Ho&k. ASCAPitMl Apnl. ASCAPOjI Lu Lu. 

BMlitMl BladmnxKl. BMlDayna'.s Day BMl'UarnN- 

Tamerune BMI) HL-WSM 
H HOST GIRLS [ECAf BMt/ScnyiAIV Socys BMI.-Deiras Sonet 

ASCAPil I«. ASCAPitMl /Ipril. ASCAPl HI 

2 MS. UCKSON (Gnal Booty. ASCAFA^rysalis ASCAPi'Duncnin 
flati ASCAPl WBM 

5 MTHSSTLOVEIEMIVrgn ASCAP/Ren«Mxrt ASCAP/Ar^l 
Notes ASCAP) HL 

100 HT MIND RKHT (Vaf s Dild. ASCAP,t)I f wru. ASCAP.1M 

Asapi 

TS HAH, HAH... IZomba. BMLI-ForTr. BML^ho* You Hdw OM, 

Ball. ASCA^.i'Black fountain. ASCAP.iTiate Oogt BMLtrntuisr. 
BMI) 

41 HO MORE Itddie F , A5CAP,'5ha>aVs. ASCAPW. ASCAPl *M 
Uy Dadd) s Records. ASCAPfUniiersal-PWvCrsn t-gerrutnnal 
tunes. SBACyiaroae Joints. SESACvQrn Ughly. ASCAPl WBM 

29 WMOIIEEBWniADOBIGRnibnneSonwHotSauc* 
ASCAPAunes On The Verge 01 Insanriy ASCAP/Tamous. 
ASCAP/Zcrnba. BMlTailfi Force. BMI/Hller Cam, BMLDnriwa. 
BMLVanw Tanwlm. BMI) HLfWBM 

31 OHRO(EMIBl9ChMod.BM(AMniSoiml. 

"Vl.'TrewadKaphobia.BWifMe" 

Jill.^afnt>-Tin«rtm.BMI)Hl/ _ 
14 0HEW0MMMM(lilieUr,eM1) 
60 l#!*Oli1W(btitlHtSMe.BMir»nous.ASCAP.'En&«n 
BMbftuedWusic^Wldiobc ia. BMBI Bladnnol 
SMFTtumnn he^BMLFlk^. BlUlirtr WWto. BMI) 
23 OPEN HfKEARt corn AfxfASCApFnneTyiiK. 

ASCAPWinneapola Guys. ASCApj'>> Brsnda. ASCAP/lainyD 



Billbood. 



DECEMBER 23, 2000 

















1 


II 


It 


RKB/HiD-Ho 


Dl 


Sir 


loles Sales. 


CompiM from a national sub-sample a POS (pant o( sate] equippc: ki.-y HKii n-tail stores which report number 
of units sou to SoundScan, Inc. The data is used m the Hot Ft&B Singtes chart. 

SoundScvr^' 

lliiiii 


|thisweek 1 


1 


z 

o 

5 


TITLE 

ARTIST IIMP«INTi-^-snr.!r;-lON LABELl 




1 

X 


* ! 


' 

; TITLE 

ARTIST (IMPmNT/PROMOriON LASEL) 








^ NO. 1 ^ 




31 


36 1 


7 COME RIDE WITH ME 

' JAHAR ' .-(IVEAI^' 




27 


10 


INDEPENDENT WOMEN PART 1 

Ot;tiNy-s -riUUMUiAi 1 *« al No 1 
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AUGOCD? 

OE LA SOUL f LAI CHAKA KHAN (TOMMY BOYl 


2) 


39 
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MAMACITA 

WJBIIC ANNtXINCEMCNI '.wr:A' 
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35 


9U 

WYCLEF JEAN FEAT MAAV J BUGE fCOLUIUaAl 


CD 


5 
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COULO IT BE 

JAME U . . ■. '.' 1 lWARNER BROS ; 




3D 


- 


GRAVa PIT 

WU-TANC CLAN [WU TAWVLOUtVCOlUMBlA) 
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HE LOVES U NOT 




42 


29 2 


q WIFEY 

' NEXT lAS'iSTA 


x> 


10 
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SOUL SISTA 

&1LAL '■ ' ' ■ . ■ - h ^i.x-lf 1 
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43 2 


] JUMPIN-. JUMPIN' 

' DESIINrS CHILD (COLUMBIA) 


x> 
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OANCE WITH ME 

.'.H ■■ li- .V, nr.' .i-!i ariAsnc 




44 


28 2 


c HO MORE 

" RUFF ENDZ TEPICI' 
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BABY IF YOU RE READY 

.-■.I.-, . ':., '- ■■■.-tOK'TAm. 
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42 1 


1 MOVE SOMETHIN' 

^ TALifl KWELI £ H[-tEK (RAWKLTS/PRK)«irY) 
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4 


CASE OFTHE EXnVHATCItA GONMA DO) 

MYA lUNrrtBSITY^INTEHSCOPEt 
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49 2 


n SOFLOSSY 

" UCnMESr MAFU FEAT PHATTY BANKS IBUCHAKANI 
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SUrlDAlf ^BETTER PLACE-CAPITOU 
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q BABY U ARE 

^ GERAIO LEVERT (EASFWEST^EEGt 
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3 


18 


BAG LADY 

ERVKAH BWLf (MOTOWN) 
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IT WASNT ME 

fifc&jfFEAT RI[:Afl[X) -HIHilOK' DUCEKT (lICA! 
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64 
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OH NO 

HOi DEF i FSUWE IK>0 tW MTt Vj:.'^ tlAh Jb 




49 


45 1 


c SHAKE IT LIKE A DOG 

" Ki-w 'I.MM WANTED tMflHS) 
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*IAN MCKNIGHT (MOTOWN) 
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q GHETTO STAR 
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$#r' ON YOU 

D-12 ISHADYiHAWKUS^MTERSOOPEt 
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DANGER (BEEN SO LONG} 

WY-illKAl FfATllHINGNIVfAljrVE) 


14 
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fHEDBl'^OTOt ejHW KVXKU IWCIANOSPUDj 
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58 


YA STYLE 

ST>e m£ifi^FflU(«NPWMPVnW!ESIMCINU<l 


IS 


12 


21 


INCOMPLETE 

SISOO (DRAGOK'DEF SOUUIDJMGI 
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38 1 


n WHCM! LIL- MAMA... 

" X-CON (FIRST STHiN&tASlVrtSI)tEG) 
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11 
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SOUUAS 

MASTER P (NO LIMIT/PRIORITTI 
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OOOHWEEE 

SUB-URBAN (STRONG ISLAND) 


1) 
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CROSS THE BORDER 

DmLl*"S MOST WASTED fATlANTICI 
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56 


YOU DONT HEAR ME THOUGH 

Lt^f.r.: ■ ■■ ■.iii-''-Hti,si 
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IS THAT VOUR CHICK 

KaF< -ifi' ^iir ii>-:ii»65'i.iC"!a*-tj«E!iiKJiG 
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46 


HOW MANY L1CKS7 

111 MWFhAi ;>iO] XEf^■' : -.l-^l'lANT': 
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BIGDOE 

SUICIDE If UTURESCOPEl 
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■) WHArS YOUR FANTASY 

^ lUDAiKiCfnjnKTHiFua^jUisaLmtGJKi 
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HE DID THAT 

SILKH TI*E: SHGCKER (NO LlUIT/PRIOniTYl 




SI 


54 1 


1 DON'T MESS WITH MY MAN 

' LLiCY PEARL (POOKIE;B(:rONOI 


21 
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GOTTA TELL YOU 

SAMAMKA MUMtJA IWILU CARCtnNTERSCOPEJ 




SO 


65 1 


H 1 WISH 

R. KELLY (jrVE) 
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PEACE OF HIND 

OAAKSIDF BAUA7 FEAT TWrST* iJOiI Fifl UN 
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63 


DA BRIDGE 2001 

QBfmtSI OLL waL-'COLUMBIA) 


23 


le 


15 


LIAR 

PBOFVLE'" " 




ID 
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i HOT 

' IOt*l ESTES (PRIOfllTV) 


28 


21 
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W.OX tS HE IWORLO Of ENTERTAIHMENT) 

JURASSIC^' ■. -'■:..;' L"-.VHi_,5l 
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60 


YES SIR 

PRO -iG-rtvii="f. 


25 
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WITHOUT YOU 

C-Aiii If v.:iiCfi ■ WAJM fiUS,'igiE,1MTtRSK>Pf 
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57 


WHERE 1 WANNABE 
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25 
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MOST GIRLS 

PtNH ILAFACL'ARBTAl 
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DPA [AS SEEN ON T.V-I 

COMPAMY FLCiW ;DEF lUX.TAT BCATS) 


27 
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ITS OK 

SHM auxxt HAT uon ltd itoucHiu'jUTau'.EEi;: 
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59 2 


1 CAUIN'ME 

' LIL'ZANtFEAT 1 12 ' *VJ«L WnOLI^'OHir': 
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26 
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THAT SMUT 

SMUTP£DCHfRSi.EAST[HN . " ■."Fqi'CT.WAHUE! 
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68 


THE LIE (CONSPIRACY) 

.1- l-MJftPHtUS) 


29 


23 
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THAT OTHER WOMAN 

CHA^•GI^G FACES (ATLANTIC) 
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61 2 


n SHAKE YA ASS 

" ^.'v^Tl^^l; ijivei 


3D 


37 


19 


DOESNT REALLY MATTER 

JANET (OCF jAMiDEF SOUUIOJMCI 
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62 


MS, JACKSON/B.O.B. 

auTM^iT iLAfACt'ARlSTA) 


m> 


34 
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1 JUST WAMNA LOVE U (GTVE IT 2 HK) 

JAV 7 1 ROC A FFI-Ui-OEF JAM'IOJUGJ 
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74 


JUST FRIENDS <SUNNY) 

MUSIQ il '!' .AW.IJtt- WUL'lDJWi".^ 


1 — 

32 


20 
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NO! NO! NO! 

SJiiNaAXLi: i»:rHEHSy?EBiniKrfi'»fss**iCf*i 




70 


72 2 


1 DAILY 

' Tiji;"iiV'MM">&KrPir'i 




19 
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TEARS Of A CLOWN 

s^^x- vu^-mu-.i' cMjoiHumTWiwiniL 




71 


52 1 


i FLAWLESS 

^ PHIfE DAWG IGROOVE ATTACKIANDSPEED) 


S) 


32 


19 


BOUNCE WITH ME 

jip:r<viv:«ftAi ttow isosooEf-coiUMWi 




3D 


75 2 


7 YEAH THATS US 

^ MAJOR FiGGAS iRUFFNATION'WAflNER BROS.) 


3S 


30 


15 


CANT GO FOR THAT 

TAWIA iJlfKTflATfGl 




73 


41 4 


c 1 DON'T CARE 

" v^'iiiitK;*. ^^^rtLivuivowTwiawwtetiiDij 


3t 


31 


21 


DON'T THINK I'M NOT 




74 


69 


KEEP IT THORO 

PRODIGY OF MOBB DEEP 'viOLAICR VOUDi 


37 
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IS IT REALLY LIKE THAT? 

ABSOUlulE INOCNTIML'ATLANTIC) 
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48 2 
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BMI HL 

PEACE OF NINO (Deski Bws. ASCAP/Sbcky Gieon. 
ftSCAP.'Clima White, ASCtf) 
PIMPMASDIHokJMrr 
BVmbtia Gee BMI) 
ES POP YA COLUR (U R ASCAP.'^Ml Apnl ASCAP.'Shek em 
Own. BHL'HitCD Soulli ASCAP/Kjiajcy. ASCAP/A* Corsral. 
ASCWl HI 

22 PROIECT CHICI |M:rvy MkK. BMI) 

24 PROMISE (So So Det.ASCAP.'EMI Apnl, ASCAP/ThsmEwin 

r-ms ASCAPiBdet.ASCAf.Sab^sUne 

SESAC'NMnlirne BW into AsCAFl 
45 PUT n ON ME (Slaven ASCAPWIrrtB Rhne ASCAP/liu 

ShIJB. ASCAP.i'DJ Ir* 8MI) 
81 THE RAIN m. 0^ ASCAPi'EMI Atril. ASCAF.i'Jame Hawkins 

BMl-SOTcAW Sonrs. BMI) HL 
U REASON FOR IREATHINfi ilcma. ASCAP;^. ASCAF'i'O 
ASCAP.-Musc Pecci ASOPi'Cdien t C*en. ASCAP.Yffi 

ASCAPilaHest liee. ASCAF<mr1t«r\g. ASCAP) WBM 
TT HJ.S, (Not Listed! 

ZS SMAEE YA ASS aomba ASCAP/BouC H. ASCAP/Th> Waters 01 

Narerelh. BMliEW BlackwooO BMl.'CJase Chad. ASCAP.^MI 

A«nl. ASCAPl HL'NBW 
SI SNOOP DOGG (Vrpraa Bexh ASCAP.'WB. ASCAP W, Oan 

Chd. BMltMI BbcTMNd. BMil HLW8M 
IS SO FRESH. SO CUAN(Oruniied Naze. BMI'tVut Booty. 

ASCAPi'OimaliS- ASCAP) HI 
tS SOUUAS (BuP BMI) 
IS SOUL SISTAUuiman. BMI) 
90 SPANISH GIHTMineaboie. ASCAP) WBW 
S4 STAN (Ei^ Mile SM, BMllRiwi. BMdWB ASCAPWarnei 

CKappai PASitHBlKtaMA BMI) HLWM 
» STIUTELUHSUESaUneMo,ASCAP/)otCarleeena. 

ASCAP/TtM Wahn 01 Kaanin. BIWCMi BlackvvDoiJ. 

SU\JOast Om. ASCAPiiEMI tertL ASCAP) HL 
4C STRMOfriPEBabitoylUtaa.SC^ 

SESAC'EMAfrt ASOV,'^ S: Def. ASCAP/Mo LDn«. ASCAP) HL 



30 STRANGER IN HT HOUSE lUmo. ASCAPilidun lordan 

ASCAP 'Sbae Sliae ASOtf) 
39 SnmER {iDirbi ASCAP.Ptatmum Fimi. ASCAP/Zomba. BMI) 
i6 THANK TOU IN AiniAMCElHu<]»nJofdan.ASCAP/Afeio, 

ASCAP; 

73 THAT OTHER WOMAN [7o(TtdASCAP/b6}.ASCAP/TaNed 

Iiee. ASCAPiWB ASCAPl WBM 
S> THATS GANCSTA (Solents Work. ASCAf^Uranal- 

PoitCram In^nabonal. ASCAPi'kaCn Combs. ASCAF/EMt 

Acnl. ASCAP.iYeltcM Man. BMIi'Buttef linx BMLlttaopel t Co , 

AW 'SficD. ASCWI HI 
72 THIS LUV (Check Man. ASCATiWB ASCAP;Ttess. fMy S 

Capoot ASCSP.'So Gocde. ASCAP) 
U WHAT-CHU UKE iTtuwrt' Tantrums. ASCAP.TMI Apnl. 

JKCAP/ftjrConlTDl.ASCAP.'SoSoDel ASCAP.Warner- 

lamertvv BML'EditMin Ldlipop, dm HliWH 
IS WHATS TOUR FAHTAST (Liidanis. ASCAP.'Dre SanbttD, 

ASCAP.tMl *f»il, ASCAP) HI 
M WHY YOU TRTir TO PUT HE 0(traXtral»ee ASCAPl 
44 WIFEY (l>vme Wi fSWm ASCAP:Trvai Goal. 

ASCAT.^h On, ASCJtf^tniisn, BMl'tMi Aj)nl. ASCAP) HtWM 
S3 WIN lUniversal-PoliOam Intemabonal. ASCAf iT:anc«M 

lunch, ASCAP) 

S3 WITHOUT TOH [EMI Apr«.ASCAP/>lale Yeah SESA&SongiOt 

Pe«r ASCAP«(«nwile. ASCAP/H<1i»Saith. 

ASUP.Tabulous, ASCAP/Music 0( Wntsnwt. ASCAP/Air 

Control ASCAP/Sillnnk. ASCAf/OJ. ASCAP)ltL 
M W.OE.ISHEWORLOOFEllTaTJUMIOmfllJNu-Marh. 

BMl'lnsnaW. ASCAP/Vacani Me. ASCAP/Hm(Mwi. 

ASCAP.TtaiU. ASCAPAJpper Cut. ASCAP/Gmv Pre. BM) 
4t ][IHDnnessnFaiEMiTarw.BH<V0C0.eMLrA|gira,BHb1M, 

ASCAP/Ainl NuttM' Gont' On Bu4 Funkn, ASCAP/Hanl WgrtM 

Hack Folki. ASCAP) WBM 
n TWSHOUUmTOU>MEIUen]II.ASCAP.iVniversal. 

BMLSonEs or UTMersal. eMIi'Ouimn't BMI) WBM 
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POSITION 
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NEW^ 
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No. 1/HoT Shot Debut m 

MEMPHISBUEKkh' ifa./u€FJAMf.i-^?-.:iMj(;; i«=.y%.- i THE UNDERSTANDING 
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1 1 2 
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R. KELLVA JfV£4i705*ii2 9a'i8.9a) TP-2.COM 
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(J) 


NEW^ 


1 


K*CI & JOJO MCA 112398(13 9&18-981 X 


3 


4 


4 1 6 


7 


OUTKASTA' LArACE26072VARISTAll2.9a'lS 98l STANKONIA 


2 




NEW^ 




FUNKMASTER Fia _ RjNKMftSTER FLEX: 60 MINUTES OF FUNK, VOIUME IV. THE MIXTAPE 


5 


1 
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4 


SADE EP»C85185',12 98Ea]8 98l LOVERS ROCK 
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3 


ERYKAH BADU motown ]53259*ajniversalii2 revie w) MAMA'S GUN 
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6 
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l^^'^^Xm .w. amy >L-Ma .:> ]& je. THE DYNASTY ROC LA FAMILIA (2000 - ) 
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9 
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MASTER P NOUMiT:6M8*p»[0fti:T 111 faiTsa' GHETTO POSTAGE 
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(D 


13 


18 


18 


-'^m Greatest Gainer ^ 

SHAGGY • wyi 1 i r?% . 1 : 9R 1 7 98; HOTSHOT 


10 


(TO 


11 


12 


1 


MUSIQ SOULCHILD a, h ICUJAMACCH.]^ /I ii ICT UIAMT Tr\ CIM^I 

'.''"i 1 U la ]7 '■31 AiJUbWANAbtlNb (1 JUal WMMI lUblMbJ 


7 


12 
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VARIOUS ARTISTS uWKUS26l3l-;nil[>l!lTT no 9»I6 «> LYRICIST LOUNGE VOL. 2 


7 


13 


8 
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4 


WU'TANGCLAN •. i -»Nii-;iir rr, jub »(,;:wcbc(1!9«EQ(18.«i THE W 
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VV 


17 


17 


11 


UL BOW WOW A S0S0MFraiuMBi«6998rAJ«i(1198E(»17.9ei BEWARE OF DOG 


3 


19 


10 


8 


4 


CAPONE -N- NOREAGA tommy boy 31 10* (12.9fria.9e) THE REUNION 
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gi) 


16 


14 


24 


NELLY A' FO- REEL 1 S77A3/UNIVERSAi ( 1 1 .96/1 7.9B1 COUNTRY GRAMMAR 
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B.G. CASH MONEY 860909-UNIVtRSAl lll.9afI796I CHECKMATE 


5 
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14 


11 
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KEITH SWEAT elektra- t! = ee., (]2 9a'18,98) DIDN'T SEE ME COMING 


09) 


18 


16 


11 


MVSTIKALA .i»esi69G- :129a 16 98) LET'S GET READY 
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20 


15 


10 


3 


OA«E HOLLISTEB , ■ • :.i.. iM[hSton .11 «l ! CHICAGO '65 . If-E MOVIt 
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1 


4C 


46 


4G 


6 


6AW iue'?! *^r!(ji>-». ^iM 11 ns 17 ""I OAMIZZA PRESENTS...WHERE 1 WANNA BE 
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RACHELLE FERRELL INDIVIDUALITY (CAN 1 BE ME?) 
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BEENIE MAN shocking VIBE&VP 49093*)V1R6IN (11 9*16.981 ART AND LIFE 
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K^i'^-iSc 5if5,™% LIVE IN LONDON AND MORE... 


50 




90 


72 


4 


WON-G BEY0«D78152(11.»I7.98) ROYAL IMPRESSION 
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NATALIE WILSON & THE S.Of. CHOF!AU IGIRL DIRECTOR! 
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DONELL JONESAumDuCH>BUSUIAa26O6»Ansn(l0.9al7«i WHERE 1 WANNA BE 
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TRIPLE6MAFIA ,. KINGS OF MEMPHIS: UNDERGROUND VOL 3 
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C3 Albums with the great«l sales gaim this week. •Recording industry Assn. Of America IRIAA) cerliltcabon tor net shipment erf 500,000 album units {QoM). ARIAA certllicslkin 
mond). Numeral lolkmrine Platinum or Diamond symbol indicates album's rrmltt- plat mum te\fel. For boxed sets, and double albums with a running time of 100 minutes or more, the 
prices, and CD pric« tor BMG af*d WEA labels, are suggested lists. Tape prKes marked EQ, and all olh« CO prwes, are equivalent prices, which are projected from wtwiesale prices 
er Impact show^ albums removed liom He^tse«kets Ittis we«k Bmdicalcs past or present Heatseehei title c 2000, BillboartVBPI Communications, ar>d SoundScan, Inc 



tor net shipment ol 1 million units (Platinum>. ^ RIAA certification for net shipment at 10 milKon units (Dra- 
RiAA mullipltes shipments by tt>e numtief of discs anc^ tapes. 'Asterisk indicates LP is available. Uost tapa 
Greatest Gainer shows chart's Largest unit increase. Pacesetter indicates biggest percent^ growth. Healseek- 



THE RHYTHM & THE BLUE 

(Continued from pfiqc JJ) 

A NEW IMAGE; The 82n(l 
NAACP Image Awards is getting 
a new executive producer— indus- 
try veteran and de Passe Enter- 
tainment chairman/CEO Suzanne 
de Passe — and a new venue — Los 
Angeles' Universal Amphithe- 
atre. Heading the list of recording 
nominees are Hidden Beach/ 
Epic's Jill Scott an<l Elektra's 
Yolanda Adams, tied at four nods 
apiece. The awards will be pre- 
sented March 3 and air March 9 on 
Fox. 



Quick hits: On the holiday 
front, New Jersey-based Urb N' 
Flo Records (urb-n-flo.com) is the 
force behind "What A Christmas 
Holiday!," a seasonal compilation 
featuring a blend of standards, 
spoken word, rap, and gospel. 
Artists include Destini, 
Stephanie Cooke, and slam 
champion Faraji Salim ... If 
you're still on the hunt for holiday 
gifts, you can add the Hip-Hop 
Hall of Fame Board Game to your 
list. Geared to hip-hoppers aged 



Vi and up and using a vinyl record 
as its playing field, the game tests 
challengers' music history skills 
as they spin their way from fledg- 
ling artist to hall of famer. To 
order, call 877-914-44fi;S . . . The 
NBA is using the Bus Boys clas- 
sic "Boys Arc Back In Town" in 
conjunction with its "I Love This 
Game" ad campaign for the 
2000/01 season. 

Event planning: mca's 

Rahsaan Patterson and Warner 



Bros.' Boney James will headline 
a contingent of multi-genre acts at 
a Tue.sday (19) holiday charity con- 
cert being held at Los Angeles' 
Key Club. Presented by the Soul 
Survivor Foundation (.■i2.3-938- 
0641)— established by Patterson 
in 1996 on behalf of physically, sex- 
ually, and mentally abused women 
and children, plus unwed mothers 
and runaway children — the event 
will donate 100% of all ticket pro- 
ceeds to the Family Recovery 
Center. 



NBC "Later" host Cynthia 
Garrett is mistress of cei emonies 
at the 10-year anniversarj- fete on 
Jan. 7 for the Hollywood-based 
Peronneau Agency, an independ- 
ent artist development firm that's 
worked with Will Smith, Monica, 
Aaliyah, Jay-Z, and others. 
Owner/founder Dion Peronneaa 
is staging the thank-you bash — in 
co-sponsorship with American 
Express — at Hollywood's Les 
Deux Cafe from 6 p.m. to mid- 
night. 
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K.T. Oslin's 'House' Cover Gets A Daocefloor Make-over 



Baby, I'M BURNIN -. DoUy Par- 
ton's done it. So has Reba McEn- 
tire. Ditto for LeAnn Rimes and 
Faith Hill. Over the years, such 
country singers, via original pro- 
ductions and remixes, have become 
welcomed charter members of the 
club community. On the eve of 2001, 
it appears that K.T. Oslin is ready 



HOT PLATE 



•Joe T. Vannelli Project Peatur- 
infl M^an. "Do You Love Me" (.ItfUy- 
bean Recordings single). Italian 
DJ/producer Vannelli and soulful di\'a 
Myan deliver the retro-splashed good's 
on thl's sturdy house jam. For Latin- 
Ungwi ke\'b<KiJT(i work Jind fine filt^-iXHi 
effeclii, flip the dLsc over for remixer 
Robbie Rivera^ excursions. 

•Seek, "Surrender"/"Ever After" 
(Giant Step .^^ingie). On this double-A- 
sided single. Atlanta-based Seek, 
which receiilty openet) for Macy Gray 
in concert, fuses lively jazz rh>thms. 
percussion, and classic R&B dance ele- 
ments. Keniixers Ron Trent and 
Kemeticlust (featuring DJ Kemit of 
Arrested Development) are aLw on 
board. 

•Chocolate Milk, "Can't Judge A 
Book By Its Cover" (ProgCity/Pep- 
permint Jam Germany single). This 
fierj' cover of a Kunhoase-em club das- 
sic, complete with Incognito-styled 
horns and irah-wah guitar licks, 
appears poised to dominate dance- 
fl(H)rs once again. 

•Jersey Street, "Disappear" (Glas- 
gow Underground Scotland single). 
Culled from the act's album "Step Into 
The Light," this down tempo, jazzy 
track has been refueled for the clubs 
by former Black Science Orchestra 
keyboanlLst Uschi Classen, who has 
created three flred-up remixes that 
will surely please the likes of Joe 
Clauasell and Ron IVent Dawn Zee^ 
crackling vocaL« liave never sounded 
as dirty or as beautiful. 

•Manguera Featuring Octahvia, 
"Don't Worry" (Subliminal single). 
This Jo§e Nunez-produced gem 
smokes from beginning to end, with 
Octahvia's sultry vocals effortlessly 
riding atop the festive live ovenlubs. 
AL^j included Nunez's and Richard 
F.'s first official collaboration: the 
cfTects-laden Subliminal mix. 

•Deepswing, "In The Music" (Gen- 
erate Music sin^e). Erik Wlkman & 
James Donaldson — aka Deejiswing, 
as well as the Sunkids — recently 
launched I>os Angebs-based (Generate 
Music, and the .sax-fueled "In The 
Music" bi iLs second release. Vocalist 
Robert WUson, who many will recog- 
nize from Eddie Amador^s "House 
Music." provides the spoken-word 
delivery. Contact 328-469-7900 or 
deepswing<3aoI .com. 

•DJ Profile. "Simpletone" (Sound 
Of Barclay France EP). Four timeless 
tracks — "No Money." "A Pair Of 
Fools." "Inflexable." and "Bato- 
bluen" — that will surely pleast; fans of 
Larry Heard. Oh. by the way, DJ Pro- 
file is more commonly known as pro- 
dutvr Charles Webster, the master- 
mind behind such acts as Love From 
San Francisco and Presence. 



for her twirl on the dancefloor. 

On Wednesday (20), BNA/RCA 
Nashville is scheduled to deliver a 
white-label, prom(M)nly 12-inch of the 
singer's "Come On-A My House" to 
club DJs. With a delicious vocal mix 
by Michael T. Diamond and a scin- 
tillating dub — complete with a 
"French Kiss"-styled downtempo 
bmikdown couitesy of Mind TVap — 
Oslin is \vell-jx)ised to dominate pro- 
gressive-house dancefloors through- 
out the holiday season and beyond. 

*'I gotta say, I just love what 
these guys did to my song," says the 
veteran countrj' singer. "But I must 
admit, I didn't exactly know what to 
expect — or what remixers truly did. 
It's so fascinating and cool." 

Originally recorded by Rosemary 
Clooney, "Come On-A My House" 
is culled from OsUn's as-yet-untitled 
new album, which was co-pi*oduced 
by the singer and the Mavericks* 
lead vocalist. Raul Malo. 

Originally, says OsUn, "Raul want- 
ed to do an album of standards, while 
I wanted the two of us to write orig- 
inal songs. While we wrote togeth- 
er, we also comi)iled a list of ]x>tential 
standards." In the end, "Come On- 
A My House" is one of four covers 
(the others being a medley of "Only 
Boy"/"Mean To Me'T'What Is This 
Thing Called Love?") to make it on 
the album. Oslin says she owes its 
inclusion on the set to the theme 
from the cable TV show "The Sopra- 
nos." 

"I was in my car when the theme 
song from the show came on the 
radio," recalls Oslin, chuckling. "I 
started singing 'Come On-A My 
House' over the electronic dance 
beats, and I thought, 'This sounds 
interesting.' Days later, Raul and I 
went into the studio and recorded 
the song with a dance track. We 
were only experimenting, but it 
completely worked." 

Oslin, a self-proclaimed "misfit" 
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CLUB PLAY 



1. SOUTH SIDE M08Y 
FEATURING GWEN STEFANI n 

2. ME KINA DRFAI^tVORKS 

3. MES VACANCES A RIO RINOCEROSE 

4. WHATCHA GONNA DO 

SHAUNA SOLOMON H«iiirouit. 

5. O.K. ALRIGHT BUDDAH KHAN 

srRicnv at,yr.(M 

MAXI-SIN6LES SALES 

1. BY YOUR SIDE MAUNA 
roMWY Btrf ^tL^Tft .ABri 

2. SPENTE LE STELLE OPERA TRANCE 
FEAT EMMA SHAPPLIN RAMKAi 

3. CHA CHA SLIDE 

MR- C THE SLIDE MAN universai 

4. AT THE CLUB SM-TRAX rjdikal 

5. FABULOUS (GUIDE YOUR ROCKET) 
BORIS & BECK itL.raw. 

Breakouts, Titles witn future criart potential, 
based on cluti play or sales reported this week. 




by Michael Paoletta 

who's "never fit into the country 
landscape," says she's not afraid of 
stepping into the dance arena. 
"These days, and more than ever, 
country artists can do their own 
thing, stretch their mu-sical wings. 
Diversity is healthy. And if it's one 
thing I've always maintained, it's 
musical diversity." 

Pondering the pos.sibility of being 
tomorrow's disco diva, Oslin smiles 
and giggles. "I guess we can call it 
the 'Dance With Grandma tour,' " 
.she says, referring to a possible 
national club tour. "Seriously 
though, I'm simply embarking on 
the next phase of my career. I've 
got to spread the music around." 

It'S all about EXPRES- 



SION; After becoming the sound du 
jour in England, 2-step — or U.K. 
garage, as it's also called — appears 
to be on the verge of breaking in the 
U.S. For folks like us who can't get 
enough of the genre's merging of 
American R&B and British dance, 
that's good news, indeed. Of course, 
it won't come easy. For proof, all one 
had to do was witness the very split 
crowd at New York's Bowery Ball- 
room Dec. 10 for the headlining act. 
Def Soul/Def .Jam's neo-soulster 
Musiq Soulchild. and his support- 
ing act. Island Def Jam's 2-step giuTi 
MJ Cole. 

Fans of Cole were risibly wrecked 
by a deft D.J set that merged key 
ti-acks from his essential album "Sin- 
cere" (due in March) — including 
"Crazy Love" and "Tired Games" — 
with GUunma Kid and Shola Ania^ 
cover of Sade^ "Sweetest Tiiboo" and 
Sister Sledge's "Thinking Of You." 

The same also holds true for the 
followers of Soulchild. who delivered 
a live set featuring retro-swirled 
tracks like "L' Is Gone." "Just 



Friends (Sunny)." and "Girl Next 
Door" from his highly reconunend- 
e<l debut album "Aijuswanaseing." 

Sadly — and judging from the 
many blank looks and stares — this 
smart aural merging fell on deaf 
ears. With only a handful of excep- 
tions, the Soulchild camp didn't 
quite grasp what Cole was doing 
musically, and vice versa. 

While both artists' music is 
steeped in the sturdy rhythmic foun- 
dations of American R&B, Cole's 
deviates by way of British-fueled 
drum 'n' bass and six>ed gai-age; con- 
versely, Soulchild's safety dance is 
equal parts Marvin Gaye, Donny 
Hatliaway. D'Angelo, and MaxwelL 

Two-step has the necessarj' ingre- 
dients to make it in the U.S. What it 
doesn't have is an American face to go 
along with it. Y'es. the original ver- 
sions of Aaliyah^ "TVj' Again" and 
Whitney Houston^ "It's Not Right, 
But It's Okay" dabbled in capturing 
the essence of U.K. garage. But close 
is often not enough. 

(Continued OH next page) 



RealWorld Releasing Joi In January 



BY PHILIP VAN VLECK 

DURHAM, N.C.— "Haroon and I 
were brothers; we grew up 
together. We worked together for 
15 years making music. We lived 
together; we had the same 
friends. Losing him was unimag- 
inable." 

Losing a beloved brother is 
never ea.sy. but for Farook Sham- 
sher, the sudden death in 199S) of his 
brother Hai-oon was doubly devas- 
tating because it also sevei-ed the 
uncanny vibe between them that 
had created the inventive break- 
beat fusion act Joi. 

On Jan. 23, RealWorld will issue 
Joi's "We Are Thi-ee," a powerful 
message from the Asian under- 
ground music scene and a heady fol- 
low-up to last yeai-'s "One And One 
Is One." 

Joi's distinctive sound is wrought 
fi-om a welter of influences. "Our 
dad played the flute and recorded 
Bengali musicians w^hen we were 
growing up in London," Farook 
says. "T\"aditional Bengali music is 
an im[x)rtant influence for us — oui' 
dad's old Boll^Tvood .stuff— as was 
the electi-o scene that came over 
from the .states, and jazz funk. We 
just took off from the!*e." 

Farook still speaks of Joi as a 
"we" entity, despite Haroon's 
untimely passing from a heai't 
attack. That's becau.se Haroon i.sn't 
exactly gone. His presence in "We 
Are Three" is veiy real. 

"My brother went to Bangladesh 
two months before [he died] to 
record with all these artists [for this 
album I." explains Farook. "I've 
been back thero a couple of times 
this yeai; ju.st to meet the mu-sidans 
and get the contracts rc-donc. I did- 



n't know where some of these musi- 
cians were. It was like following a Ut- 
ile magic trail to find these people, 
and as I followed Haroon's path, I 
realized what a fabulous job he'd done 
pulling this together. 

"I mean, he was only in Bangladesh 
for a month, and the .stuff I found on 
his tapes wa-s amazing," Farook con- 
tinues. "Once I got his tracks in the 
studio, things just came together. The 
stuff he laid down on DAT in 




Bangladesh is the soul of the album." 

Cheryl McEnaney, label manager 
of RealWorld, echoes Farook's esti- 
mation of his brother's role in "We 
Ai-e Three." 

"The substructure of this new- 
album is really what Haroon had 
undertaken as a \ision of a journey- 
based record," she notes. "His trip to 
Bangladesh and the tracks he laid 
down with the musicians there 
enabled Farook to take it onwai^d. 
Without Haroon's input, thus would 
have been a substantially different 
albimi." 

McEnaney is vei-y excited about 
the mai'keting possibilities "We Ai^e 
Thi-ee" oSem. "I see Joi in a couple of 
Ijarallel tracks," she sa)^!. "Ob\iously, 



being seminal players in the A.sian 
underground rave/club scene over 
the past 10 to 1.5 years situates 
them nicely for the dance world in 
the U.S. We can easily plug them 
into that remix-danee-electronica 
scene over here. Rave culture is 
growing in market after market, 
and younger fans are getting into 
it. Joi Ls well positioned. 

"I also think that their music 
[which is handled by EMI Music 
Publishing/Chrjrsalis Music] is not 
so exclusively dance-oriented that 
it can't crossover into the world- 
music mainstream," she adds. 
"They may even be more viable in 
the U.S. world-music scene than 
they are in, say, the U.K. " 

McEnaney says "We Are Three" 
will be delivered to modem and col- 
lege radio clo.se to its street date. 
\Vhile a first .single hasn't been con- 
firmed yet, both Farook and McE- 
naney mention tracks like "Don't 
Cha Know- That" and "Tacadin" as 
likely candidates. 

Similariy, such remixers as Andy 
Gray (who's engineered for Paul 
Oakenfold) and E.S. Dubs (Zed 
Bias and Environmental Science) 
are being considered, respectively, 
for progre.ssive trance and 2-step 
restructurings. 

Right now, Internet and stream- 
ing strategies remain uncertain. 
The same is true for a tour, but 
McEnaney is very eager "to get .Joi 
over here for a proper tour, which 
may happen [in 2001]." 

Joi is co-managed by Charles 
Cosh and Ben Batson of London- 
ba.sed Moksha Management Ltd. 
Sam Kirby of New York-based 
Evolution Talent Agency himdles 
its bookings. 
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z COMPILED FROM A NATIONAL SAMPLE 
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No. 1 

LIVIN' FOR LOVE l.t«IB« ;iS32tEr.t 1 V 1 NATALIE COLE 


(T) 


5 


8 


G 


THE POWER OF ONE ATLANTIC 85021 DONNA SUMMER 




4 


11 


5 


ONE MORE TIME VIRG h 3BIS8 DAFT PUNK 


w 


6 


13 


6 


THE UNDERGROUND STAR 69 m CELEOA 


5 


a 


6 


8 


LULIABV OF CLUBLAND ATLANTIC 9»X» EVERYTHING BUT THE GIRL 


(6) 


8 


14 


6 


PULL UP TO THE BUMPER EDCL AMERICA 18237 GRACE JONES VS. FUNKSTAR DE LUXE 


7 


1 


3 


8 


INDEPENDENT WOMEN PART 1 COLUMBIA 79493 t DESTINY'S CHILD 


,^ 


12 


17 


6 


FABULOUS (GUIDE YOUR ROCKED JEUVBEAN 261 1 BORIS <. BECK 


(9) 


21 


38 


3 


DONT TELL ME VAVEDICK PROMCWAftNER BROS t MADONNA 


(jO) 


19 


29 


4 


LADY (HEAR ME TONIGHT) MCA 5^7900 t MODJO 


11 


7 


1 


9 


DREAMIN' SALSOUL 58«9:,'TH£ RIGHT STUFF LOLEATTA HOL LOWAY 


12 


14 


15 


7 


ISSUES G2 201QSTR1CTLV RHrTHM VERNESSA MITCHELL 






— ^ 


14 


LOVE ONE ANOTHER TOMMY BOY 2145 1 AMBER 


14 


9 


4 


10 


MISS THE WAV GROOVILCiOUS 22&5TRICTLV RHYTHM RAZOR N' GUIDO FEATURING REINA 


15 


17 


18 


8 


TOTALLY ATLANTA PHOMO SHABOOM 


16 


11 


2 


12 


(M>TTA TELL YOU WILD CARD PROMO/INTtBSCOPt t SAMANTHA MUMBA 


7 n> 


20 


26 




RISE IN NERVtxJS 20447 STEVE LAWLER 


(18) 


22 


24 


5 


GLORIOUS KINETIC PROMaREPfilSE t ANDREAS JOHNSON 


( 19) 


28 


43 


3 


BEAUTIFUL DAY island PROMOAfflERSCOPE t U2 




IS 


ID 


12 


HIGHER THINGS NERVOUS 20432 KIM ENGLISH 


21 


18 


19 


6 


EVERYBODY'S FREE TC*IUy SCYSIL.'ER LABEL 2136TCMMV BOT RICHARD (HUHPTYl VISSION FEAT ROZALLA 




31 


39 


4 


M Power Pick ■ 

LIFETIME TO LOVE ^ HISY :>lj2« CECE PENISION 


23 


13 


12 


10 


SANDSTORM GROQVILICIOUS 227,STRICTLV RHYTHM t DARUDE 


(24) 


34 


44 


3 


00 YOU LOVE ME JELLYBEAN 2613 JOE T VANNELLI PROJECT FEATURING MIJAN 


(25) 


27 


31 


6 


STAND UP! STAR 69 1207 MAGIC CUCUMBERS FEAT JOCELYN BROWN i. CONNIE HARVEY 


(26) 


29 


37 


4 


U TURN ME NERVOUS 20435 BYRON STINGILY FEATURING LEEE JOHN 


27 


24 


25 


7 


MY HEART GOES BOOM (LA 01 DA DA) LDGIC 7912f t FRENCH AFFAIR 




33 


32 


5 


ROCK DJ CAPITOL PROMO T ROBBIE WILLIAMS 


29 


16 


9 


12 


PASILDA JELLYBEAN 2609 AFRO MEDUSA 


30 


23 


21 




FEEL IT STRICTLV RHYTHM 12586 INAYA DAY 


31 


26 


22 


9 


WHAT YOU DO STONESRtOGE 18235.EDEL AMERICA BIG BASS VS. MICHELLE MARINE 


32 


36 


40 


4 


SHE BANGS COLUMBIA PROMO t RICKY MARTIN 


(33) 


40 


47 


3 


TESTIFY EMI GOSPEI 20305CAPtTW DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 


34 


30 


23 


9 


WITHIN OR WITHOUT YOU RASAM 0O4.STRiaLY RHYTHM LOTUS 


35 


39 


42 


4 


SUNSET (BIRD OF PREY) SX'NT 3874aASTRALWEfiKS t FATBOY SLIM 


(36) 


NIW^ 


1 


1 Hot Shot Debut m 

LOVIN' YOU RCA PROMO KRISTINE W 


(37) 


45 




2 


YOU TAKE IWY BREATH AWAY GROOVIUCIOUS 234.5IB1CTLY RHYTHM SUREAL 


(38) 


46 




2 


NIGHT IN THE CITY REPRISE PROMO PM DAWN 


(39) 


NEW^ 


1 


BOY (REMIX) REPRSE PROMO BOOK OF LOVE 


40 


32 


28 


10 


SUNBEAM «iNETIC 44890'REPRISE SUBMARINE 


41 


38 


33 


5 


SEM CONTENCAO ZIRIGUIBOOM 5026'SIX DEGREES BEBEL GILBERTO 


42 


35 


27 


10 


SOUL HEAVEN JELLYBEAN 21 10 THE GOODFELLAS 


(43) 


NEW^ 


1 


BY YOUR SIDE EPIC PROMO t SADE 


(44) 


NEW^ 


1 


NOT THAT KIND DAVUOHT 79483'EPK 1 ANASTACIA 


45 


37 1 16 


14 


1 TURN TO YOU VIRGIN PSOMO t MEUNIE C 


i46) 


NiW^ 


1 


IDOL WARNER BROS. 44667 t AMANDA GHOST 


47 


25 1 20 


12 


THAT OTHER WOMAN ATLANTIC 84939 t CHANGING FACES 


(4«) 


NEW^ 


1 


OPEN MY HEART ElEKTRA 671 1«»UG t YOLANDA ADAMS 


49 


41 


35 


9 


GIRL FROM THE GUTTER DRtAMWORie PROMO t KINA 


50 


44 


41 


8 


KILLER RAOIKAL 99034 t ATB 
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C3") 


2 


2 


17 


MUSIC ITI 'X, imv£Rk:k 44909'WAflNEfl BROS t MADONNA 


4 


3 


3 


33 


DESERT ROSE m! A4M 49732 1 'INIEHSCOPt t STING FEATURING CHEB MAMI 


TD 


4 


4 


22 


JUMPIN', JUMPtN' IT) HI COLUMBIA 79446iCRG 1 DESTINY'S CHILO 


6 


5 


5 


7 


THAT OTHER WOMAN (Tl <XI ATLANTIC 8493%AG t CHANGING FACES 




41 




2 


ONE MORE TIME moo VIRGIN 3B75B DAFT PUNK 




37 




2 


Aa GOOD? (Tl 1<1 TOMMY BOY 21 78 1 DE LA SOUL FEATURING CHAKA KAHN 


9 


6 


6 


17 


THE HAMPSTERDANCE SONG (At KOCH 8161 T HAMPTON THE HAMPSTER 


CD 


NEWK 


1 


■ Hot Shot Debut ■ 

LULLABY OF CLUBLAND ITi <x AILANT C 86009 70; EVERYTHING BUT THE GIRL 




10 


8 


32 


KERNKRAFT 400 IT) (XI RAOIKAL 99027 t ZOMBIE NATION 


12 


7 


7 




TOCA'S MIRACLE (Tl IX) GRCOVILCIOUS 122^TRICTLY RHYTHM t PRAGMA 




9 


10 


—— 


DANCE WITH HE IT) (XI THE DAS LABCL/ATLANTtC a46a4/AG t OEBELAH MORGAN 




15 


12 


36 


WHAT A GIRL WANTS (Ti ix) RCA 60224 t CHRISTINA AGUILERA 


IB 

13 


11 


11 


29 


DON'T CALL ME BABY ai (XI VICIOUS GROOVES^ZTOLUMBIA 79371.CTG t MADISON AVENUE 


16 


14 


14 


19 


1 WANT YOU TO NEED ME/THAT'S THE WAV IT IS (II 5S0 MUSIC 79 4 72VEPIC t CELINE DION 


KID 


19 


18 


40 


SAY MY NAME IT) rxi COLUMBIA 7934&CRG t DESTINY'S CHILD 




NEW^ 


1 


IDOL (Tl IX) WARNER BROS 44887 t AMANDA GHOST 


19 


12 


15 


J 


WE ARE ALIVE ni (XI MUTE 69145 PAUL VAN DYK 


20 


13 


16 


35 


1 WILL LOVE AGAIN ITI IK COLUMBIA 79375^HG t LARA FABIAN 




NEW^ 


1 


EVERYTHING YOU DO IT) ATLANTIC 65045'«G M2M 




20 


20 


31 


YOU SANG TO ME <TI IXI COLUMBIA 7942a(CRG t MARC ANTHONY 


ii 


17 


13 


6 


SANDSTORM IT) (X) GROOVIUCIOUS 227(STRKnLY RHYTHM t DARUDE 


24 


18 


19 


g 


NOT THAT KIND m DAYLIGHT 79483itPIC t ANASTACIA 


25 


16 


17 


20 


LETS GET MARRIED ID (X) SO 50 DEFm.UUBU 79437,i:RG t JAGGED EDGE 




21 


22 


34 


rr-S A FINE DAY (Tl ixi RAMPAGE 0104 MISS JANE 


77 


22 


24 




NO ME DEJES DE OUERER/COMO ME DUELE PERDERTE (XI EPIC 79456 1 GLORIA ESTEFAN 


28 


23 


21 


32 


WHERE YOU AREA WANNA LOVE YOU FOREVER iT) (II COLUMBIA 79391.CIIG t JESSICA SIMPSON FEAT NICK UVXEY 


29 


24 


25 


7 


DONT MESS WITH MY MAN (T; IX) POOKIE 78162fflElOI(D t LUCY PEARL 


30 


28 


36 


33 


FEELIN SO GOOD T ;<i v.OB.: '938aEPiC 1 JENNIFER LOPEZ FEATURING BIG PUN S FAT JOE 


31 


25 


23 


6 


THE POWER OF ONE (Tl ij) AILA'ITIC 85021/AC DONNA SUMMER 


32 


32 


27 


9 


STRAIGHT UP (Tl SILAS 15577MittAt CHANTE MOORE 


33 


29 


31 


34 


1 SEE STARS (T) 00 STREETBEAT 067 ROBIN FOX 


34 


27 


28 


8 


EVERYBOOrS FREE (Tl IJJ TOMMY 90Y SIVER UlfltL 2126T0M11T BCn RICHARD IHUMPTYl VISSKIN FEAT ROMIU 


35 


26 


34 


52 


1 DO BOTH JAY & JANE (T) DO BAOD KAT/AUREUS 43UWARL0CK LA RISSA 


(36) 


NEW^ 


1 


U TURN ME IT) (XI NERVOUS 20436 BYRON STINGILY FEATURING LEEE JOHN 


C37J 


45 




25 


CAN'T TAKE THAT AWAV (MARIAN'S THEME) (Tl (XI COIUMBU 79399CRG t MARIAH CAREY 


38 


36 




59 


SUN IS SHINING iTmxi tOEL A'.ifhicj) nn^RRrj BOB MARIFY VS FUNKSTAR DE LUXE 


SS 


40 


44 


7 


RELEASE (REMIXES) Tl UjfiLA. 'ftORiD JBU&viRG.N At HO CELT SOUND SYSTEM 


(40) 


NO 


«► 


1 


STRONGER ITl (Xl JIVE 79405 t BRITNEY SPEARS 


(4?) 


49 




17 


DIVE IN THE POOL ITI (X) NERVOUS DOG 2044a»IERV0US BARRY HARRIS FEAT PEPPER MASHAY 


42 


35 


39 


22 


DREAMING IT) (Xl NETTWERK 33105 BT 


43 


44 


47 


10 


SEX TONIGHT (T) (XI JELLYBEAN 2604 GILLETTE 


44 


34 


43 


7 


CORRUPT II) 550 MUSIC 79525.tPIC KARISSA NOEL 


(«) 


DE-EMTIir 


39 


SHACKLES (PRAISE YOU) (T) II) CZCOLUMBIA I9347rCfiG t MARY MARY 


49 


31 1 26 


9 


TAKE YOUR TIME (Tl (XI CROEWLICIOUS 224STRKnLT RHYTHM THE LOVE BITE 


(47) 


RE-EKTIir 


8 


MOVIN' UP (Tl (11 NERVOUS 20427 DJ MIKE CRUZ PRESENTS INAYA DAY t. CHINO RO 


U 


30 


35 


6 


SJU.TWATER(TIIX)XTRAVAGAN2M:2C0LUM8IA795iaCfiGt CHK^E 


49 


38 


40 


21 


STRONGER (Tl l» RCA 60281 1 KRISTINE W 


50 


48 




51 


ABOVE THE CLOUDS IT) TOMMY BOT 2053 AMBER 
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DANCE TRAX 

(Conthtued from preceding page) 

Imagine the outcome if \isionary 
artists like Aaliyah, Janet, and 
Eiykah Badu coUaboruted n-ith such 
U.K. 2-.steppers as Cole, Zed Bias, 
Artful Dodger, and Wookie — or 
America's own Todd Edwards, for 
that matter. No doubt, the results 
would be nothing short of sterling. If 
in doubt, give a listen to Cole's 
import-only mi.\ of Jill Scott% "Get- 
tin' In The Way." Sublime, to say the 
least. 

All smiles after his first New York 
show. Cole put it all in proper per- 



spective when he said, "It wa-s one of 
those forays into the unknown. It 
was a hardcore R&B crowd, which 
made it both a cool and daunting 
experience at the same time. But 
that's OK. I'm into pushing bound- 
aries and doing new things, so I was 
fine with it. If you play it safe your 
whole life, it's usually not very inter- 
esting." 

Love & happiness: if the name 
Tom Moulton means anything to 
you (and it should!), be on the look- 



out for two projects the legendary' 
remixer/pro<lucer worked on. 

From Warner Bros. France, 
there's WR's feisty, and faithful, 
cover of Donna Sununerls salacious 
"Love To Love You Baby." Musical, 
and wildly sen.sual, the dowDtempo 
track is just perfect for the DJ who 
wants to slow things down a bit — if 
only for a few minutes. We'd love to 
hear this in a "big room." Now, all 
we have to do is find a visionarj' IXI 
willing to break tradition and play a 
track that's ivay below the 130- to 



140-beats-per-minute norm. 

Equally musical is Moulton's sub- 
lime re-tweaking of Linda Clifford^ 
"Changin' " (Dance TVa-x, Billboard, 
Oct. 28) on West End Records. Over- 
flowing with shuffling beats, lovely 
strings, glossy keyboard tinklings, 
and Clifford's heaven-sent delivery, 
Moulton has created quite the defini- 
tive mix. Unfortunately, most DJs 
will probably find this mix "too musi- 
cal" or 'too retr-o-sounding." In other 
words, it'll likely I'eceive scant dance- 
floor exposure. That said, we'll con- 



tinue wishin' and hopin' for a few key 
DJs to embrace the greatness within 
these grooves. Remember, there's 
nothing wrong with taking a chance. 

Back in the DAY: Fans of 
Northern soul and rare groove should 
immediately seek out "The Cream Of 
Northern Soul" and "The Cream Of 
Rare Soul." Arriving from London- 
based Bianco Music and Entertain- 
ment, each title contains three di.scs, 
and each track is digitally enhanced. 
Can you .say emientian 
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Hit Writer Satclier Deliuts On Warner Witli 'Love Letters' 



BY DEBORAH EVANS PRICE 

NASHVILLE— After building an 
impressive catalog as a writer that 
includes cuts by Vince Gill, Pam 
Tillis, Chely Wright, and Lee Ann 
Womack, hit songwriter Leslie 
Satcher is ready to step into her 
own spotlight with "Love Let- 
ters," due Jan. 30 on Warner Bros. 

"She is really special," enthuses 
Warner Bros, president Jim Ed 
Norman. "She has a great, beauti- 
ful sound to her voice and is a fan- 
tastic writer." 

Satcher signed with Warner 
Bros, four years ago after a meet- 
ing with Norman that was engi- 
neered by Famous Music VP Pat 
Kinch. "We went over and talked 
to Jim Ed for two hours," recalls 
Satcher, a Paris, Texas, native who 
signed a publishing agreement 
with Island Bound Music seven 
years ago. 



"Jim Ed went to out to get some 
water, and I looked at Pat and 
said, 'Is this a record deal?' " 

Indeed it was. Satcher soon 
found herself going into the studio 
to work on her debut project. 
When it came to selecting a pro- 
ducer, she lobbied for her friend 
Luke Wooten. Then only 24, he'd 
never produced an album for a 
major label but was responsible 
for producing the demos that had 
caught Norman's attention. 

"He and I started out in the 
studio together eight years ago," 
recalls Satcher. "He was my little 
engineer at Famous. I was just 
learning how to make demos. He 
was learning how to cut demos. 
He was fresh out of Belmont 
[University in Nashville), and we 
just hit it off. I told Luke, 'I want 
you to be my Billy Sherrill.' And 
he said, *I want you to be my 



Tammy Wynette.' " 

Like Wynette, Satcher has one 
of those emotional, heart-in-the- 
throat kind of voices and an arse- 
nal of songs that reverberate with 
honest emotion. What makes 
Satcher's songs unique is the cere- 
bral, literary quality that infuses 
her lyrics. "She's a female Faulkn- 
er," says Norman. "She's just won- 
derful as far as her ability to take 
her observations about life — the 
joy, the sorrow — and put them into 
song. It's quite extraordinary." 

"When I started to make this 
record, my goal, and my produc- 
er's goal, was to make an album 
that would be not just a first 
record but a foundation for my 
career," says Satcher, who is man- 
aged by John Dorris of the Hall- 
mark Direction Company. "A solid 
concrete foundation is was what 
we shot for and I think what we 



Nashville Buzzes With industry Updates; 
Siiep Crawfurd Worldng With Wynnnna 



0 



N THE ROW: Arista Nashville VP of promotion 
Bobby Kraig has signed a multi-year contract exten- 
sion with parent RCA Label Group. He has been 
with Arista for eight years. 

Look for Luke Lewis, president of Mercury 
Records' Nash%ille division, to be given a hefty pro- 
motion after the first of the year. 

Denise Niciiols joins TB A Entertainment Corp. 
in the newly created position of director of radio pro- 
motion and marketing for the company's artist man- 
agement group. She previously was senior director 
of field promotion for Arista Nashville. She starts 
the Nashville-based job Jan. I. 

Slielley Gregory is promoted to Southwest 

regional promotion 

manager at Epic 
Records. She replaces 
Jim Dorman, who 
recently segued to a 
similar position at 
Atlantic Records. Gre- 
gory has been Epic's 
promotion coordinator 
since 1997 and was 
also responsible for 
secondary radio pro- 
motion for the Epic, 
Columbia, Monument, 

and Lucky Dog labels. She will relocate from 
Nashville to Sony Music's Dallas branch. 

SiGNINGS: MCA Nashville has signed Dean 
Miller, Holly Lamar, and Shannon Lawson to its 

artist roster. Miller, son of the late country star 
Roger Miller, was previously signed to Capitol and 
had three mid-charting singles in 1997 and 1998. 
Lamar is a songwriter best Imown for Faith Hill's 
"Breathe." Lawson hails from Louisville, Ky. 

John Anderson sw itches from Epic to Columbia. 
His first single for the new label, "The Big Revival." 
is due Feb. 26. 

Artist NEWS: Songwriter and producer Shep 
Crawford, best known for his work with R&B 
artists Sisqd, Deborah Cox, Whitney Houston, 
Boyz II Men, and Montell Jordan, is currently 
working in Nashville with Wynonna on her forth- 




by Phyllis Stark 



coming album. Crawford is the first producer to 
sign onto the project and will produce several 
tracks. Wj-nonna and Crawford will also be writing 
material for the album together. In addition, Craw- 
ford has produced "Mary's Song," a duet with 
Wynonna and R&B singer Kelly Price, which will 
appear on Price's upcoming Def Soul/Island Def 
Jam Christmas album. 

Nashville-based @The-Record-Store.com has 
released "Froggy's Country Storybook Collection 
For Kids," a series of four classic stories narrated on 
cassette by country stars. The collection includes 
"The Emperor's New Clothes," read by Vince Gill, 
"Goldilocks And The Three Bears" (Pam Tillis). 

"The Ugly Duckling" 

(Terri Clark), and 
"Jack And The 
Beanstalk" (Bryan 
White). 

Rascal Flatts has 
been tapped to open 
Jo Dee Messina's 
75-city Burn Tour 
2001, which kicks off 
Feb. 8 in South Bend, 
Ind. 

Online retailer Ama- 
zon.com has named 
Dwight Yoakam country artist of the year. 

A letter wnitten by Patsy Cline to her fan-club 
organizer, IVeva Miller Steinbicker, has been 
donated to the VHl Save the Music Holiday Auction 
by Memphis collectors Cindy Hazen and Mike 
Freeman. Cline's letter is among the more than 120 
items of personal memorabilia fi-om popular music 
stars included in the auction, which is presented in 
conjunction vrith Amazon.com. The online auction 
also includes items from Shania Twain, Dixie 
Chicks, and others. Proceeds benefit the VHl Save 
the Music Foundation, a nonprofit organization that 
donates musical instruments to public schools. 

Alecia Elliott is working on her sophomore album 
for MCA Nashville and will launch her new Satur- 
day-morning series, "Alecia," on NBC-TV in June 
2001. Each weekly episode will feature a .song from 
the new project. Elliott will co-write and perform 
the show's theme song. 



got. Now we'll see if I can build a 
house on it that stands." 

Satcher acknowledges it's not al- 
w"ays easy for a hit songwriter to 
make the transition to hit artist 
(though Phil Vassar has certainly 
accomplished the feat this year). "I 
studied that a lot when I got my 
record deal," Satcher 
says of the challenge. 
"I think [other song- 
writers] make real 
songwriter-y albums 
that appeal to song- 
«Titers, and I didn't do 
that. I made a main- 
stream album that will 
appeal to everybody, 
because I've never 
seen myself as a song- 
writer. I've always 
seen myself as an artist sat 
first. I just hit as a 
songwriter first, but so did Willie 
Nelson." 

Satcher draws inspiration from 
her Texas roots and the blessings 
of growing up in a close family. She 
also was inspired while waiting on 
a guy who was late picking her up 
for a date. "I had this time, and I 
was sitting there thinking, 'If I 
could just tell him whatever I 
wanted to do tonight, this is what 
I want to do,' " she says of the 
romantic ballad "Slow Way 
Home." 

"Really good songs come when 
you are not trying to make them 
up but are writing what you real- 
ly feel or what's really happening," 
she says. 

The album covers a variety of 
emotional territorj'. Satcher wTote 
"Love Letters From Old Mexico" 
while reminiscing about an old 
flame from Texas. "Man With 
Eighteen Wheels" is a fun trucker 
tune that has been previously cut 
by Womack. Satcher also pays 
homage to Bobbie Gentry with a 
cover of the classic "Ode To Billy 
Joe." She says she realized just 
how young her producer was when 
she was singing it in the car one 
day, and he asked her if it was a 
new tune she'd written. 

To familiarize consumers with 
Satcher's artistry, Warner Bros, 
senior VP of marketing Chris 
Palmer says the label's plans 
include a radio special and key 
promotions around Valentine's 
Day tjing into the "Love Letters" 
theme. "We are working with 
'Mountain Stage,' a weekly syndi- 
cated radio program that comes 
out of Charleston, W.Va.," says 
Palmer of the show, which is aired 
in 120 markets and has featured 
Mary Chapin Carpenter, Bela 
Fleck, and Maura O'Connell, 
among others. 

Satcher's radio special \rill tape 
in mid-Januarj' for a mid-February 
airing. Thus far, Vince Gill and Ali- 
son Krauss are confirmed as 
guests, with others still being 
added to the lineup. Palmer says 
the venue has yet to be detei-mined 




for the invitation-only event. 

"Mountain Stage" host Larry 
Groce is looking forward to the 
show. "I very much like what I 
hear," he says of Satcher's music. 
"It's right in the center of a lot of 
what we do because it has a very 
country/folk flavor, a little alterna- 
tive country. Her 
album has a lot of heart 
like Emmylou Harris, 
Nanci Griffith, or Iris 
DeMent — that kind of 
country music. And 
she's got a great voice. 
That's what first 
struck me when I put 
it on." 

Palmer says the 
label has yet to deter- 
mine a single and that 
the initial thrust at 
radio will be to gamer 
support in secondary markets. 
Warner Bros, plans to partner with 
stations for Valentine's Day pro- 
motions. Specifics are still being 
determined, but giveaways might 
include romantic dinners for two. 

Other plans include a mailer 
that will go to radio, retail, and 
other key industry people. Plans 
call for Satcher and a small band 
to tour after the first of the year. 
The label has hired Philadelphia- 
based Doug Trcen of Five Star 
Marketing to go into the tour mar- 
kets and aggressively target all 
opportunities in a 20-mile radius of 
the venue, making sure product is 
visible at retail and generating 
awareness of the show. 

"She has an amazing gift," says 
Palmer. "She is one of the most lit- 
erary, gifted songwriters on the 
planet. I am blown away by her 
ability to distill ideas down and 
have them wash over you." 




Anderson Re-signs With Sony. 

Country legend Whtsperin' Bill Ander- 
son recently renewed his publishing 
agreement with Sony/ATV Tree Pub- 
lishing in Nashville. Anderson is 
responsible for writing and recording 
such classics as "Po' Folks." "Bright 
Lights And Country Music." and 
"Still." as well as contributing to such 
current hits as Mark Wills' "Wish You 
Were Here" and Steve Wariner's "Two 
Teardrops." He's pictured with Sony/ 
ATV Tree Publishing president* CEO 
Donna Hilley. 
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Rebel Jumps Stanley Set To Tie In With 'Brother' 
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bi/ Wade Jessen 



New ERA: After more than a year of cai'eful consideration and plenty 
of input fi-om nulio and the ix-cord commimity. Billboani will unveil a now 
(iO-ixKiition Hot Countrj' Singles & 'R-acks. replacing oui- cun'ent TS-ixisi- 
tion chait, in our Jan. 13 issue, the fii^st one printc<l in 2001. Tlus change 
will also apply to sister publication Countiy Airi)lay Monitor 

Since countr>''s early-'90s boom ix?n<Kl, coi-jxn-ate consolidation, tighter 
playlists, a smaller reporting panel, luid the e.\tended chait life of singles 
have affected om- weekly aiiplay chaits. Thase factors have c;iu.se<l a shrink- 
ing detection tlu'eshold and ciTatic debut |>attenis for titles that receive 
unsoUcite<l play iLs album cuts or incidental airjjlay on syndicated shows. 
The resultant .softer bottom of the chart has prompted some readers to 
question the value of the chait's lower nings. 

Reducing the chart's length will id.so ch;mge the measiu^ment of weeks 
on the chail. Early cliart weeks accumulate(l in the lower ranks for tracks 
that ai*e latei' officially released to i-adio become problenuitic, jKUticuhu'ly 
for developing lutists. Thejie early chail weeks ailificially age such songs 
becau.se the "weeks on" column does not accurately reflect how long these 
tKicks have actually been in active rotation at most stations. 

A vast majority of countiy's i-ecord promotion leiKlei-s have expre.s.sed 
concern that a premature chart debut spurred by the aforementioned fac- 
tors exerts undue pressure to .su.stain a growth in aiiiilay for such titles 
junid the idready emitic activity at the lower end of the chail. Likewise, 
many progi-ammei-s and consultants believe a shorter chait would height- 
en the im()act of a debut and allow more stories to develop on a new single 
before it chails. This may be the first time thiil care-takers of a gemx- felt 
they would benefit fi-om a Billboard chart being shorter rather than longer 

In addition to trimming Ift positions from the chait, our i-ecurrent rtile 
for removing descending titles will change, just iis it has scvcr<»l times over 
the yeaiv in reaction to changes at countiy radio. Under the existing role, 
descending titles removed fi-om the ch;ut after 20 weeks when they fall 
below No. 25. The new policy will remove descending titles that ai-e more 
thiui 20 weeks old when they fall below No. 20. 

It has never been our objective tn arbitraiily dictate to readei's — |iar- 
ticularly those in the radio programming ranks — when titles should be con- 
sidered recuiTents. However, a reciuTent rtile is vital to acciu-ately reflect 
how active songs compete with each other We welcome youi' comments 
and questions regarding this change. Please direct them to me at 
wjessenfe"t)iIlboard.com. 

Right IN the wrong direction: Forthe fifth consecutive week, 
Garth Brooks takes the biggest airplay increase on the singles chait, as 
'Wild Horses" (Capitol) gains 596 detections to jump 27-18, picking up Air- 
jxjw'er strijx^s along the way. Brooks' increase is a factor in six titles that 
dixjp in rank but bullet with increases, including Gaiy Allaii>i "Right Where 
I Need To Be" (MCA Nashville), w^hich gains K! spins but dixips il^i. That 
title, which logs 21 chart weeks, is allowed to remain on the list based on its 
increase and an ongoing promotion pash by the label. If the new Hot Coun- 
try rules were already in play, this W'Ould be the song's 13th chart week. 
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TITLE (Publisher - Ucensing Org ) Siml Music Dist 
34 ALLHIfiKTLOIKMssHarBl.BMl^nUnrMn^ BMI) 
W8M 

U UHESnilimiliua.eKII 

i usTariiiTMiioiij(Ma».eMi)Hi 

H SlUECHGISnUStUimitnalFMTGrvnlnteflUtionjl.ASdP) 
WBM 

4 BO«ITOFLY(SviyyAIVTrM.Bl«i:«Hrs.BM&BHlFk^s 

Ortdrr 6MI/I>uck Wi|M GouriML ASCtfAvious ASCAP) HI 
U BgniEUIBUCIimKI WVDnAgK.ASWnilOoKCM. 

BMI) HL 

IT BVI FOR THE GRACE Of GOD (BNaBMllMerlnchErs. 

BMLGotiijrn. BMl.'l»i len RMII HbWSM 
T4 CAN'T FIGHT THE HOOHLWHT IRBatsiiiies ASCAP) HBM 
G5 CHRISTMAS IN YOUR AiWS lUr Subba m^y.m Tr«e 

BMI.'SterE Wanrer BMji HL 
SC THECHRtSIMASSHOCS'lSonyArVSangs EAK.Wry. 

BML-WB ASCaP/leir>-i Hjvari ASCAPl HblrrBM 
n THE CHRISTMAS SOMCtOtESTHUTSROASniK ON AN 

OPEN FINE) [Edoin H Mortis & Co ASCAP/WL Camirwca 

mi. ASCAP) 
41 DCaTNCIUUSiPlitlictaBol 
S DOrr MAS Mf COME OvaHHEK AND LOVE TDUIMilily 

Nice. BMltauiJerHiegs BMl'Sciamblp, A5CAP! HL 
IS DOWN WITH THE Od MAN IIIP WITH THE NEW) ISooy/AIV 

CraSl Aevt ASCAPI HL 



]7 EVERT MAN F0« MMSElf [Sorrr/ATV Irac 8MIEMI BlalA- 

BMi'TimJ<Arison.8MI!Hl 
a FEUS LIKE LOVE mnnt UK. BMI) (IBM 
X GEORGIA ([Ml FMlM.ASCJr.'BlatemreAnnee. 

ASCAP.TMI iHigitude. BMllAediemad Avenue BMII ABM 
AT CO BACK IKIum. BM|.^ny*«<Jn ASCAP] 
ID AG0ODHTT0R1INlEMIBIactwO(].eMI<1b}lev&eflr 

BMLMikCurt BMIIHL^nM 
14 GO ON UiansHin Cumbertan] BMIvBabr Mae. BMl^inerfisli. 

BML'Buna&7 BMI) HBM 
G8 HAVE TOURSELF A MERRY LITTLE CHRISTMAS (EMI Feisi 

ASCAPI ABM 
71 NOW LONG (D^iand BMlleuscify. BMI) 
45 THE HUNGER ICurbMaenasane-BMAIM Quill. BUlMjraine 

BMI) V(BM 

3 I LOST IT (Uaen Bob. ASCAP.Vamer.Iameilane.eMI/Taucasl. 
ei.BMDWBU 

41 t1IIN(llrweisal-PDl)CraiiiliitemalMnal.ASCAP/Sl.iiihen. 

ASUP.'Oo M( Wind ASCAP) HBM 
i> irSAGREAIMYTODEAUVEIEMIAiiH AS(W/H(<n>OI 

Bram. ASCAP) Hi 
S3 ITS MT TIME ISoirr.AIVTiw.W.'SonY.'ATV Crass Keys 

ASCAP.'^illflaiiii, ASCAPi'Biiaii's Diaani. ASCAP.tWI. ASWP: HL 
31 IWANnOlNOVIIEVEjmHINGTHEIIEISTOKWniAimn 

nWI IScoy ATV Iret BMl.m Sass ASCAPI HI 



BY RAY WADDELL 

NASHVILLE— Increased focus on 
traditional bluegi-ass generated by 
the film "O Brother, Where Art 
Thou'?" (Billboard, Oct. 21) and 
Raljih Stanley's apiieai-ance on that 
.soundtrack should provide a boast to 
Stanley's latest relea.se. the "Man Of 
Constant Sorrow" compilation, due 
Dec. 2() on Rebel Records. 

"SoiTow" will also attract atten- 
tion thi'ough the appeai-ance on the 
record of the late Keith Whitley, who 
joins Stiinley as a member ofthe lat- 
ter's Clinch Mountain Boys on four 
cuts, three of which were previously 
unavailable on CD. 

"I think a lot of i)eople will be wait- 
ing on (the new album] when they 
find out it's coming out," .says Stan- 
ley, adding that he thinks "Man Of 
Constant Son-ow" is a goo<l repre- 
sentation of his style. "I'm pretty 
well pleased with it." 

The 73-yeEU--oUI Stanley is a titan 
in the bluegi-ass world, having re- 
corded more than 150 albums, re- 
ceived .six Grammy nominations, and 
been awiutled an honoraiy doctorate 
of music fi-om Lincoln Memorial Uni- 
versity in Tennessee. (Jn the sound- 
track to the Coen Brothel's' new film, 
"0 Brother, Where Art Thou?," he 
lierforms an a cap|)ella version of "0 
Death." The same song appears on 
the new Rebel release featuring 
Stanley and Whitley, one of five 
songs on the recoitl never before re- 
leased on CD. Whitley died in 1989. 

"Three of the songs are from 
Keith Whitley's last album with 
Ralph, and they're very pow^erful 
tracks," sa.vs Greg McGraw, mar- 
keting director for Charlottesville, 
Va. -based Rebel Records. "Keith 
was probably at his peak for that 
style of music on those ("Clinch 
Mountain Gospel"] sessions." 

The other two songs from "Clinch 
Moimtain Gos|>el" on the new release 
are the mournful "I Am Weary," and 
"I've ,Just Seen The Rock Of Ages." 
On all three the young Whitlej-'s con- 
siderable bluegi'ass vocal chops art' 
showcased in a striking blend with 
Stanley's seasoned mountain tenor. 

Whitley's appearance is a bonus 
that should appeal to bluegrass and 
country fims alike, McGraw says. "If 

» IINGUKLLSIPlUcOeoiain) 
9 lUSTANOTNEIt OAT IN PARADISE lEMIAiinl.ASCAP/Phil 

Vaisar ASCAP,'Almo. ASCAP,D»*J) RaCW. ASCAPI HtWBM 
23 KISS THIS llkufl Rose. BMIThea Later BMlCurt. 

ASCAPiCharlie Monk. ASCAPiMcK Hrts. ASCAPI HLinBM 
55 LECAa iMs^rah BMllieal Cotr BHLCartoan Slufl, 

ASCAPiBig Pirtuie AS(>P,'Sii:abeilB. ASCAPI WBM 
CI UTILE DRUMMER DOY (Mills Music. ASCAPilntemabonal 

Horwn. ASCAP) 
13 A LinUGASOUHE (Mighty hce BMlBlueWski. 

BMl^irirAIV Duss Hays. ASUP) HI 
13 INEUITUCIRKCotiini.BMininleii.BMDWni 
4C UVEITUPIEUIGlaclinood BW'A^tne.BMI/EMIAtnl. 

ASCAP,1T>il vassal ASCAP) HL 
54 lOOKIIr FOR LOVE (Muse Crftfclic.ASCAPrtlNApn 

ASCAP.Souinern Cays ASCAP'CMl, ASCAP) ML 
n LUCnAYnilTONHSHII'MIUSTMEKIIMAiiea. 

ASD(P<'lerisemSaiigs BMI.Music I Media treernaboiat. 

ASCAP.^B ASCAP.Big l-JCIBr ASCAP; CLk.HL 
19 MEANWHILE BACK AT THE RANCH (Universal MyCram 

wemabonjl, ASCAP.SonflaiK* W, ASCAP)Vfarn(*Tamedane. 

BMI/Sell The Cm BMII nBM 
51 MEtnCHRISnAS FROM THE FAMILT (But BNUIeeii 

Eche. BMI) 

31 HOVEONISorrr'AtVIree BHliWanw-Iaenerlane.BllKDne 

Hundred Billw [Mlat. ASCAP) HtWBM 
IC MT LOVE GOES ON AND ON ICalibei. ASCAP/WB. ASCAP.IIal 

mum PIM ASCAPI ftBM 
I MY NEXT THIRTY YEARS lEWIAlinl.ASCAP/PlillVassar 

ASCAP) HL 



you can listen to Keith Whitley sing 
lead on 'I Am Weary' and not get 
chills, I'd be amazed." says Mc(^raw. 
"Keith had that mountain sound. I 
compare his voice to a cold wind 
blowing through shutters." 

MOVING UP 

"Man Of Constant Sorrow" was 
originally planned for a Jan. 30 
release, but the .street date was 
moved up to capitalize on the mar- 
keting opportunities created by "0 
Brother, Where Art Thou'?" 

"We've been jilanning for a while 
to have a single CD compilation on 
Ralph that could best represent 
where he is musically," .says McGraw. 
A show at Niishvillc's Ryman Audi- 
torium earlier this year featuring 
Stanley and others on the "0 Broth- 
er" soundtrack, as 
well as a Borders 
marketing cam- 




paign, led to the 
acceleration of the 
release. 

"Boixlei's has an 
endcap campaign 
ai-ound 'O Brother' 



STANLEY featuring all of the 
artists on the 
soundtrack, and in oi'der for as to get 
this piece in that cam|)aign, we hati 
to put out this compilation right 
now," says McGraw. "lDi.stribution 
North America), our distribution 
company, was very flexible to allow 
us to do this." 

The "O Brother" soundtrack, 
released on Mereui-j', features acts 
ranging from Alison Krauss and 
Stanley to John Hartford and the 
Fairfield Foui; "We hope this move 
will do a lot to draw attention to 
Ralph Stanley and bluegi-ass in gen- 
eral," says McGraw. 'There's already 
starting to be a real buzz out there-." 

Boi-dei-s will implement the soLmd- 
track-related promotion during the 
whole month of January. Fifteen 
other titles will be tied in with the 
soundtrack. "We hope people who 
saw the movie and heard the sound- 
track may pick up other titles," says 
John Bronicki, mai'keting director for 
Ann Arbor, Mich. -based Borders. 
"["Man Of Constant Sorrow"] fits in 
veiy well and gives definite exposure 

n OHaiTIMGin(PublcDoran) 

43 0KUHO«AfllS.ASCAPm<arilAnlCaBlle.ASCAPiSo.ii(X 

Van.ASCATIWBM 
(3 OLD TIME CHRISTMAS (0 Tea. BMLBkndSpairiK 

BMlSoni.'AlV Cross Hays. ASCAP) HL 
39 ONE MORE DAT (LHAprd.ASCAP/Sound Island. ASCAP.'Mhe 

Cuib BMI) HLnABM 
53 PtEASEUUstreamCeeamsASCAPyCoyoIB House 

ASCAP.'Taiiiaus. ASCAP.iSmgs Of Winds«ief« PacsAc. BMt<My lites 

VArt. BMlYeio* Deseit BULliQIe Blue Bei. ASCAP) Hl/NBM 
4t P01IR HE (Maim-Tamerlarw BMLiNB. ASCAP/Tlctw A Stmg. 

ASCAP) IVBAA 

43 RIGHT WHERE I NHD TONE (AcuH-ltose.BNVEOl Broad- 
way. BANI HL 

» SANTA'S GOT A SEMI ISydney Erin. BMlliMPrce. BMI) 

53 SCREAAI([)aysciii£BM[.lillleQ>aflertoa.6ML^nIers 
Exlrerrs! BMl.Sis N Bro. ASaPilbraine Parii. ASCAP) 

13 SHE IS IMike Curb Bt4'Bal Kebihum. BMI) WOK 

3t SHE MISSES HIM lEMI Glackwud BMl.Tyn lodnson. BMII HL 

54 SHE'S ALL THAI (EMI BlacLieDcd BMLBntSar BAAI) HL 
I TELL HER lAlino.ASCAP.'^addyPabbiL ASCAP) HBM 

14 IHCREISNOARtlONAILWiAiinl.ASCAP/lersay&n. 
BMLTMI B(a:kHQod. BMlMaHiAlan Samger BMI) HL 

13 THERE WIU COME A MTICaieets BXC BUVStverliiss. 

BMLSongs Of DrBamYaxhs BMII CIM^L 
41 IHINGS CHANGE (BM(iS«vs. ASCAP/HreamWgrtsSoivS- 

ASCAP)B« (raw ASCAP.4lamer Tarrntaoe. eAXGcUeil 

Wheat. BMI) CLM'HbWBM 

15 I1NSEVERYIIAIL0VEIVvintBMl/3E0Mnic.SESAC/Eii»lia 
SESAOWBM 



to the traditional bluegi-ass .scene." 

McGraw says Borders has been a 
big supporter of independent music 
in general and traditional bluegrass 
in piuticuhu'. Bronicki says the genre 
sells for Borders. 

"We do well with a lot of Ralph 
Stanley's more recent titles, with the 
most successful one probably being 
the 'Clinch Mountain Country' [trib- 
ute] release," .says Bronicki. "I imag- 
ine the new re-lease will also do well." 

Other outlets for the release are 
also shaping up. "Anderson Mer- 
chandisers and the l,m) Wal-Mart 
stores they represent have always 
been gotxl to Ralph," says McGraw. 
"Handleman has also made a verbal 
commitment to bring this one in, 
which is not an easy thing to get. 
And we're looking at listening and 
positioning po.sts anjTvhere we can 
get them." 

For his part, Stanley is pleased 
with the new attention focused on his 
music, as well as the film "0 Brother, 
Where Art Thou?" 

"I really loved that movie," he 
says. "It's different than a lot of 
movies we've been used to seeing. I 
loved the backgi-ound mu.sic, which 
was different than what we're used 
to hearing [in movies]." 

On "Man Of Constant Sorrow," 
death is a recurring theme, which 
Stanley says is indicative of the 
genre. "I've done a lot of music like 
that — it fits a lot of people where I'm 
fi-om," he says. "Most .songs like that 
have a good melody, and I pay more 
attention to the melody than I do the 
words. It helps you put a lot of feel- 
ing in it." 

Appalachian fatalism aside, Stan- 
ley's relationship with Rebel has been 
i-emai'kably long-lived. "Man Of Ck)n- 
stant Soniow" is Stanley's 'iird release 
on the label, and the artist is current- 
ly in the studio working on his next. 

"We get along really well, and we 
agree, mostly," says Stanley of his 
relationship with his label. "They 
advertise me good, and they work 
hard for me. I like Rebel Records." 

Meanwhile, Stanley will maintain 
his hectic touring festival in 2001 and 
beyond. "I dread long trips now, but 
I've been in it so long I don't know 
what I'd do without it," he says. 

SI «AIM(ni23V(Sla>slncbAa(el.BAIl1AB>OT'sliys 

BMbSotTf/AIYTiee BUHHL 
S WE DANCED lEMI Apre ASCAP.rSaa Gayle. ASCAP) HL 
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HL'WBM 
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BMlWarnei lamenaiM. BMI) YfBM 
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39 WHERE ARE YOU CHRISTMAS? IWB ASCAP/Unmrsal 

ASCAPiBlue Say Hidei, B«LSc»ry,(AIV Iree. SMVftrt Songs 

BMLSongs 01 Uniwrsal. BUI) HUWBM 
19 WHITE CHRISIMASdnrtBalio. ASCAP) 
33 WNOIAII(Soir|/AIVIiee.BMVSenpOflBnCBl.Sll«(Sonts 

Of Universal. BMII Hl/HBM 
II WHO HORSES IWB. ASCAP/tash Crop. ASCAr/N>ll«.I>M. 

lane. BMI) WBM 

3 WIHNWIYOUfSoapin (»sLASCAP/tMtA(inl.ASCAP)703. 
ASCAP) HL 

44 WRONG FIVE DHOaiSUIIWorling Fee The Vtoman 

ASCAP.T-ysrJMbtltj. ASCAP.'RC Moon Pie ASCAP.MBSI. ASCAP) 
S WWWMEMORY IWB ASCAP. Yee Hw ASCAP) WBM 

21 m MADE ME THAT WAT (SlarstnjcL Aogfl BMLiMaHoy s 
loys. BMl.U^^ersal■MCA ASCAP/Caiy Bun ASCAP.^mer- 
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31 TOO SH0IIUM1 KISS ME LIKE THIS (Toteco lunes BMI) 
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ffi M003 a09l?6 98) ■ BIG'A BOY ARE YA> VOLUME SEVEN/HANGIN' IT UP 
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1£ 


LAST WEEK 


2WKSAG0 


WKS. ON CHART 


ARTIST TITU 

IMPRINT 4 NUMBERDISTRIBUTING UWl ISUGGESTED UST PRICE Ofl EIXWVALENT FOR CASEmOT) 


1 
1 

s 


39 


38 


37 


65 


MARTINA MCBRIDEA RCA67824)mGll09»I69BI EMOTION 


3 


40 


42 


39 


45 


KEITH URBAN Capitol 97S9I (10 98(16 98ia KEITH URBAN 


18 


41 


34 


34 


8 


BILLY RAY CYRUS honuuent 62lO!tfSONr d l 9B E(VI7.98) SOUTHERN RAIN 


13 


42 

43 


41 


42 


88 


JOHNNY CASH LEGACY/COLUMBIA 89739(SONV 17 98 E(V11.98> 16 BIGGEST HITS 


18 


43 


41 


9 


MERLE HAGGARD anti 8£593{PITAPH [11.98(17.96] IF 1 COULD ONLY FLY 


26 


44 


45 


45 


17 


RODNEY CARRINGTON CAPITOL 24827 (10.98/17.96) ■ MORNING WOOD 


18 


45 


46 


48 


59 


GARY ALLAN • hACA NASHVILLE 170101 [] 1.9^17.98) SMOKE RINGS IN THE DARK 


9 


46 


14 


47 


g 


RANDY TRAVIS WARNER BROS 47B93L(V/RN[1).9QV17.98) INSPIRATIONAL JOURNEY 


41 


47 


48 


46 


16 


BILL ENGVALL BNA 69311)Rlg no 98/16.961 NOW THArS AWESOME 


14 


48 


SO 


51 


33 


w^n'4908^'^^^^16 981 GREATEST FITS: THE BEST OF HOW BIG'A BOY ARE YA? 


26 


49 


51 


52 


59 


LEANN RIMESA curb 77947 (1098/17.98) LEANN RIMES 


1 


50 


49 


43 


5 


SAWYER BROWN CURB 77976(11 98/17 96) THE HITS LIVE 


35 


51 


47 


50 


34 


cnilNflTRArK una t,iaf,\ioir li i Qftji7 oat WHFRF TMF HFART 1^ 


18 


52 


55 


68 


27 


RONNIE MILSAP VIRGIN 48871 (17 9K24 9BI 40 #1 HITS 


28 


53 


52 


53 


88 


UnUT/*f\UE'DV r'CUTDV M rvii ■iimiii cnicccnuu >in na rnne nei TATmnC B CPA DC 

MUH luUMtKT utNIKT ■ C0LUU81A D9l3c/S0Hr (10 9e EQ'lo.9BI B 1 AI lUUd & bUAKo 


to 

ID 


M 


53 


54 


34 


tiiu/^c r*ii 1 

i/' mTS Sille 7L.CI " II t, : ..'1 LET'S MAKE SURE WE KISS GOODBYE 


4 


QD 


61 


66 


60 


Pacesetter 

JEFF FOXWORTHY .vab-ilr bbos jm:;-.vi,m ;ic » 16 98. GREATEST BITS 


17 




59 


56 


93 


KENNY CHESNEY A- E^A 6765l,«i; (10 91). 16 9a) EVERYWHERE WE GO 


5 


QD 


NEW^ 


1 


M Hot Shot Debut i 

SOUNDTRACK UEBCu.Ri ;ic;-..iil! 5E:8 i^i 0 SKOIHER. WHERE ART THOU? 


57 


SI 


5« 


55 


79 


CHRIS LEDOUX Capitol 99781 11098/16.98) 20 GREATEST HITS 


17 


M 






2 


RICKY VAN SHELTON AuDluM812CnioCHllo.9e/17.9ei BLUE CHRISTMAS 


58 


to 


60 


57 


32 


CHAD BROCK iVAI^NER BROS 47659(WRN(]1 98/17 98)H YES! 


17 


(1 


54 


49 


6 


BRYAN WHITEASYLUM4789cmRN(ll.9fl(l7-981 GREATEST HITS 


25 


(2 


65 


60 


63 


CLINT BLACK • rca 67823/RLG (10.96(16.98) D'LECTRIFIED 


7 


63 


63 


53 




PATSY CLINE ulv 560214 (21 98 CDI THE ULTIMATE COLLECTION 


49 


64 


57 


61 


36 


VARIOUS ARTISTS time ufe 18435 (13.98 CO) CLASSIC COUNTRY LATE '60S 


36 


65 


72 


63 


19 


CHRIS LEDOUX CAPITOL 26601 (10 9»'l 7.96) COWBOY 


17 


66 


73 


73 


82 


S»,!:9 ttl.JSSffilS'SILS OA. LAST CHANCE FOB A THOUSAND YEARS; GREATEST HITS FROM THE 905 


10 


67 


62 




2 


JOHN BERRY ark21 S10061 i]09fvi7.98) MY HEART IS BETHLEHEM 


62 


68 


66 


65 


15 


r n 1 1 1 Uw VCLbOO CrlL o^nHxlljUrl T ( 1 l.W VJf 1 / . WJ O V Hv^MU rlC/in 1 


13 


QD 


REENTRY 


11 


LORETTA LYNN AUDIUM 8119(17 98 C0I STILL COUNTRY 


37 


70 


67 1 67 


7 


CHRIS CAGLE virgin 28293 (S 98(12 981 PLAY IT LOUD 


59 


m) 


RE-ENTRY 


65 


ALISON KRAUSS RGUNDER61046^ERCURT(tl 9ai7.98) FORGET ABOUT IT 


5 


72 


71 


74 


36 


1mlSi'?JSlf^C0, CLASSIC COUNTRY 1970 - 1974 


36 


73 


69 


59 


34 


ERIC HEATHERLY mercury 170124 1898/12 96lB SWIMMING IN CHAMPAGNE 


17 


(S) 


NEW^ 


1 


NICKEL CREEK SUGAR hill 390WANGUARD 116 96 CO) NICKEL CREEK 


74 


75 


70 


75 


36 


)ISf;« lilf aScDl CUSSIC COUNTRY EARLY ^OS 


37 



O Albums wrth me greatest saies gains this week. •Recording Industry Assn. CX America (RIAAl certiticatton lor net shipment al 5CX),000 album units (Gold). ARLAA ceftilicalion tor rte< shipmefil of 1 million units [Platinum). ^ RIAA certiticallon lor net shipment ol 10 million unHs 
(oiamomli. Numeral lotlowtng Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a runnif^ time that exceeds 100 minutes or rmre, the RIAA multiplies shipments by the number ol drscs and/or tapes. 'Asterisk indicates LP is avail- 
able. Most tape pr>ccs. and CD prKts lor BMG and WEA labels, are suggested lists. Tape prices marlied EU, and all ottier CD prices, are equivatent prices, whidh are pnsfected from wholesale pdces- Greatest Gainer shows Oiart's largest un\\ increase. Pacesetter indicates biggest percertt^ 



g'O'Ain Heatseefcer irnp^ci shows albums removed from l-teatseehers this we«k. flB indicates r^°>t or pr^s^n* Heatseeker title. C 2000, SiltboaraiBPI Communications, arxJ SoundScan, Inc. 
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ARTIST 

IMPflINT & NUMBER/DISTRIBuriNG LABCL ISUGGESTtD LIST PRICC OR EQUIVALENT FOR CASSEHE/CO) 



TITLE 



DIXIE CHICKS#'° MONUMENT 6819&S0NV lt0.9B EIVI7.9 



WIDE OPEN SPACES 



GARTH BROOKS ▲ cartol 23550 (io.9a/i6 98) 



THE MAGIC OF CHRISTMAS 



MARTINA MCBRIDE • RCA 67a42/RLG (to 9S/16 98) 



WHITE CHRISTMAS 



SHANIA TWAIN MERCURY S36003 II? 9a^l6 9S) 



COME ON OVER 



BURL IVES MCA SPECIAL PRODUCTS 3Z2177/MCA (6.98 CD) 



RUDOLPH THE RED-NOSED REINDEER 



GEORGE STRAIT MCA NASHV1UI I70O93llt.9eiri7.9e) 



MERRY CHRISTMAS WHEREVER YOU ARE 



FAITH HILL ▲^WARMER BROS 4679awm (It 98/17981 



REBA MCENTIRE lUCA NASHVIUE 170092 (11.9a']7.98) SECRET OF GIVING: A CHRISTMAS COLLECTION 



VINCE GILL A,' MCA riASHVILLE 1 10877 (3 98/7 98) 



LET THERE BE PEACE ON EARTH 



TRISHA YEARWOOD • Ma NASHViuE 1 1 1091 (3 98/6 981 



THE SWEETEST GIFT 



VINCE GILL WITH PATRtCX WILLIAMS AND HIS OROCSTRA • hu MMUE imt iliawsft BflEATH OF mm - Jt CHRtSTIUS COUaiCN 



REBA MCENTIRE A MCA NASH-ULE 442031 (3.9a^.98) 



MERRY CHRISTMAS TO YOU 



i JACKSON A' ARISTA MASHVILLE 1B801/RLG(109i{ll69e) 



THE GREATEST HITS COLLECTION 



150 



268 
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ARTIST 

IMPRINT & NUM6ER^I$TRIBUTIt4G lABCL (SUGGESTED UST PRICC OR CQUfVALENT FOR CASSETTtA:0) 



KENNY ROGERS • UAGNATONE 108 (10 98/16 96) 



GARTH BROOKS ♦"^ CAPITOI 97424 (19,98/26 98) 



BROOKS ti DUNN A' ARISTA NASHVILLE lSeS2/RLGn0.9&16.9&) 



THE GREATEST HITS COLLECTION 



GEORGE STRAIT A' MCA NASWILLE 3ZSB00 (2 98.7 98) 



MERRY CHRISTMAS STRAIT TO YOU 



PATSY CLINE A «CA special products 42026M*CA (3 9*6 981 



JOHN DENVER & THE MUPPETS A userlk^ht 12761 d 98/5.96) 



A CHRISTMAS TOGETHER 



JOHN DENVER maoacy 4750 (&.96/9 98) 



THE BEST Of JOHN DENVER 



HANK WILLIAMS JR. A* CURB 77638 (5 9V9 98) 



GREATEST HITS, VOL 1 



ALAN JACKSON A ARISTA NASHVILLE 21 TSStOASERUGHT (6.98 CO) 



HONKY TONK CHRISTMAS 



ANNE MURRAY SBi^'EUI3114E^PIT0in0 9a'16 98) 



BEST OF THE SEASON 



VARIOUS ARTISTS HlP-0 440124AJNIVERSAJ. (6.9&n 98) 



A COUNTRY SUPERSTAR CHRISTMAS II 



PATSY CLINE A' MCA MASMVILLE 320012 (6 9E^1 1 981 



12 GREATEST HITS 



ZMMKH kCuiTtt are 
tif^icn lorrwl tni 
b«( 0* iWCi inl'w 



2->eat-oU liUotiut riav«lallcn telcw Ho tOOonTh« BdlboanJ 200 ot reiuuet ot cMef aJburm. ToUl Chart WeeU coumn rEflecb oxrCiined wnlu litk nat acVMnM Dr. ... , . , 

iprnenl of 1 miiiKin un^ (Platinum) ^ RtAA cctificatKin tor n«t fhipmant of 10 rniiiio'i units lOiimDrKl}. Nu(Ti«ir*i Mowiins Platinum or OMiriona t/mbal indKalss M)um'^ multi-olatinurn le^ for bmed ten. wa & 
[*p«s 'Astmh indKam unyi LP <$ aviilab'a Most Ucw prKm. tnO CO prvet Iw BMG and WIA lam *r« uuMtfO >itn. law or<n maruo EQ. ane *i other CD ctc««. tn MuwMtnt pr<n. wnicn art orotccied trom wfioiesate cncM | 



T ihipmenl ol bOO.OOO aitxOT uMs (GoUt A Rl 
AH or more, ttw RiAA multiplier snipnwnb trf \t 
linjcatn p«t HeatsMi«r hw. c2(XX}. BiiRnanli'B^ Commur^abom aTid Soumfican. Ire. 
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Top Jazz Albums 


I 


S 

§ 


1 WEEKS ON 
1 CHART 


COMPILED tnm A NATIONAI SAMPlE Of RETAIL STORE, MASS MERCHANT AND INTERNET 
SALES REPORTS COLLECTID COMWIEO ASD PROVIDED BT $QijndScan^ 

ARTIST illllll TITIE 

iMPfViNT i NU»/B£aOISTRI8uTING LABEL ■ ■ ■ 


O) 


1 


79 


DIANAKRALLA 66 •out >i ric ; 

VERVE n5[i.!3iVL; WHEN I LOOK IN YOUR EYES 


2 


2 


2 


VARIOUS ARTISTS 


YULE B' SWINGIN' TOO! 


CD 


3 


4 


VARIOUS ARTISTS 

I-'-. KENBURNSJAZZ 


THE STORY OF AMERICAS WL^ 


CD 


i 




CYRUS CHESTNUT S. FRIENDS 
:■. 1 SB A CHARLIE BROWN CHRISTMAS 


5 


5 


10 


TONY BENNETT 


ULTIMATE TONY BENNETT 


CD 


9 


5 


LOUIS ARMSTRONG 

i , KEN BURNS JAZZ ■ THE DEFINITIVE lOUIS ARMSTRONG 


(D 


7 


5 


VARIOUS ARTISTS 

1 1 - - ' ■ . : h;E 61439'T:RG THE BEST OF KEN BURNS' JAZZ 


t 


6 


3 


PAT METHENV 

rtAB'iLR 9"'Jj -17->:7 


TRIO - LIVE 


CD 


15 


20 


JANE MONHEIT 


NEVER NEVER LAND 


10 


8 


49 


STEVE TYRELL 


A NEW STANDARD 


11 


10 


11 


PATRICIA BARBER 


NIGHTCLUB 


C© 


13 


42 


DIANA KRALL 


STEPPING OUT 


13 


11 




JOHN COLTRANE 

THE VERY BEST OF JOHN COLTRANE 


(S) 


IE 




HARRY CONNICK. JR. • 


COME BY ME 


IS 


H 




KEITH JARRETT, GARY PEACOCK, JACK DEJOHNETTE 

V i: - '. WHISPER NOT (LIVE IN PARIS 1999) 


16 


i; 


9 


THE MANHATTAN TRANSFER 


THE SPIRIT OF ST LOUIS 


OD 


18 


31 


DAVID BENOIT 

HERE S TO VOU, CHARLIE BROWN: 50 GREAT VEARSI 


18 


\2 


5 


BILLIE HOLIDAY 

VI !■ , ; ■< 1 . IK : , , KEN BURNS JAZZ ■ THE DEFINITIVE BILIIE HOLIDAY 


19 


20 


13 


MILES DAVIS 


BLUE MILES 


do) 


24 


51 


KEITH JARRETT 

1 ■ ' '52 THE MELODT AT MGHT WITH YOU 


21 


23 


5 


JOHN COLTRANE 

.i KEN BURNS JAZZ THE DEFINITIVE JOHN COLTRANE 


22 


19 


11 


REGINA CARTER 


MOTOR CITY MOMENTS 


23 


21 


97 


MILES DAVIS 


LOVE SONGS 


Cm) 


RE-ENTRY 


DAVE BRUBECK 

■ ; -i?.CRr. KEN BURNS JAZZ - THE DEFINITIVE DAVE BRUBECK 




RE ENTRY 


ELLA FITZGERALD 

1, :■- KEN BURNS JA7Z THE OFFINITIVF Fit A FITZGFRALD 


TOI 


> CONTEMPORARY JAZZ ALROMS 


1 


1 


13 


RACHELLE FERREU Uxieuiiis. 1 
Ml-: ■■■'< INDIVIDUALITY (CAN 1 BE ME?) 


2 


2 


5 


VARIOUS ARTISTS 


A Sf.lDO'H JAZZ CHfdSTUAi 


CD 


4 


76 


KENNY G A 


CLASSICS IN THE KEY OF G 


4 


5 


28 


BONEY JAMES/RICK BRAUN 


SHAKE IT UP 


9 


6 


7 


PAUL HARDCASTLE 

■1' OTi09"PLlSM JAZZMASTERS - THE GREATEST HITS 


C 


3 


8 


KIRK WHALUM 

■- Bi _ 


UNCONDITIONAL 


7 


8 


9 


THE RIPPINGTONS FEATURING RUSS FREEMAN 

LIFE IN THE TROPICS 


CD 


10 


63 


DAVE KOZ 

... SB 


THE DANCE 


9 


7 


IZ 


ST GERMAIN 

.-■^ITOL 


TOURIST 


10 


9 




FOURPLAY 


FOURPLAY.. YES. PLEASE: 


11 


11 


7 


MEDESKI MARTIN t WOOD 

■ r m 


THE DROPPER 


(M) 


17 


9 


VARIOUS ARTISTS 

■r ■ ." hliSF 103 7 SMOOTH JAZZ -VOLUME 11 SAMPLER FOR AIDS REUEF 


13 


12 


21 


CRAIG CHAQUICO 

i.-ii. ■■•i-JVIRGIN PANORAMA - THE BEST OF CRAIG CHAQUICO 


® 


14 


29 


GEORGE BENSON 

GPP ^..n5^^.'vG 


ABSOLUTE BENSON 


OD 


19 


6 


INCOGNITO 

TALMN LOU[>'BLUE NOTE 54S28J'VG 


THE BEST OF INCOGN(TO 


OD 


20 


40 


AL JARREAU 

GRP 54788A.VG 


TOMORROW TODAY 


n 


15 


13 


DAN HICKS AND THE HOT LICKS 

SI ■<■ ■ .v, . ■ 1 ; . ii:". _.-wcoD 


BEATIN THE HEAT 


la 


13 


22 


WALTER BEASLEY 

St- WON T YOU LET ME LOVE YOU 


OD 


21 


2 


VARIOUS ARTISTS 

• -JH' SMOOTH JAZZ VOL 7- WJJZ 106.1 


20 


16 


7 


VARIOUS ARTISTS 

.- 1 .M WNUA- 


- SMOOTH JAZZ SAMPLER 13 


21 


18 


10 


BOB BALDWIN 


BOBBALDWINCOM 


(D 


24 


19 


BELA FLECK AND THE FLECKTONES 


OUTBOUND 


23 


25 


14 


WARREN HILL 

T. . . . ; RGIN 


LOVE UFE 


CEi 


NEW^ 


RICHARD ELLIOT 

MIIOL THE BEST OF RICHARD ELLIOT 


25 


22 92 


BONEY JAMES* 


BODY LANGUAGE 
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f~)Albi*rsMiilft the pMieg sales nams mis week. • RECordng InduiDV Assn. 
500.000 afeum unc CGoUl. A RIM certrfKaoon tor net ^ipnwrl al 1 ntttnn 
ment 10 million units (Dwnoncn. Numeral bllowvv Ptabnu'ii v Oivnond ■) 
bCMad sab. and douM Hbtm win • tunning time c< lOO minulM or mon. Ih 
ancl<or tapes- Ml albums available on catMlte and CD. *Aslariik Mcain vinyl 
EiHe c 2000, BlIlboarA'BPI Commoiicationi. and SoundScin. Inc 



a Amena tRlAA) cerWcaDon Iw net sMpnienl ol 
I unas (PlaDntan). ^ RMA cenificabon tor net ship- 
nW inifc a lei Aum's muKi-p'ati'HJ'n IsmI. For 
RIAA muWiaB shipnwits by (he number c( dtas 
- MrSlndMa ■ 



BLUE 

NOTES 




— by Steve Graybow 

rOETRY IN MOTION: Jazz can make for -strange 
bedfellow.s, cutting acros.'s cultural lines and uniting 
people whose paths might otherwise never cross. Such 
is the case uith vocalist PameU Knowles and Pulitzer 
Prize-winning poet Yusef Komunyakaa. While per- 
forming at the 1996 Kiama Jazz Festival in Australia, 

S Knowles heard Komunyakaa (the 
festival's opening act) reciting his 
poetry and was prompted to strike 
up a friendship with him. 
Knowles, a singer of jazz standards 
and an actress who trained at the 
American Conser\ atorj- Theater and 
the London Academy of Music and 
Dramatic Ait, recalls Komunyakaa's 
KNOWLES poetry as being "like an epiphany, 
showing me the power that words 
could have over people." Knowles and Komunyakaa, 
both Americans temporarily residing in Australia, 
began engaging in lengthy dialogues several times a 
week. "I really opened up U> Yusef," the singer recalls. 

After several weeks, Komunyakaa began writing 
song IjTics for Knowles, based upon their conversa- 
tions. "He had never heard his words put to music, and 
I was searching for words that would take me beyond 
standards and express my own feelings and experi- 
ences," says Knowles, a worid traveler who has sung on 
the Queen Elizabeth 2 and at Ronnie Scott^ Jazz Club 



in London, as well as performed with members of New 
Zealand's Symphony Oi-chestra. "There was an uncon- 
ditional honesty and trust in our working together." 

"Thirteen Kinds Of Desire," released Dec. 5 on 
Knowles' own Cornucopia label, features Komun- 
yakaa's lyrics set to music written by Knowles, with 
pianists Matt McMahon, Alister Spence, and Jann 
Rutherford. Distribution is proraletl by North Coun- 
tr>' Distributors. 

"When you are in control of every aspect of the proj- 
ect, it forces you to determine for yourself exactly 
what you w ant," explains Knowles, who produced the 
album. "In the seventies, artists like Bob Dylan wrote 
IjTics that reflected the times, but jazz lyrics often tend 
to stay in the sentimental. Yusef and I strove to bring 
jazz lyrics into the here and now, and I had to create 
the right environment for each IjtIc to thrive in." 

With its sparse instrumentation and understated 
yet dramatic vocalizations, "Thirteen Kinds Of Desire" 
is a showcase for both the singer and for Komun- 
yakaa's picturesque lyrics, whose characterizations 
provide colorful stimulation for the mind's eye. "I call 
it a jazz theater piece," explains Knowles, who has thus 
fai* showcased the music twice in a live setting and has 
more performances planned for the coming year. 

AnD: Pianist John Stetch was recently awarded 
a year-long compo.sing grant from the Canada Coim- 
cil. A native of Canada, Stetch released "Heavens 
Of A Hundred Days" Oct. 27 on the Justin Time 
label . . . Composer Marlene l^choir was honored 
with the first GMN.com women in jazz award for 
composition for her original work titled "Flyer" . . . 
New York's Blue Note club celebrated its 19th 
anniversary Dec. 6 with an all-star jam, highlight- 
ed by the historic reunion of headliner Elvin Jones 
and McCoy TVner. 



J- 

^^THE JAZZ CHANNEL 



HOT JAZZ 
IN JANUARY! 



JAZZ ON A SUMMER'S DAY 



Named one of the "top 100 films 9 
of the century" by the Smithsonian, 
Jazz On A Summer's Day highlights 
legendary performances against 
the gorgeous backdrop of the 
1958 Newport Jazz Festival. 

Showcasing Louis Armstrong, 
Mahalla Jackson, Anita O'Day, 
Thelonious Monk and Gerry Mulligan. 

Airs 8pm 

Jan.1, 6, 13, 20, 27 



For more information, visit www.betonjazz.com or 
call the BET ON JAZZ PROGRAMMING HOTLINE at (202) 608-2000 ext. 4010. 
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Songwriters & Publishers 



ARTISTS & MUSIC 



Clifford Plugs 'Songs For Every Use' 

EMI Music Publishing UK. Exec Exploits Catalog To Its Fullest Extent 



BY NIOEL HUNTER 

LONDON — "Horses for courses" 
could be the working slogan of Bob 
Clifford, standard catalog manager 
at EMI Music Publishing U.K. 
(EMIMP). 

It means matching copyrights with 
opportunities on all fronts — records, 
film, television, advertising, or any- 
thing that comes along that needs a 
good and appropriate song or tune to 
enhance it 

"With a million-plus titles in the 
catalog, it's a question of what the 
users want and what we have avail- 
able," says Clifford. "We have songs 
for every use." 

He doesn't accept the cop-out the- 
ory that a large catalog like EMI's 
must contain a considerable propor- 
tion of dormant material that was of 
its time and isn't viable now. He 
believes all things are possible, and 
nothing should be written off or 



ignored, although sometimes older 
material that has passed through sev- 
eral buyouts or amalgamations can 
pose clearance problems. 

Chfford keeps a close eye on the 
calendar to take advantage of spe- 
cific events. "The centenary of 
Richard Rodgers' 
birth falls in mid- 
2002," he notes, 
"and his catalog is 
verj' important to 
us, not just finan- 
cially but because 
of the beauty of 
the music. Mark 
cuFFORD Rowles of MRM, 
as chairman of the 
Rodgers Centenarj', is organizing a 
substantial campaign to mark the 
occasion, which will encompass TV, 
radio, record releases, live events, 
theater, and films. Rowles formed a 
control group to work on the project 




consisting of EMI, Wamer/Chappell, 
and Josef Weinberger, plus contribu- 
tors by invitation, such as the Per- 
forming Right Society. 

"We have the Rodgers and Oscar 
Hammerstein II musicals, [Wam- 
er/Chappell] has earlier Rodgers and 
Lorenz Hart works, and Weinberger 
controls the stock and amateur the- 
atrical rights," he adds. "Ever>'thing 
is being discussed closely with Wil- 
liamson Music in New York, the R& H 
Organization, and Rodgers' eldest 
daughter, Mary." 

Clifford points out that this combi- 
nation of forces and interests is char- 
acteristic of part of the contemporary 
music publishing business. Although 
there is obvious commercial rivalry, 
occasions like the birth centenarj- of 
an outstanding writer like Rodgers 
draw together the protagonists of his 
work in its various categories and 
(Continued mi pfiqe ii6) 





For Love. The G&P Foundation for Cancer Research, 
founded by songwriter Denise Rich, held an Angel Ball In 
New York recently In memory of her daughter Gabrlelle 
Rich Aouad. President Clinton was honorary chairman of 
the ball. The event, at which Natalie Cole sang "LIvin' 
For Love," a song she wrote with Rich, raised $4 million. 
Shown, from left, are Rich, MIchaei Jackson, first lady 
Hillary Clinton, and President Clinton. 



Screen Play. BMI and Zomba Screen Music recently 
hosted a screening in Los Angeles of "The Contender" 
and a reception for composer Larry Groupte, who scored 
the film. Shown, from left, are Neil Portnow Sr., VP of 
West Coast operations/GM of Zomba Music; BMI's 
Doreen Ringer Ross: director Rod Lurie; Groups; and 
David May, VP of Zomba Screen Music. 



For George. George Weiss, songwriter and president of 
the Songwriters Guild of America (SGA) was recently hon- 
ored In Los Angeles with the SGA Millennium Award for his 
lifetime achievements. The event took place during SGA's 
West Coast membership meeting. Weiss, seated, is shown 
with members of SGA's executive committee. Standing, 
from left, are Lewis Bachman, Mike Stoller, Earl Rose, Ray 
Evans, Rick Carnes, Donald Kahn, and Vic Mizzy. 




Re-Upping. Bradley Spalter has re-signed a new global 
publishing agreement with Warner/Chappell Music. He is 
the producer/wrrter of "Liquid Dreams," the first release 
from Clive Davis' new J Records ad 0-Town. He has also 
had songs recorded by Gladys Knight. Cleopatra. K-Ci & 
JoJo, and Babyface. Shown seated, from left, are Laurent 
Besencon, co-manager of Spalter at New Heights Entertain- 
ment; Spatter; and Alan Melina. Spatter's other co-manager. 
Shown standing are Judy Stakee, VP of creative services at 
Warner/Chappell, and attorney Michael Monns. 
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WOEPENDENT WOMAN PART 1 • Svnual J. Barrai, jMn Claudi Ollvtor, Cony Roomy; 
B«yonc* KnowtM • ENOT/BMI, Socvy/ATV TlinM/ASCAP. Sony/ATV Songi/BMI, 
Con TmBni/BMl. Beyonce/ASCAP 
HOT COUNTRY SINOLIS A TRACKS 
MY NEXT THIRTY YEARS • PHI Vassar • EMI Aoril/ASCAP. Phil VMur/ASCAP 
HOT R4B SINQLU 

INDEPENDENT WOMAN PART 1 • Swnual J. Bamas. J«an ClitKto OMk, Cony Roonay, 
Bayonc* KnoMtoi • ENOT/BMI, Sony/ATV Tunos/ASCAP Sony/ATV Songa/BMI, 
Coil TWsnl/BMI, B«yonco/ASCAP 
HOTRAPStNOLn 

BABY IF YOU'RE READY • K. Pmtiy. Calvin Oalnaa. Prtaat J. Bnioka, Kavin Ollllam> 
Nay O/ASCAP, Sokol/ASCAP, Black Blaaaad GIrt/ASCAP High PrfasVASCAP, Famoua/ASCAP, 
Show Ma How Daddy Ball/ASCAP Black FountairVASCAP 
HOT LATIN TRACKS 
YD TE AMO • E>ta«ano • Sony/ATV Latin/BMI. WotW Daep Muilc/BMI 



A CD Of Strouse's Pop, B'way Hits; 
Grand Slam Finalists Announced 



B 



Y STROUSE: Forty years ago, 
composer Charles Strouse and 
his lyric partner, Lee Adams, 
made their Broadway debut with 
the still-ingratiating score for "Bye 
Bye Birdie." Later scores with 
winning Strouse melodies includ- 
ed "All-American," "Golden Boy," 
"Applause," and "Annie" (the 
home of Strouse and Martin 
Chamln% mega show hit, "Tomor- 
row"). That Strouse song was cast 
in a contemporary light on the 
best-selling rap record "Hard 
Knock Life (Ghetto Anthem)," the 
title track of rapper Jay-Z^ 1999 
Grammy-winning album. 

Actually, Strouse is part of 
rock'n'roll history beyond this 
hit and the affectionate satire of 
"Bye Bye Birdie." He had a top 

10 recording , 

in 1958 with 
"Born Too 
Late," with a 
lyric by Henry 
Tobias. More 
than40Strouse- 
asaociated 
songs are col- 
lected in a new 

promotional CD from New York- 
based Helene Blue Musique Ltd., 
which represents Strouse's writer 
interests. But that's not all: The label 
Helene Blue Musique/Harbinger 
Records has rereleased "Mayor," a 
1985 show with both words and 
music by Strouse. In addition, Decca 
Records recently re-released the 
original cast album of "Applause." 
Besides Adams, Strouse's other lyric 
partners have included Chamin, 
Alan Jay Lerner, and David 
Rogers. 

Currently, Strouse has a new 
show, "Palm Beach," for which he 
wrote both words and music and co- 
authored the book nith Barbara 
Siman. The show is due to open in 
Palm Beach, Fla., next September 
under Tbny Walton^ direction. In 
addition, Strouse has wTitten with 
Adams a musical version of the 
TV/film classic "Marty," with a book 
by Rupert Holmes, as well as a 
musical version of "An American 
TVagedy." He's written a new .score 
for 'The Night They Raided Min- 
sky's" with lyricist Susan Birken- 
head. Strouse's work can also be 



Words & Music 



by Irv Lichtman 



seen in a London resival of "Golden 
Boy," with five new songs, which is 
due to play in London next fall. 

Envelope please: Santa 

Monica, Calif.-based Songwriting 
Ck)nsultanta Ltd. has announced the 
results of its Grand Slam SongwTit- 
ing Contest. The grand-prize win- 
ner of a $1,000 gilt certificate to Sam 
Ash Music Megastores is "Mona 
Lisa" by Danish, a group that com- 
prises Thomas Gailmeier, Adam 
Conway, Andreas Gedc, and Ni^l 
Philips. Finalists included best 
song, "Guards At The Gate Of My 
Heart" by Donna Aylor, Anders 
Rasmussen, and Mark Gates; best 
melody, "Dreamy Heart" by Komi 
Komiya; and best band, Sara Blue 
and Amber De Laurentis (for the 
song "Sunset 
Already"). 
Each finalist 
writer/writing 
team receives 
an $860 eight- 
session song- 
writing con- 
sulting course 
with writer 



Molly-Ann Leildn. 

Making it An updated second 
edition of 1994's "Music, Money And 
Success: The Insider's Guide To 
Making Money In The Music Indus- 
try" (Schirmer TVade Books, 433 
pages, $24.95), by brothers Jeff 
Brabec, VP of business affairs at 
Chrysalis Music Group, and Ibdd 
Brabec, executive VP and director 
of membership at ASCAP, is off the 
press this month. There are three 
new chapters — examining the Inter- 
net, sampling, and co-ventures and 
joint ventures — which is w'hy, Tbdd 
tells Words & Music, "Making 
Money" has been added to this edi- 
tion's subtitle. 

Print on print The foUowlng 
are the best-selling folios from War- 
ner Bros. Publication.s: 

1. Soundtrack .selections, "How TUte 
Grinch Stole Christmas." 

2. Madonna, "Music." 

3. "Van Morrison Guitar Anthology 
Series." 

4. 'N Sync, "No Strings Attached." 
5. 3 Doors Down, 'The Better Life." 
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Ceballo's R&B/Salsa Mix Climbs Cliart 



riNDING A DISTINCTIVE new- 
voice in the world of salsa has 
always been a daunting task. Then, 
with little fanfare, along comes 'iA- 
year-old Kevin Ceballo, a former 
background singer with a strong 
mezzo-tenor voice that makes him 
sound like a cross between a sonero 
and a soul singer. 

Discovered by an-anger and pro- 
ducer Isidro Inifante, Ceballo's sin- 
gle "Mi Primer Amor" — from his 
RMM debut album of the same 
name — is the greatest gainer this 
issue, jumping from No. 35 to No. 16 
on the Hot Latin TVacks chart. 

"It's been a surprise that it's in 
the charts," admits Ceballo, who 
has been promoting his disc in 
Puerto Rico and on the East Coast. 
"Having the record, seeing it in my 
hands is a surprise. Anything that 
happens, whether it's long, short, or 
quick, I'm vei-y gi-ateful." 

Ceballo, who's been playing piano 
since he was 7, wa.s part of a five- 
man R&B group while attending 
the La Guardia High School of the 
Performing Arts in New York, but 
the troupe broke up when it was 
close to signing a deal. Undaunted, 
Ceballo sent out a solo R&B demo. 

"People would love it, but then 
they saw I would be Latin, not black. 
So I got shut dowTi a lot. And then, 

I thought, 'OK, let me get into Latin 

LATIN TRACKS A-Z 

TITLE (PuWishflt - LicensMig Ofg 1 

3 I PtIRO [>OLOft([MOA ASCAf I 

S URAZAMEMUT FUERTE iBMCArabrta ASCAP/SwAnpl, 
ASOPl 

19 8ORMCH0TE RECUERDO (EWApN.ASUP) 

9 CUANDO (Sony/ATM Discos. ASCAP/A()Hia Muscat, ASCAP) 

33 CUANDO a WORSE DMA UATI. ASCAP) 

2 CUANDO SEAS MUIMISS ME SO BAOKRotMngs 

17 CUANDO UHA MUJER (tMOA UCAPI 

14 DE PUSANO A PAlSJtNO Edoones. BM) 

a DEJA lAipi BMIj 

14 DIME. DIME. DIME (liiiL BM| 

25 EL ULTIMO IDWS (Awld Deep Muuc, BMI/Sonf/UV Utn, 
KUil 

39 EM CAOA GOIA DE HI SANGRE (tMI BUckinod, BMI) 
35 ENLOOUECEME (Be«^MD«3 BWSxry/Arv Latn BMI] 

20 ENSENAME A OLflDARTE ISf -Ca. BUI) 
13 EHTRC TU Y MIL MUtS IM. ASCAP) 

II FUEGO EN EL FUEGO (EMII 

31 HtSTORU ENTRE TUS BEOOSlUmersalMiisiCJ BMI) 
8 INFIEL (tMI /k"!. «SCAP; 

40 U BONU ISany/ATV Discos. ASCVl 

22 ME GUSTA VIVIR DE NOCHE (fiimngo. BUI) 

30 ME LLAMO RAOUU IM BWSc« Son. BMI) 

16 Ml PRIMDt U»R iCariObean W«.es. ASCAP) 

32 NOTECAMBK)PORNIMUU(WB.ASCtf) 

21 PEGAME TUVKlOtDbaa BMI) 

10 POEHJtDEAHORirwomuS'C ASCtf) 

4 POR AMARIt ASI lErami ASCAP/VfB. ASCAP) 

11 QUE SEPAN TOOOS (SACM Labn ASCAP) 

1 SHE BIM6S (A FTiwnom Vn, BUlWamet-Ismenane. 

BUt^^ATV tunn. ASCAP/VURfVMd. ASCAP/Deynundo. 

ASCAP} 
IT jiiims(rirp,BMii 
1] SIN ni AMOR iSaoyMuicBMt) 

5 TE OUISE OLVIDAR :BMG Songs. ASCAP) 

15 TESOHEIWjsW^ic.ASCiVI 

n TUT LAS NUBES iPeetlntiBMll 
n UN SUEMO M li^M^ 

3S VEHAMMRUNTOHEI'&MerolheivBML/CartertBUG. 

BMIi' 

34 VEN CONMIGO (SOUWENTE lU] ICOME ON OVER BABT 
(ALL I WANT iS YOU)) (Air Or,-iaU% Sundinarta. 
ASCAP/SMS S<an<tr.ivia. SIIM.'tclKtH:. ASCAP/MxlhMU 
Foilat. ASCAPl 

17 WOWFlASHULMlaSccap.ASCAJ'j 

II Y SIOIES SIENDO TU ITOU'RE SHLL THE ONE] (UniwU- 

Songs W PoffGufn BWloon tUw, 6MI;ZofTti*, ASCAP) 
1 TO nunrSo^i'AlY Latin. BMliVtorld Deep Musk. SMI) 

31 TO nVOT A AMAR (THIS I PROMISE lOUKChi-Bor. 
ASCAPi'Wiien.ASCJy.-'FIPP.BMil 



Notas 




by Leila Cobo 

since I am Latin.' And, at the time, 
the whole Ricky Martin thing was 
happening, so from there I started 
doing background at the crappiest 
places in the Bronx [N.Y.]." 

Ceballo met Infante through a rec- 
ommendation from India, for whom 
he had sung background. Infante fea- 
tured him as a singer on his album 
"Licencia Para Enganar" (License 
To Deceive) and later pitche<l him as 
a solo artist for RMM. "He has the 
musical preparation, and he puts 12 
tons of feeling into whatever he 
sings," says Infante of Ceballo. 

Ceballo is working "Mi Primer 
Amor" heavily, playing scores of 
shows with several groups, includ- 
ing Son By Four. His onstage 
trump card is playing piano solo — 
unusual for a salsa singer. He also 
sings a track on RMM's Christmas 
album and plans to audition for a 
couple of Broadway shows. 

Sony discos has formally 

announced the signing of beloved 
Puerto Rican diva Ednita Nazario. 
The singer's first di.sc under Sony is 
in the final stages of production and is 
expected to be released in February. 

"Sony Discos is honored to have 
on its roster one of the great female 
artists of the Latin music enter- 
tainment business," said Sony chair- 
man Oscar Llord in a statement. 
"Her style is unique, and her proven 



track record as a big seller will 
amplify the future success of our 
pop music division." Nazario was 
previously signed to EMI Latin. 

Brazilian notas: Brazilian 

digital distribution company iMusi- 
ca has signed an agreement with the 
national Brazilian Music Publishers 
Assn. establishing the rules for dig- 
ital distribution to be adopted by 
the 34 music publishers affiliated 
with the association. (These include 
Wamer/Chappell. EMI, BMG, Mer- 
cury, and Sony Music.) The agree- 
ment is the firet that regulates dig- 
ital music distribution in Brazil. 
Founded in Fcbruarj', iMusica has, 
through an alhance with Microsoft, 
developed a technological infra- 
structure for promoting and dis- 
tributing music online, as well as for 
encoding, packaging, and hcensing 
digital music and other media. 

Guatemalan singer Ricardo 
Arjona is creating inroads to the 
Brazilian marketplace. Radio station 
Radio Nativa has produced a new 
version of Arjona's old hit, "Jesus 
Verbo No Sustantivo," featuring sev- 
eral Brazilian artists, among them 
Rodrigo Foro, Adryana Ribero, 
Alexander Pires, and Ivete San- 
galo. Arjona has also finished 
recording Portuguese versions of 
five of his songs — "Miyeres," "Real- 
mente No Estoy Tan Solo," "Seiiora 
De Las Cuatro D6cadas." "Cuando" 
and "Desnuda." They'll be part of an 
album set for release in Brazil in 
early 2001, which will also include 
Spanish-language tracks. 

Christina on top: Christina 

Aguilera's Spanish debut, "Mi 
( Contimied on next page) 
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(Continued from preceding page) 

Reflejo," has sat for IS weeks in the 
No. 1 spot on The Billboard Latin 
50 chart. According to her label 
(BMG US Latin), Aguilera has sold 
almost 600,000 copies in the U.S. 
alone, and her sales in Puerto Rico 
have surpassed those of her Eng- 
lish-language album there. 
Aguilera's new single, "Pero Me 
Acuerdo De Ti'," was released to 
radio the second week of December. 

January rocks; The echoes of 

Brazil's Rock in Rio will reach 
Argentina in January with an intense 
series of concerts promoted by CIE- 
Rock & Pop. On Jan. 1,S, former Judas 
Priest singer Rob Halford will play 
at 45,000-seat V^lez stadium with 
Iron Maiden and Queens Of The 
Stone Age. Tliree days later. Sting 
and Sheryl Crow will perform on the 
same stage. Red Hot Chili Peppers 
will play Jan. 24. Another company, 
Roberto Costa's Pop Art, secured 
Buenos Aires' polo field for two shows 
to be held .Ian. 17 and 18, featuring 



R.E.M., Beck, Oasis, and Neil Young. 

Salinas LIVE: Talented jazz 
and fusion guitari.st Luis Salinas will 
perform compositions from his new 
album for GRP Records, "Rosario," 
Dec. 20 at Gran Re.\ Theater ... It 
was a mix and match of genres at the 
Voces de Iberoamerica en el Z6caIo 
festival, which took place Dec. 2 and 
3 in Me.xico City. The event, organ- 
ized by the Mexico City Institute of 
Culture, brought together Tania 
Libertad, Eugenia Leon, Mer- 
cedes Sosa, Oscar de Le6n, Ely 
Guerra, Julieta Venegas, Ritmo 
Peligroso, Luis Ednarde Aute, and 
Pablo Milanes. More than 30,000 
people attended. 

In BRIEF: Los Cardenales De 
Nuevo Leon have renewed their 
contract with record label Disa for 
six more years . . . The latest off- 
spring of Colombian soap operas, 
"Yo Soy Betty La Pea," which is 
garnering extraordinary ratings 
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TITLE llillll 

IMPRINT & NUMBCRTJISTRIBUTING LABEL ARTIST 


CD 


1 


3 


A DAY WITHOUT RAIN ^ ENYA 


(D 


2 


10 


IF 1 COULD TELL YOU • YANNI 

VIRGIN 


CD 


3 


16 


MY ROMANCE: AN EVENING WITH JIM BRICKMAN JIM BRICKMAN 

WINDHAM HILL 1I557/RCA 


4 


5 


32 


SNOWFALL YANNI 

RCA SPECIAL PRODUCTS 456HO 


CD 


n 


5 


AT HOME WITH ESTEBAN ESTEBAN 

DAYSTAR 8830 


s 


4 


2 


POEM DELERIUM 

NCTTWERK 30165 ■ 


7 


8 


7 


CHRISTMAS + SANTA FE OTTMAR LIEBERT 

EPIC 62161 


8 


6 


16 


FRESH AIRE 8 MANNHEIM STEAMROLLER 

AMERICAN GRAWAPHCmE 888 


9 


9 


9 


VERY BEST OF YANNI YANNI 

WINDHAM HILL 1 1568^RCA 


10 


7 


5 


SIMPLE GIFTS VARIOUS ARTISTS 

WINDHAM HILL 1 L562 RCA 


n 


10 


55 


WINTER LIGHT YANNI 
PRIVATE MUSrCWINDHAM HILL 82 1 7&fICA 


OD 


13 


63 


PLAINS • GEORGE WINSTON 

WINDHAM HILL 1 H65/RCA 


13 


12 


11 


PURE HYMNS THE JOHN TESH PROJECT 

FAITH MO 34581,'GAflDCN CrTY 


14 


14 


98 


DESTINY • JIM BRICKMAN 

WINDHAM HILL U 3%.'RCA 


15 


15 


9 


STATE OF GRACE; MUSIC OF PAUL SCHWARTZ VARIOUS ARTISTS 

V^I'JDHAM Hid 1 . . 


16 


17 


37 


NOUVEAU FLAMENCO OHMAR UEBERT 

HIGHER XTAVE -tS^'JJVRGIN 


17 


18 


91 


MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER 

AMERICAN GRAMAPHONE n' K /-All DISNEY 


18 


16 


87 


LOVE SONGS YANNI 

PRIVATE MUSICWINDHAM HILL 8216?'RCA 


19 


19 


57 


25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROUIR 

AMERICAN 1 ,-. .■,;-:hC'.E 25 


20 


20 


11 


THE CHRISTMAS ALBUM DAVID LANZ 

NftRADA i7fiJK'VIRGtN 


21 


23 


16 


FOREVER MORE THE GREATEST HITS OF JOHN TESH JOHN TESH 

OECCA l^-^.^6,^ UNIVERSAL 


22 


22 


4 


COMMUNION WITH GOO VARIOUS ARTISTS 

WINDHAM HILL ! i l.-'J' Rc^ 


23 


24 


3 


CHRISTMAS TIM JANIS 

TIM JANIS ENSEMBLE 1122 


24 


21 


6 


ANTHEM RONAN HARDIMAN 
DEOCA 159403 
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worldwide, is also an album of the 
same name. The Sonolux disc, dis- 
tribute<l in the U.S. by Sony since 
September, is about to get a com- 
mercial push through an on-air 
advertising campaign with Telemu- 
ndo, which airs the .soap in the U.S. 

AssiMance i>i preparing this column 
was provided by Randy Luna and 
Marcelo Fernandez Bitar. Leila 
Cobo can be reached at 305-361-5279 
or nt Icohn&hiUhoardxom. Materi- 
al may be sent to 101 Crandon Blvd. 
Suite -J«rt. Key Biscayne, Fl, S3U9. 

CLIFFORD 

( Continued from page Si) 

phases for mutual promotion and 
benefit. 

"There's always a lot of networking 
going on. People who have a special- 
ist knowledge about some writers, 
labels, or genres are eager and willing 
to provide their expertise in the fiir- 
theranee of what they like and value, 
irres|)ective of their airrent roles and 
situations," Clifford obsen'es. "There 
is a range of people you can go to that 
demonstrates that the old, friendly 
nature of the business still survives. 
We work closely with Alim Warner in 
Los Angeles, who has helped us with 
his incredible knowledge and infor- 
mation on many occasions." 

EMIMP has recently concluded a 
reversionary rights deal with 
McHugh Music, the company owned 
by the family of the legendary song- 
smith Jimmy McHugh. for a large 
number of the songs he WTote. 

Clifford Ls planning a promotional 
CD of McHugh songs for early next 
year that will target radio, TV, and 
advertising agencies. Before that, 
there will be "Motownmania," an 
album and TV special featuring the 
classic Motown hits. They will bo per- 
formed by contemjioraiy acts, .tuch as 
Westlife, Steps, and S Club 7, inter- 
spersed with footage by historic 
Motown stars. The TV show will air 
in the U.K. Dec. 16 (a peak pre- 
Christmas slot) on ITV, and the com- 
panion CD album will be released a 
week later by Universal, with the 
possibility of single cuts from it. 

Clifford is especially enthused 
about this project, as he spent a year 
promoting the Jobete Music catalog 
prior to joining EMIMP, which now 
administers the Motown copj-rights. 

"That's another example of how the 
unexpectetl often plays an intriguing 
role in this business," he observes. "I 
had no idea at the time that years 
later I would be directly involved 
with the MotowTi copjTights on a .spe- 
cific project." 

EMIMP Ls constantly updating its 
Web site of current and back-catalog 
top titles and is revamping the site for 
20()1. A digitization process Is being 
enacted to accompany the Web site 
ne.xt year. CliffonI rates this showcase 
highly in today's global music world 
as a potent focus on EMI's catalog 
assets. He describes qualifications for 
inclusion in the top titles as a mixture 
of chart acti\ity and general popular- 
ity. "If you can hum it, it should be in 
there," he says. 
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ARTIST TITLE 

IMPRINT & NUMBER ISIXIGESTED LIST PRICE OR EQUIVALENT] 




] 


6 


CARRERASDOMINOO-PAVAROTTUM^^SlllJ) ^IeTHREE TENORS CHRISTMAS 


CX) 


2 


13 


ANDREA BOCELLI • 

PMiLI''^ lLlhlC';l29a'L8 98l vtRUI 






5? 


ANDREA BOCELLI A SACRED ARIAS 
PHILIPS Jb.'fiCO ;t2 9a'l8 9Sl a«»..r(iLU ARina 


4 




5 


ANDREA BOCELLI piirriNi- r a RnMFbir 
OECCA 4M060 135 98 CD) KUOCINI. LA BOHtMt 


5 




38 


YO-VO MAmAR MEYERfllARK O'CONNOR .pp., jrHIAN lElllRNFY 

SONY CLASSICAL 66782 (10 98 Ea'16 981 «rmLJAl,niHn JUUT<lMtI 


6 




54 


CHICAGO SYMPHONY ORCHESTRA (LEVINE) caMTacia onrn 

WALT DISNEY 860986 11 7 98 CO! l-«i>liR3l« riLAJU 


7 


-J 


11 


RENEE FLEMING rfnff fi faainh 

CECCA.167M!ii;6 9aCDlBB ' '''' ^LLMINE, 


(D 


12 


4 


THE MORMON TABERNACLE CHOIR MnpAAfiN TAFiFPNan f rwRi^TAAA*: 

TELARC 80662 116 98 cm MOKMUN lABtiKNAtLt L-HKIi 1 MAi 


9 


11 


3 


VARIOUS ARTISTS buc i* adi a mi ti»»/itc c/i^orn f^LJoicTi>4Ac 
DECCAJ65932I169BC0) AVE MARIA; ULTIMATE SACRED CHRISTMAS 


10 


10 


7 


MARIA CALLAS , frcun 

EMI CLASSICS 57057 (16.98 COI [.tAiLrti; 


11 


9 


10 


SI'^^Lm??^'* (17 98 eq CD) BACH, GOLDBERG VARIATIONS 


12 


13 


17 


SWY CL«*CAL 606«1 (10.98 tc*16,981 SIMPLY BARCXJUE II 


13 


14 


16 


CHANTICLEER MAGNIFICAT 

TEL0EC8)829(169aCDl iV1Hu™iril..fli 


14 


15 


88 


TO°"L*>« «l '« "E^'NG CWSSICAL ALBUM IN THE WORLD..,EVER! 


OD 


Rt-wntr 


SONY CLASSICAL 60680 (10.98 E(i'16.98l SIMPLY BAROQUE 


TOP CLASSICAL CROSSOVER „ 


CD 


1 


8 


-4 NO. 1 

CHARLOTTE CHURCH • . 

Sfil.. :n:.31-AL.5-|-.sl,;;98Ea'18 98l 5 wa*s al No 1 OHtAM A UKtAM 


CD 


2 


15 


SARAH BRIGHTMAN • i A 1 1 INA 

NEMO STUDIO.'ANGEL 66968 110 9a'17.9BI ^ LUMH 


O) 


3 


91 


CHARLOTTE CHURCH A' ^qiCL OF AN ANGEL 
SONY CLASSICAL 60957 (1 1 98 EQ')? 981 vuiL.C ur Mm WHtiCL 


OD 


4 


56 


CHARLOTTE CHURCH A rwAPi nTTF rHi iRrH 

SONY CLASSICAL 6-1356(1 1.98 Ea'17 981 l.,n«t<LU 11 1 l,nuni.-n 


5 


5 


79 


?*''*"iPli'!'"^'''*'' *<*umi '■'"E ANDREW LLOYD WEBBER COLLECTION 


6 


6 


86 


SARAH BRIGHTMAN • 

SLMOi-I JLIu --.^LL _t,;^>j 110.98/17-98) "^^^^ 


7 


7 


4 


S!ycl™™l?l' ™P™ m'^'*"'' SIAK WABS: THE PHIHOM UEVACE ULTIMATE EMTKW 


8 


8 


13 


LEE RITENOUR/DAVE GRUSIN Twn\A/nDinc 

DEa;A 579&02il8 98CCi IWUWUKLUb 


9 


9 


9 


i??c^?6S^36e* n 981 7.98, "'DEI^ <"* THE STORM: THE DOORS CONCERTO 


10 


10 


53 


SARAH BRIGHTMAN juc cnKif^c that Gni AWAY 

really USEFULDECCA839116(179BCD) i nt 3UI1o;> PHHI LiU 1 «VVMI 


11 


13 


2 


CITY OF PRAGUE PHILHARMONIC r-HRKTAAA^ runPAi n A<:«ir« 
SILVA AMERICA 6026 1 1 7 98 CD) CHRISTMAS CHORAL CLASSICS 


12 


12 


80 


JOSHUA BELLyESA-PEKKA SALONEN j^.^ 

SONVCLASSICAL 63010(17. 98EQCD) '""^ VIULIII 


13 


11 


56 


'5?"'jL«l';cif M3.3 (24 ,8 tu CD) GREATEST HITS: 1969 1999 


CM) 


NEW^ 


'ZT^^.'^^fX".., CROUCHING TIGER HIDDEN DRAGON 


15 


14 


84 


LONDON SYMPHONY ORCHESITIA WLLIAMS) A n«m i Tui Puiinnu urai/r 

SONYCLASSlCAL61816(ll 9eEa'1898l SI« KARS [fWM T Ttt PHWTDU UUTO 
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1 A TENOR'S CHRISTMAS CARRERAS-DOMIN- 

GO-PAVAROI II SON* CLASSICAL 

2 CHRISTMAS FESTIVAL BOSTON POPS 
ORCHESTRA FIEDLER RCAVKTOK 

3 MERRY CHRISTMAS ANDRE RIEU RAMPAC.f 

4 MOST FABULOUS CLASSICAL CHRISTMAS 
VARIOUS ARTISTS RCA VICTOR 

5 CHRISTMAS FAVORITES CARRERAS-DOMIN- 
GO PAVAttOTTl SONY CLASSICAL 

6 BACH: BRANDENBURG CONCERTOS VARl 
OUS ARTISTS DC 

7 BEST OF THE MILLENNIUM VARIOUS 
ARTISTS OG 

S THE GREATEST CHRISTMAS SHOW ON 

EARTH VARIOUS ARTISTS DECCA 
9 CHRISTINAS AT THE POPS BOSTON POPS 

ORCHESTRA FIEDLER RCA vicrcw 

10 NUTCRACKER PHIL.ORCH.ORMANDY SONY 
CLASSICAL 

1 1 ONLY CLASSICAL CD YOU NEED VARIOUS 

ARTISTS «CA VICTOR 

12 TCHAIKOVSKY: NUTCRACKER/BEAUTY 
ANTAL DORATI PHUIPS 

ta MOZART FOR YOUR MIND VARIOUS 
ARTISTS PHILIPS 

14 THE JOY OF CHRISTMAS LEONARD BERN- 
STEIN SONY CLASSICAL 

15 BACH'S ADAGIOS VARIOUS ARTISTS ERATQ 



1 NUTCRACKER HIGHLIGHTS PETER WOHLERT'BERLIN 
SyMPHONY ORCHESTRA LA^fUKiHr 

2 PORTRAIT OF BACH VARIOUS ARTISTS SONV 
CLASSICAL 

3 TRADITIONAL CHRISTMAS CAROLS AM0RARTI5 

CHAMBER CHOIR UNf^lRSAi SPECIW. PROOOCTS 

4 HANDEL: MESSIAH (HLTS.) VARIOUS 
ARTISTS LASfBllGHI 

5 PIANO CLASSICS VARIOUS ARTISTS ST CL«R 

6 MESSIAH HIGHLIGHTS/NUTCRACKER VARl- 
OUS ARTISTS MAOACv 

7 RELAXING CLASSK:S VARIOUS ARTISTS ST 
Cl Alft 

S 20 CLASSICAL FAVORITES VARIOUS 

ARTISTS MAOACY 
9 CHRISTMAS WITH PAVAROTTI LUCIANO 
PAVAROTTI LASERLIGHT 

10 BEST OF BEETHOVEN: VOL. 1 VARIOUS 
ARTISTS ST CLAIR 

11 GUITAR CLASSICS VARIOUS ARTISTS ST 

ClAlK 

12 BEST OF MOZART: VOL 1 VARIOUS ARTISTS 

ST CLAIR 

13 TRANQUIL CLASSfCS VARKXJS ARTISTS ST 

CLAIR 

14 ROMANTIC CLASSICS VARIOUS ARTISTS ST 

ClAIR 

15 CHRISTMAS FAVORITES BOSTON POPS 
ORCHESTRA FIEDLER RCASPECiAl PfiODUCtS 
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Renner To Steer Universal Germany Into New Waters 



BY WOLFGANG SPAHR 
and ADAM WHITE 

HAMHUHG — The man recently 
described as a barbarian by a high- 
ranking colleague is definitely inside 
the gates now. 

He is Hm Renner, the 36-year-old 
A&R-oriented German record exec- 
utive whose progress toward the 
u])per echelons of the industry has 
been inexorable since 1992. when 
U9()'s "D;is Boot" on Polydor Records 
beciune one of the fii-st techno releas- 
es to explode into the pop mainstream 
of continental Eumjw's lai-gest music 
maite. 

That record was an early caUing 
cani for Renner, who was Polydor's 
head of progi-essive music in Ham- 
burg at the time. Today, he is the nom- 
inatefl chairman/CKO of Universal 
Music Germany and will take over 
that |)ost Jan. 1, 2(X)1, ft-om Wolf D. 
Gi'amatke, the head of the company 
and its PolyGi'am pi-edece.<*sor for the 
past 11 years (BiUboardfiuMetin, 
Dec 8)." 

Thus, Renner inherits one of Uni- 
versal Music Intemational's |K)wer- 
house operating companies, with 



SEAtlstel 
Relaunches, Bets 
ElobalBistrMion 

HOWELL LLEWELLYN 

MADRID— Autor, the 3-year-old 
nonprofit record label run by 
Spanish authoi-s and publishei-s' 
body SGAE, has been relaunched 
with its first-ever worldwide dis- 
tribution deal. 

In its new incarnation, Autor will 
continue to specialize in noncom- 
mercial material imd has already 
reis-sued a 20-CI) back catalog with 
redesigned 
packaging. It 
aims for an 
annual total of 15 
new releases 
|ilus six special 
('Drt)Ook pack- 
ages. 

Effective immediately, Autor 
product is being distributed by 
Spain's Gran Via Distribuci6n 
(GVD) — part of music conglom- 
erate Gran Via Musical — which 
in turn hiis a tli.stribution deiil out- 
side Spain with Universal Music 
Group. 

For the first time, says Autor 
director Luis Francisco Garcia, 
' Ve are a complete label, as we do 
everything from recording and 




annuid sales ivpoited to exceed 1 bil- 
lion deutsche mai'ks (.$4,'">1.9 million), 
a talent roster comprising some 200 
acts, and a dominant mai'ket shaii; in 
the IWX range. 
Shaiing the responsibility will be 
Vico Antippas, who 
to augment his 
jBi^^l " current duties as 
t Ipj president of Uni- 
«*. ' vei-sal Music Aus- 
)v tria/Switzerland 
J- with the rank of 
^Aaat^ fli executive VT/COO 
RENNER of Universal Masic 
GeiTTiany, effective 
Jan. 1. Wingolf Mielke continues as 
executive VP/CFO of the Gei-man 
group of com|)anies. 

It wiis Isliuid/Def Jiim Music Group 
president L.vor Cohen who jokingly 
called Renner a barbaiian this piist 
.summer in the context of discus.sing 
Def Jiun's plans to open its own unit in 



Berlin (Billboard, June 17). Cohen 
al.'« said Renner was "a basinessman 
who understands what we have ex])e- 
rienced to build up a lifestyle comjja- 
n.V-" 

'It's time to take a 
stand and be radical. 
Being irrelevant is 
history' 

- TIM RENNER - 



On another occasion, Cohen's for- 
mer co-pix'sident at Island/Def Jam, 
John Reid, said Renner w'as "i)roba- 
bly the best A&R man in Gennany^" 
(BiUboai-d, Dec. 11. 1999). The two 
men worked together on the U.S. 
launch of Rammstein, the 



flamethrowing German rock band 
develojiefi at Motor Music, the Poly- 
Gram label Renner helme<l after his 
initial Polydor success. 

Rammstein is an act tyi)ical of 
those chamj)ione<l by the new chief of 
Universal Music 
Germany: tough, 
uncompromising, 
and highly attrac- 
tive to a new gen- 
eration of music 
buyers. Indeed, 
Renner says his 
instincts ("the qramaike 
courage to have 
ftui") ai-e key to futm-e success in his 
new post. "It's lime to take a stand 
and be radical," he declares. "Being 
iiTelevant is histoiy." 

Outgoing chairman/CEO Gra- 
matke, 53, is gracious in recognizing 
that Univei"sal Music Intel-national 
chairman/CEO Jorgen Larsen is 



Bttiversal Taman Merges With Wial's Musle 



BY TIM CULPAN 

TAIPEI, Taiwan— Univei-sal Music 
has consolidatetl its ojjerations in the 
increasingly volatile 'Taiwanese mar- 
ket by merging its local affiliate with 
the What's Music Taiwan label. 

The latter is a fonner indejiendent 
(in which PolyGram held a minority 
stake) that later became a wholly 
owTied Univei'sai subsidiaiy. 

"The new structure will sU^eamline 
Universal's operations in Taiwan and 
also allow the comjiany to rcsjxjnd to 
cuiTent market conditions," says 
Universal Music Greater China 
chainnan Michael Hwang. "We are 
focusing on better utilizing the com- 
bined strengths of two extremel.y 
successful labels." 

The restructuring takes effect 
immediately. 

Citing the teiritory's "less than 
favorable" economic climate and Tai- 
wan's serious piracy problem. Hwang 
says the merger "will affect certain 
people in the organization." Specifi- 
cally. Universal Music Taiwan man- 
aging director Michael Chang has leit 
the company. Tlic new, rosti-uctiu-ed 
c-oini)aiiy will continue to ojwrate as 
two sei)arate labels, which will both 
report to Chang's replacement. 
Sunny Chang, previously What's 
Music TYuwan mimaging du'ector. 

According to Universal, Sunny 
Chang will look after the interna- 
tional pop, classical, and jazz reper- 
toires, as well as both labels' back cat- 
alogs. Industry ob,servers say 
biinging Sunny Chang on board gave 
Univei'sai little choice but to put him 
at the top of the new stnictuiv in T<u- 
wan, leaving Michael Chang out in 
the cnlrl. 



One Universal soui-ce suggests the 
deal was not unpredictable becau.se 
of the longstanding friendship be- 
tw'een Hwang and Sunny Chang. It 
has been suggested that there was no 
love lost between Michael Chang, 
-seen as a "music mim," and Hwang, 
who is considere<l to have more of a 



'The new structure 
ufill streamline 
Universal's 
operations in Taiwan 
and also allow the 
company to respond 
to current market 
conditions' 

- MICHAEL MWAMO - 



coi^iorate \iewiH>int. Michael Chang 
w;is unaviiilable for comment. 

What's Music focuses mostly on 
band-related music, having found 
success w ith local iwk groups such 
as Power Station. Its biggest stai*, 
however, is male vocalist Jacky 
Cheung, previously with PolyGram 
and Univei'sai. 

In July, Cheung was signed to 
What's Music Tiiiwan to record Man- 
darin-dialect rei)ertoire, and to .sister 
company WTiat's Music Hong Kong 
to record Cantonese material (Bill- 
board, July 29). The What's Music 
labels in Hong Kong, Singapore, and 
Malaysia remain separate, wholly 



owned subsidiaries of Universal 
Music Asia-Pacific. 

Including joint ventiux's, Univer- 
sal's Taiwan market share is now 
estimated at 25%. Industry ob- 
sen ers say the merger came as no 
gi-eat surpri.se. Most local labels are 
looking to find a larger partner to 
buy them out, while the majoi-s are 
looking to stake out jjositions in the 
local mai'ket. Of Taiwan's remaining 
indies, all eyes are now on Rock 
Records, which is believed to be 
entertaining big international suit- 
ors. 

The local mu.sic industi-y has been 
hit from all sides over the past few 
yea's, with declining sales being com- 
pounded by the country's current 
economic turmoil and the increasing 
battle against piracy. That has 
{lushed local labels to the wall. A 
number of companies have folded in 
the past year, with the rest holding 
on for dear life. 

"It's a very risky climate — I 
wouldn't want to be in the shoes of a 
record company light now," says 
Corbett Wall, executive director of 
artist management an<l |)r<Kluction 
company Crescendo Arts Group. 
"The mai'ket has been dropping 30% 
a year for foul- veal's. You do the math 
on that, and you know how tough it's 
getting." 

He notes that while a top-selling 
Taiwanese artist would have sold 
400,(100 units four yeai-s ago, .sales of 
1.50,000 would be considered incredi- 
ble today. 

Asifistaitce in pivjxtnng this stonj 
wciN pnirided hi/ \Viiitlie Chiitig in 
Hmig Kong. 



making a generational change at the 
(Jei-man operation. "If .you want to 
bet on the young executives, this is 
your chance to do that." he says of 
Renner. Indu.sti'y .sources indicate the 
latter's contract was due to expire in 
2001. 

Moreover, Gramatke notes that 
Universal itself is facing change 
under incoming proprietor Vivendi. 
"It's a new company, with new share- 
holdei-s, new plans, a new financial 
year," he says. "If you introduce 
changes, it makes sense to do it at this 
time." 

All this le<l to what Larsen cidLs a 
mutual agreement, in which Gra- 
matke segues to nonexecutive chair- 
man of Universal Music Germany. 
This will include continued involve- 
ment on the boards of the German 
affiliate of the International Federa- 
tion of the Phonogi'aphic Industry. 
mu.sic TV network Viva, the Geman 
Phono Academy, and Universal 
Music's distribution company. 

Gi'amatke is proud of liis achieve- 
ments at Universal Germany's 
helm and at PolyGram before that. 

(Continued on page ^6) 



Israeli Version 
Of Grammys Sees 
BergerWln Big 

BYSASHALEVY 

TEL AVIV, Israel— Singer/song- 
wiiter Dana Bergen as had been 
widely expected among local 
industry in.siders, was the big 
winner at the 
second annual 
T a m m u z 
Awards cere- 
'i f monv held here 
y W Dec.'(i. 
|Vr ' y The awards 
are the brain- 
GAfNi child of indus- 
try veteran 
Eitan Gafni, who set them up 
with music business association 
the Israeli Music Academy two 
years ago with the sjiccific aim of 
organizing I.srael's own Grammy- 
style awai-ds. That differentiates 
the Tammuz Aw'aitls from other 
Israeli music awards, which are 
run by radio stations whose lis- 
tenei-s do the voting. 

The academy is open to all 
members of the Israeli music 
industry for a nominal fee, 
although it currently boasts only 
350 members out of an estimated 
industry total of 3,000. Some 234 
(Cfnitiimed oil /Mtge 
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Canadian Execs Criticize U.S. A&R 

2000 Releases Reflect Both Hit Mentality & Focus On The Long Tem 



BY LARRY LeBLANC 

TORONTO— Few subjects get 
major-label Canadian A&R execu- 
tives more riled than asking them 
their expectations of their American 
counterparts. 

Canadian A&R executives at multi- 
nationals here increasingly work 
upfront with American labels to secure 
US. release commitments for Canadi- 
an acts they are seeking to sign. But 
they daim that UJS.-based A&R seems 
more concerned \vith landing the next 
mainstream pop hit than developing 
bng-term artists. 

"American A&R is more cautious 
than ever," says Warner Music Canada 
director of A&R Steve Blair. "If the 
music is not completely obvious, they 
are afraid to commit I guess that docs 
make me more cautious pn signings]. No 
matter how good a singerfeongwriter Ls, 
it takes a kit of convincing to get them on 
board. Yet, once in awhile, a great 
singenfeongwriter like David Gray pops 
through there." 

"Hiere's no way these days to predict 
American A&R interest," says MKhael 
Roth, senior VP of A&R for Sony Music 
Entertainment Canada. 'Tou just try to 
do your best, marrjing commercial and 
artistic instincts, and hope that the U.S. 
A&H climate eventually comes back to 
what is important — the muski TTie way 
it is now, you find yourself kjoking at acts 
on a short-term level, which I dont think 
is good for the industry." 

Roth suggests that rampant digital 
downloading is also influencing U.S. 
A&R choKes. "What is popular and sell- 
ing now is in respoase to a demograph- 
ic that isnt buying records but down- 
loading," he says. "U.S. labels are 
concentrating on the younger audience, 
which is perceived to be buying 
records." 

This year has been one of transition 
for multinationals based in Canada, 
niey have retooled their rosters toward 
more commercial pop, but there 
remains significant uneasiness here 
about the costs associated with creating 
globiilly competitive mairestream pop — 
and skepticism about Canada's nihility to 
relevantly produce .such music. 

"When Canadian labels finafly start- 
ed to address the pop bubble happening 
in the marketplace, many executives 
thought 1 success] vmR going to be easj;" 
recdLs Keith Portcous, VP of A&U for 
BMC; Music Canada. "They figured 
they'd easily get radio airplay and sales. 
It's not that simple. You have to be pret- 
ty bloody-mind«l — and a bit luckj." 

•'While we're now looking at pop acti; 
and harder^idged rock arts, becau.'se the 
climate in America Ls that way right 
now, we are also looking at what woite 
in this marketplace," Siiys Jaly Mitchell, 
director of talent acquisition and artist 
development for EMI Mii.«ic Canada. 
"A lot of diiTerent mttsics work for Cana- 
da, n^anlless of the American situation. 
At the same time, changes ai-e ha[>fx'n- 
ing in America, and hoiK'fiiliy there is 
still room for singer/songwriter^s and 
alternative rock bands there." 

Mitchell maintains it makes .sense for 
Canadian A& R to i«cure a U.S. relea.se 
commitment prior to signing an art. "We 




want oin- U.S. counterj^arts to have a 
look at an art with us," he explains. 'Tou 
[can then] work in tandem. You can go 
out with a .simufcmeoiLs North Ameri- 
can release, and if there's any activity in 
their market, it reflects back here." 

Canadian A&R executives ac- 
knowledge there is greater pressure 
than usual on them to succeed today. 
That's because, coinciding with a lull in 
establishing the naxt wave of Canadian 
talent, an unprecedented number of 
leading domestic acts slipped in sales 
this year (Billboard, May 20). 

"A couple of our stalwarts certainly 
stumbled this year," agrees Porteous. 
"The TVagically Hip record ["Music @ 
Work'H was a non-event That was the 
big one." According to SoundScan, the 
album, released June 13 by Canada's 
leading rock art of the "SOs, has scanned 
145,000 units, substantially less than any 
of its previous albums. 
Other veterans with albums in 2000 
falling short of 
I expectations are 

Love Inc. (ViK), 
Jann Arden (Uni- 
versal), Our Lady 
Peace (Columbia), 
the .Jeff Healey 
Band (Universal), 
MrrcHELL Zuckerbaby (Uni- 
versal), and Susan 
Aglukark (EMI). Also disappointing 
were n^jor-label debuts by MacMaster 
& James (ViK), Damhnait Doyie (EMI), 
and Jay Englishman fWEA). 

M^jor labels here say, however, 2000 
w-as an unusually fiill year for their ros- 
ters' studio activities. Says Mitchell, "We 
now have Eoondine Cn£^ finishing mix- 
ing their album in Los Angeles, Bruce 
duthro is 90% finished his [sophomore] 
album, Dayna Manning is recording for 
an August release, and producer Danny 
Oeenspoon is finishing up some pruduc- 
tkm work with John McDermott On the 
Virgin side, Leahy and the Boomtang 
Boys are both recording." 

"Much of our roster has been in the 
studio recently," says Allan Reid, sen- 
ior VP of A&R for Universal Music 
Canada. "We've completed mixing 
Holly McNarland's new album for a 
second-quarter release. There's no 
release date for Len's debut album 
with us, but it's completed and will be 
released by Interscope in the U.S. 
What is really a beautiful record is 
Nancy Dumais' second album, 'Le 
Nombril' [The Navel], produced by 
Michel Pepin and Toby Gendron. It 
will be released in the first quarter." 

Universal Canada plans a major roll- 
out in March for the debut album by 
French-language hii>hop duo LatitiKle 
Nord, featuring Laurent Perez and 
Rabba Aitouyahia. Universal will 
release the album in France in Mareh. 
"The first single, Toung Gun Killers' 
[due Jan. 16|, has a ver>' aggressive 
video by BemanI Nadeiui," says Reid. 
"Fhe .song relates how the media glori- 
fies gang-banging kids." 

At Warner, too, "it's been an ex- 
tremely busy year in the studio," sare 
Blair. "We have three new acts coming 
out next yeai: There's Tbronto i-ock band 
Staggered Crossing in the first quarter. 



Montreal rapper Rick)' J. in the second 
quarter, and the pop rock band Wave 
from Niagara Falls in June." 

The most anticipated domestic 
rekascs of the first quarter are a pair of 
debut solo albums in March by veter- 
ans: "Coke Machine Gkiw" by T^agkal- 
ly Hip fiiont man Gord Downie on his 
Universal-distributed Wiener Art label 
(March 6) and a release by Junkhouse 
leader Tbm Wilson (Epic). "I'm so excit- 
ed by Tbm's record," says Roth. "His 
personality has been captured so per- 
fertlyonit" 

The first quarter promises sopho- 
more albums by Catherine Durant 
(WEA), and Copyright (ViK), plus a 
highly touted debut by Colette Baron 
Reed (EMI). In addition, there are 
releases by such veterans as Econoline 
Oush (EMI), Rubber (WE A), and John 
McDermott (EMI). 

Canada's second quarter offers key 
releases by recently emerged Canadian 
headliner?; like Tfea Party (EMI), Len 
(Universal), Big Sugar (Universal), 
Edwin (Epic), Holly McNarland (Uni- 
versal), the Rascak (ViK), Bruce Guthro 
(EMI), and Moist front man David 
Usher CEMI). M^r-label debuts in the 
period include albums by Remy (Uni- 
vereal). Smoother (EMI), Wave (WEA), 
Ricky J. (WEA), and ex-Age Of Elec- 
tric front man Tbdd Keams (Universal). 

Probably the second-quarter release 
arousing the most speculation will come 
fmm a still-unnamed five-girl vocal art 
that Universal Onada has been devel- 
oping since August Picked from audi- 
tions of 3,000 performers, the quintet 
will star in the "Pop Stare" series, airing 
nationally on Global Television Net- 
work starting Feb. 6. Universal will 
lead with a single in the first quarter; 
the album is due the second quarter. 
More than 700 songs were submitted 
for the project, based on a concept 
e.\ported from New Zealand and Aas- 
tralia, where it materialized in platinum 
acts TVueBHss and Bardot 

"Our musical tai^pt for the group has 
moved several times," says Reid. "We 
first thought we were creating a main- 
stream pop act — more All Saints than 
Spice Girls. After we picked the five 
girls, we found that they wrote their 
own songs and didn't want to sing dis- 
posable pop material It has made find- 
ing songs tougher for them." 



newsline... 

HONGKOHG-BASED Emperor Entertainment Group(EEG), which handles label 
distribution, talent management and concert promotion, announced Dec. 8 that 
it has applied to be listed on the Growth Enterprise Markets, a secondarj' stock 
exchange for start-ups and smaller companies run by the Hong Kong Stock 
Exchange. TTie move follows several weeks' speculation that EEG was seeking 
to raise captal of about $12.8 millkin. A subskiiary of the Emperor Group, which 
is involved in real estate, retail stores, and restaurants, EEG was set up in Jan- 
uary. It now has one rfthe largest artist rasters in Hong Kong, including Nkjiolas 
■Re, Edison Chen, and Joey Yung. winniechiino 

CUBAN PRESDEKT RDB. CASTRO became probably the only world head of state 
to participate directly in events to mark the 20th anniversary of the murder 
of John Lennon when he unveiled a statue of the ex-Beatle in a park in 
Havana's Vedado distort on Dec. 8. Castro then sat opposite the statue — 
depicting a seated Lennon on a park bench — ^while leading new (rmo star 
Silvio Rodriguez sang "All You Need Is Love" and the president of the 
Cuban parliament, Ricardo Alarc6n, spoke of Lennon's "open identification 
with the socialist ideal" and the "intense persecution he was subjected to by 
the CIA and FBI." Later, several thousand people attended an open-air con- 
cert at the Anti-Imperialist TVibune opposite the U.S. Interests building, 
where local artists sang Beatles songs. ho well llewellyn 

SEAN MOK, deputy director of the International Federation of the Phono- 
graphic Industry's (IFPI) Southeast Asia regional office in Hong Kong, is 
leaving his post at the end of December. Mok, who has spearheaded much 
of the office's anti-piracy work in the past three years, has no comment 
regarding his plans. "I just felt it was time to move on and try something 
else," he says, adding that he does not rule out continuing to work in the 
music industry. "I'm still in negotiation with several parties," Mok says. 
IFPI has not yet named a replacement winnie chiing 



EMI 



EMI RECORDED MUSIC has signed nonexclusive Hcense 
agreements with London-based IchooseTV Group and 
Stockholm-based Musicbrigade.eom to stream videos by 
EMI acts over the Internet Financial details were not 
disclosed, but EMI is taking a small equity stake in both 
Web companies. IchooseTV, which operates a free, personalized, on-demand 
entertainment network, has similar streaming deals with Channelfly.com 
and Ministry of Sound. Musicbrigade allows visitors to view music videos 
fixim their own personal playlists or to watch pre-programmed video chan- 
nels. It has deals with Stockhobn Records and Arcade. cordon masson 

BONNER MUSIC & ENIBITAINMEKT (BME) has acquired an undisclosed major- 
ity share in fellow Stockholm-based label and distributor Amigo Musik. 
The equity was sold by P-A Boquist, who co-founded Amigo in 1995. The 
other shares will stay with Boquist's son Fredrik, who remains as Amigo 
managing dirertor, reporting to BME president Jonas Sitjemark. The d^ 
gives BME 1.50 albums by local Amigo acts, as well as 10,000 locally dis- 
tributed titles fix)m 100 international labels. 

SONY MUSK HOUAND launched its new SML (Sony Music Local) label Dec 1 1 in 
Hilversum The move completes six months of restructuring at Sony to move 
all A& R, marketing, and promotion functions for focal repertoire from the Olum- 
bia. Epic, and Sony Music Alternative Repertoire Tfeun (SMART) (^lerations 
into one divisioa Former Oihimbia GM and SMART founder Daan van R^js- 
bei^gen heads up the eight-strong SML team. SML will operate independently 
of EpK and Ohimbia Apart tnm the rosters of Sony Musk MM (formerly Kodi 
MM) and Double T-Music, all local artists will shift to SML. kobbebttilu 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Sydney-based 
Warner Music AustraUa promotes 
Mark Narborough to director of 
finance. He was finimcial controller. 

IMartiii Langkau is promoted to 
head of pre-ss and online promotion at 
East West (5ermany in Hamburg. He 
was press and online manager at the 
company. 

EMI Sweden promotes Victoria 
Egler Wik to head of inteniational 
marketing, based in Stockholm. She 
was international promotions manag- 
er. 

Craig Handley is njimed GM at Mel- 
bourne, AuslraUa-based dance label 
Colossal He was GM of salas at Poly- 



Gram AusLl-alia 

Leanne Elliott is named national 
publicity manager at Melbourne-based 
indk' label Shock Records. She w"as pre- 
viously national promotions executive 
for Universal Music Australia 

MUSK PUBLISHING. BMG Mu.sic Pub- 
lishing 1 ,td. promotes Ian Ramage to 
GM, based in London. He was direc- 
tor of A&R. 

NEW MEDIA. Helge T. Zimmer has 

been named managing director at the 
Norwegian affiliate of Bertelsmann- 
owned E-tailer BOL.com. He was 
country manager for Norway at E- 



tailer Bo.xman. 

Ola Bergvall is named director of 
wireless suid broadbiiml at Stockholm- 
basetl online video-streaming channel 
MusicBrigade.eom. He was online 
services manager for Chry-salis Mu.sic 
in London. 

BRQADCASTINa Christiane zu Salm is 

named managing director at Munich- 
bii-sed TV station tm;3. She was man- 
aging director of MT\' Germany. 

Calle Jansson is named managing 
director at Sw'edi.sh music-TV channel 
ZTV. He was managing director of 
monthly music/street culture publica- 
tion Nijjesguiden. 
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SINGLES 

EVERYTTflNG MISIA bmgfunhous< 

I WIIL GET THERE J-FRIENDS i rmr^cis pnojeci 

ULrS E.P.~MIPOUD SHIZUMMA HISINO KABANNWD 

DRAGON ASH vc^vm 

SAYOHARA DAISUKINA HITO HANA HANA vv<vmt'< 

CHMSTMASEVE TATSURO YAMASHITA wai^nlr mpan 
NEVER FAOE THE ALFEE Toshiba cm> 
SABOTEN PORNO GRAFriTTI iom 
LION HEART SMAP vkitor 

ANGEL SONG— EYE NO KANE THE BRILLIANT GREEN 

WfSIAIt 

HAKEI ROMAN 19 vooft 
EVEN IF KEN HIRAI ^f^fAR 

KOYAKAGI THE CHMSTMAS YUKI KOYANAGi warhi^ 

iAFAS 

REACH FOR TIC SKY MAI KURAKI GiMSTuoo 
TWENTY FOlffi SEVEN DREAMS COME TRLJE ioshiba- 

LMI 

SAiniRZI PORNO GRAFFini sciny 
TREASURE HIRO luv^i »«CTOfty 
MtSSINfiYOU GU^Y uNLiMittO 
KDKUHAKU THE GOSPELLERS ki-oon 
lAST SMIU LOVE PSYCHEDELICO victor 
MtSAKt LONDONBOOTS 1 GO 2-00 avwira. 

AiBUMS 

B'Z ELEVEN rooms 

GlAY DRIVE-GLAY COMPLETE BEST UNUMiItO 
THE BCATIES 1 lostoM tui 

SOUTHERN ALL STARS BALLJ\DS 3— THE ALBUM OF 

LOVE vitTOW 

VARIOUS ARTISTS MAX BEST sc^ 

VARIOUS ARTISTS THE BEST OF DETECTIVE CONAN 

N0R1YUKI MAKWARA TAIYO warner xu-an 
ENYA A DAY WITHOUT RAIN WARNcniATAN 
SWfiO HAMADA THE HISTORY OF SHOGO HAMADA 
"SINCE 1975' soNv 

VARIOUS ARTISTS MUSIC OF THE MILLENNIUM un>- 

VlHSAl 

FUKUYAMA MASAHARU WITH THE ROYAL PHLKARMOMC 

ORCHESTRA FUKUYAMA PRESENTS MAGNUM CLAS- 
SICS— KISSIN' IN THE HOLV NIGHT iir*r^fR5^ 
MARIYA TAKEUCHI SOUVENIR MARIYA TAKEUCHI 

LIVE WARMER ^P*.N 

RUE ROOKEY epic 

BACKSTREET BOYS BLACK A BLUE ji^tomba 

VARIOUS ARTISTS IMAGE wnv 

BIRD MINDTRAVEL smd asscciaied 

TOROFURiniCHI DARK OCEAN ^*rt 

MORIYUKI MAKIHARA NORIYUKI MAKIHARA SINGLE 

COLLECTION— SUCH A LOVELY PLACE 199/ 1999 

SONY 

AYUHIHAMASAM DUTY avu txm 
MIYIMI NAKAJIMA TAN PEN SYU tamama 
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SINGLES 

ES 1ST GErL EIN ARSCHLOCH ZU 5EIH CHRISTIAN 

LA PASSION GIGI D AGOSTINO m 

THE SPIRIT OF THE HAWK REDNEX jivL^OMSA 

STRONGER BRITNEY SPEARS jiv^70mba 

BASS, BEATS MELODY BROOKLYN BOUNCE som 

MUSIC WDIA 

STAN EMINEM FEATURING DIDO WiORUNivtRSAL 
GEK DAVON AOS SONNE MANNHEIMS Som 
SHAPE Of MY HEART BACKSTREET BOYS jmjiCUB*. 
MAMCHMAL HABEN FRAUEN DIE ARZTE MOTOR' 

60 BACK .lEANETTE FC«.Yi>OR,\jNivf bsal 
INDEPENDENT WOMEN PART I DESTINY'S CHILD 

WHO LET THE DOGS OUT BAKA MEN EDCl 
AiSOLUTElY EVERYBODY VANESSA AMOROSI 

L'JIrtRS^L 

LAST RESORT PAPA ROACH uoiCflAmivtRSAJ. 

ICH WILU OAS DU MICH LIEBST DIE 3, GENERATION 

GRAVEL PIT WU TANG CLAN EPC 

SKY SONIQUE SE«iouiuNivtRS*L 

ANGEL LIONEL RICHIE Mrncufnr.UNivrR^AL 

HEY BABY DJ 0ET2I emi 

FEEL THE BEAT DARUDE uwersal 

ALBUMS 

THE BEATLES 1 emi 
WESTERNHAGEN SO Vi^tT . . wla 
BACKSTREET BOYS BLACK & BLUE j:Vt/;oMBA 
EROS RAMAZZOni STILELIBERO micia 
MADONHA MUSIC udvliiCK.wu 
SOEHNE MANNHEIMS 2I0N sonv 
ENYA A DAY WITHOUT RAIN wtA 
ANDRE RIEU LA VIE EST BELLE! polkXM 
BRITHCY SPEARS OOPS'. ... 1 DID IT AGAIN! nvij 

SAOE LOVERS ROCK EP)C 

LENNY KRAVITZ GREATEST HITS virgin 

DIE ARZTE RUNTER MIT DEN SPENDIERHOSEN 

WTO^UNIrtRSAl 

PUR MITTENDRIN emi 

MARKKNOPFLER SAILING TO PHILADELPHIA 

MEPCUflTiVNIVtRSAL 

EMINEM THE MARSHALL MATHERS LP uotoduNi 

VERSA, 

DKSCHLUMPFE EISKALT ERWISCHTI EMi 
U2 ALL THAT YOU CAN'T LEAVE BEHIND 

MrRcijar.iJNi«R<jii 

WOLFGANG PETRY FREUDE 2 havsa 
HaMUTLOm LATINO CLASSICS emi 
LIMPBIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER mohwun.versai 
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SINGLES 

STAN EMINEM FEATURING DIDO intERSOspe 
CAN WE FIX IT BOB THE BUILDER bscmu&k 
NEVER HAD A DREAM COME TRUE S CLUB 7 
INDEPENDENT WOMEN PART I DESTINY'S CHILD 



CANT FIGHT THE HOONLKHT LEAN N RIMES cum 

WHO LET THE DOGS OUT BAHA MEN ttti 
STRONGER BRITNEY SPEARS ;ivi 
OPERATION BLADE (BASS IN THE PLACE) PUBLIC 
DOMAIN MtfAvAGASi* 

911 V/YCLEF JEAN FEATURING MARY J. BLIGE 

COLUM&iA 

NUMBER 1 TWEENIES BBC 

OONTTEUME MADONNA maveriovwarnch SROS 

WALKING AWAY CRAIG DAVID wiidstar 

INCOMPLETE SISQO Off soulwrcumy 

WASSUUP DAMUnZ uehnal.'WLA 

PHARBASS WARP BROTHERS VS. AQUAGEN 

WLIfLAlHtST* 

I PUT A SPELL ON YOU SONIQUE univirsal 

I JUST WANKA LOVE U (GIVE IT 2 MC) JAY Z def jam, 

GRAVEL PfT WU-TANG CLAN fPK 

ONE MORE TME DAFT PUNK VTRtiiN 

THE WAY YOU MAKE MC FEa RONAN KEATING poiydor 

ALBUMS 

THE BEATLES 1 apple 

WESniFE COAST TO COAST hca 

TEXAS GREATEST HITS mercub» 

ROBBIE WN.UAMS SING WHEN YOU'RE WINNING 

CHRYSAl 

CRAK DAVn BORN TO DO IT wildstaa 
MADONNA MUSIC mavcrickiWarner bmos 
S CIU6 7 7 pawn 

EMINEM THE MARSHALL MATHERS LP mfRSCOPt 

COLDPUY PARACHUTES RARtCiPHONE 

avis PRESLEY THE 50 GREATEST HITS rca 

ENYA A DAY WITHOUT RAIN «A 

RONAN KEATING RONAN panxw 

STEPS BUZZ JivE 

DEsnnrs CHiLn the writing-son the wall 

COluMBlA 

WHITNEY HOUSTON WHITNEY THE GREATEST HITS 

SAVAGE GARDEN AFFIRMATION Columbia 
RUSSEU WATSON THE VOICE WCCA 
BARRY WHITE THE ULTIMATE COLLECTION 

UNIVf IISAl ML/StC IV 

DAVID GRAY WHITE LADDER iHT.tAsiwLsr 
BLUR THE BEST OF food 
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lES flOIS DU MOMIE D'AVILLAvSARGUE/BAGUET 

MEWt'JfriUNlVERSAl 

MOI . . . LOLITA ALIZEE POmjCAiUMivffOAL 
PARLES-MOl ISABLLLE BOUUY vntOtn 
THINGS I'VE SEEN SPOOKS Enc 
AVANT DE PARTIR ANGELI EVE M&^v 
OESSINE— MOI UN MOUTON MYLENE FARMER 

POUOOftUNHEfiSAL 

STAN EMINEM FEATURING DIDO PavcoftijwfRSAi 

EILE EST A TOI ASSIA virg.n 

ONE MORE TIME OAFT PUNK 

LES lOCOMMANDEMEMT&l'ENVIEO'AIMER DANIEL 

LEVI MERCURY LiMuEflSAt 

L'AUZE ALlZEE poltdoruniversal 

LA PEINE MAXIMUMOES 10 COMANOEMENTS PABLO 

VILLA FRANCA MEkCuftTUMWERSAi. 

ET UN JOUR UNE FEMME FLORENT PAGNY merojr', 

UMVERSAl 

ANGELA SAIAN SUPA CREW sourclvirgin 

NOT THAT KIND ANASTACIA epic 

GOmTElLYOU SA^wmi^MUMeA parEnRUMiOM. 

SMON PAM TAPA YANNICK NOAH SAINI &iORa.s)r«T 

MUSK MADONNA uA^Nlc^■MlA 

J'EN REVE ENCORE GERALD DE PALMAS rotroofiAJNi 

YOU ARE MY HIGH DEMON VS. HEARTBREAKER 

ALBUMS 

MYIENE FARMER MYLENIUM TOUR PixnxnuNKiRSAi 
VARIOUS ARTISTS NOEL ENSEMBLE (100 ARTISTES 
ENSEMBLES OONTRELESlDA) MEROJRy.-UNfvtRSAL 
VARIOUS ARTISTS ROMEO & JULIETTE DE LA HAINE 

A LAMOUR MERQJRT'lirflVERSAL 

MUSKAL LES 10 COMMANDEMENTS MfRCiiRn 

UNlVtRSAl 

FLORENT PAGNY CHATELET LES HALLE5 

Ut MCTJHTi-J N I Vt (fS Ai 

HENRI SALVADOR CHAMBRE AVEC VUE 3CXjncia««in 
HELENE 5EGARA AU NOM D'UNE FEMME (Wlanehv 

GAROU SEUL ccxumhia 

lUUEN CLERC SI J'ETAtS ELLE virgin 

MADONNA MUSIC MAVERiownA 

ALIZEE GOURMANDISES poiTDOiviiNivEHiiAi 

THE OFFSPRING CONSPIRACY OF ONE coh*«ia 

lOHMNY HALLYDAY OLYMPIA 2000 (LIVE) merci>ri' 

UMVERSAl 

EMINEM THE UAftSHAa MATHERS LP POiT(»flAiw.u>SM. 

SADE LOVERS ROCK tptc 

MARKKNOPfUR SAILING TO PHILADELPHIA 

MERfjr'f.'UMVERSAl 

U2 ALL THAT YOU CAN'T LEAVE BEHIND GiAN&iwrtfiSAi 
ISABELIE BOUUY MIEUX QU'lCI-BAS vz-SONt 
AUm SOUCHON AU RAS DES PAQUERETTES virgm 
NTM LE CLASH ROUND 2 IFK 



CANADA 



(SoiindScanl 12/23/00 



NETHERLANDS 



(Stichting Mega Top 1001 12/16/00 



AUSTRALIA 



(ABIA) 12/1 1'OO 



ITALY 



(FIMI) 12/07/00 



SINGLES 

LnUID DREAMS 0 TOWN i fiMC. 
SANDSTORM OARUDF pnPv,,An 
SHAPE OF MY HEART BACKSTREET BOYS wlbmg 
LADY (HEAR ME TONIGHT) REMIX MODJO unvefisal 
PEACE ON EARTH/UHLE DRUMMER BOY DAVID 
BOWIE & BING CROSBY r-cxp.wG 
INDEPENOENT WOMEN PART I DESTINY'S CHILD 
ca.uMei;k-50NY 

SOUTH SDE MOBY FEATURING GWENSTEFANI w 
S1LEMCE DELERIUM FEATURING SARAH 
MCLACHLAN nettweak 
THE HAMPSTERDAN(X SONG HAMPTON THE 

HAMPSTER KOCH 

MUSIC MADONNA M«vtFnCh.WAfiN(R 

OCSERT ROSC STING FEATURING CHEO MAMI 

AAMIM ERitOf LU Nr^ERSAl. 

BEAUTIFUL DAY (PARTI) U2 isiandomerscopL' 

UNIVllJiAl, 

BEAUTIFUL DAY (PART 2} U2 isiandosterscope. 

UNIVEfi^L 

DONT TELL ME (IMPORT) MADONNA MAVERID^WAR^«ER 

I D0N7 BELIEVE YOU JOEE MCAUNtVERSAi. 

SHE BANGS RICKY MARTIN cixlimbia-sony 

CHRISmAS BLUES HOLLY COIE TRIO A95 

LETS GET MARRIED JAGGED EDGE SO SO OEf/COLUM 



CLOSER NINE INCH NAILS WTHiNQ,wnER5C0P&' 

UNIVERSAL 

HOaER SPICE GIRLS viit»KiCU 

ALBUMS 

THE BEATLES 1 appllcapitol^w 

VARIOUS ARTISTS BIG SHINY TUNES 5 shinny 

MWARNER 

VARIOUS ARTISTS MUCHDANCE 2001 un^iersal 
BACKSTREET BOYS BLACK & BLUE jivt.llMG 
VARIOUS ARTISTS WOMEN AND SONG 4 v.wmr 
LIMPBIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER rLiPiNTERSCOPLUNivtBSrfi 
REN0 6INETTE UN GRAND NOEL D'AMOUR AROMM 

BAULV^tKCI 

LEMHY KRAVITZ GREATEST HITS mantm 
THE OfFSPRIHG CONSPIRACY OF ONE coiumbi^-soxy 
BRITNEY SPEARS OOPS! ... I DID IT AGAIN jivLfwG 
U2 ALL THAT YOU CANT LEAVE BEHIND 

IMLRSCC+'L'UMrtRSAL 

'HSYNC NO STRINGS ATTACHED jwlbmg 

RAGE AGAINST THE MACHINE RENEGADES epc^ 

CREED HUMAN CLAY epctowv 

CHARLOm CHURCH DREAM A DREAM sony 

SOUNDTRACK CHARLIE'S ANGELS collxmbuwont 
RICKY MARTIN SOUND LOADED axuMBUvsONV 
GAROU SEUL coli^mbiAiSOw 
ENYA A DAY WITHOUT RAIN warner LiK/REPittSE 
EMINEM THE MARSHALL MATHERS LP MtfirAntR 

MAIHUNIVERSAL 
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SINGLES 

WERBISTO TWARRES LMi 

CANT FKHT Tffi MOONUGHT LEANN RIMES cut>^ 

VlAHMR 

OH BAMBOLERO JQDY BERNAL dino 
INDEPENDENT WOMEN PART I DESTINY'S CHILD 

CClL'jMe.* 

LUNA ALESSANDRO SAFINA MERCURY/UmtRSAi 

STAN EMINEM FEATURING DIDO POLYD>bUNMERSAL 

WHO LET THE DOGS OUT BAHA MEN tOEL 

ANGEL LIONEL RICHIE wERCuflruNivtRSAL 

QUE SI, QUE NO JODY BERNAL Dino 

911 WYCLEF JEAN FEATURING MARY J. BLKJE 

COLUUM 

GRAVEL PIT WU-TANG CLAN mc 
STRONGER BRITNEY SPEARS jivlzowba 
WALK ON WATER MILK INC EM> 
HEYAHMAMA K3 mc 
WALKING AWAY CRAIG DAVID tOEL 
MY LOVE VrtSTLIFE aw. 

MY GENERATION LIMPBIZKIT PaYDORUNivERSAL 

LAND OF THE LIVING MILK INC emi 

WAT IS MIJN HART MARCO BORSATO polydoR' 

UNINERSAl 

MYA CASE OF THE EX (WHATCHA GONNA DO) 

POlYOOR'UNiVERSAl 

ALBUMS 

ALESSANDRO SAFINA INSIEME A TE MtHCjRv, 

L, 'Jivf tf^J^I 

THEBEATUS 1 emi 

02 ALL THAT YOU CAN'T LEAVE BEHIND 

MERCURY .UNIVERSAL 

MARKKNOPfUR SAILING TO PHILADELPHIA 

MH-VUWYllMVtHSAL 

ACDA EN DE MUNNIK HIERZUN cnuwaiA 
ILSEOELAHDE LIVIN' ON LOVE wajiker 
BACKSTREET BOYS BLACK & BLUE jive,70MBA 
FRAHS BAUER ZIJN GROOTSE HITS virois 
ANASTACIA NOT THAT KIND Epic 
EMMCM THE MARSHALL MATHERS LP PtxrooR.'UNi 

VtBSAL 

ENYA A DAY WITHOUT RAIN v<a«nlr 

UB40 THE VERY BEST OF— 1980-2000 vwr.is 

GOLDEN EARRING THE DEVIL MADE US DO IT 

UNfVfRSAl TV 

LENNY KRAVnZ GREATEST HITS v.RftN 
MUSICAL 42ND STREET PoivDORAjNivtnSAL 
MOer PLAY PiAS 

UMP BIZKIT CHOCOLATE STARFISH AND THE HOT 
DOG FLAVORED WATER POtYOCAUNrvtRSAL 
CRAIG 0AV10 BORN TO DO IT edel 
HELMUT LOTTI LATINO CLASSICS P0i«>0Rvniv£RS*i. 
MUSIC MAvERID^WARNER 



SINGLES 

WHO LET THE DOGS OUT BAHA MEN flstivai. 
TIENAGE DIRTBA6 WHEATUS Columbia 
GRADUATION (FRIENDS FOREVER] VITAMIN C wea 
HE DONT LOVE YOU HUMAN NATURE cciumbia 
INDEPENDENT WOMEN PART I DESTINY'S CHILD 
columbw 

CRUtSBT GWYNETH PALTROW & HUEY LEWtS fESnvw. 

GROOVDET (IF THIS AIH7 LOVE) SPILLER EMi 

DON'T YOU WORRY MADASUN vzzomba 

DON'T TEU ME MADONNA MA«tHlC^v»EA 

LAOY (HEAR ME TONIGHT] MODXI LmrvERSAi 

HOLLER/LET LOVE LEAD THE WAV SPICE GIRLS i\nr,,„ 

LETS GET LOUD JENNIFER LOPEZ Columbia 

7 DAYS CRAIG DAVID snxr 

ORIGIKAl PRANKSTER THE OFFSPRING OXUMeiA 

GOTTA TELL YOU SAMANTHA MUMBA polydoA' 

UNIIrt-triAi. 

SHAPE OF MY HEART BACKSTREET BOYS JivtfOMBA 
SHEBANGS RICKY MARTIN cuiumBia 
COME OH OVER BABY (AU I WANT IS YOU) CHRISTINA 
AGUILERA bak; 

STRONGER BRITNEY SPEARS jivt.70MBA 

KDS ROBBIE WILLIAMS & KYLIE MINOGUE emi 

ALBUMS 

THEBEATUS 1 EMI 

PflWDERflNGER ODYSSEY NUMBER FIVE grucv 

UMt/IRSAl 

U2 ALL THAT YOU CANT LEAVE BEHIND 

ISlANOUMvEHSAl 

ENYA A DAY WITHOUT RAIN warneb 

KYUE MINOGUE LIGHT YEARS festival 

THE OFFSPRING CONSPIRACY OF ONE oxumwa 

HUMAN NATURE HUMAN NATURE COLIWBM 

HAreHBOX TWENTY MAD SEASON BY MATCHBOX 

TWENTY EASIEST 

THE CORRS IN BLUE iM'iAvvtnA 

RA£C ACAmST THE MACHINE RENEGADES epic 

GUHIO HATZIS WHATEVER . gruivuwvirsal 

JIMMY BARNES SOUL DEEPER . . . SONGS FROM 

THE DEEP SOUTH warwr 

JOHN FARNHAM 33 1/3 Bmg 

THE LIVING ENO ROLL ON emi 

ANASTACIA NOT THAT KIND EPw: 

BACKSTREH BOYS BLACK & BLUE iiVLlfOMtu 

SOUNDTRACK CHARLIE'S ANGELS ixxumhia 

CRAIG DAVID BORN TO DO IT s»<ock 

MADONNA MUSIC mavCRic^wea 

SAVAGE GARDEN AFFIRMATION ROADSHOw.WAFtNER 



AGAIN LENNY KRAVITZ virgin 

OOHITELLME MADONNA maveriouwCA 

rM OUHA LOVE ANASTACIA epic 

SHAPE Of MY HEART BACKSTREET BOYS jrvtyzoMBA 

BEAUTIFUL DAY U2 isumCfUMVERMj 

SHE BANGS RICKY MARTIN couju^a 

SEVEN DAYS CRAIG DAVID lati 

LA CANZONE CHE SCRWO PER TE MARLENE KUNTZ 

vlH^.l^ 

TOROLOCO PIEROPELU- -km 

FUOCO MEL FUOCO EROS RAMAZZOHI apiou 

THANK YOU FOR LOVING ME BON JOVI hcrcuRV/ 

Q SONO FRANCESCO TRICAR1C0 UNivfHSAl 

ONE MORE TIME DAH PUNK virgin 

STRONGER BRITNEY SPEARS mL'ttMBA 

MUSIC MADONNA u\^kkkWA 

HOUER/Vr LOVE LEAD THE WAY SPICE GIRLS viRCm 

LADY (HEAR ME TONIGHT) MODJO uwvERSM. 

BY YOUR SIDE SADE epic 

TRA TE E IL MARE UURA PAUStNl CGOWCA 

CHASE THE SUN UURA PAUSINI ausTirr loose/ 

UNI VERSA* 



THEBEATUS I emi 

ADRUWO CEUNTAMO ESCO Dl RADO E PARLO ANGO- 
RA MENO CLJUM-SONY 

UNNY KRAVITZ GREATEST HITS wRww 
EROS RAMAZZOTTI STILELIBERO akiola 
U2 ALL THAT YOU CANT LEAVE BEHIND lS^A^&vvl 

VERSAL 

ENYA A DAY WITHOUT RAIN w(a 

BIAOn ANTONACCl TRA LE MIE CANZONI mercury; 

UNIVERSAL 

ALEXBRITT1 UVASCA uN.vfflSAi 

SADE LOVERS ROCK epk 

BACKSTRECT BOYS BUCK & BLUE iivl-ioum 

MADONNA MUSIC maveriowea 

AHTONEUO VENDrm SE L'AMORE E A'MORE 

mCORDl'BliK 

RICKY MARTIN SOUND LOADED coeuubm 
ARTICOU^ai GREATEST HITS ricokm^mg 
CLAUDIO BAGUONI ACUSTICO— SOGNO Dl UNA 
NOTTE Dl NOTE ccxumbia 
LAURA PAUSINI TRA TEEIL MARE CGIvwu 
SHIVAREE I OUGHTTA GIVE YOU A SHOT IN THE 
HEAD ... LMI 

LUNA POP SQUE'REZ? universo bakan;i,'universai. 
6KI O'ALESStO QUANDO U MIA VITA CAMBIERA 

RCA,BMG 

PIMO DANCU NAPULE F CGQWfA 



Hits Of The World is compiled at Billboard/London by Jessica Watson and Menno Visser. Contact 44-207-822-8300. fax 44-207-242-9136 
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SINGLES 

mDEPENOENT WOMEN PART I OESTINVS CHfLO 

O0N7TELLME MADONNA M*v[RCnwAftNtR 
ONE MORE TIME DAR PUNK label&vwgin 
SHAPE OF MY HEART BACKSTREET BOYS iivt 
US ROIS DU MOHOE 0 AVILLASARGUDBAGUET 

UDY (HEAR ME TOHIGHTI MOOJO BADCLAt 

CANT HCHT THE MOONUCHT LEANN RIMES am 

STRONOER BRITNEY SPEARS jivt 

NEVER HAD A HICAM COME TRUE S CLUB 7 POLrKV) 

PARUS'MOI ISABELLE BOULAY \2 

ALBUMS 

THE BEATLES 1 Appu 

BACKSTREET BOYS BLACK & BLUE jrvt 

U2 ALL THAT YOU CAN'T LEAVE BEHIND ISIA«D 

ENYA A DAY WITHOUT RAIN «t» 

tfNIIV KRAVin GREATEST HITS vinain 

SADE LOVERS ROCK tnc 

MADONNA MUSIC uuvcaickwabmr 

EROS RAMA220TTI STILELIBERO 

TEXAS GREATEST HITS METCUBi 

WESTLIFt COAST TO COAST «M 



NEW ZEALAND 



(Record Publications Ltd.) 12/10/00 



LAST 
WEEK 



ALBUMS 

THEBEATUS 1 LMi 

nNH/DOBBVN/RUMU TOGETHER LIVE IN CONCERT 
ROBBIE WILLIAMS SING WHEN YOU'RE WINNING 

tM. 

UMP BI2KIT CHOCOLATE STARFISH AND THE HOT 

DOG FLAVORED WATER universai 

PAUL HOLMES PAUL HOLMES warmer 

LENHY ttRAVITZ GREATEST HITS vihsin 

AHASTACIA NOT THAT KIND SOW 

CRAIG DAVID BORN TO 00 IT shock-SMG 

CREED HUMAN CLAY so»> 

U2 ALL THAT YOU CAN'T LEAVE BEHIND uNMRSAi 



SWEDEN 



(GLR 12/14/00 



5ING1£S 

911 WYCLEF JEAN FEATURING MARY J, BUGE 

COlumHia 

UPSIDE DOWN A-TEENS stocwolwuniversai. 
STAH EMINEM FEATURING D100 iNTERSCOfE 

STRONGER BRITNEY SPEARS -wE 

WHO LET THE DOCS OUT BAH A MEN CDcl 

MY LOVE WESTLIFE h« 

tNOEPENDENT WOMEN PART I DESTINY'S CHILD 

■::i:iuMgi* 

ORICIHAl PRANKSTER THE OFFSPRING Columbia 

SUPERSTAR ftOLLERGiRL universai. 

SHAPE Of MY HEART BACKSTREET BOYS Jtv&viRGW 

ALBUMS 

THEBEATUS 1 fui 

ULflUMDELL LEH VINTERLAND bockheammi 
CKRISTER SiOGREN ETT JULKORT FRAN FORR Hua 

tMI 

EMINEM THE MARSHALL MATHERS LP trtTERSCOPf: 

WESUIFE COAST TO COAST rc» 

MAKNUS UGGU DAR JAG AR E'RE ALLTID BAST 

aiLiiMHiA 

BACKSTREH BOYS BLACK & BLUE ti^'ViRGiK 
ELVIS PRESLEY SWEDISH HIT COLLECTION ftCA 
KENT B-SIDOR 95-00 km 
SADE LOVERS ROCK epk: 



NORWAY 



(Vwdetvs Gang Norway) 12/10/00 



SINGLES 

SAME OLD BRAND NEW YDU Al iONi 

MAYBE BABY CHRISTIAN STRAND BMG 

IHOEPENOENT WOMEN PART I DESTINrS CHILD sont 

CANT GET OVER YOU ICE isO'MiH 

SHAPE OF MY HEART BACKSTREET BOYS iive.zomb* 

DONTTEUME MADONNA M AVE Rco. Warner 

PLAYING LIVE IN A ROOM KINGS OF CONVENIENCE 

DARKSIOE HYPTRAXX em 
WALKING AWAY CRAIG DAVID EOEl 
WHO UT THE DOCS OUT BAH A MEN edei 

ALBUMS 

HERBORG KRAKEVIK KRAKEVIKS S0NG800K 
THEBEATUS 1 iw 

SISSEl KYRKJEBO ALL GOOD THINGS jniversai. 
Al THE A LIST scftr. 

OSLO 60SPEL CHOIRaOMMY KORB STILLA NAH 

ISHRS1E MA'' 

SOUNDTRACK COYOTE UGLY curbwarmb 
SRISKESY JLANS FOR ONASSIS uwversai. 
BJORN EIDSVA6 HITTIL OG LITTIL Sony 
WESTUFE COAST TO COAST bmg 
MARK KNOPFLER SAILING TO PHILADELPHIA 



SPAIN 



(AFYVE'ALEF MB} 12/01/00 



SINGLES 

NO CAMBIE TAMARA super loo-universal 
DON'T TELL ME MADONNA MAvtRCK-wtA 
ONE MORE TIME DAFT PUNK virgin 
SHE BANGS RICKY MARTIN Columbia 
0XICENa>2 SOBER nm 
EMAMQRADA MONICA NARANJO EOC 
LADY <HCAR ME TONIGHT) MODJO univirsal 
BEAUTIFUL DAY U2 f^^i^cuiJt universal 
MUEVEMUEVE CARLOS BAUTE ootmtMi 
INDEPENDENT WOMEN PART I DESTINY'S CHILD 

C0LJMiSi4 

ALBUMS 

lOAQUIN SABIKA NOS SOBRAN LOS MOTIVOS ariqla 
ESTOPA ESTOPA Afia* 
THEBEATUS 1 emi 

BACKSTREET iOYS BLACK & BLUE iivt iQMiM 
LA OREJA DE VAN B06H EL VIAJE DE COPPERPOT 

(PIC 

ENYA A DAY WITHOUT RAIN aea 
ALEiANDRO SAH2 ELALMAALAIRE aij> 
SAOE LOVERS ROCK fK 
U3 ALL THAT YOU CAN'T LEAVE BEHIND 

wercurt universal 

RICKY MARTIN SOUND LOADED Columbia 



PORTUGAL 



IPonugal/AFPI 12ll?/00 



ALBUMS 

THEBEATUS I IMi 

lENHY KRAVITZ GREATEST HITS ViiKSNMi 

U2 ALL THAT YOU CAN'T LEAVE BEHIND iskn&uni 

■ACKSTREH BOYS BLACK i BLUE JivcCMi 
SADE LOVERS ROCK so». 

UMP BiaiT CHOCOLATE STARFISH AND THE HOT 

DOG FLAVORED WATER uNi«K«i 

THE OFFSPRING CONSPIRACY OF ONE SONy 

THE CORNS IN BLUE i 4i<L«vj^-A*AMH 

SIMPLY RED IT S ONLY LOVE w»pr*tq 

ALEIANORO SAM FLAIMAAIAIRE w«BTi.i 



DENMARK 



(IFPI/Nielsen Marketing Research) 12/1 WOO 



SING1£S 

YOU YOU YOU MARK UNN domanivrgin 
MY GOLOEK DANISH COUECTION TUBBY GOLD CMC 
SHAPE OF MY HEART BACKSTREET BOYS .-vlvrgin 
PLAYED'A-UVE (THE BONGO SONG) SAFRI DUO 

INDEPENDENT WOMEN PART I DESTINY'S CHILD sONv 

NIGHTS IN WHITE SATIN SORT SOL universal 

VEO DU HVAD HUN SAGDE ROLLO&KING mcga/EDCl 

RtCOMCS 

FIYHI6H ME&MV eju. 

WHO LET THE DOGS OUT BAH A MEN zov. 

HELP I'M A FISH CREAMY tut 

ALBUMS 

THEBEATUS 1 fvi 

CREAMY WE GOT THE TIME recartok 

ROLiOLKING MIDT I EN LOBETID mc^ccCl 

BACXSTREH BOYS BLACK & BLUE jivtviRGtN 

THOMAS HELMIG WANTED (GREATEST HITS) 6MG 

ANASTACIA NOT THAT KIND mnv 

BONEY M THE COMPLCTE COLLECTION bug 

HELMUT LOTTI LATINO CLASSICS CMC 

MICHAEL LEARNS TO ROCK BLUE NIGHT cm' 

U2 ALL THAT YOU CANT LEAVE BEHIND universal 



FINLAND 



(Radtomatia/IFPI Finland) 12,'O3.'O0 



ALBUMS 

THE BEATLES 1 cui 

SMURFFIT HIP HOP HrTT! VOL 7 emi 

BACKSTREET BOYS BLACK & BLUE 3iiLZu> 

THE OFFSPRING CONSPIRACY OF ONE iONv 

NEUARUUSUA POPMUSEO mriophonejEMi 

LENNY KRAVITZ GREATEST HITS vibgin 

DAHUOE BEFORE THE STORM ibiNOtrnK. 

ULTRA BRA VESIREITTEJA PYHAMiaiOHANftA rusiannus 

HELMUT LOTTI GOES CLASSIC cmcim> 

MARK KNOPn£R SAILING TO PHIUUJELPHIA universal 



ARGENTINA 



(CAPIFl ll;30'00 



albums 

PATRICK) REY Y SUS RENDONDITOS DE RICOTA MOMO 

SAMPLER DBJ* 

CHAVANNE SIMPLEMENTE SON) 

IfHNY MIAVnZ GREATEST HITS tu 

U2 All THAT YOU CANT L£AVE BEHIND UNtrtWA. 

VARICVS ARTISTS COLECCION REGGAE CUAL ES? 

JOAM MUWEL S£RRAT TARRES SERRAT (CANSIONES) mi 
BACKSTREET BOYS BLACK 8, BLUE JKLCMi 
LUIS MIGUEL VIVO ^mut 
ALEJANDRO SANZ ELALMAALAIRE WWNEn 
RICKY MARTIN SOUND LOADED son 



EDITED BY NI6EL WILLIAMSON 



BRITISH SINGBt DIDO finds hei-sell'in the unusu- 
al position of launching her solo caiTeer in the 
U.K. as a viitual unknown— even though she 
has ah"eady sold a million album-s in the U.S. 
Her debut, "No Angel" (Arista/Cheeky), was 




given a belated and low-key U.K. relea.se in 
November, 18 months after it appeared in the 
U.S. Tlie album will be rereleased with a vig- 
oi-ous mai'keting campaign in Februarj' 2001 
around fii-st single "Here With Me" and her 
U.K. Hve debut. "It's been strange because 
I'd come back home to London, and nobody 
knew or cai-ed about my U.S. success because 
the record wasn't out here," she recalls. 
Although signed to Arista for the U.S., Dido 
was contracted in the U.K. to Cheeky 
Records. Following protracted negotiations. 
Cheeky has now been sold to Arista, but it 
was only when the deal was finalized in the 
fall that the way was clearerl for a Euroi)ean/ 
U.K. release. Dido will spend much of 2001 
"catching up" in non-U. S. markets and will 
commence work on the follow-up to "No 
Angel" in October mgel Williamson 

THE REVELATION OF THE YEAR in Spain has 
been Estopa, whose self-titled debut album 
on BMG Ariola is a startling revision of the 
flamenco subgenre that is Catalan rumba. 
The group consists of brothers David and 
Jos^ Manuel Muiioz, ages 24 and 22, 
whose incorporation of pop and rock flavors, 
laced with gently venomous lyrics, had 
helped the album sell 600,000 units by early 
December and remain on the charts for 38 
weeks. A year ago, David and Jose worked 
in a components factory of Volksw'agen 
Spanish affiliate Seat near Bai-celona, their 
home city. Their self-composed, lively, 
street -cre<I rumba/rock song^* caught BMG's 
ear, and the album was release<l earUer this 
year. Although the band xvas completely 
unknown, a 100-date tour of Spain became 
the yeai-'s biggest live attraction and turned 
Estopa into a phenomenon whose fans 
include both teenagere and their parents. 
The album is to be released in Latin Amer- 
ica in early 2001, and pramotional tours of 
the U.S., Mexico, and Argentina are 
planned for February and March. 

HOWELL LLEWELLTO 

ALMOST UNNOTICED, an a cappella phenome- 
non has been sweeping Sweden and Nor- 
way, packing concert halls and selling 
records without any industrj' acclaim. The 
Real Group, a five-piece all-vocal group 
.signed to Gazell Records in Sweden, last 



month performed before a 1,500-strong 
crowd in Oslo in support of its latest album, 
"Commonly Unique." The album has 
already sold 1,5,000 copies in Sweden. 
Known for improvising during concerts, the 
band invited suggestions from the Oslo 
audience for performing songs in unlikely 
st.vles, so Stevie Wonderls "Sir Duke" was 
rendered as a countrj* song and the Beat- 
les* "Ticket To Ride" in reggae fashion. 
"Singing in a choir is one of the biggest 
movements in Sweden and Norway — big- 
ger than any other recreational activity," 
explains Dag Haggqvist, the owner of 
Gazell Records. kai r. lopthus 

VETERAN AUSTRIAN SINGER/SONGWRITER Wolf- 
gang Ambros has recorded an album of 
Tbm Waits song^J after translating the IjTics 
himself. "Ambros Singt Waits" (Gig 
Records/BMG Ariola) entered the Austrian 
charts at No. 3 and includes such classics as 
the haunting "In the Neighborhood," the 
bluesy "Romeo Is Bleeding," and an 
aggressive, soulful version of "Big In 
.Japan." The set closes with a moving ren- 
dition of "Tom Trauberts Blues." Ambros, 
who sings in a gravel-toned voice similar to 
Waits', is supported on some tracks by 
sparse instrumental arrangements cour- 
tesy of producer Christian Kolonovits, and 
on others by the Vienna Symphonic 
Orchestra. "This is an homage from one 
soul mate to another," says executive pro- 
ducer and Gig Records owner Marlcus 
Spiegel, who suggested the concept to 
Ambros. "The parallels between the two 
were verj' evident to me." After six weeks 
on the charts, the album still remains in the 
top 30 and is heading for gold status. 
Ambros will perform his Waits repertoire 
in a club tour slated for March and April 

2001. ELLIE WEINEItr 

singaporean SINGER/SONGWRITER Han Jin 

has signed a three-album deal with the 
Tokyo-based iNoks Productions. The label 
was established in 1996 by Kazunari Suzu- 
ki, one of the founders of .Japanese record- 
ing giant Avex TVax. Han Jin's reijertoire of 
jazz, rock, R&B, and pop impressed T^acy 
Loh, marketing and promotions manager of 
iNoks Productions, who introduced him to 
Suzuki. Han Jin's self-titled debut album, 
which is still in production, is described as a 
collection of Western electronic grooves 
with Asian melodies. Several tracks will be 
sung in Japanese, and the album will be 
released in Taiwan and Japan next year. 

NAZU HIISAIN 

U2 WILL RECEIVE the outstanding achievement 
awai'd at the annual Brit Awartis ceremony 
on Feb. 26, 2001. The Iiish band has previ- 
ously won best international act and best live 
act at the U.K.'s most prestigious music 
awai'ds, which celebrate their 2W.h anniver- 
sarj' in 2001. The announcement was widely 
w^elcomed by all sections of the British music 
industrj' after the awai-d last year went con- 
troversially to Spice Girls. Many felt that 
honoring a group of such recent origin deval- 
ued the tradition of recognizing a lifetime's 
achievement. nigel willlulson 
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Avram Joins German Promoter DEAG 



BY WOLFGANG SPAHR 

BERLIN — Acquisitive Berlin-based 
concert promoter Deutsche Enter- 
tainment AG (DEAG) has bought a 
controlling interest in the Swiss com- 
pany Entertainment One AG, owned 
by the Munich promoter Marcel 
AvTam. 

Eariier this year, DEAG announced 
it was investing more than $1,5 million 
to launch a new management venture 
in partnership with former Paul 
McCartney manager Richard Ogden 
(Billboard, Aug. 26). That saw the 
establishment of Richard Ogden Man- 
agement, 455}>-owned by DEAG, with 
the remainder held by Ogden and his 
colleagues. And in July last year, 
DEAG acquired 50% of U.K. concert 
promotion firm Marshall Arts for an 
undisclosed sum. 

DEAG has now acquired 70% of 
Zurich-based Entertainment One, 
parent company of A\Tam's Munich- 
based Mama Concerts & Rau firm. 
"This acquisition will almost fully be 
financed out of the group's cash flow," 
says DEAG CEO Peter Schwenkow, 
although he declines to reveal finan- 
dal details. 

A\Tam retains a 30% stake in the 
company and has committed himself 
to remain as CEO for five years. 
Mama (Doncerts/Rau will dose but wiH 
honor all existing artist contracts, as 
well as tour and other commitments 



until the end of 2001, after which any 
existing agreements will switch to 
DEAG. 

Says Schwenkow, "In securing the 
services of Marcel Avram, DEAG — 
after its investment in Marshall Arts, 
London; in the foundation of Richard 
Ogden Management, 1 jondon; and in the 
takeover of CJood News AG, Zurich — 
has taken another ni^or step on the 
road to becoming a global player." 

DEAG claims to be Europe's lai^gest 
live entertainment company. It had 
revenue of about $T95 million in 1999, 
with $fi..3 million in earnings before 
interest, taxes, depredation, and amor- 
tization (ebitda). In August, it report- 
ed $57 million of revenue in the six 
months that ended June 30 (Bill- 
\maTdBuUetln, Aug. 25), a 33% 
increase compared with the first half 
of 1999. Ebitda was up 48% fix)m the 
comparable period last year to $1.55 
million. 

"Only a handful of people in the 
entertainment business can rival Mr. 
Avram's lengthy experience as an 
international producer and tour pro- 
moter," Schwenkow says. "Barbra 
Streisand in London, Eros Ramazzot- 
ti in Mexico City or Stockholm, 
Michael Jackson in Tokyo or Buenos 
Aires, or Tina "Rimer in Tfel Aviv — it 
would be difficult to find a superstar 
who was not presented by Marcel 
Avram." 



Avram tells Billboard, "It is a great 
challenge for me and also fills me with 
satisfaction to be organizing major 
international tours and events togeth- 
er with Peter Schwenkow, who was 
once my keenest competitor. I am con- 
vinced that with the considerable 
financial resources available to 
Deutsche Entertainment AG, our 
partnership will produce even more 
attractive concerts for an even broad- 
er audience." 

Entertainment One and its sub- 
sidiaries have national and interna- 
tional contracts with Eric Clapton, 
Rod Stewart, AC/DC, Santana, 
Andrea Bocelli, and Jethro "niU. In 
addition, Mama/Rau last year devel- 
oped an agreement with Dutch vio- 
linist Andr§ Rieu for exclusive concert 
and tour management in all countries 
outside Europe, including the U.S., 
Canada, Australia, and Japan. With 
Polydor Germany-signed Rieu being 
represented in Europe by German 
promoter CoCo Tburs, a DEAG affil- 
iate, his worldwide concert manage- 
ment Ls now combined in one stable. 

Mario Mendrzycki, managing direc- 
tor of Mama/Rau in Munich, resigned 
effective Dec. 8, due to what he 
describes as irrecmdlable differences in 
the assessment of business procedures 
in connectkin with the DEIAG takeover. 
Mendi^dd joined Mama/Rau in spring 
1998 as managing director. 



Hong Kong Foils Pirate Ring 

Elusive 'Stamping' Equipment Seized In Raid 



BY WINNIE CHUNG 

HONG KONG— Anti-coiTuption 
officers have broken up a Hong 
Kong-based piracy .syndicate that 
was suppljing materials for illegal 
disc dupiicsition on two continents. 

Audio, \idoi I, and ivmputer-games 
duplication equipnent wcith $52;^ mil- 
lion was seized by officers fi-om the 
Hong Konggtivemment's Independent 
Commission Again.st Corruption 
(ICAC) in a Dec 7 raid at an imdis- 
closed location in the teiTitor>\ The 
ICAC officei's believe the sjixliaite had 
been in O] jeration for more than a year. 

According to the ICAC, the eqiiip- 
ment seized included "stamper" 
manufactwing machines that convert 
digital ma.stei's into the metal discs 
fi-om wliich pirated CD or Video CD 
copies uui be made. The stampers are 
then exported to countries .such as 
Brazil, Paraguay, and Chile. Intelli- 
gence indicates the .syndicate's activ- 
ities iiLso covered Malaysia, the Phili|> 
pines, and North .America. 

Hong Kong's Cf ip>Tight Ordinance 
legislation only ix»ciuires actual CD 
manufacturing plants to lister with 
the Hong Kong Customs and Excise 
Depaitment, which oversees copy- 
right enforcement. Customs and 
Exdse officers are allowed to make 



spot checks on production lines when- 
ever the plants are in o|x^ration. No 
such law covei-s stamper plants, and 
the operation whose counterfeit 
goods were confiscated Dec. 7 was 
only broken up when the alleged 
criminals weit euight trjing to leiive 
Hong Kong with illicit stampers. 

Iain Gr<mt, 1-oiidon-ba.setl head of 
the enforcement section of the Inter- 
national Kederation of the Phono- 
gi-aphic Industry (IFPI), has called 
on the Hong Kong government to 
extend controls to include stamix-r 
manufacturing plants. 

Grant adds that IFPI inveistiga- 
tions have found that pirates in some 
tenitories outside Hong Kong are 
pajing police in those territories to 
pnrteet their pnxiurtinn line.s. 

The IFPI first brought the opera- 
tion to the ICAC's attention in July. 
Officers arrested the first suspect and 
an accomplice Dec. 2 as they tried to 
boani a flight to Brazil with 25 stam- 
pers for music CDs. Four more peo- 
ple were arrested the following day. 

The two allege<l masterminds of 
the illicit racket are believed to have 
been working in the CD-manufiictur- 
ing indu.stry. The ICAC, which has 
alerted Intcipol about the case, did 
not say when chai-ges will be filed. 



Jack, Lyon & Jones, PA. 

Congratulates Kenny Rogers 
ON Four Decades of Success 



Dear Kenny, 

Wanks for 40 years of wonderful music. We think you're "The Greatest"! 

Your Friends, 

Philip Lyon, Bruce Phillips and all the attorneys 
and staff at Jack, Lyon & Jones 

Little Rock Nashville 

425 West Capitol Street, Suite 3400 11 Music Circle South, Suite 202 

Little Rock, AR 72201 Nashville, TN 37203 

Phone: (501) 375-1122 Fax: (501) 375-1027 Phone: (615) 259-4664 Fax: (615) 259-4668 

www.jlj.com 
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It Med Ion? before "The Gambler" and "The Greatest," and it ain't over ijet. The master stonjteller s talent 
and instincts have served him mell for four decades and countin?. 



^yn a profession often summed up in 
( I years rather ttian decades, Kenny 

' Rogers has reached numerous 

plateaus, achieving not only significant 
artistic and commercial success, but also 
exhibiting remarkable tenacity and a sur- 
vivor instinct that allov^s him to continue to 
thrive today. 

"Kenny Rogers has had more lives than 
any cat I know," says songwriter Don 
Schlitz, who penned Rogers' mega-hit 
"The Gambler" 

Well before the hits, Rogers chose a 
musical path early on. Raised in Houston, 
he sang in church choirs and glee clubs 
before putting together the rockabilly 
Scholars in 1956 while still attending 
Jefferson Davis High School. He received 
enough local notoriety as a solo artist with 
"That Crazy Feeling" on Carlton Records 
to take him to "American Bandstand," but 
Rogers never drew much income until he 
joined the jazzy Bobby Doyle Trio in 1959. 

Doyle was a blind but brilliant Houston 
musician who hired Rogers to play stand- 
up bass; Rogers had played guitar up 
until that time, but the bass stuck. "Bobby 
said there was more demand for bad bass 
players than guitar 
players," Rogers 
recalls. 



gers 



PLUCK LOW, SING HIGH 

Rogers gives Bobby Doyle credit for 
expanding his musical horizons, as well 
as improving his chops. The trio per- 
formed endlessly, released a record on 
Columbia and gained respect among the 
jazz community. From the Bobby Doyle 
Trio, Rogers moved on to the Kirby Stone 
Four before auditioning for the New 
Christy Minstrels in 1 966, who were look- 
ing for a bass player who could sing high. 
It was an unusual tryout. 

"I auditioned Kenny over the tele- 
phone," says Mike Settle, musical director 
for the New Christy Minstrels at the time. 
"He was in a hotel lobby. I kept asking him 
if he could sing a little louder or higher, 
and after a few minutes he said people 
were looking at him like he was crazy." 

Rogers passed the audition, and a year 
later he. Settle and Minstrels Thelma Lou 
Camacho and Terry Williams joined drum- 
mer Mickey Jones in forming the First 
Edition. According to Rogers, they were 
performing as Minstrels in Vegas one 
night and in the studio recording as the 
First Edition for Jimmy Bowen at Reprise 
in Los Angeles the next day. 

"It was an 'all-for-one, one-for-all' effort, 
and Kenny was great," says Settle. "We 
were just dumb enough to 
think we would be success- 
ful." The First Edition first 




struck a chord in 1967 with "Just Dropped 
In (To See What Condition My Condition 
Was In)." a pop/psychedelic hit written by 
Mickey Newbury, a former high-school pal 
of Rogers. 

While "Just Dropped In" seems truly a 
statement of its time. Settle says it was 
never meant to be taken completely seri- 
ously. "Mickey wrote a quasi-psychedelic 
song with elements of humor," he says. 
"It's a tradition in country music to have 
your tongue in cheek, and that's the case 
here." 

"Just Dropped In" hit No. 5 on the 
charts, and, when success came, the First 
Edition was "more than ready." says 
Settle, "it couldn't have come any sooner 
to suit us. It allowed us to get out of debt, 
pay our managers and have a few bucks 
left over to pay bills. Those first few years 
were very difficult financially." More hits 
followed, including "Something's Burn- 
ing" and Rogers' first introduction to the 
country charts— -"Ruby, Don't Take Your 
Love To Town" and "Reuben James." 

THE KRAGEN ERA 

Mega-manager Ken Kragen first met 
Rogers 33 years ago at a popular L.A. 
club called Ledbetter's. Smothers Broth- 
ers attorney Lee 
Colton convinced 
Kragen, then pro- 
ducer of the hot 
"Smothers Brothers 
Comedy Hour." to 
check out the First 
Edition as a poten- 
tial musical guest 
on the show. 

"I went over to 
Ledbetter's to see 
them and I was 
knocked out." says 
Kragen. "I hadn't a 
clue who Kenny 
Rogers was. The 
standouts then were Thelma Camacho. 



SOMILLION UNITS WORLDWID 




this woman-child who captivated every 
man in the room, and Terry Williams. 
Kenny Rogers was just the quiet bass 
player in the background wearing glass- 
es." 

Within a week, the First Edition was 
booked on the "Smothers Brothers 
Comedy Hour." the band's first national 
exposure. Rogers soon moved from the 
background to the forefront. "I remember 
the idea of renaming the group 'Kenny 
Rogers And The First Edition' first came 
up in the office of Mo Ostin. who was run- 
ning Warner Brothers at the time." Kragen 
recalls. "The idea was to differentiate the 
second record from the current record. I 
had to go back and sell that concept to 
the group, which wasn't easy. I remember, 
for a while there, it was Kenny Rogers 
And The First Edition Starring Terry 
Williams.'" 

While the First Edition enjoyed a fairly 
quick rise, its descent took a while, with 
the group ultimately disbanding in the 
mid-1970s. "I can remember their last per- 
formance at [L.A.'s] Magic Mountain 
[amusement park]." says Kragen. "They 
weren't getting along; they were tired and 
not particularly into the show. It was very 
discouraging for Kenny, who still had the 
drive." 

NASHVILLE REBIRTH 

Looking for a post-First Edition change, 
Rogers headed to Nashville, where a 
Pancake Pantry meeting with producer 
Larry Butler led to a contract with United 
Artists in 1975. After a couple of charting 
singles, Rogers struck paydirt in 1 976 with 
the country lament "Lucille," written by 
Hal Bynum. "Kenny sent 17 songs he had 
recorded to us, and when we heard 
'Lucille' we rolled around on the floor 
laughing," says Kragen. "We said either 
that's the biggest hit or the biggest flop 
ever. Sure enough, it was one of the 
biggest hits." 

"Lucille" was the CMA's Single Of The 
Year for 1977, initiating a Kenny Rogers 
country roll that included "Daytime 
Friends" and "Love Or Something Like It." 
with the latter two returning Rogers to the 
pop charts. In 1978. Rogers recorded the 
Don Schlitz classic. "The Gambler," one of 
the biggest songs of his career. 

"Everybody in town had passed on 'The 
Gambler'," says Schlitz of the first song he 
ever had cut. "I was a computer operator 
at Vanderbilt and a would-be songwriter. 
Martin Littletield at ASCAP took that song 
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fT/enni) \s (o nidiw?d bi| Ken lira?pn, ulio ms aho llarri) Cliapin\ 

A iiidM?fr. hi in ihe carlij igSov llarnj lmj\\\ il hp mould 

help UlorlJ llun?pr ^lear kind ih llledia lliuardi, iiihi(h aiP ?ivpn lo ihp b«i 
pjprpt 1)1 mpdia abiiul hunger and povprii] in a ;ivpn ijpar. Hp did. Bill ihp 
imporiani ihin; \\ thai, alter Harrij dipd. hnij ttaijpd uiiih \\s. M, luiilioui 
Kpnnij'* linancial lupporl lor thp npxl ipvpn or w ijear*, lllorld llun?pr ypar 
mould not havp wrvivpd. I mill bp lorpvpr thankful lo llpnnij ^m. 



fT/'pnnij h^m \s obviouilt] a vpri) labled pprwn, bul, more lhan (hat, 
_/\ hp ha* a (priain kind ol opdmiim and love ol ihp ?anip ihai hai 
tpfvpd him mpll. I vrpailij admirp hit mork pthir I'm iievpr turpritpd mhpn he 
hmm back, llp\ !;oi morp livei than a (at. - Dm Hiin 



✓y'vp bppn milh Kponi] in pvprij iiluaiion -uiiih prp^idenn and kin?t and 
U milh ihp avera?p ?mj on ihp slreei. find I've (een him bphave ihe wme 
maij milh all ol ihem. Hp aduallij sm winelhin? about ihe human \piril, 
rp?ardlp« ol hom imporiani, pomprlul or smM iheij mi?hi be. He sm a 
pprwn luho ?ph up everij dai| and ?opt lo mork and rpalli) likw lo lalk milh 
ihein. In file, ijou (omp acroH all dillprpw kindt ol ppoplp. iomp ppopip leave a 
ii?nificani imprewion on i|ou bptaute iheii'rp brilliani or ihey're mpll-educaipd 
or (piriiuallij intpirin?. I'heij're ipetial peoplp. In ihe m ol mi) rplaiiomhip 
iiiith kpnmj Ro^prt, I'vp enjoijed everij minutp ihal I'vp knomn him. I don'l 
knoiu il ihprp i* ani)bodij php I (an mi| thai about. I fppf bad somplimpt bpcausf 
f don't tpfl tiim that. He sms lo bp above that kind ol a(knoiii|pd?pment. But I 
knom ihii kind ol pure rpfaiionship \\ hard to find. 



^ /ou'vp com? a Ion? may linrp ijou firit apppared on "llmprican 
Uf Bandiiand" as Kenopth! fhow mere lun daiji. I've almaiji admirpd 
houi ijou'vp handlpd your exiraordinarij iu(ce« lo ?ra(plullij. 'Hianki 
for bein?mi| friend. -Di«(uitt> 



r^eni ?helto kid in the hood, mhplhpr thpy mprp liitpnin? lo counlni or 
cZnot,lov«lienni|l!o?eri. UlyduJuii 



fT/^pnni) Ro?pri is like Ulirhael Jordan Amf ms in the lait lem ipc 

f\ onds ol a ?anip. Hp manli the ball and lie knoms he'i ?oin? to wore. 

Ill the moiiieiil, keiini] has to take hii ?amp to a hiyher level; hp is ablp to do il 
much like Jordan or amj other ol the vrpat athlptpv lis a mondprful lalpnl, Ilei 
con«anlli| exceedin? peoplp's expectations, IHhatever Kennij choosps to do 
photoi;raphi|, tpnnis. ^olfin; - he learns to do pxcpptionallij uiell. In a calm and 



On a personal level mhat p see is mhal p ?et. He's ihe real deal, a real 
person, a ?enprous and fine human bpin? IJiptp is no diva in kenni], lile've bpen 
together ]] ypars on a handshake I'hpre's nevpr bppn a pipcp ol paper. Thai kind of 
rplalionship in our businpss rarp|i| exists, lal's proof of the person Kenni] llo?prs is. 



^ /I /hilp il mas thrillin? to havp tamj as a producpr mhpn I mas an 
V V artist, mij ?rpatpst privilege is in knomin? him as a Iripnd lor 30 
years. His rnani) contributions 10 ttip morld ol music and thp communilij at lai^ 
are unparalleled, I think of mysefl as livin? in a belter morld because of his 
effons. His current success is a ipstainpnt to passions, visions and ienaciii|. Illhal 
an amazing lesson lor all ol us mho mork in this businpss. (on?ratulations lor ail 
incredible (,0 years and lor bein? such a ?reat teacher 



'7 don't care about being 
No. 1 all the time, but keep 
me in the top 10 and I'll be 
thrilled. It's fun. I don't 
take myself too seriously. 
The thing about singing is 
you do it because you love 
it. When it becomes a 
business, you don't love 
it any more." 

BY RAY WADDELL 




^ I /| ///// r/ ancrr that has defted Ihe boundaries of 
\ 1/ 1 / time and fontmt, Kenny Rogers is a (rue sur- 
V V vil'or of the entertainment iiidusln: A self- 
fnorlatmed "student of the business, " Rofrers has obsetved 
numerous changes in style and genre to once again reach 
the to(> of the charts, receivnig accolades from his peers in 
the process. While he possesses the perspective thai only 
expenence can bring. Rogers stdl relies on advice given to 
htm Irs his mother many years ago. liillboard caught up 
with the legendary singer in his dressing room prior to tt 
sold'Out shoit' at the Tropicana Ballroom in Atlantic (^it\. 
where he offered his philosophical world I'lew and weighed 
in on his mnsiral journey. 

You're a Texas native, born In Houston. 
Texas being tlie musical state It Is, was 
music a part of your childhood? 

Wlicn I was a kkl, 1 san^ in cIuii lIi choirs and glee 
l iiibs. Later in st l«M»l. I nu-i a coiiplf of Kiiys ami wt- 
put a group together called the Scholars. We actual- 
ly had several records out with the Scholars [formed 
1955]. with iny hrother Lclan producing. They were 
prelt\ interesiinji records lor iheii lime. 
It appears that music was a career choice 
for you pretty early on. Did you ever even 
consider anything else? 

M\ niajoi ill tollege w.is tnnnntni.il 
art, and I lo\ed architecune. bui I 
(hdn't stay in s( Ihk>I long c-ncKigh 
(or it to go anywhere. \\ hen I 
was 12. I saw a Ray C^liailes 
concert, and it had a huge 
iinpression on nu*. Ihe 
thought that entered nu 
mind was noi thai he <ould 
make money donig this, hut 
how great il was thai people 
just loved him so much, 
t t-memlHT l)eing so inipi (■sse( 
with all the people clapping ami 
dancing. .A lot of kids are inliuented 
l>y somelhing at that age or e\tii 
sonieb4)dy they meet, and then, 
doors 4}pen, ihey tend to gravitate 
that direction. 

You signed to Carlton Records 
as a solo act In 1958. Was 
that when you realized 
you might be able to 
make a living in 
music? 

llelVir*.' thai, i-veii 

Ihe Scholars had a 
record contract with 
Imperial Recortls. I 
believe, and we did 
about four songs. Then 
1 had a song called 
"(hazy Keeling" [on 
CarUon] thai weni lo 
No. I in Houston. I 
weni on "American 
Bantlsiand" Imt never 
did make an\ money 
otVtlu" song. Il was my 



first introduciion to louring. We played sock hops 
and high-school gymnasiums. 

Then [in 19.59] 1 goi in this ja// group, the Bobby 
Ooyle 'IVio, and that's wiien I realized I could make 
m*>ney doing this. I never had made any money 
singing, but once I joined this jazz group, we did. 
BoI>by Doyle was this incredible talenl. with great 
knowledge ol all forms of niusic. He could sing like 
Ray Ciharles or Nat King C^ole. and he put together 
some really unusual arrangements. We did an 
album Ibr Columbia — a ja// album — and became 
very well-respected in the national jazz scene, 
respected by big wheels like the Four Freshmen and 
Julie London. 

I understand you played bass In the Jazz 
trio. Was the musicianship pretty high in 
this band? 

I he musicianship was high. Bobby would write 
two bat s and we'd leai n them, and he'd write iwo 
more. We had a cocklai! job from 5 Ip.m-l until 7:30, 
then we had an 8-io-12 dance job, and then we had 
an alter-lumrs job in Houston. We played 12 hours 
a day, six days a week, anfl. il you do anything 72 
hours a week, you're gonna get lietler at it. Bobliy's 
perlectionism drove us to Ix" belter than we thought 
we were capable ol. Il was a wonderlul experience 
and gave me this phenomenal understantling and 
appreciation lor ihe scope ol music, Ijack to the 
music (il the ''M)s and '4()s a\ani-garde ja//. rin k 'n' 



How did you come to be in the New 
Christy IMinstrels? 

I hcic wjv ,1 who was kind ol'a light 
ja// pla\t'r iianu cl Kirby Stone, and he 
came tiirougli Houston and heaid our 
group and asktd i I we'd be interested in 
traveling and playing lor him. 1 hat l<K)k 
us oui ot HousKm. and. when the group 
broke up. 1 joined the New Christy 
Minsii els [ MHlliJ. I was second- or third- 
geneiaiitin Chrisiy; it was kind oflike a 
liu m ( lull Inr music. Kirby said they 
ueie looking for a bass player lhat 
sang high, and Mike Settle h'om the 
group called mc and audi- 
licjuetl me ovei" ihe 
ihoiie. I auditioned 
over the phone from 
the lobby of the 
I lousionaire Holel in 
I louston and I got the 
job. Instead of a big 
lish in a small pond, it 
.diowed me lo be a 
small lish in a nuitrh 
bigger pond. That sce- 
nario alUiws you lo 
grow. 

How did the New 
Christy Minstrels 
lead to the First 
Edition? 

( )iic of ihe members 
of the New Chrisly 
M i n St rel s — Te rry 
Williams — his mom 

(lofilitmed im fxigr K-fi 
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The M current activities include actin?, uiritin?, photography, 
runnin? an entertainment companij and more. 



BY RAY WADDELL 



Singer. Pfrfoniier. Actor. Record producer. 
Photographer. Businessman. Author. 
Philanthropi.sl. 

-As one of tlie most hands-on players on 
ihe entcrtaininenl front, Kenny Rogers 
remains all of these things, and one might 
add "visionary" to the list. 

"Kenny Rogers has always had the ability 
to stand back and look at the big picture of 
what's going on." says Jim F,d Norman, pres- 
ident of Warner Bros. Nashville and a long- 
time associate of Rogers. "He has also found 
wonderful ways to give l)ack to the connnu- 
nity at large." 

DREAM WEAVER 

Rogers' formation of Dreamcaicher 
Entertainment with longtime partner Jim 
Mazza could well be Nashville's biggest suc- 
cess story of the past 20 years. "Kenny is 
singing as well as ne ever has," says Mazza. 
"He looks fantastic, and he has all of the 
drive that's required to succeed in today's 
complex music business. This is what's 
allowed us to compete in a contempo- 
rary setting." 

By taking "Buy Me A Rose" to No. 1 
and' its album 'She Rides Wild 
Horses" platinum. Dreamcatcher has 
been a major success on two unlikely 
fronts — bringing a classic artist like 
Rogers back to the commercial fore- 
front and breaking big as an indepen- 
dent label. A CMA nomination is 
gravy. 

"In country music, you don't Ihid 
independenis readily and you don'i 
fmd (hem nourishing, no mailer what 
the concept," says Mazza. "Vou do fmd 
indepen<lents in (he arts and in other 
musical genres, but the Nashville commimity of major 
lalK'ls has a very strong retalionship with llu- media. This 
has prohibited independents from finding some way to 
break through, in terms of establishing a relationship with 
the media to the point where [independents] can fmd con- 
sistent success, which is essential to survive from a financial 
standpoint." 

So how did Dreamcatcher circinnvent this scenario? "We 
got aroinid it because we have an ai tisi with an establislu-d, 
rec«>gnizable name and sound, and conseiiiienlly people 
realized there was still a huge audience for sometme like 
Kenny Rogers," Mazza explains. "In a sea of artistic 
expression where people are a bit contused by the pletho- 
ra of young male artists (hat are hard to distinguish. 
Kenny Rogers is a breath (if fresh air." 

Rather tlian fcKUs on Rogers" sparkling past, however, 
he and Dreamcatcher put the emphasis on what he was 
doing in I he here aiid now, beginning with " The 
(ireatest," which paved the wa\ for "Buy Me A Rose." 
"Kenny Rogers has sold 100 million tecorits, which puts 
him in a league with Elvis, the Beatles and Krank Sinatra," 
says Maz/a. " I he diflerente is, y4)u don't have new Elvis, 
Beatles or Sinatra records, but vou can have a new Kenny 
Rogers record." 

Dreamcatcher, with Rogers as chairman. Maz/a as pres- 
ident/C^EO and Kragen oveiseeing the management com- 
pany, was not trealefl in a va(uum. Ma//a points out. 
" There is a lot of rich history here." he says. "Ken Kragen 
has lH*en with Kenn\ for more than 'M) yeats, and I was 
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with Kenny for the most imporiani period of 
his artistic life. Dreamcatcher is not a fluke; 
it's ba.sed on a real foundation of creative 
elements that had already seen a lot of suc- 
cess, as much as any other creative team in 
the music business. W'e understand the pre- 
carious nature of this business — it's not like 
we pulled one of!'." 

And, after all. Mazza adds. Rogers is 
recording wonderful music for Dream- 
catcher, including his critically acclaimed lat- 
est release. "There You Go Again." "If 
you're making sub-standard music, you're 
going to have a problem, no matter who you 
are," says Maz/-a. "You have to l>e on the 
front edge of the curve." 

Now that Dreamcatcher has opened the 
door with Rogers, they're ready to kick it 
down by breaking a new act, the vocal quintet 
Marshall Dyllon. whose debut release. "Enjoy 
The Ride." hits this month. Marshall Dyllon 
is also a Dreamcalcher/Trans Continental 
management client. 
"Now we're competing in the young, new- 
artist arena." s:iys Mazza. "It's a differ- 
ent ball game and a big challenge, but 
we feel we can compete on that level." 

Trans Continental's Lou Pearlman. 
known for bringing up such successful 
acts as 'N Sync and Backstreet Boys, is 
parinere(l willi Dreamcaicher in 
Marshall Dyllon and is impressed with 
the company and Rogers. "Kenny is 
unbelievable," says Pearlman. "He 
knows what he wants, he executes it, 
and he does it really, realty well. He's 
the type of guy who wctn't stop until 
he gels the job doiif." 

Maz/^i says Dreamcatcher is work- 
ing on all fronts. "We're very proud of 
what's happened, and we're thankful for the support of 
the nuisic conmumity." he says. "It's as if e\eryont- — 
int hiding otn < onipetilion — is ( heering for us." 

ROAD WARRIOR 

Known as one of the hardesi-touring artists in the busi- 
ness. Rogers remains a tireless road warrior in an era 
when many of his younger peers are looking to slow' down. 
"Keniu has toured 100 lo 200 ccmcerts a year from the 
very beginning," sa\s longtime co-manager Kragen. "I 
don't think he's ever cimie ofl'the road, except maybe for 
a while in the mi<l-'70s. I'ulike pop acts thai lour every few 
years. Kenny K^ms every year consistently, and this has 
i>een one of liis best years ever." 

(ireg Oswald. Rogers' agent at the W'illiam Morris 
Agency, has Ix-en blown away by Rogers' louring work 
ethic. "Kenny has an insatiable appetite lor touring." says 
Oswald. "In a marketplace that's unsieady righl now. 
Kenny is one of the few artists who. night in and night out. 
is making money virtually \i)i)V< of llie lime for everybody 
involved. He's like a big ship going through rough seas, 
and he's Just culling right through." 

Over the past decade. Rogers has become a formidable 
holida) -season tourmeister. creating a format followed bv 
other country arlisls. including .Mahama and Vince (>ilf. 
This year is no exception, wiih Rogers embarking on a 29- 
cit\ (Christmas tour expected to draw more than I7.'>,000 
people. 
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to Kenny and producer Larry Butler unbeknownst to me. 
and the first time I heard Kenny sing it I knew it was a hit. 
It was the right .song at the right lime by the right artist." 

Rogers* recording " The Gambler" was a godsend for 
Schlitz. "Because of Kenny recording that s<mg and mak- 
ing it his own and creating that character, it has allowed 
me to pursue whatever I wanted to do for 20 years now," 
says Schlitz. "He has always given me more credit than a 
stmgwriter deserves, and that's not something yim gener- 
ally expect a singer to do." 

READY FOR HIS CLOSE-UP 

"The (iambler," from the platinum album of the same 
name, turned into a franchise, spawning no fewer than 
five movies and 18 hours of television, with Rogers making 
his acting debut as Brady Hawkes. Acting and television 
became a second career for Rogers, including roles in 
" The Coward Of The County," based on another coimtry 
hit. "'Coward Of The Coimty" is one of Kenny's best acting 
jobs," obser\'es Kragen. "He plays a fallen preacher, and 
he delivers this sermon/confession — which he wrote — to 
his flock, and I think it's the 
best acting he's done." 

KENNY'S LADIES 

In the 19S0s, the hits kept 
coming for Kenny Rogers, 
including "Don't Fall In 
Love With A Dreamer" with 
Kim Carnes, " Through The 
Years." "Love Will Turn You 
^^^^^^^^^^^ Around" and "We've Got 
I ' i^^^^^^^^^^H T'^tiighi " ^'i(h Sheena Eas- 
lai&fMBH^^^^^^^^^^^H ton, all on Liberty Records. 

Rogers moved to RCA in 
1983 and in 1985 released a chart-topping duet with Dolly 
Parton, "Islands In The Stream." 

"Kenny has an amazing nose for a song, which is some- 
thing I remember even from the early years," says Warner 
Nashville head Jim Ed Norman, who first met Rogers in 
1970. when Rogers produced a record by Shiloh, a band 
that included Norman, as well as soon-to-be superstar Don 
I lenley. .Mmost 20 years lo ihe day later. Norman returned 
the favor, producing Rogers* "Love Is Strange" album on 
Warner/ Rep rise. 

Ironically, Rogers' collaboration with Shiloh and 
Henley greatly impacted the world of rock 'n' roll, indi- 
rectly affecting the evolution of the Eagles and the 
California Sound. Rogers produced the Shiloh record at 
Larrabee Studios in \Vest Hollywood. Calif., and encour- 
aged Henley afterwards. "Kenny is the one who got us lo 
(California. ' Henley recalls. "111 always be grateful for what 
he did. He was very fair to us. and, when (Shiloh] fell 
apart, he helpecl me to be on m\ wa>." 

*70S AND 'SOS: FREQUENT CROSSINGS 

In the late 197()s and early '80s, Rogers ruled the charts, 
crossing over to ptjp numerous times. "When I first stall- 
ed in c(nintry music. I I(M)ked for country songs that would 
sell coiuitry. then, the more successful I got. I looked for 
pop seines dial would sell couniry," says Rogers. "I believe 
that was pari of my downfall." 

While he remainetl prodiuiive in the late I98fls, Rogers' 
hits slowed, a trend that continued into the next decade. 
Television work was plentif ul, he bad great louring success 
and was t»hen acknowledge<l for his philanthropic efforts, 
but Rogers' chart and radio success had dimmed. "He was 
cutting goixi stufT; he just didn't have a market." says 
Kragen. The stage was set lor yet another career revival. 

COMEBACK KID 

"Kenny Rogers is very similar i<t Michael [ordan in thai, 
when the game is on the line, he wants the ball and knows 
he's gonna score," says Kragen. "Kenny Rogers always 
takes his g;une up a level al the moment in which things 
are on the line." 

.As couniry music increasingly turned toward youth in 
ihe 1990s, Rogers again rolled the dice, joining former 
Capitol Records president Jim .Mazza in independent 
Dreamcaicher Entertainment, Inc. While Rogers and 
Dreamcatcher retained ownership of nnicb ()f his catalog, 
the artist longed to enter the contemporary game. 

"Dreamcau hei was a s( enario whereby we saw an 
opportunity for Kennv it) rect)rd in a c(mtemporary set- 
ling in Nashville and to make new music and (onlrol what 
kind of music he was making, outside of the conventional 
music business in an independent environment." says 
Maz/a. who had previously recorded more than 2.t top-10 
hits with Rogers during the singer s Liberty/United .Artists 
tenure. "Al Dreamcatcher. Kenny could control his intel- 
lectual property and the creative pnxess, creating music 
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■ n the few short years since Dreamcatcher went from 
daydream to reality. Kenny Rogers, president/CEO 
b-Jim Mazza and staff have accomplished more than 
industry observers would have ever thought possible from 
a veteran artist on a start-up independent label. However, 
the goal at Dreamcatcher is to become more than a vehicle 
for Rogers' career — actually, to be a full-fledged company 
breaking new acts, as well as launching film and publish- 
ing ventures. Bottom line: the folks at Dreamcatcher are in 
it for the long haul. 

"We've come a long way," 
admits Rogers of the label's 
success. "The gift that radio has 
given me in the last two years is 
something I would have never 
dreamed could have hap- 
pened, and I have tremendous 
respect for them, going back to 
the concept of the message is 
more important than the mes- 
senger" 

Rogers believes great songs 
should transcend the barriers 
created by age and music- 
business politics, and with his 
success on Dreamcatcher he's 
proven great an can also be siucessful com 
merce. Now that songs like "The Clreatesi' 
and "Buy Me A Rose" have gotten the 
fledgling label off to a strong slarl. Rogers 
and Mazza are ready to try their hand at 
launching additional acts. Linda Davis 
and Marshall Dyllon are the first acts 
signed to the Dreamcatcher roster, and 
Rogers says the label is being very seiettivt* 
in signing artists. 
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The little indie \M that put lio^en back on the charts ks bi? plan^for more act^ 
publiihin? and film divi^ion^, a recording studio and more. 



DYLLON'S DEBUT 

"The major labels count on a ceruin amount ol 
failures; we can't," Rogers says. "We have to be 
right. One failure could 
wipe us out, so we have to 
be very, ver>' careful with 
what we do and very 
choosy. ...An act that comes 
with us knows they are 
going to get 100% of what 
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we have to offer, because we can't afford to be wrong. 
Marshall Dyllon's debut single, "Live It Up," 
cceived a warm reception from radio, and the label 
has high hopes for the album. Plans call for the 
group to tour with Rogers early next year to gain 
visibiliiv. 




Jim Mazza (left) and Dreamcatcher staff 



NO DEBT, NO DOUBT 

Rogers says Dreamcatcher has the staff and resources to 
successfully launch new artists. "We are probably one of the 
few record companies out there that's in the black," he 
explains, noting that other companies have expressed 
interest in partnering with them, which they've rejected. 
"We don't owe anybody anything. On 'The Greatest,' we 
sold half a million albums off that one song, and then when 
'Buy Me A Rose' came out. it pushed it over platinum. So 
that puts you in a pretty good 
position right there, when 
you only have put out one 
album and you have no debt. 
It's a great position to be in. 
and you don't have to answer 
to anybody." 

Rogers credits Mazza for a 
large part of the label's suc- 
cess. "If someone had given 
me $10 million and said, 'Go 
start your own label.' I 
wouldn't have a clue what to 
do," he says. "I think you 
have to have someone like 
Jim Mazza, who ran many 
successful labels, including Capitol Records." 

Rogers says he'd love to see Davis and Marshall Dyllon hit 
big so he could slow down. In reality, Kenny Rogers slowing 
down isn't likely to happen. He* s looking forward to build- 
ing Dreamcatcher into a major entertainment company. He 
hopes to launch a publishing division in 2001, and there are 
also plans to purchase a recording studio and release a film 
or TV movie through the company's film division within the 
next two years. 

Rogers owns the rights to the 
story "The Greatest, ' which is 
about a little-league coach from 
New Jersey. "We are shoppine 
that right now and have had 
some ver)' good interviews on 
the possibility of doing that as a 
major TV movie," says Rogers, 
who is set to play the coach. 
"One thing you learn quickly is 
that you don't do movies about 
sports — you do movies about 
people who play sports." ■ 
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was Jimmy Bowcn's secretary at Warner Bros. Records. 
The day we left the New Christy Minstrels, wv were open- 
ing lor Dinah Shore in Las Vegas at the Sahara, and, after 
that last night, we tirove lo I..A., and the next morning we 
were in the recording studio as the First Edition. Jimmy 
Kowen prtKhued llie fn si siulVwt* e\er <lid. 
It sounds like serendipity at Its finest. 

.\nd that's not all. /Vlter we recorded that first album 
with Jimmy Bowen, we ended up working at a place called 
Lcdbelltr's [in I..A.], doing shows with people like die 



Carpenters and Steve Martin. Four or five other major 
stars came out of this club. And Mike Settle in our group 
knew Tommy Smothers and inviied him down lo see cmr 
band. At that time [1968], "The Smothers Brothers 
t^omedy Hour" was the hottest show^ on television. We'd 
Ix-en together about six months, and Tommy fell in love 
with oiH' band. Me brought in his manager. Ken Kragen, 
to see lis, and the upshot of that is a month later we did the 
Smothers Brothers show. 

The fnst First Kdition hit was "Just Drop[)cd In (To See 
What C^ondition My Cx>ndition VVas In)," which, in retro- 
spect, seems like the perfect fusion of psychedelia and pop 
for its time. It's a formula that worked pretty well. 

Mickey NewbuiT, who wrote that song, went to high school 
with me. Mike Post was producing us at that time, and we 
were one of the first to do voices through the Leslie [s|x.*ak- 
er] and one of die first to use backwaids guitar. Glen 
C-ampbell was also on that session. K\erybody thought we 
were a psychedelic group, but that was never our intention. 
M that time, most bands were great players who could sing, 
and we were singers who couUI play, but none of iis were 
great players. 




/-"T^ pople d m all llip time uiho m\ favoritp penon i( that I liavp 

/ ever uiorked liiith. 1 Am\\s Kennij l!o?eri, and I mean it uiilh 

all mi) heart. 1 (oniider Keimi) one of my beit friendi. one of the ea^wt, 
yiieeteit, mo^t fun people Fve ever worked uiiili. that, I think our 
duet iound \s a^ ?ood a\ it ?eli, as far ai I'm concerned, lis as ?ood as I ever 
uiant to ^ound mith amjboilij. (on^iatulation^l -Doii>) Mm 

/7 II of ws at flavarre mould like lo congratulate Kenni) on a /,o- 
/ pr hi«on| in our bu^inp^i, lubere be ks proven that it \s the 
aeative proce» and the uiillin?ne^^ to ujork that ms. He \s one of the earlij 
people in the hiuori) of our indu^tnj that sM over loo million recordv 
Havarre i^ proud to be amiated uiith Henrnj and Dreamcatcher. Ule value 
that relationship and uie look foauard to another /,o ijear^ together. 

-toe Pfluboo, flifliRfiii fino ([0. Mm (m 

'erniij Hop \s d visionari) that shares M, countrij and pop mum 
uiith the ?enerationi past, present and future, dod, that's just one 
of his talents. Loo PmRUiiiio. prism. Trros (oiinniiniiL taninmrnT 



The First Edition cut "Ruby Don't Take Your 
Love To Town" and ''Reuben James," both of 
which charted country, so, in effect, you did 
Icind of a reverse crossover first. What attract- 
ed you to those songs and the country style? 

In the First Ktlition, all toui" of us were lead singers, and 
we'd all go out and gel our own songs. Whatever song vou 
would find, you would sing lead on. I'd been raised on 
ct>untry music, that's where my heart was, and I Ibund 
songs where my heart was. A promotion guy with Mercury 
Rctords. Frank l.effel, brought me "Ruby." I( was on a 
Roger Miller record. I went to Jimmy Bowen [with the 
song), and we only had 20 minutes left on the session. He 
said we'<l never get it on the radio, but we did, an<l it was 
a big hit. 

The lyrics to "Ruby** were actually pretty edgy. 

"Ruby," "Reuben James," "Cxjward Of The (bounty," 
"The ('.ambler," "Lucille," "Something's Burning"— all 
these songs had very edgy lyrics, but they all had a mes- 
sage. I've always felt the beauty of country music is: the 
message is more important than the messenger. .As for the 
crossover, at the time, we always felt like success was suc- 
cess. We didn't know the difference in the charts. Even' 
day, we'd call and see how many records we'd sold, and we 
didn't (are if il was country <)r pop. 
You left the First Edition, and, at least histori- 
cally, it appears there was a bit of a downtime. 
Can you describe what that period was like and 
how you re-emerged as a country artist? 

When the group broke up, I felt like I needed to be in 
Nashville. ! went to Fan Fair in Nashville at Municipal 
Auditorium one time, and there were ab<iiit 10.000 people 
in the audience, and they intnxiiiccd this guy who had 
ha<l a rec(»rd hack in 105-1. and the crowd went crazy. I felt 
thai, with dial type of longevity, this is where I needed to 
be. .And, when you're struggling, you start looking for a 
rock to grab on to. My feeling was [country music] would 
give me my maximum chance for success and minimum 
chance for failure. I didn't really have that much (h)wn- 
tiinc. even though the last iwo or three years with the First 
Kdition were rather non-eventful. We were making good 
money, but it jusl didn't lualter. But I went straight to 
Nashville and g<)t a record deal. 

"Lucille" in 1976 was about as country as you 
can get, almost to the point of parody. 
Obviously, country>muslc fans took It seriously. 

If you go back and listen to "Ruby," "Reuben James," 
"Ooward." "Daytime Friends. Nighttime Lovers," all of 
these songs are happy-tempo, happy-leeling songs about 
bad feelings. "Cloward" is abf)ut a rapel Fhe trick is, peo- 
ple like the .song Ix'forc ihey know what it's about. I'here's 
one word that is synonymous with "hit." and that's famil- 
iarity. There are two ways to gel a song that's familiar. One 
is to be hot enough to be in heavy rotation at radio so peo- 
ple hear the song over and over, and the other way is to gel 
a song thai sounds familiar die first time von hear it, and 
that's wliat I specialize in. 

"Lucille" kicked off a heck of a run for you, 
leading up to what will probably be considered 
a career song In "The Gambler." Did you realize 
how strong that song was at first? 

Yes. rhere was no question in niy mind dial "Lucille," 
" Hie Gambler" and "(toward " were all gonna be hit songs. 
None of us knew they would have pop success, but we all 
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TRANS CONTINENTAL COMPANIES 



For information on international licensing of 
Kenny Rogers' music, contact: 
Trans Continental Records, Inc. • 521 Fifth Avenue • 17th floor 
New York, NY 10175 • (212) 922-3551 




fT/'ennij and 1 did a movie to?pitin a fpui ijpari 

/a a?o (ailed "Rio Diablo." It uias the firu film 

that riiad ever done, and the first lime Kennij had 
done a televiiion movie inithout plaijin? "The 
Gambler" role. [I!^ ms looking lor someone to plaij 
alongside ol him, so Kennij su^ested me. I mas told 
the (Bi executives weren't that keen on me at first, 
since thei) knew f didn't have ani) prior actin? 
experience, kennij stepped up to the plate for me. 
He went in and told the people at CBi, "Listen, this 
pij's ?ot more acting ability than I had when I did 
mij first picture. If you don't si?n this ;uij, it's 
realfij ?oin? to be a bi? mistake." i think Kenny's 
recommendation was the decidin? (actor in ?etiin? 
me the role. I owe kenrnj a tremendous debt of 
gratitude for not only tliat role, but for all of the 
subsequent roles [I'veliad] since. He hefped me fand 
the first role that ?ot my foot in the door. Kenny's 
a ^oodhearted individuaf all the way around. 

find he's so unassumin?. Iflhen you're around him, 
you for?pt who you're talkin? to. UJhen the movie 
wrapped, I thou?ht, "f just did a movie with 
Kenny l!o?ers!" -Tnvis Tsui 
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fell ilu'v wt'i e very strong country records. I always felt niy 
strength was finding great simgs. 

You've recorded songs from writers ranging 
from Mel Tillis and Don Schlltz on the country 
side to Lionel RIclile, Bob Seger and Richard 
Marx on the pop/rocl( side, as 
well as your own material. 
Obviously, you've made some 
pretty good choices. What 
makes a song woric for you? 

With my own inalctial. I lake 
pridf in not writing hits [laughs]. 
VViien it comes to ballads, 1 try- to 
find a song that says wfiat every man 
would like lo sav and what every 
woman would like lo hear. When 
\ on find that, you get both men and 
women. "Tliroiigh The Years," "She 
Relieves In Me," "You Decorated 
My l.ife." "l.afly" and "Buy Me A 
Rose" all tail into that category; and 
when you find one. it's very special. 
I've never considered myself a great 
singer, hut I am a great stor\'teller. 
You can gel so caught up in v(xal 
gymnastics thai the average pei-son 
can't keep up with you. When I do a 
new song in my show, the audience 
has to work. But when I do a hit, 
they can let evei yihing go. relax and 
he part ol it. 

Does it matter to you 
whether a song comes from 
a country or pop writer? 

Music is cyclical. There was a time when coutury music 
was what coiuilry people would buy. Now country music is 
what country radio will plav. If it's a song thai ptishes hnt- 
t(tTis. yim can modify something and make it fit anv genre. 
You've also had a lot of success with duets — 
with partners including Dolly Parton, Dottie 
West, Kim Carnes, Sheena Easton and Linda 
Davis. What malces a duet woric? 

One of the diings I've learned is you never start with the 
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Rogers (top) in the 
New Christy Minstrels 
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w ithout the intrusion of the conventional music business." 

Dreamaitcher is set up with Mazzii as president/CFX) and 
Rogers as cluiinnan. Kiagen runs the Di eanicalcher artist- 
management division (with clients Rogers. Diamond Rio. Sara 
Evans, 3 Of Hearts and Linda Da\is). Boh Burwell is senior 
VP/GM of Dreaincalcher Records, anti Kelly Junkennann. 
VP, oversees the TAVfilm division, based in I..A. Roget s came 
up with the Dreamcatcher name and designed the logo. 

ROSES AND HORSES 

The fiisi single was "The Cireatest." penned by "Gambler" 
provider Don Sclilitz. The debul alfunn was "She Rides 
Wild Horses." now certified plalinutri. "We felt if we had the 
1 ighi nmsit , radio would embrace us," says Mazza. 

Rogers followed " The Cireatest" with "Buy Me A Rose." 
which became his 22nd No. I country liit. It was nominat- 
ed f()r Single Of The Year by the (^MA. Rogers' first nom- 
ination in 14 years. The GBS show " Touched By An Angel" 
built an entire episode around the song, and the segment, 
broadcast in February 2000. guest-starred Rogers and was 
the second-highest -rated episode of the season. 

For a seasoned artist like Rogers to crack the iiulepen- 
<leni barrier widi chart-lopping, platinum success is an 
acconiplishmeni that has not gone unnoticed by his 
Nashville peers. "In big, butad strokes, yes, I'm surprised 
any independent label artist could cratk No. I." notes 
Norman. "But. in my experience, if there is any <ine artist 
who could overcome the biases and history that keeps this 
from happening — and transcend the difliculties — it would 
be Kenny Rogers. It's quite extraordinary what he's done 
in one sense, but I w{)uld expect nothing less of him." 

Perhaps typiciilly, Rogers waxes philosophical on his cur- 
rent success, "(-areers are either spiraling downward or 
upward," he says. "When you're spii"aling down, y()u can't 
do anything right, and when you're spiraling up, it seems 
you can do no wrong." 

Longtime co-manager Kragen draws a different analo- 
gy. "A career is like a small plane: if you power up lo a rer- 
lain height and turn off the engine, it will glide for a cer- 
tain distance." says Kragen. "I told Kenny one time that 
(he plane he was on. if he lurned it off righl now, it 
wduldn'i hit ground in his lifetime. He paused for a while 
and said. *Vou know. Ken, I'm planning (m living a lot 
longei than yon think I am."" — R.W. 




Dear Kenny, 

Congratulations on a fabulotis career. 
I wish yott many more years of sticcess 
and happiness. 

Your Friend, 




'Dear Xenny, 

Thank you for 
estaBCisfiing and funding 
the 3{arry Chopin Media 
JAw ards for so many years 
and for saving 
CWorCd J-funger year) 
when J^arry Chopin died 
in 1981. IVe wouCdnot 
have survived without 
you, 

"Best wishes on your 
40th anniversary, 
Sandy Chajyin, 'Bid JAyres 
and aCC the foCks at 'WJ^y 
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HALLMARK 

ENTERTAINMENT 
Making classics new again." 




Congratulations 



Kenny! 



A Great Friend 

AND A Great Artist. 



Your Friends at Hallmark Entertainment 




Ci ; 



Kenny Rogers, 

YOU ARE 

''The Greatest'' 




C ONGRATUL AT IONS 
ON 40 YEARS OF 
GREAT SUCCESS ! 

■ IIOI LEtCUE IISEIUl 




The Top 20 Hits 

of Ifenny Rogers 

This list warn compilAd by Chart Beat columnist Frad BronsoHi 
basad on a point systam davaloped for the third aditlon of hia 
book, "Billboard's Hottest Hot 100 Hits," due out early next 
year. Points are awarded according to weekly chart positions 
on The Billboard Hot 100. 



1 LADY 

Kenny Rogers (Liberty) 1980 



a ISLANDS IN THE STREAM 
Kenny Rogers & Dolly Parton (RCA) 1983 



Piftoi t Rliwrt 



3 COWARD OF THE COUNTY 

Kenny Rogers (United Artists) 1980 

* I DON'T NEED YOU 

Kenny Rogers (LItierty) 1981 

5 DON'T FALL IN LOVE WITH A DREAMER 
Kenny Rogers & Kim Carnes (United Artists) 1980 

6 WE'VE GOT TONIGHT 

Kenny Rogers & Sheena Easton (Liberty) 1980 

7 SHE BEUEVES IN ME 

Kenny Rogers (United Artists) 1979 

S LUCILLE 
Kenny Rogers (United Artists) 1977 

9 YOU DECORATED MY UFE 
Kenny Rogers (United Artists) 1979 

10 LOVE WILL TURN YOU AROUND 
Kenny Rogers (Liberty) 1982 

11 SOMETHING S BURNING 

Kenny Rogers & The First Edition (Reprise) 1970 




K^ny Rogers a The Firsi Edilln'i 



IS THROUGH THE YEARS 

Kenny Rogers (Liberty) 1982 



13 THE GAMBLER 

Kenny Rogers (United Artists) 1979 

14 RUBY, DON'T TAKE YOUR LOVE TO TOWN 

Kenny Rogers & The First Edition (Reprise) 1969 

IS SHARE YOUR LOVE WITH ME 
Kenny Rogers (Liberty) 1981 

16 JUST DROPPED IN 
(TO SEE WHAT CONDITION MY CONDITION WAS IN) 
The First Edition (Reprise) 1968 

17 LOVE THE WORLD AWAY 
Kenny Rogers (United Artists) 1980 

18 WHAT ABOUT ME? 
Kenny Rogers With Kim Games & James Ingram (RCA) 1984 

19 TELL IT ALL BROTHER 

Kenny Rogers & The First Edition (Reprise) 1970 

ao BUT YOU KNOW I LOVE YOU 
The First Edition (Reprise) 1969 
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Sweet Music Man 






For the past 40 years, your music has captured the heart and soul of romance. 
Congratulations, Kenny, on yet another significant musical milestone. 



Marilyn Bergman President and Chairman of the Board 



ASCAP 




Where Music Begins™ 

K'H'w.uctp.com 



Ci.i 



THE BILLBOARD INTERVIEW 

Continued fjvm page K-J2 

panner; you start with the song and say "Who could bring 
magic to this?" You start with what you're selling and then 
customize it to get the maximum out of it. I don't think 
Sheena would have been right for "Islands In The Stream" 
or Dolly for "We've Got Tonight." You've got to put the 
right person with the song. 

As for producers, again, It's be«n a range, 
Including Richie, Qeorge Martin and yourself. 
What do you bring to the boards that you've 
picked up along the way? 

I've learned a lot. I think ilicre are guys who pnKluce so 
much better than I, but I don't think there is anybody who 
represents me musically better than I do. There are defi- 
nitely some guys out there who put their stamp on any- 
thing they do, and when you work with guys like David 
Foster, Lionel Richie or Brent Maher, you've got to learn 
something. 

What do you think of the the current debate 
over pop-vs.-country In Nashville? 

1 spoke at the Country Radio Seminar [in March], and 




WItti Doyle's Trio (center) and receiving gold. From left: Dreamcatcher's Gator 
Michaels, RIAA's John Henkal, Rogers' wife Wanda, Jim Mazza 



I told them at (hat time: If you really want to solve this 
dilemma, somebody has to stand up and say, "[Is] countn^ 
music a business or [is] country music an art form?" That's 
the debate. If it's an art form, get rid of everything without 
a steel guitar or fiddle. If it's a business, then you need to 
welcome all the sales vou can get. 
Isnt there any common ground there? 

It goes back to: Is the message more important than the 
messenger? There's a box created out there, and, nowa- 
days, if you're not somewhere in that box, you're not 
played. Every once in a while, a major artist comes along 
and moves the box. Alan Jackson moves it toward country, 
and Faith Hill and Shania Twain move it toward pop. All 
of this is good unless you lose your identity. There are a lot 
of people out there who don't like steel and fiddle, but 
once they start listening to counln' music, nobody leaves, 
because there's such a wonderful heart to country music. 
Country music is the song; it's the white man's R&B, the 
pain and Joy we all feel as people. It's not about social 
issues, it's about me and you and the problems we have on 
a daily basis. How you convey that message is unimportant 
until you cross the line and become non-countr)'. And, if 
you play a record that's not country, people won't buy it 
and II won't be on the radio in three days. 
Much has been made about the age Issue and 
country radio. Does it mean anything to you? 

In all fairness, radio has been so go<xl to me. I've gotten 
the feeling that radio wants me to be successful, and if I 
don't push the envelope and 1 do great songs, they'll give 
them a shot. I'm a student of the business, and I take great 
pride in not lying to myself I have to know where I am at 
all times. 

Tell me about the formation of Dreamcatcher 
and what your goals were In ere* 
atlng this label. 

I came along at a great time in music 
and I had the strength to negotiate a deal 
v\ith RCA. with "reversion of ma.sters," 
which means that, after a five-year period, 
I own my masters. Now I own 10 of my 
last albums. It's a way to organize my 
inielleciual properties. This all started 
when I went to Europe and saw more 
"(ireatesi Hits" albums than I had hits. I 
never saw so many ways to package songs. 
My concern with this was dilution of vol- 
ume: people might feel they were being 



Your frCe^^d^j 
Ke^ arid/ Judy Benson/ 




COM 



.naiBttrsM*"' 



^ /I / b I did "Udij" uiith Kpiuiij, I m itandin? at a ttimhold o( 
v V (liaos and (ontaion. People uiere proclaimin? that I ms ?oin? 
to ?o iolo \\m tlie [ommodorK], and I didn't knoin the fif\t tliin? about 
uihat that meant and what it uiai ?oin? to entail, fit one point, I luas sittin? 
with Kennij and hii manager, Ken Irap I darted lellin? them about the 
problenii I ms havin? in the tiansiiion into a solo career. Kenmi said, "Let 
me tell ijou about Kennij Rop and The M edition." Ulhen he liniihed 
talkin?, I didn't have to saij anij more He understood wlo and tiansition. He 
made my transition a lot smoother, fit least 1 had an idea uthal the blueprint 
was supposed to look like. He was a sweetheart to ?uide me through that. 
Hipij were anxious times, but 1 lau?hed mij waij through them. Kenny never 
knew he was supposed to die. How many people can ?o through so many 
(han?es and still cone out on top? "Lady" was Ho. i on the four formats, 
even RGB. That's when I told him he was really ?oin? off the deep end. The 
brothers were passin? by ?oin?, "1o Keraiy." -lioiitt RioiiE 

fT/'enny Ro?en is the definition of a true entertainer. 1 was fortunate 
—J\ enough to open his Christmas tour in 1552, and every ni?ht his 
show seemed new to me. IJJhat a wonderfuf entertainer I'm proud of 
Kenny's i|0 years in this ever-chan?in? industry and proud to have worked 
with him. -TmsitaoD 



fT/^enny is such a legend in fimerican music that he is overlooked as a 
_/\ brilliant photopphec He took some pt pictures of me wht 
worked Vp<hfr, and his landscapes are comparable to some of the ?reat 
Adams' work. Uihat a talent! Love and con?iaiulations Irom tat Hlflm 



we 



ripped off [by purchasing the same songs on more than 
one record] and they would hold me responsible. 

By owning the masters and having our own record com- 
pany, we have the control. With Dreamcatcher, we're in a 
position where, if we get a little success, we can make a lot 
out of it. We're also in the position where, if the right song 
comes along, we can move quickly and accomplish a lot. 
For example, when I heard ' The Greatest," I wasn't sure 
it was a hit song. 1 thought it might be like a joke; once 
you've heard the punch line, you don't want to hear it 
again. But I went to a couple of radio stations with my gui- 
tar and played it live, and the phones lit up. I felt that, in 
order to get played on the radio again, [my song] couldn't 
be compared to anybody else; it had to stand on its own. 

When we released "The Greatest," some 65 stations 
didn't play it because [it was me]. But when we came back 
with "Buy Me A Rose," only two didn't play it. Business is 
a ladder; you don't run to the lop, you go up one rung at 
a Ume. If "Buy Me A Rose" had come first, I don't think it 
would've been so successful, but audiences had already 
responded to "The Greatest." And one of the things about 
hearing me on the radio: You may not like what I'm doing, 
but you know it's me. 

You seem to keep a lot of Interests and activi- 
ties going outside the music business, Includ- 
ing photography and your television work. 

If I make music 95% of my life, then when music goes, 
95% of my life goes. Emouonally, that's very dangerous, so 
I've tried to have other things I'm equally passionate 
about, including my photography and movies. If I'm not 
on the radio, I'll have my photography until things recy- 
cle. The trick is keeping your head above water until it's 
your time again. My mom always said, "Be happy where 
you are, but never be content to be there. Be happy where 
you are, or you'll never be happy." 
What advice would you give someone consider- 
ing a career In music? 

If you're getting into it for the money, you'll never suc- 
ceed. It's only the guys who do this because they love it 
that stay when it's hard. My mother also told me, "Find a 
Job you love and you'll never work a dav in your life." 
This latest stage of success in your career 
must be pretty fulfilling. 

I don't care about being No. 1 all the time, but keep me 
in the top 10 and I'll be thrilled. It's fun. I don't take 
myself too seriously. The thing about singing is you do it 
because you love it. When it becomes a business, you don't 
love it any more. But once you do it because you love it 
again, it puts you in a different place. \ hit record has 
changed audiences' perception of me, but, more impor- 
tantly, it changes my perception of myself. When I walk 
out there, I'm not just doing hits from 25 years ago. I'm a 
factor, and that puts you in a great emotional place. ■ 
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"To dream your life.... to live your dream" 



Kenny..... Don't ever stop dreaming. 
Congratulations on achieving this incredible milestone 

Your friends at 

FRIEDMAN & LAROSA, INC. 
BUSINESS MANAGEMENT 




IRONS IN THE FIRE 

(MtitmUfd from page K-4 

This year's show is called "Christmas From 'ITie Heart 
Keaturing TIk* Toy Shoppf." The production, performed 
ofl'-Broadway in 1 998 at ine Beacon Theatre ior a six-week 
holiday run, was written by Roj^ers and Dreamcatcher 
'I'V/fihn division head Kelly jinikerniann. 

STAYING BUSY 

"Author" isjusi one of ihe many tides worn by Rogers. 



"The Toy Shoppe" is also the title of a new children's book 
written by Rogers and Junkermann, based on the musical 
and tour. Released last month. "The Toy Shoppe" is the 
second in a scries of new bonks by Rogers. The first 
release, " The Greatest," was published last June. 

Amazingly enough, Rogers has also had time to build a 
reputation as a well -respected photographer. I le was invited 
to the White House to create a portrait of First Lady Hillar)' 
R(Klham Clinton for the CB.S TV special "A Day In The Life 
Of C^ountry Music" Uiat aired in 1993. He has also published 
two well-received phol<jgraphy l>ooks, "Keimy Rogers' 
/Vnierica," composed of black-and-white landscapes, and 
"Kenny Rogers: \'our Friends ,\nd Mine." He's currently 
putting the finishing touches on a third l>ook, highlighting 
coimtry stars past, present and future, entitled "This Is My 
C^oimtrj'." He w rapped much of the work on the latter when 
in Nashville for the CMA Awards eai lier this year 

Receiving less attention but of equal importance to 
Rogers are the charitable causes he has championed. Aiicr 
the 1981 death offnend Harr)' Chapin. Rogers assumed his 



■ Congratulations and Thanks, 
Buzz Cason 

(original publisher of Steve Gibb's) 



"She Believes In Me" 



bcason@musicnashville.com 
GIFT 

Giving In Faith Together 





VP i\m\\\ ken a hu?e Kennij h(m fan, mij hero. It'i bm 
U intemiin? playin? uiith him in the latter part ol this year. I don't 
knoiu uihat I expefled, hut he* one of the (oobt ?uiji I've ever met in my 
life, tinii he't w(h a tmart ;uij; I kick back and pidi k brain. Kennij Ro^rt 
knoim ?reat m^s. find ?real (on?i tranwend ?enr«. -I*1IIL hM 

I / \s mm uiai the soundtrack ol my childhood. He aluiays had a 
dyf unique ability to sin? many different kinds of son?*, but uihat- 
ever type of son? it was, he aluiays picked the greatest one. 

It became complete lor me uihen I ?ot to tour with him recently in 
Canada, fit one show, uie had incredible monitor problems. Our sound and 
monitor ns couldn't ?et it worked out. fllthou?h uie were able to do a 
decent show, we were happtj to ?pt it over with, llle were just thinkin? that 
anybody that ?ops up there alter us is 9oin? to have the same ni?htmare that 
we did. But Kenny, bein? the pro that he is, said "for?pt my monitorC he 
walked out in front of them and stood on a lo by /,o-loot pad at the end of 
the sta?e. He stood out there with no ear monitors, and he didn't miss a note. I 
watched that crowd Irom io-to-6o-years-old ?et completely enthralled. 

Although he's one of the bi??est stars that we've ever seen, he'll still pal 
around with a rookie like me. He treats everyone with such respect. Illany of 
those in his crew have been with him lor ]o years. That not only says a lot 
about working for Kenny, but it says a lot about him as a musician. If he 
wasn't a ?ood musician and didn't offer art with integrity, they'd be out of 
there I look at Kenny l!o?en and I say, "1 want to emulate a career like that." 
He's a supernormal person that happens to be a bi? star. -Q 



(XKiiion al tin- ion lhiiii ol ilit iiidvcini'iil lo aid llic liiin||!ry, 
leading to ihe creation of the World Hunger Media Awards. 

In 1985. Rogers participated in the "We .\re The World" 
perlorniance, spearheaded by Kragcn, which raised mil- 
lions for famine rehef in /\frica. 

"Kenny Rogers is a great, genuine, wonderful human 
heing, a compa.ssionate guy who is also very loyal," sjiys 
Kragen of his longtime friend and partner. "Kenny surrounds 
himself with ex(i*llrni people, particularly now that he's 

older — Jim Mazza is a 
great example of this." 

TASTEMAKER 

Rogers and his part- 
ners inspire those who 
handle the various 
aspects of his career. 
"F.veiT hit of the work I 
and die William Morris 
staff put in for him is a 



I 





Charitable endeavors: aiding the hungry (top) and singing in 
"We Are The World" 

pleasure," says dreg Oswald. "Kenny is surrounded by peo- 
ple that inspire hard work and enjoy every thing you do. ' 

As a management client. Rogers, siiys Kragen. is easy to 
work with. "Kenny makes decisions quickly, and ior me 
that's an ideal artist," he says. "I^le doesn't vacillate." 

But perhaps Rogers' most abundant quality, according to 
Kragen. is style. "If there is one thing that defines Kenny, it's 
that he is a man of enormous taste: in women, friends, homes, 
goU (onrses and. most importantly, music. Don't I(M>k for any 
Kenny Rogers detractors. Ixxause they aren't out there." 

As (or Rogers, don't look fijr him to slow down anytime 
soon. He is constiintly looking lor new challenges and the 
continued master)' of old ones. In short, he loves the game. 

"[Tennis great] Jinuny Connors told nie one time. 'Show 
me a guy that doesn't like lo Ik- out on die road and 1*11 
beat him every time'." Rogers says. " That's the same way I 
feel." ■ ' 
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FRIENDSHIP 

LOYALTY 
1 N N OVAT I O N 
ADVERSITY 



TRIUMPH 




THANK YOU KENNY FOR ALLOWING ME TO BE A PART OF YOUR LIFE 

THE BEST IS STILL AHEAD OF US! 

KEN 



^ /I /oiiin? with Kenrnj Rop rpprpienls luhal Ik muiic bumro is 

V K all about. He is a true supenlar and one ol the moil real and 
ni(«t people I liavp ever knomn. -Coouo 

admire Kennij verij mudi. He luorki hard, keeps f indin? nein tliin?^ to 
U do in his (areei; and itie best thin? is: he loves his job! find, boij, does 
it shoiij. I'm so (lad that I have potter) to uiork luiih him in movies, on lY 
shouis and in concerts, le icin? on the cake is that he considers me one ol 
his friends. That's a hi? deal to me. -lifill IHttmitt 



Iot only has Kenny Rogers' career tran- 
scended music-genre I>oundaries. but it 
has crossed global borders just as easily. 
"He's one of the most successful interna- 
tional artists in his genre," says Paul Zamek, 
president/CEO of Sweden holding company 
EMG USA Inc.. which is the exclusive inlernalional rep lor 
Rogers on Dreanicatcher Records. "But the country-music 
genre is not so clearly defined internationally, so he's now 
recognized as more of a superstar act — not just in the 
country genre as such, but in the rarified atmosphere with 
the great legends in show business." 

Zamek has a longstanding relationship with Rogers and 
Jim Mazza, president/CEO of Dreamcatcher (and former 
EMI America co-chairman and president of Capitol 
Records). Some 23 years ago, Zamek was Capitol's gener- 
al manager in South /Vfrica, and he traces Rogers' overseas 
success back to his '70s benchmark country -crossover hits 
like "The Gambler." 

"They brought him to (he country-music audience inter- 
nationally, but again, the format isn't as rigid as it is here 
in the Stales, so he transcended formats," Zamek contin- 
ues. "His greatest hits did as well internationally as domes- 
tically, and his last album, 'She Rides Wild Horses,' ser\'ed 
to contemporize him and bring him back as a vibrant artist 
again — not that he ever left! But the strategy with Kenny 
was to bring him back as a viable, contemporary act. And 
'Horses' — which we retitled overseas as After Dark' and 





BY JIM BESSMAN 



With wife Wanda and EMG's Zamek 



included three new songs specifically recorded for foreign 
territories — did very well in the rebuilding process. The 
reaction so far from our licensees for the new album, 
'There You Go -Again,' is \cry encouraging." 
Zamek notes that Rogers' Dreamcatcher product is in GO 



territories worldwide, "probably more now than in 
Kenny's heyday al Capitol and RC^." he siiys. "That gives 
an indication ol his dmability, longevity and slaying power. 
He's strong in the U.K., very strong in Scandmavia, 
Australia. Southeast .Asia, the Philippines, Malaysia. Hong 
Kong, Singapore. He has an audience in South America, a 
very strong fan base in the Netherlands and (Germany. .So 
he's truly an international artist." 
Rogers' international licensee is Transcontinental 
Records. Via Transcontinental, his product 
goes through EMI in the U.K., CMC^ in 
Scandinavia, Koch in GSA (Germany, 
Switzerland and Austria) and Poland, 
Artistree (distributed by Sony) in .Australia, 
Sony Music in New Zealand, ABCD in 
Benelux. SUM in South and Central 
America and Mexico, and V2 in most 
emerging markets 

"We have a relationship with Trans- 
continental where we manage the affilia- 
tions with their licensees," .says Zamek, 
who notes that the deal only involves 
Rogers* current Dreamcatcher titles; okier 
Rogers catalog is variously represented by 
Capitol, BMG and Warner Bros, and their international 
aHiliates. 

Eighteen months ago, Rogers toured several European 
territories for the first time in "many, many years," says 
Zamek, "illustrating his commitment to his international 
fan base." 

Rogers, explains Z-imek. is now dedicated to spending 
"more time and energ)', and more focus, on his interna- 
tional career, which for a guy of his stature — and every- 
thing that's happening for him in the Slates — is really a tes- 
tament to his commitment to the international audience." 

Plans are now "on the drawing board" to extend Rogers' 
global activities into 2001, says Zamek. "One of our strate- 
gies is to create the same excitement and presence and 
identification he has with Christmas here in the States," he 
adds, noting that Rogers has become "almost synony- 
mous" with C^hristmas through his special "Christmas 
From The Heart Featuring The Toy Shoppe" touring 
show and TV specials. 

"We want to ensure that international audiences have 
the same opportunity to enjoy the Christmas spirit 
through Kenny Rogers," says Zamek. ■ 



Kenny 

Congratulations on AO years in the business. 
Year after year you prove that class always wins'. 



Anne Murray 
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^ ON YOUR 



CONGRATULATIONS 

ENNY 

ON YOUR 4QTH ANNIVERSARY 





52 1 5th Ave 1 7th floor 
NY NY 10175 
(P)+2I2.922.355I 
(F)+2 1 2.292.4263 

www.emg-ab.com 



We are 

proud 

and 

privileged 
to be 
associated 
with you. 



For information regarding international licensing rights contact: 

Trans Continental Records, Inc EMG USA, Inc. EMG AB (Pic) 

Head Office 



Paul Zamek Gerry Helders 

(P)+6 1 5.340.7730 (P)+46 40 1 6 77 70 

(F)+6 1 5.340.7734 (F)+46 40 1 5 92 55 

Paul@emg-ab.com Gerry@emg-ab.com 



Pro Audio 



ARTISTS & MUSIC 



Surround-Sound Demonstrations Impress Confab Attendees 



The second annual interna- 
tional Conference and Technology 
Showcase, Surround 2001, brought 
together many of the pioneers in the 
world of multichannel audio. Held 
Dec. 8 and 9 at the Beverly Hilton in 
Beverly Hills, Calif., the conference 
gave attendee.!* an opportunity to 
share their experiences and, to a 
degree, reach a consen.sus a.s to how 
to push surround sound further into 
the public consciousness. 

While Surround 2001 included 
demonstrations from manufacturers 
and replieatoi-s (see slurv. page 10). 
the exjx'rts feature<l on pmiel discus- 
sions held throughout the two-day 
conference provide<l the most accu- 
rate reading of the state of multi- 
channel mixing for music and film. 

Among those experts, the Nation- 
al Academy of Recording Arts and 
Sciences (NARAS) surround panel 
was perhaps the most illuminating 
and inspiring, ftimishing an up-close 
glimpse of the methodologies of some 
of the top mix engineers in the sur- 
round-sound arena. (In January, the 
Music Producers Guild of the Ameri- 
cas was acquired by NARAS; as a 
result, NARAS formed the Produc- 
ers and Engineers Wing.) Moderated 
by Chuck Ainlay — the Nashville- 
based engineer/producer with numer- 
ous 5.1 mix credits among his discog- 
raphy — the individuals featured on 
the NARAS .surround panel repre- 
sentetl the elite members of the sur- 
round-sound mixing community. 

Of all the inspiring and often stun- 
ning pieces of music presented in sur- 
round during the conference, selec- 
tions from Fleetwood Mac's 1977 
clas.sic "Rumours" may have drawTi 
the most reverential response. Ken 
Caillat, of the .5.1 Entertainment 
Group, engineered both the original 
stereo album and the 5.1 remix. 

"Rumours" will be released on 
DVD Audio by the Warner Music 
Group, most likely in second-quai-ter 
2001, but Caillat gave attendees a pre- 
view, playing "You Make Loving 
Fun" and, later, "Never Going Back 



Again" through the Genelec .5.1 mon- 
itor an-ay positioned in the main con- 
ference room. 

Once again, the superiority of .sur- 
round sound over stereo was illus- 
trated; The greater number of dis- 
crete audio sources (six vs. two) 
enable so much more sonic informa- 
tion, as well as exponentially greater 
creative mLxing choices. The fact is, 
hearing "You Make Loving Kun" in 
5.1 is like hearing another song alto- 
gether It is a far more emotional and 
engrossing experience. The push and 
pull between instniments, the dra- 
matic impact of the group's multilay- 
ered vocals as the chorus kicks in — all 
dynamics are immensely magnified 
by Caillat's sunxjund nux and a prop- 
erly placed 5.1 s|)eaker array. 

Yet another benefit of the upcom- 
ing "Rumours" DVD Audio, sure to 
induce euphoria among Fleetwood 
Mac fans, is found in "Never Going 
Back Again." Here, as will no doubt 
often be the case when catalog mate- 
rial is remixed for surround sound, 
elements of the song that literally 
have not been heard before — outride 
of a recording studio — will be includ- 
ed, thanks to the 5.1 audio delivered 
on DVD. In revisiting the original 
masters, Caillat rediscovered the 
song's long-forgotten evolution. 

"It's interesting," Caillat mused. 
"That song was originally called 
'Brushes' — that was our working 
name. It was two acoustic guitars and 
a snare playing this drum roll with 
brushes, originally. The acoustic gui- 
tars had a lot of harmonics. When 
Lindsey BucUnghiun went to sing it 
— he always waited till the last sec- 
ond to sing — he found out that it was 
totally in the wrong key. We had these 
harmonics, just beautiful stuff. We 
went back in for a second pass and re- 
tracked the thing. Eventually, when 
we mixed it, it was really strong with 
vocals, backgrounds, and acoustic gui- 
tars. We left out the hmshes and his 
lead guitar solo that was in there. 

"When I went back in, I was bring- 
ing up the faders and said, 'Oh, yeah!' 




Nottiing But Soul. Design FX Remote Recording recently recorded the Third 
Annual Soul Train Christmas Starfest, featuring Lou Rawls, Peabo Bryson. Boyz 
II Men. Brian McKnight. Vanessa Williams, Smokey Robinson. Kelly Price, and 
the George Duke Band. Pictured in the Design FX remote truck are, from left, 
Rawls, Design FX president Gary Ladinsky. Design FX technician Jeff "Tree" 
Keese. and Remote Recording manager Scott Peets. Video services were pro- 
vided by Denall for the Tribune Broadcasting syndicated show airing nationwide 
Dec. 2-17. (Photo by David Goggin.) 



Because in the .stereo .spread that we 
originally did, it just worked well 
without the guitar and the brushes," 
he continued. "When I started to 
spread it aroimd in 5.1, suddenly I felt 
the space was there, and an opportu- 
nity to add what was originally re- 
corded and intended to go in — but 
was left out — back into this 5.1 mix. 
So I put it back in, and then when I 
got each of the band members in, I 
said to Lindsey, 'Listen, I'm going to 
play you this different version,' not 
knowing which way he's going to go 
on it. He just fell in love with it. He 
siiid, 'I forgot all about that [miX.' " 

The wealth of creative mixing 
choices introduced by surround .sound 
can also present some challenges. 
Often in the course of Surround 200 1 , 
the question was raised as to what 
sonic information should be placed in 
the center chiuinel. .SujTound sound 
originated in film, where the center 
channel is typically used for dialogue. 
In the case of music-only content, the 
temptation to likewise place the lead 
vocal in the center is apparent, but, as 
many expressed, iU-advi-sed. 

When consumers solo the center 
channel (disengaging all other chan- 
nels on their home theater receiver. 



STUDi ra 



by Christopher Walsh 



for example), even a great singer's 
performance, absent the context of 
the entire mix, may sound less than 
flatteiing. A channel with purely lead 
vocals assigned to it will also expose 
punch-ins and any minor imperfec- 
tions in the performance. Moiieover, 
iniitiiig the center channel leaves, 
essentially, a karaoke machine, and 
that is not w^hat these audio profes- 
sionals are interested in creating. 
Caillat recalled just such a dilemma. 

"It was Nat 'King' Cole, a S-track 
we got from EMI, 195() or '.57, a beau- 
tiful recording. We hiul orchestra, all 
the brass divided between the two 
tracks (left and right], and Nat 'King* 
Cole right down the center. I put the 
tracks up and moved the music infor- 
mation a little back from the front 
speakers. Then I put Cole's voice up 
— how often do you get to hear his 
voice? I threw it in the phantom cen- 
ter and put a little bit back in the real 
center. Then when I soloed the left 
and right speakers, I had basically 
obliterated any opportunity for the 
listener to be able to hear the genius 
reconling that these guys did back in 
the '50s. In this particular case, 1 
called some people in. I started toy- 
ing with the idea of, 'Why don't I 
leave this 99^ in the center?' 

"For the first time in a long time, 
somebotly coulil artujdiy solo and hear 
track one of the IVtrack, track three 




Hank Neuberger. foreground, president of the Chicago chapter of the National 
Academy of Recording Arts and Sciences, introduces the academy's Producers 
and Engineers Wing panel at Surround 2001 . Pictured, from left, are panelists 
Bob Whyley, Chris Fogel. Gary Lux, and Ken Caillat and moderator Chuck Ain- 
lay. (Photo; David Goggin) 



of the ;^-track, and hear Nat's voice. 
Of course, I have to make siu^ when 
I do that, that I protect his voice with 
echo on the center channel. We went 
back and forth, but on that one, we 
went with center," he added. 

"I've ahvays looked at that as being 
a negative," Ainlay responded, "that 
somebody could hear the singer and 
solo him up and find all the flaws. But 
in your case, tWs is a great perform- 
ance, and .vou want to show it." 

"I just made sure there was echo 
sitting with him," Caillat answered. 
"I think it was printed on the track, 
quite honestly. So I stuck it up there, 
and it was beautiful." 

Another issue that frequently 
arose during the conference was the 
fear that inexpensive, poor-quality 
consumer hardware — specifically 
speakers — haphazardly placed in liv- 
ing rooms (or even in different 
rooms!) would render the engineers' 
labor moot. A professional rmx engi- 
neer, sitting in the sweet spot of five 
identical speakers in a conti'ol i-oom 
optimized for monitoring, may be 
shocked at how consumers are plac- 
ing their surround speakers; many 
have complained that the average 
Ijerson cannot properly position two 
speakers, let alone six. 

"It sounds as though everybody 
here is working in a situation where 
they've got full mains all the way 
around," Ainlay noted. "There's a lot 
of tlififerent kinds of home theater sit- 
uations that our mixes are going to be 
played on. Oftentime.s, I've seen one 
of these systems, with these itty-bitty 
speakers in the back, some odd- 
shaped sort of thing that fits on top of 
the TV for the center, and two regu- 
lar speakers for left and right." 

"We can't be concerned that the 
public does not have a perception of 
the .sonic value that we, in this iY)om, 
have," offered Chris Fogel, who lias 
mixed 5.1 .scores for films including 
"Charlie's Angels," "Cruel Inten- 
tions," and "Blue Streak" and a 5.1 
music mix for artist Aaron Neville. 
"It's our job to rai.se their level, so if 
it's available and is here now, the pub- 
lic will follow. They will get it. They 
haven't gotten it yet, but they will." 



"I think it's our responsibility as 
mixers to make it sound as good as we 
feel without second-gues.sing our- 
selves," said Bob Whyley, who re- 
cently mixed the ABC-TV Christina 
Aguilera special "My Reflection" in 
5.1. "The rest of the world will be 
taken care of When we mix, we mix 
for ourselves. When it passes us, then 
I think the rest of the worid is good to 
go. If we didn't feel that way, we'd 
never complete a mix." 

Concluding, Ainlay asked the pan- 
elists if they felt consumers are ask- 
ing for surround sound, or if in fact the 
professional audio industrj' is forcing 
it upon them. 

"I think in the quad days it was 
confusing," said Whyley. "People 
thought it was a ripoff — 'They're try- 
ing to make you buy another pair of 
amplifiers and speakers.' But this 
really seems to have a lot more 
momentum. It's a lot like high-<iefini- 
tion television [HDTV]; As soon as 
somebody sees an HDTV signal cor- 
rectly produced on a screen, they 
can't go back. I remember how 
bizarre some of those 4-channel 
mixes w ere in the very beginning [of 
quad]. Producers didn't have a clue 
what to do with this new medium. 
There'd be a bongo over there, the 
kick here, the snare here. It wasn't 
four channels of music — it was being 
accosted with all this crap. 

"Now, becau.se of the discipline of 
the film industry and how that has 
evolved, there's some sanity to it," he 
continued. "The rear channels add 
openness and ambience. You take 
your stereo mix and start widening it, 
and it becomes a joy, because now 
you're making a real, living-sounding 
thing that could be happening live, as 
opposed to the joystick thing, with 
every solo running around the room 
100 times. And the fact that these sys- 
tems iu^ being packaged at Costco, 
and that you can buy a complete sys- 
tem for imder $1,000, it looks like this 
Is really going to catch on. Music has 
sort of been in a holding pattern for a 
while, and 1 think this could really 
jump-start a lot of stuff." 

"The artists love it too," added Cafl- 
lat. "Stevie Nicks started crying." 
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Former Gheiron Pros Talk Equipmeot 



BY KAI R. LOFTHUS 

OSLO— Tucked away in the hardly 
glamorous neighborhood of Drot- 
tningholmsvagen at Kungsholmen 
in Stockholm is a smiill, cube-shaped 
building that houses the soon-to-be- 
terminated studios of Cheiron. 

There's noticeably little about the 
vicinity that would serve as inspi- 
ration for the company's producers 
and songwriters — save a few beau- 
tiful parks — let alone hint at the 
impact they have had on the world's 
music charts. But then again, this 
Swedish production powerhouse 
has never been about glamour any- 
way, other than the artists who 
have frequented the studios to 
record their predominantly million- 
selling singles and albums. 

However, although the studias are 
closing as pait of a discontinued pub- 
lishing and production joint ventui-e 
with the Zomba Group at the end of 
December, three songvvritcr/produc- 
ers — Kristian Lundin, .Jacob "Make" 
Schulze, and Alexander Kronlund — 
will remain ba.sed there. 

Meanwhile, Martin "Max" Sand- 
berg, Tom Talomaa, Rami, and 
Alexandra have moved to Cosmos 
Studios in Soder, the .southern part 
of Stockholm, forming the company 
Maratone (which is owTie<l by Sand- 
berg and Talomaa). Per Magnusson, 
I)a\nd Kreuger, and .Jorgen Elofs- 
son have established a separate 



company called aSidc Productions. 

The ground floor consists of a hand- 
ful of offices, a conference room, and a 
separate i-oom in memoiy of Cheiron 
co-founder Dag "Denniz PoP" Voile, 
with his bag of golf clubs prominent- 
ly placed in one comer. In the base- 
ment, there is a main studio, two 
smaller studios, and one e<liting room. 

Cheiron's prwlucers are taking a 
modest approach toward the usage of 
advanced technological equipment. 
For instance, they're not reading any 
speciaii.st magazines. 

"Sometimes people ask us, 'What 
sort of equipment have you got? 
There must be something special,' " 
explains Magnusson, who, in part- 
nership with Kreuger and Elofsson, 
has authored songs like Britney 
Spears' "Sometimes" and "(You 
Drive Me) Crazy," and Westlife's "If 
I Let You Go." "No, it's just com- 
mon stuff, like a Roland .JV-2080 
synthesizer and Akai S6000 and 
SH2(K) samplers. Nothing weird at 
all. Our music is just about how 
we're tweaking the sounds." 

Adds Kreuger, "The (Jerman com- 
pany SPL [Electronics, based in 
Niederkruchten] makes .some really 
strange stuff. You get some sort of 
different sound on synthesizers and 
drum.s with their equipment. Actual- 
ly, it's rather inexpensive, but it's 
very good." 

"We're often getting phone calls 



from our main supplier [DeLuxe 
Music, in Stockholm] with tips about 
new equipment, but in 99% of the 
cases we can't make any use of it," 
says Magnusson. 

"We always try out new products, 
but there are few of them that we 
actually adopt and use. I usually buy 
things I've wanted for a long time — 
reverb, for instance. But there aren't 
reiilly many new synths we buy, per- 
haps one per year," says Kreuger. 

"The most important thing," .says 
Elofsson, 'is to set limits for yourself. 
You can do anjlhing with a song for 
about four years. But somewhere 
you've got to stop." 

"It's peculiar, actually, how much 
time we're spending in the studio, 
despite all the new equipment," says 
Magnusson. "In 1979 it could take you 
two weeks or two months to record 
an album, but now you can end up 
spending two months on each song." 

Adds &euger: "^Vhen using tiipe, 
you can't really afford doing more 
than, say, 15 takes. But when you can 
do 10() takes because you've got hard 
disc recording, you'll do it. We're not 
doing that anymore. We're more in 
favor of fewer takes." 

"And even though we're using Pro 
Tbols a lot," says Magnusson, "we're 
not using many of the plug-ins. It 
sounds better and is easier to work 
without them. We can be very con- 
servative sometimes." 
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BILLBOARD'S NO. 1 SINGLES (DECEMBER 16, 2000) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


MODERN ROCK 


TITLE 
Artist' 
Producer 
(Label) 


INDEPEKDEVT WOVEN PABTl 
Destiny's Child' 
Poke & Tone. C. Rooney 
B. Knowles 
(Columbia) 


MS. JACKSON 
Outkast 
Earthlone III 
[La Face'Arista) 


MY NEXT THIRTK YEARS 

Tim McGraw; 

B. Gallimore. J. Stroud 

T McGraw 

ICurbl 


LOSER 

3 Doors Down: 
P ElKrsold 
(Repuhitc'Universal) 


HEMORRHAGE (IN MY 

HANDS) 

Fuel/ 

Ben Grosse 
(550 Music) 


RECORDING 
STUDIO(S) Engi- 
neerls) 


lOBO'SUGAR HILL 
IDeer Park. NY/Kouston) 
Manelich Sotolongo 
Ramon Morales 


STANKONIA 
(Atlanta. GAl 
John Frye 


OCEANWAY 
(Nashville; 
Julian Kmg 


ARDENT 
(Memphis) 
Paul Ebersold 
Matt Martone 


RIGHT TRACK 
(New York) 
Ben Giosse, John 
Parthum, Uoyd Puckitt 


CONSOLEIS)/ 
DAW(S) 


SSL 9000J/ 
Mackie 48-8 


SSL 4080 


custom Oceanway Neve 
8078 


SSL 4064 


NeveVX 


RECORDER(S) 


Studer A827/Sony JH24 


Studer A827 


Sony 3348 
Otari 0TR.900 


Sony APR 24 


Pro Tools 


MIX MEDIUM 


Quantegy 499 


Quantegy 499 


Quantegy 467 


Quantegy GP'9 


Pro Tools 


MIX DOWN STU. 

DIO(SI 

En{in«ei(s) 


HIT FACTORY 
(NewYM) 
Rich Travali 


STANKONIA 
(Atlanta. GA) 
NHP Sound 


IMAGE 

(Hollywood. CA) 
Chris Lord'Alge 


THE RECORD PLANT 
(Los Angeles) 
Toby Wright 


THE MIX ROOM 
(Los Angeles) 
Ben Grosse 


CONSOLEISl' 
DAW(S) 


Neve VR 60 »/ 
Flying Faders 


SSL 4080 


SSL 4056 
G computer 


SSL 4080G plus 


SSL J9000 


RECORDER(S) 


ATR 100 r 


StuderASaO 


Sony 3348 


Pro Tools 
Sony 3348 


Pro Took Mix Plus 
Vefsion 5.01 


MASTER 
MEDIUM 


Quantegy 499 


BASF 900 


BASF 900 


Quantegy GP.9 


Pro Tools 


MASTERING 
Engineer 


STERLING SOUND 
Ton Coyne 


BERNIEGRJNDMAN 
Bernie Grundman 


MASTERING LAB 
Doug Sax 


A&M MASTERING 
Stephen Marcussen 


PRECISION 
MASTERING 
Tom Baker 


CD'CASSETTE 
MANUFACTURER 


Sony 


BM6 


Uni 


BMG 


Sony 



>e 2000. Biliboafd/BPI Communications, Hot 100. R&B & Country appear ti 
Conlemporaty. Clut> Play, and Dance Sales rotate weekly 



Itiis fealiirt eacli time; Mainstream Rock, Modern Rock, Rap. Adult 
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GOOD WORKS 



Night aid: Reprise recording 
act 8Stops7 has released a limited- 
edition CD of its track "Question 
Everything" to benefit Children of 
the Night, an organization that 
helps sexually exploited teens. The 
enhanced CD includes the single's 
original album version from the "In 
Moderation" set, an acoustic ver- 
sion of the track, and a recorded 
message from band front man 
Evan Sula-Goff. It also includes a 
"Question Everything" video and 
links to several Web sites for 
national teen organizations. It Is 
currently available at Tower Rec- 
ords. Contact: Kelly Hammett at 
818-788-7197. 

Roof time: virgin recording 
artist Chris Cagle and KZSN 
Wichita, Kan.'s Dan Holiday have 
begun a rooftop vigil to collect toys 
for Toys for Tots. The duo is camp- 
ing out on the roof of a Wichita Wal- 
Mart until 12,000 toys are donated. 
Holiday began the drive 1 1 years 
ago and has raised the toy goal by 
1,000 toys each year. Contact: 
EmUy Burton at 615-269-7071, e.xt. 
144. 

Twain items: Shanla Twain 

has donated items from her tour 
and television wardrobes to an on- 
line auction to aid Kid's Caf<^. Items 
are currently being auctioned at 
countrystars.com, and such sites as 
vhl.com will soon be participating. 
Kid's Caf6, a program launched by 
Second Harvest in 1993, provides 
meals for children throughout the 
U.S. Contact: Kevin Lane at 616- 
524-7750. 

Avatar donation: Avatar 
Records donated $10,000 to the 
Innocence Project of the Benjamin 
N. Cardozo School of Law. The 
company presented the money 
after acquiring the soundtrack 
rights to the HBO drama "Oz." The 
Innocence Project uses DNA test- 
ing to free wrongly convicted pris- 



LIFELINES 



BIRTHS 

Boy, Alexander Lichtman Rabney, 
to Fran Lichtman and Randy 
Rabney, Oct. 16 in New York. 
Mother is senior VP of internation- 
al for Atlantic Records. 

Boy, Christian Dean, to Tami and 
Chris Kosman, Nov. 6 in Simi Val- 
ley, Calif. Mother is a WEA singles 
specialist. 

MARRIAGES 
Steven Graylww to Terrl Feuer- 
stein, Dec. 3 in Dix Hills, N.Y. 
Groom is jazz editor and jazz chart 
manager for Billboard and associ- 
ate director of charts for Top 40 
Airplay Monitor. 



oners. Contact: "ftacey Miller at 
201-5;n-0484, ext. 11. 

Research funds: Temple 

Records will donate one pound for 
every CD and book purchased from 
its Web site, teraplerecords.co.uk. 



to the Brain Tumour Research 
Fund in Glasgow, Scotland, over 
the next three months. The site also 
includes information about making 
direct donations to the fund. Con- 
tact: Robin Morton at 01-875- 
830328. 



CALENDAR 



DECEMBER 

Dec. 19, SongiMitH'SlwiRase, pfesenled byttie 
Songwiiters' Hall of Fame and the National Academy 
of Popular Mustt, Makor, New York. 212-957-9230. 

JANUARY 

Jan 10-13. 28tli Annual International Assn. 
Of \m Educators Conference, New York Hilton 
and New Yotti Slwraton. New YorV. 610-{67-0501. 

Jan. 15. Gettint Records To Radio, present- 
ed by tfie National Assn. of Record Industry Pro- 
fessionals. Four Seasons Hotel, Los Angeles. 
818-769-7007. 

Jan. 20. MIDEMnet 2O01, Palais des Festi- 
vals, Cannes. 212-370-7470. 

Jan. 21-25, MIDEM 2001, Palais des Festi- 
vals, Cannes. 212-370-7470. 

Jan. 27-Feb. 3. Seventh Annual Country In The 
Rockies, benefiting the T.J. lilartell Foundation. 
Club Med Crested Butte. Colorado. 615-256-2002. 

Jan 30. Internet Uw For Electronic Com- 
merce In Nevada, seminar sponsored by Quirk & 
Tratos, Golden Nugget Hotel, Las Vegas. 715-833- 
3959. 

FEBRUARY 

Feb. 2-3, 13th Annual Frank Sinatra Ceielirlty 
Golf Tournament Desert Wllkm Golf Resort, Palm 
Desert, Calif, 760-202-4422. 

Feb. 22-24. Seventh Annual College Urban 
Music FesI Black History Month Celebration, 
Atlanta University Center. Atlanta. 770-908-6102. 

Feb. 22-25, By:lann Convention. Tmmso. Nor- 



way 47-2335-6096. 

Feb 24, How To Start And Run Your Own ReconI 
label, presented by Revenge Productions, New York- 
er Hotel, New York. 212-688-3504. 

Feb. 26. Brit Awards, Eads Court 2. London. 44- 
207-851-4001. 

Feb 28-March 3. 32nd Annual Country Radio 
Seminars Convention, Nashville Convention Cen- 
ter, Nashville. 615-269-7071, ext. 144. 

MARCH 

March 11-14. 43rd Annual National Assn. Of 
Recording Merchandisers Convention And 
Trade Show. Orlando World Center Marriott, 
Orlando, Ha. 856-596-2221. 

March 14-18, South By Southwest Music 
Conference And Festival, Austin Convention 
Center, Austin, Texas, 512-467-7979. 

March 21-22, Yahoo! Internet Ufa Online 
Film Festival, Hollywood Athletic Club and Direc- 
tors Guild of America Theater, Los Angeles. 646- 
658-8323. 

APRL 

April 24-26, Billboard Latin Music Con- 
ference, Eden Roc Hotel, Miami Beach. 646- 
654-4660. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pessel- 
nick, Billboard, 5055 Wilskire Blvd., 
Los Angeles, Calif 90036, or E-mail 
jpessel7nck@hillhoard,com. 



ISRAELI VERSION OF GRAMMYS 

(Continued from page 37) 



RENNER TO STEER UNIVERSAL GERMANY 

{Continued from page 37) 



He joined the latter in 1989 from 
RCA/Columbia Home Wdeo. Previ- 
ously, he worked for BMW. "I've 
loved every second, every minute, of 
the past 1 1 years," he .says. "The com- 
pany is in the best possible shape, 
with its be.st-ever chart share, mar- 
ket share, revenue, and profit." 

Notwithstanding his continuing 
Universal connections, Gramatke is 
likely to weigh a variety of future 
employment options. "I need a sec- 
ond life to accept all the interesting 
offers 1 have had," he says, while 
declining to reveal whether he has 
noncompete restrictions. 

As Renner takes on overall 
responsibility for Universal Music 
Germany, Antippas is expected to 
focus on administrative tasks. He 
has a reputation as a tough busi- 
nessman, gained during his Au.s- 
tria/Switzerland stewardship and 
previously as managing director of 
PolyGram Greece. 

This scenario should leave Ren- 
ner free to focus on creative issues, 
including his determination to 
strengthen Universal's domestic 



roster. "Our repertoire companies 
have broken international acts such 
as Bloodhound Gang, Goldfinger, 
and Mya ahead of their home mar- 
kets and the rest of the world, 
thereby proving (those companies'] 
skills," he says. "All at Universal 
are more willing to experiment — 
we are not afraid of making mis- 
takes." 

Among those reporting to Ren- 
ner starting Jan. 1 will be his wife, 
Petra Husemann-Renner, who suc- 
ceeded him as head of Motor Music 
two years ago when he was named 
music group president of Universal 
Music's German business. Also 
reporting to Renner are managing 
directors Joachim Harbich at Poly- 
media Marketing, Joerg Hellwig at 
Polydor, Boris Loehe at Mercury, 
Konrad von Loehneysen at Uni- 
versal Records, and Oliver Schul- 
ten at Classics & Jazz, as well as 
Polystiu- GM Harry Weller. 

Renner will be accountable to 
Larsen, while Antippas reports to 
Renner in his role as Universal 
Music Germany COO and to Larsen 



members voted this year, says Gafhi, 
who adds that he wants to widen 
participation to 3,000 in the future. 
As the awards' name suggests — 
"Tammuz" refers to the Hebrew cal- 
endar month approximating July — 
the awards recognize the music of 
the period July 1999-July 2000. 

Gidi Gov, veteran singer and TV 
presenter, hosted the 2 'A hour show, 
which was televised live from the 
Tel Aviv Cinerama by commercial 
Channel 2 franchisee Keshet. 
According to Keshet, the show 
attracted 16.8% of all viewers. 

The show, co-produce<l by Keshet 
Broadcasting and Hamon Pro<luc- 
tions, featured a mammoth .'J5 cate- 
gories dedicated to Israeli music, 
plus a tribute to Ofra Haza — inter- 
nationally, probably Israel's best- 
known singer — who died earlier this 
year. Gafhi says he does not rule out 
the possibility of reducing the num- 
ber of categories for future shows. 

Berger, who performed at the 
awards, was associated with 13 nom- 
inations, five of which resulted in 
victories. She was named best 
female singer and collected the best 
album award for her third disc, "Ad 
Hakatzeh" (To The Edge), on NMC 
Music. 

Also performing was singer/song- 
writer Aviv Geffen, who sang "Ori 
Or" (Wake Up), the Helicon Records 
airplay hit that won him awards for 
best song and best lyric. Written 
well before the current troubles — 
but reflecting the mood of much of 
the country — the song is a call for 
peace. 

Assaf Amdursky added to a suc- 
cessful night for the NMC label, per- 
forming and taking the award for 
best male singer and best producer 
for his album "Manvim Skatim" 



(Quiet Engines). The disc also won 
the best sound award for engineer 
Moshik Kof. 

Vocalist Achinoam Nini — known 
internationally as Noa — won the 
award for best contributor to Israeli 
music abroad for her English-lan- 
guage disc "Blue Touches Blue" 
(Metheny Group Productions/NMC, 
distributed internationally by Poly- 
dor/Mercury), which has been 
described as "a fusion of jazz and 
soul, with ethnic elements." 

In other key categories, newcom- 
ers Shotei Hanevua (Fools Of 
Prophecy) were named best group 
for their eponymous debut disc on 
Helicon Records, and Shlomi Sha- 
ban was named best newcomer 
(NMC Music). 

Reaction to the awards was 
mixed. NMC CEO Moshe Morad 
says, "One of the nice things about 
this ceremony is that all the main 
awards went to young singers. It's 
very important that young artists 
crossed over to the mainstream and 
that we have a future." 

Ishay Amir, producer, studio 
owner, and an award winner last 
year, is more critical. "The ceremony 
was a big improvement on last 
year's, which was a semi-disaster," 
he says. "But there were too many 
categories. Little respect was shown 
for the winners of the technical cat- 
egories, who were awarded their 
prizes during the commercial breaks 
and didn't know whether to come up 
on stage or not. And some of the 
choices were very strange." 

But Gafni says the real aim of the 
awards was fulfilled with the suc- 
cess of Berger, which reflected an 
industry's professional appreciation 
rather than merely a popular 
choice. 



SGAE LABEL RELAUNCHES 

( Continued from page 37) 

producing the album to designing the 
cover and packaging. Until now, we 
would send the master recording to 
Decca, who printed the copies and 
arranged one-off distribution deals 
with various labels." 

Autor will also act as a talent scout 
for nuyor labels by searching out new 
talent from within the ranks of 
SGAE's !»i,000 members (of which 
43,000 are directly related to the music 
indastry), in the hope that interested 
majors will then sign those acts. 

After payment of appropriate art- 
Lst/publisher royaltie-s, monies rai.sed 
from the sale of Autor albums will go 
back into SGAE's promotional arm, 
Fundaci6n Autor 

"There are three fundamental 
aspects of Autor," says Garcia. "We 
aim to recuperate the musical heritage 
of I.atin America and Spain — includ- 
ing, for example, new recordings of 
music written by Spain's King Alfon- 
so the Wkse in the 12th century, asing 
as far as possible instruments of that 
era. The second Is the talent-.seeldng, 
and the third is the publication of six"- 
cial CDA)ooks in conjunction with 
upmarket arts magazine El Europeo." 

Among the Autor albums being 
relaunched without the Decca logo 
that their first print run carried are 
the Latin Grammy-winning classical 
music album Tomks Breto6n's opera 
"La Dolores," with tenor Placido 



Domingo, as well as nominee "Salmo 
De Las Americas," composed and 
conducted by Cuban pianist Jose 
Maria Vitier. 

Autor's first new release, released 
to coincide with the label's Nov. 22 
relaunch,, is the self-titled "Joan 
Valent Y Ars Ensemble," an experi- 
mental setting to music and song of 
12th-centur>' Catalan poetry from the 
Balearic fcknd of Mallorca. The album 
features the chamber orchestra Ars 
Ensemble and director/pianist/clar- 
inet player Valent, as well as .singers 
Maria del Mar Bonet and Javier 
Alvarez, musician Nacho Mastretta, 
and percussionist Tino tli Geraldo. 

'1 have an investment budget but no 
sales budget," saj-s Garcia, "and so my 
only real duty is to pro\ide quality. It's 
a beautifiU challenge, because there is 
no music geru^ or even language limit, 
pro\iding the work bemg release<l is 
registered by its author with the 
SGAE." The decision on where each 
work is distributed will be made joint- 
ly by Autor, GVD, and Universal. 

"The relaunch of Autor was marked 
by a special four-part concert at 
Madricl's Fine Arts Center featuring 
Vitier, Valent, singers Imanol and 
Carlos Cano, and Leonel Morales 
interpreting works by Anton Garcia 
Abril. It was recorded for later trans- 
mission by alternative music pubUc 
broadcaster Radio S. 
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BY EMMANUEL LEGRAND 



PARIS — What a year for ihe 
French music industr)'. 

By the grace of one unexpected 
au|uisiti<)n. a French conclomerate 
has become the owner of the world's 
biggest record company, as Vivendi 
joined forces with Universal Music. 

Through pei"suasion and protest, 
a small group of French people has 
managed to be the driving ibrce in 
blocking the proposed merger of 
F-MI and Wanier Music. 

^\nd tlianks to the consumer sup- 
port of domestic artists, the market 
shai e of local repertoire in France Is at 
an all-time high. At the same time, 
French productions are selling in 
international markets in greater 
(uianlities than ever before. Witness 
the recent No. 1 European hit "Lady 
(Hear Me Ibnighl)" by French elec- 
tmnica act Mtxljo (BarrJay/Univei"s;iI). 

Now for the bad news. Notwith- 
standing these re;isons for optimism, 
executives in the French music 
industry' are concerned that several 
market conditions unique to this ter- 
ritory — and the global market's slate 
of Internet-fueled flux — are affect- 
ing their business. 

FLAT SALES 

Figures supplied by trade body 
SNF.P show that, for the first nine 
months of 2000. record sales were 
(lat in France while they grew in the 
U.K. and Germany, two countries of 
similar size and structure. 

"The market is flat, but the last 
quarter might save the year." says 
SNFP president Marc Lumbroso. 
also chief executive of EMI Music 
France, l.umbroso says that the 
French market, among all the Euro- 
pean countries, has been the most 
aRcxled by CD-R copying, with esli- 
malrs more than 200 million 
blank CO-Rs will be sold in 2000. 

SNF.P general manager Hervt'* 
Rony says that "home piracy" is cer- 
tainly alfecling sales, and he is also 
concerned that all the debate sur- 
rounding Napster and other tile- 
sharing services has "reinforced the 
notion that music is I'ree. This cer- 
tainly has had an impact on album 
sales." 

RIGHTS LEGISLATION 

I he French music industr)^ faces a 
veri busy legislative agenda to deal 



with the issue of copyright protec- 
tion and remuneration. As in all 
other European Union countries, 
France's copyright legislation is 
awaiting the vote ny the end of this 
year of the EU's Cop)Tight Directive, 
which will create the legal framework 
for the digital age. 

Rony believes the planned Copy- 
right Directive, currently in its last 
stage of discussion before the Euro- 
pean Parliament, will change 
France's intellectual- property legis- 
lation and modernize the current 
legal environment. However, SNEP 
is not content with the current text, 
which intnxluces too many exemp- 
tions for private copying. 

France is also lobbying the gov- 
ernment on the issue of the duration 
of protection of copyrights for 
recorded music, trying to align it 
with the cJuration of authors' rights. 
"This is considered a priority by 
most countries nowadays," says 
Lumbroso. 

Another hot issue right now is the 
discussion on neighboring rights, 
paid by broadcasters, for which 
rights owners are seeking a higher 
percentage. SNEP is also entering 
negotiations wiili authors-righLs .soci- 
ety SACEM to discuss the level of 
mechaniail and perfonning rights to 
be paid in the case of downloads. 

" There is a whole set of legal work 




to be done to prepare for the digital 
age," says Rony. 

Another French fight is the effort 
to have music recordings recognized 
as cultural goods and therefore sub- 
ject to a lower value-added-tax rate. 
"Our VAT rate is a disgrace," 
explains Virgin France president 
Emmanuel de Buretel, who also is 
president of Virgin Continental 
Europe. 

"Tliis is a real fight," adds Lum- 
broso. "There seems to be a consen- 
sus among European countries that 
music should be treated as a cultur- 
al good, but we haven't seen any 
action taken by European authori- 
ties." 

SURVIVING A DIFFICULT 
MARKET 

Overall, labels believe that market 
conditions in France are getting 
tougher. 

"Radio consolidation and format- 
ting, increasing costs for T\' adver- 
tising, concentration in retail, all 
these elements contribute to the dif- 
ficulties of the French market. That 
Conlimted on page 50 
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Billbodrd coppespondent Millane King ppofiles 10 hey artists 
from the French [Dusic scene. 



MIRWAIS 

"Production" (Naive) 

Mirwais .A.hmadzai (pronounced 
Mirways), the Afghan-French elec- 
tronica artist of "Taxi Girl" fame, is 
out to become a household name. 
Mirwais is the producer and writer 
behind a good portion of Madonna's 
"Music" album, including its world- 
wide hit title track. "I truly think this 
man is a genius." Madonna told Bill- 
board (Aug. "j, 2000). "This is the 
future of sound." Mirwais' solo 
album, "Production," was released in 
Europe last spring and has sold 
more than 50,000 copies. "Naive 
Song," Mirwais' second single, was 
released in Europe Oct. 30 and was 
the "Single of the Week" on BBC 
Radio 1 and playlisted on NRJ in 
France. A higli-prolile music video 
directed by star imagemaker Jean 
Baptiste Mondino has been broad- 
cast on M6 in France, Viva 2 in Ger- 
many and WTX U.KyEurope. Mir- 
wais made promotional appearances 
with Madonna in November, includ- 
ing the MTV European Music 
Awards in Stockholm. Frederique 
Rebel, managing director at Naive, 
describes Mirwais as making "sharp 
electronic music, building his audi- 
ence in a g(X)d upward spiral." The 
" IVoduction" (^D will be released in 
the U.S. in early 200L 




ANGGUN 

*'Chrysaiis'* {Columbia /Sony) 

.\nggun first came into the inter- 
national spotlight with her 1997 
album "Snow On The Sahara," 
which was released in 33 countries 
and sold 1 million copies worldwide. 
I'he record topped the album charts 
in Italy, Spain and France. The 
Indonesian artist is back with a sec- 
ond English -language album, 
"C^hrvsalis," released worldwide Sept 
8 and produced by Eric Benzi 
(Khaled, C-eline Di(m) with lyrics by 
the artist. Fhe record entered Music 
& Media's Eurochari Top 100 
Albums charts at No. 6ti, and the first 
single, "Slill Reminds Me." went 
straight to No. 3 in Italy and reached 
the top 10 in Japan. Jason Ne\ins has 
remixed the single, and "Still 
Reminds Me" has been featured in 
the $2 million fall Barilla TV cam- 
paign in Italy. Widespread promo- 
tion throughout Europe and Asia will 
culminate in a performance in the 
presence of Po|X' John Paul II for the 
2001 (Christmas (>)ncert in Rome, to 
be bniadciist worldwide. Anggun will 
tour throughout Euro|)e and Asia in 
February 2001. 
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"Biiss" (Barclay) 

Seven years after her million- 
selling hit album with Lenny Kraritz, 
French actress and singer Vanessa 
Paradis brings us "Bliss," co- 
produced by singer Matthieu Che- 
did of "M" fame. Paradis also wrote 
half the album, her most personal 
and intimate to date. A new mother, 
content with her love, actor Johnny 
Depp (who also writes and plays on 
ihi- all}iini), Paraths afso picked up 
the guitar for this record. The 
assertive, nKking single "Comman- 
do," released in August, has sold 
more than 90,000 copies. The 
album, released Oct. 1 7. has already 
>i}U\ 200,000 copies (double-gold). 
A'anessa is one of our best-sellers," 
>ays Eric Vandcrpoorter, director of 
international exploitation at Univer- 
sal. " This is a very mature album 
with interesting songs. It has l)een 
well received by our international 
affiliates."' "Bliss" has been released 
(.oulimu'd on frigf -fS 
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ARTISTS TO WATCH 
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in turopt" (Belgium, Switzerland. 
Amlria, Germany. Norway, Sweden 
and the U.K.) and Asia ( Hong 
Kong, japan, Singiipore and Tliai- 
land). I*aradis will take time oft from 
her filmin}^ schedule to promote the 
album in international territories 
next year. 

MODJO 

"Lady (Hear Me Tonight)** (Sound 
Of Barclay/Universal) 

A No. 1 hit this year on the Music 
8c Media EurtHhart Hot 100, where 
it has charted for nearly five months. 
Modjo's "Lady" is the undeniable 
smash European dance hit of this 
past summer and fall. With close to 
1.5 million singles sold worldwide, 
the track earned the young Parisian 
duo of Romain Tranchart and Vann 
Deslagnol a place in the "Guinness 
Book Ot World Records" as the first 
French group to enter the L .K. sin- 
gles chaital No. I — a jMisition it held 
for two weeks. Universal is now con- 
centrating promotion on New 
Zealand. .Australia and japan. A lim- 
ited edition of the single is being 
planned for the U.S., and a 12-inch 
remix by Harry "Choo Choo" 
Roniera (MC^A) should add to its 
popularity. "Lady" is currenUy being 
replaced by Modjo's second single, 
"Chillin." which was sent to clubs in 
mid-November and released com- 
mercially this month. Modjo's first 
album is set for a lale-February 
release. The group will tour in 200 1 . 



in circles." siiys Nicholas Pflug. proj- 
ect and creative manager at Blue 
Note France. "'Iburist" was released 
in the U.S. in early September, and 
St. C^rmain is u>uring (iianada and 
the U.S. this winter. 




ST. GERMAIN 

''Tourist" (Blue Note/EMI) 

Since its release last April in 
Europe, the album "Tourist" by the 
electronic-jazz artist St. Cierinain has 
been exported to no less than 40 
countries and sold more than 
600,000 copies worldwide. I he 
album has gone platinum in France 
and Belgium and gold in Ireland 
and New Zealand. "'^Iburist" reached 
No. 40 in the Music Sc Media Top 
100 European Albums chart and 
plactxl No. 68 on the Billlxiard I leat- 
seekers chart. A leader of the 
"French touch" electronic move- 
ment, St. Germain, aka Ludovic 
Navarrre. has aimed toward a more 
jazz-based live music wiili this album, 
louring Europe for lour months. "Si. 
Ciermain's album has come along at 
the right moment, when boUi elec- 
tronica and jazz are starting to turn 
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MERZHIN 

"Pleine Lune" (RCA/BMG) 

Named after "Merlin" in Breton 
language, the six young members of 
Merzhin sen e up an upbeat, Oltic- 
tinged rcKk. replete with fifes, tradi- 
tional dance rhythms and s;Uuraled 
guitars. "Plcine Lime," a humorous 
modem-day homage to paitying and 
drinking, was released in june in 
France, Switzerland and Belgium, 
with a later release in (Canada in 
October I he album has sold more 
than 65.000 copies to dale. Tlie sin- 
gle "L'Hacienda," a Spanish-llavored 
text with North-.\frican accents, has 
Ix-en liroadcasl on outlets C^KOI and 
tlHOI. and the music video has been 
aired on M6 and MGM. Merzhin 
performed at the Fete de Wallonie in 
Belgium Sept. 1 5 before an audience 
of 6.000 and in concert Nov. 21 at 
Vtius Divan du Monde. 
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spirit" (Saint George/SONY) 

"Spiril." Gcoll'rey Oiyt-niii*!* roiirth 

album, follows in the spirit of his first 
release on Peter Gabriel's Real W'orUI 
label. ITie album is a delicate balance 
of rock-based African songs with 
Oryema's high-pitched vocals in 
English, Atcholi (Ugandan) an<i 
French, over the rhythmic backdrop 
woven by his Inkeftif (finger piano). 
The Ugandan artist's album was re- 
rele;ised (his past fall by S<my France 
after its original release on the 
defunct Musisoft/SONO label last 
januaiT- Produced by Rupert Hine 
(Underworld. Brand New Heavies. 
Negresses Verles), the album's high- 
lights include a haunting rendition 
of the David Byrne and Brian Eno 
title "Listening Wind." "Spirit" will 
be released internationally by Sony 
in Januar)' with a repackaged album 
adding two French titles, new visu- 
als, a remix of the single "Omera 
john (My Brother john)" and a 
video. Sony export manager Annick 
Geisler reports there is already "a 
keen interest in this albiun by inter- 
national affiliates." Oryema per- 
formed at Paris' Olympia Nov. 20 
and will follow with other conceits in 
the spring. 

(UmtimtM an p(ij;r 50 




BMC FRANCE 

Top Executhres: Bruno C^erentes 
(president ii: CEO), Varda Kakon 
(A&K manager). Rodolphe Buet 
(siiles director) 

Key Labels: RCA. Ariola 

Key Artists: Patrick Bruel. Osaria 
Kvora. R(Kh Voisine, jiidith 
Beiard. Mei zhin. .As De Irefle. 
Laurent VV)ulzy, Enzo Enzo 

Developments: llie year 2000 was 
one of letovery Ibr BM(i. Tlie 
company had fallen to a 6'^ mar- 
ket share three years ago. Ger- 
entes says he expects the compa- 
ny to end the year al 8% and 
forecasts 10^ for 2002. Turiutver 
reached 600 million francs ($80.6 
million) for fiscal year 1999/2000, 
with fewer than 200 employees. 
Gerentes also notes that the com- 
pany returned to profitability 
during the fiscal year after several 
years of losses. "We have been 
able to develop in a market that 
remained stable. Slow ly, we are 
finding our own space in the mar- 
ket." says Gerentes. who notes 
Uiat this was achieved through a 
painful restructuring of the com- 
pany. "In two years, we have cre- 
ated our own culture, which com- 
bines concentration and 
development. When we have a 
major release, we don't miss it. 
W'e know how to handle these 
records," he says, citing recent 
albums by Santana. Patrick Bruel 
and Whitney Houston. 
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EMI MUSIC FRANCE 
Top Execittves: Marc Lumbroso 
(president &■ (T'O). jean- Luc 
Roume (A&R manager) 
Key Labels: F.MI. Clhrysalis. Odeon 
Key Artists: (.laude Nougaro, 
Gliarles .Vnavtmr, St. Germain, 
Rafael. Michel Jonasz. Laam. Kat 
Onoina, Karen .\nn 
Developments: EMI. like BMG. had 
seen its niatket stiitus degrading 
until action was taken in the past 
year or so. Lumbroso's appoint- 
ment 1 8 months ago signale<i a 
change in the company's strategy. 
"We are in better shape than we 
were a year ago," reports Lum- 
broso. "We have proven we am 
get hit records again." But tliis 
happened at the cost of a massive 
restructuring of the company, the 
departure of more than 30 [x^)ple 
and a realignment of the labels 
(EMI. Chrysalis. Odeon) into one 
single imprint. "It was painliil, 
and the human costs were severe 
but inevitable." siiys Lumbroso. 
Tlie president and (T"0 of the 
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compimy gets involved in A&R. 
and this is where the changes were 
the most visible. "We have proven 
our capacity to .sign and develop 
new acts," he says, citing St. (ier- 
main's album, with sjiles of more 
than 600,000 unils in the world. 



Sony Music 



SONY MUSIC FRANCE 
Top Executives: Olivier Montfbrt 
(president Sc chief executive), V'ir- 
ginie Auclair (managing director, 
Columbia). Tliierr\- Chassagnc 
(managing director. Epic Music 
Group) 

Key Labels: Columbia. Epic Music 
(iiimp. S.M.A.L.L., Saint r«eoi'ge 

Key Artists: l^tricia Kaas, Francis 
Cabrel. Jean-Jacques Ck>ldman. 
Benjamm DiaUKmd, .Anggtm, 
Trvo. Rat Luciano 

DevelOpfflents: Montfon has been 
on (he since early this year. He 
has promoted Auclair to Oihnn- 
bia's MO seat, strengtheneti the 
Epic Music Group with I hierry 
Chassagnc at the helm and 
allowed Epic to absorb dance, 
jazz, world-music and six-cial 
marketing units. Montlorl is also 
expected to soon fill the position 
of MD ibr uxhan label S.M.A.L.L., 
which has been vacant since the 
departure {)i PhilipjK- Desindi's to 
be<"oine president of Warner 
Music France. "C^olumbia and 
Epic are now more or less even, 
in terms of si/e, while S.M.A.L.L. 
remains a light unit," says Mont- 
fort. 

UNIVERSAL 



UNIVERSAL MUSIC FRANCE 
Top Executives: Pascal Negie (presi- 
dent 8c CEO), Olivier Caillart 
(managing director, Barclay), 
jean-Philippe Allard (managing 
director, Polydor), Yann-Philippe 
Blanc (managing director. Mer- 
cuiy/lsland), Alain Rebillard 
(CEO) 

Key Labels: Barclay, Polydor. Mer- 
cur\. Island 

Key Artists: Vanessa Paradis, 
Maxime Leforestier, johnny Hal- 
lyday, Mylene Farmer, De Palinas. 
Florent Pagny, Noir Desir, 
Bernard l.avilliers. Alain 
Bashung, Lara Fabian, Zazie, 
Faudel. Tarkan, Modjo 

Developments: Universal confirmed 
its status as the market leader in 
2000. Negre anticipates a market 
share in the region of 34%. 'ITie 
year was dominated by the releas- 
es of several domestic acts — most 
notably johnny Hallyday, who cel- 
ebrated his 40-ycar career 



anniversan' with a major open-air 
concert in Piiris — and no less than 
19 albums on the charts in the 
same week in June. The company 
also launched its Web site, which 
has had more than 1 million 
unique visitors. "We have the best 
team in the market," says Negre. 



VIRGIN FRANCE 

Top Executives: Emmanuel de Bure- 
tel (president & chief executive), 
l^urent (^hapeau (managing 
director. Vir^n). Main .Vrtaiid 
(managing direcioi. Labels/ 
Source), Benjamin Ghulvanu 
(managing direcU)r. Oelahel) 

Key Labels: Virgin, Labels, Source, 
rnkibel, 1 lostile 

Key Artists: .Alain Souchon, Manu 
Chao, Liana Foly, Etienne Daho. 
Renaud. Rila Mitsouko. M, jean- 
Louis Murat. julien Clerc, Saian 
Supataew, IAM, Daft Punk, 
Henri Salvador. Manu Chao 

Developments: It's lxx*n a banner 
year for Virgin France, according 
to [)e Burelel, with revenues 
exceeding 1 billion f rancs and a 
market share growing by 2%, to 
13%. De Buretel says it is the first 
year all the labels posted profits, 
and he takes pride that most of 
this year's main successes and rev- 
enues come from domestic sign- 
ings. "We have lx*en able to build 
labels with a real artistic identity," 
adds De Buretel, who is also Vir- 
gin Continental Europe presi- 
dent. He notes that Norwegian 
artist Lene Marlin and Spain's 
jaral>e de Palo have broken in 
France this year. 



WARNER MUSIC 

Top Executives: Philippe Desindes 
(president & CEO). Laurence Le 
Ny (managing director. \V¥A 
Music), Michael Wijnen (manag- 
ing dii ector, eastwest), Vincent 
FrerelK'iui (ditector. Tot Ou Tard) 

Key Labels: WK.\ Music, eastwest, 
l<)t Ou lard 

Key Artists: V^ronique Sanson, 
Lynda Lemay, France Gall. Teles 
Raides, MC Sola;ir, Silmarils, 
Ophelie Winter, Mano Solo, 
Iac(]ues I ligelin 

Developments: l>esindes was 
appointed the company's new 
presideiu in the spring. He is 
developing a more aggressive 
A&R policy. The two labels, cur- 
rendy at different locations, will 
move to a new central ollice in 
2001. ■ 
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Julien Jtuob 

JULIEN JACOB 

^ShantV* isonjenn/WEA) 

Writer, poet, humanist and musi- 
cian Juhen Jacob is a multicultural 
artist who creates music with a uni- 
versal appeal. Born in Benin to West 
Indian parents and raised in the 
south of" France, Jacob moved lo 
Brittany in 1995 to hone his "African 
(xjp grcKJve" style. His album "Sban- 
li" ("peace" in Sanskrit) is an intimate 
1 1 -title acx)ustic album produced by 
fellow Bretons Ohislain Baran and 
'Fhierr^' Nedelec. It was released in 
June, accompanied by the single 
"Heilo." Jacob sings in an invented 
language with obvious .African con- 
sonance, inspired by vibration and 
sound. "These words come from 
inside myself and do deeply echo 
with my own sensibihty and spiritu- 
al quest," the artist explains. Jacob 
opened for Cesaria Evora at the 
Nuits Botaniques Festival in Brussels 
in September and was selected as 
one of the revelations of the year by 
Radio France International. He 
tours France this fall and winter. 




PASSI 

"Genwe" iV2/SONY) 

"Cienese," the challenging second 
solo album fW>m I*assi, was one of the 
most eagerly anticipated French rap 
albums of ihc year when it arrived in 
October. Passi is founder of ihe 
award-winning (>ongolese hip-hop 
group Bisso Na Bisso and has 



described himself as leader of the 
mythical and political Minist^-re 
A.m.e.r. His ambitious hip-hop 
albinn includes 1 7 songs and features 
such guest artists as Rita Marley, 
Bisso Na Bis.so, Stomy Bugsy. M 
Passi, Bideew Bou Bess, R CFA and 
tile chorus of LArmte Rouge. After 
his solo debut, "Les Tentations," 
which sold more than 400.000 
copies, Passi serves up a rawer, 
tougher rap, without rejecting his 
/Vfrican roots. An astute business- 
man, I^ssi offers a title for everyone 
in his market: "Pa.ssiweh.com" invites 
listeners to visit his Web site, "l*our 
Mes Supporters" thanks his listeners, 
and "Rap Bizness" contemplates the 
ins and outs of the industry, with 
such lyrics as "voili le lalx,*l au Bill- 
board numero 1" (Here's the label. 
No. I on Billboard). This is a thor- 
oughly intelligent rap album using 
contemporary beats and sounds. 
".Africa Jamaica," a duet with Rita 
.Marley, lends a laid-back ambiance 
that contrasts with the album's other 
tracks. 




Assia 



ASSIA 

"Chercheuse D*Or** (Virgin) 

With a strong, soulful voice 
singing in French and Arabic. 26- 
year-old Algerian singer Assia is this 
fall's female discovery for French- 
speaking countries. Her album 
"Chercheuse D'Or (Gold Digger)," 
was released in France, with her first 
single, "Elle E.st A'Ibi (She's Yours)." 
following in July and racking up 
400,000 copies in sales. The single 
held a top 5 airplay chart position for 
three weeks, reaching No. 7 on the 
singles chart in Wallony (French- 
speaking Belgium) and No. 13 in 
Switzerland. The video for "Elle Est 
A Toi" has gained heavy rotation on 
all French music channels with some 
play on M TV South East Asia. 
"Chercheuse D'Or" was released 
internationally in Spain, Portugal, 
Greece, Turkey, the United Arab 
Emirates and Lebanon, with a 
rcleiise in Canada due in early 200 1 . 
/\ssia works closely with her produc- 
er/composer brother Khalil. and 
both are featured on Julien (^lerc's 
latest album. Assia recently complet- 
ed a showca.se tour in France, which 
is expected to "provoke releases in 
unexpected territories," according 
to ITiibaui Casanova, expon prod- 
uct manager for Virgin. Assia also 
appeared on CNN's "World Beat" 
show in November. H 



BEST CHANCES 

Continued fnm fxif^f 47 

said, there are always artists who 
manage to surface," says BM(i pres- 
ident Bruno Gerentes. 

Adds Gerentes. "The French mar- 
ket remains very slow. It has a lot to 
do with consumers' attitude. If there 
was a greater interest in novelty, 
media reaction would probably be 
quicker. As opposed to the U.K., 
which has a real culture and appetite 
for novelty, you really have to fetch 
French consumers one by one." 

Labels — especially independent 
labels — are also concerned about the 
increasing difficulty of gaining expo- 
sure for artists. "Radio is becoming 
very selective," says De Buretcl. 

Sony Music France president 
Olivier Montfort agrees. "FM net- 
works are either playing a track to 
deadi or not at all; there's hardly any 
middle ground," he says. 

Stations like market leader NRJ 
have increased their rotation rate to 
70 plays a week for their top tides, 
while reducing (heir playlists. 

"Ten years ago. [getting a song 
played] three times a day was quite 
something." says Universal Music 
France president Sc CEO Pascal 
Negre. "Now, we're talking about 70 
plays a week on some networks. Sta- 
tions don't always help laiuich new 
titles, but they sure contribute to 
buniing them." 

Patrick Zelnik, who co-founded 
the indie label Naive in 1998 and is 
president of indie-label oi^anizadon 
UPFI, notes, " Fhere can be up to 
200,000 different titles in a record 
store. On NRJ's playlisi [however], 
you have only 40 tracks, if not .SO. 
This creates a real problem of expo- 
sure. But 1 have faith in the curiosi- 
ty of the consumers, who are not 
content with just 30 songs." 

HOMEGROWN MUSIC 

Apparently, even if radio does not 
necessarily fully support it, con- 
sumers have given a vote of confi- 
dence to domestic repertoire in 
Fiance. Recent figures from SNF.P 
show ihal local repertoire accounted 
for 56% of the market in the first 
nine months of 2000. 

Labels see this as vindication for 
their invesiinenis in domestic acts, a 
trend started in the mid-1990s, in 
parallel with the inlnxlurtion of quo- 
tas of French-language music on 
French radio. 

In recent months, French sales 
charts have been dominated by local 
act.s. Ai one end of the range, there's 
Johnny Hallyday, who had up to 19 
albums in the same week on the 
charts in June, to coincide with his 
birthday and mega outdoor fr^ee con- 
certs. At the other are such newcom- 
ers as rap acts La Rat Luciano and 
Saian Supa Crew; electronica artists 
Etienne de Oecy, St. Germain and 
Benjamin Diamond; and chanson 
artists Isabelle Boulay, Garou and 
Lynda Leinay — all three from Que- 
bec. 

Ilie year-end saw releases by such 
established acts as Patricia Kaas and 
Francis Cabrel (both on Columbia), 
Maxime Le Forelier (Polydor), .Alain 
Souchon (Virgin), Claude Nougaro 
(EMI), Ilenti Salvador (Source/Vir- 
gin) and Floreni Pagny (Mercury), 
who kept U2 out of the top slots on 



the French charts. 

Market leader Universal says all 
credit goes to the industry and the 
artists for ha\ing lived up to the chal- 
lenge of developing local repertoire. 
"I am proud that we are developing 
so many artists," says Negre. "We are 
creating assets for the company. For 
me, it is crucial." 

Negre says it is a long-term plan to 
develop local acts and this strategy 
requires time and investment. "An 




SNEF's Hnre Rtmy 

artist cannot be treated like Heaujo- 
lais jwuveau," he states. "You have to 
give them time to mature into vin- 
tage botdes. It takes time, but we are 
committed to investing whatever is 
required in human resources, time, 
tour support, marketing, video and 
promotion to make it happen." 

Sophie Zannettacchi, managing 
director of indie label V2 Music 
France, says that developing a local 
roster "is a necessity if you want to 
exist in the French market. You are 
as good as your local repertoire. 
International repertoire consolidates 
the company, but (he image of the 
label comes from its capacity to break 
local artists." V2, established four 
years ago, has a local rosier of 1 1 acLs, 
with lop rap act Passi, funksters FFF 
and electronica artist Etienne de 
Crecy, among others. 

Another genre that has become 
highly popular with French con- 
sumers is musicals. I he success of 
"Noire Dame De Paris" two years 
ago started a real revolution, and sin- 
gles and album charts are now filled 
with hits from musicals. The most 
recent successes include "Les 10 
(^ommandements" and "Rtmieo & 
Juliette," both released by Universal. 

"Musicals have become a genre in 
their own right" says Negre. "'Notre 
Dame' revealed that there is a public 
[for these shows], and. instead of 
being a fad, the trend is catching up. 
I think it reveals a need for stories, 
songs, real artists and entertain- 
ment." 

The variety and diversity of 
France's rejiertoire forces lal>els to 
Ux)k at the whole spectrum of gen- 
res and adapt to new market condi- 
tions. 

"In terms of repertoire, we want to 
tx" present in all segments of the mar- 
ket." says Sony's Montfort. He adds 
that international {>oien(ial is also a 
factor when signing an artist. Sony, 
like all record companies, has recent- 



ly strengthened its export depart- 
ment. An increasing number of proj- 
ects are developed by Son)' France in 
collaboration with its international 
sister companies. 

Monfort gives the example of 
Anggun, whose Chrysalis album is 
out worldwide, or dance/elecironica 
artist Benjamin Diamond, released 
in more than 20 countries. 

EXPORT EXPERTS 

"Export is fundamental for us," 
says De Buretel, who has achieved 
major successes outside France this 
year with acts as diverse as Daft 
Punk, Manu Chao, Air, Phoenix, 
Julien C-lerc and Cheb Mami and is 
eagerly anticipating next year's 
release of Daft Punk's and Manu 
Chao's sophomore albums. 

M{)st recent export success stories 
are in the electi^onica genre, with die 
likes of St. Germain, whose Blue 
Note/EMI album "Tourist" has 
Ibund some 600.000 buyers world- 
wide, or Modjo's "Lady (Hear Me 




UnwernU's Pascal Negre 

Tonight)," which topped the U.K. 
charts and stiiyed f<)r four weeks atop 
Music Sc Media's Eurochart Hot 100 
Singles. 

"Never has French music export- 
ed so much," asserts Universal's 
Negre, who points out that export of 
music now exceeds that of the movie 
industry, with yearly revenues of 800 
million francs ($107..^ million). 
Negre also notes that export success 
is no longer confined lo Europe, but 
extends to l^tin ,\merica and /\sia. 

For example. Universal has success 
in Mexico with French-signed Turk- 
ish act Tarkan, in Brazil with .Mger- 
ian act Khaled and in Japan with 
singer Jane Birkin. 

Once marginal, iniemational siiles 
have become significant lor all 
labels-majors as well as indies-and 
are seen as a way to comix*nsaIe for 
the lack of growth in tfieir home 
market. For indies, export is even 
more crucial, as it can represent the 
only way to develop business. 

In general, there are as many ways 
to handle export as there are com- 
panies. Some indies have also set up 
their own tools to develop export 
sales. (Consider the ca.se ol the French 
label Atmospheriques, founded by 
Marc Thonon, who previously 
worked in A&R roles for Virgin Pub- 
lishing and Barclay, with the liacking 
of indie Trema. His catalog ranges 
Contimifti on p a ge 53 
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Online Music is now a mainstream phenomenon. In 2005, the global online music market will grow 
to US $5.4 billion, and In Europe alone it will represent €1.6 billion or 12% of overall records sales. 
Yet, even as new distribution technologies are threatening to erode the industry's core revenue 
models, new product categories, payment options and programming models are creating a wealth 
of opportunities. Plug. in Europe will focus on the prospects and pitfalls that are emerging as the 
music industry moves online. 



O Assess the impact of new online business models on the retail scene. 

O Gain valuable insight into the ways in which labels, artists, & media companies must evolve. 

O Ascertain who will control digital rights in areas such as downloads, radio, and retailing. 

O Understand how or whether the advent of the online music medium will empower artists. 

O Determine whether downloads will remain a trend, or if smart phones will advance the 
idea of portability toward a customisable subscription scheme. 

O Hear the latest Jupiter Media Metrix research on the evolution of the online 

music economy. 



TO REGISTER ))) ^'S'* plugin.jup.com, e-mail customerservice@jup.com or 
I contact Claire Doughty at +44 (0) 20 7747 0578 



TO SPEAK 



In Association with: 

BillbMud 

Drawing on the success 
of Plug.ln NYC, a Forum 
which has dominated 
the online music event 
scene year on year since 
1995, Jupiter Events, in 
association with Billboard 
magazine, is thrilled to 
bring this famous music 
industry Forum to Europe. 



contact Sarah Watkins at + 44 (0) 20 7747 0566 



TO EXHIBIT ))) contact Richard Hargreaves at +44 (0) 20 7747 0579 or 
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from alternative rock (Louise 
Attaque) (o clttlroniai (Gnind Popti) 
to trip-hop (Mellow). 

Recognizing that success in the 
U.K. can be key to wider interna- 
tional sales and acknowledging the 
well-known dilTiculty of the British 
market, Alinospheriques set up a dis- 
tribution deal with 3MVA'ital in the 
U.K. and opened its own U.K. office, 
with William Hayam acting a.s label 
manager. Thonon and export man- 
ager Denis Collard in Paris work 
closely with the U.K. operation. 




N mice's Patrick Zflnik 

Thonon says he picks indie promot- 
ers for U.K. releases on a project-by- 
project basis. "We have about one 
meeting a month with all our part- 
ners in promo, marketing and dis- 
iribulion, and we go through all the 
problems," Thonon explains. "It's 
very flexible, and we can react very 
(juickly to the market." 

\'2 France uses its own network of 
affiliates around the world but also 
has doubled its striking power by tak- 
ing equity in Chronowax, an indie 
distribution company specializing in 
exports, "'["his way. we can sell direct- 
ly products such as electronica or 
hip-hop," says V2's Zanneltacchi. 
"\Ve can start on certain projects that 
will then be taken over by the local 
V2 companies." 

Zelnik says that, when he created 
Naive, he had "an international per- 
spective from the outset. It's the only 
way lo survive. F.xpi^rt already rep- 
resents an important part of the 
label's revenues, and this will grow. 
We worked as if we were based in 
London." 

Naive is currently developing elec- 
tronica artist Mirwais, who co- 
produced and co-composed six 
songs on Madonna's "Music" album 
and iias .signed a worldwide deal with 

Bi ili.sh R&R act Oinai. 

"It makes it more complex to orga- 
nize, but tiiere is a real payback when 
it works," adds Zelnik, who siiys that 
international sales are currenuy 
of Naive's revenues. He hopes the 
sliare will increase to 50% within the 
next two years. 

"Music has never been so present 
in the Hie ofpeople as it is now," says 
Zelnik. "People travel more and are 
exposed to more different sounds, 
and there is a sustained interest for 
music. New generations are more 
open than before." ■ 
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Expanded Virgin Megastnres Will Enhance Shopping Experience 



BY ED CHRISTMAN 

NEW YORK— After eight years 
in the U.S. marl<et, the 19-unit 
Virgin Entertainment Group is 
taking about a year to regroup, 
but beginning in fall 2001, the 
company will kick off phase two 
of its expansion in this county. 

Glen Ward, CEO of the chain, 
says the company will build 20 
more superstore.s over the next 
five years. Among the markets he 
says can house 
WK Virgin Mega- 

stores are Seat- 
I' ' ' ■ ; lie, San Diego, 
' ^ Montreal, and 

Toronto. "There 
is still plenty of 
room for our con- 
WARO cepts in the 
major [North 
American] cities. We think the 
American market has a huge 
amount of potential still, despite 
recent events," he says, referring 
to the $9.99 pricing that has 
plagued the market in the past 
month. 

Before moving on to the second 
phase, however. Ward says it was 
necessary to stop for a bit and 
take time to 
reflect on what 
the company 
had accom- 
plished in the 
first phase. "We 
can see that 
where we have 
done well is 
where we have 
made major statements, and 
whenever we compromised, we 
don't do as well," he says, without 
elaboration. 

In assessing the market, one of 
the mistakes that Virgin, as well 
as the entire music industry, has 
made is paying too much atten- 
tion to the Internet, according to 
Ward. "The industry has put too 
much effort and time into the 




technology side of the business, 
which has proved to be a huge 
management distraction," he 
states. "With technology domi- 
nating the conversation, the 
industry has taken its eye off the 
ball." 

For example, the industry 
rushed into building download 
models just because the technol- 
ogy was there, without really 
paying attention to the customer, 
he says. But all the plug-ins that 
the shopper needs to download 



music have only resulted in con- 
fusion on the customer's part, he 
says. He predicts that the con- 
sumer will sit on the sideline for 
another three years, until the 
industry achieves standardiza- 
tion. 

In looking at its online store. 
Ward says, he found that the sales 
achieved don't justify the amount 
of money spent. "We take cold 
comfort that we probably have 
lost less than anybody else," he 
says. "We were cautious because 



we thought the market was over- 
hyped." 

Also, he says, while "we have a 
great site, it doesn't have the 
uniqueness that we require for 
the Virgin brand." Consequently, 
on Dec. 15 (beyond press time) 
Virgin will withdraw from E-com- 
merce, he says. 

But Virgin is not abandoning 
its online effort. "We are looking 
to alter our online offering and 
will have more of a focus on con- 
tent and editorial," he says. The 



online site will be more geared 
toward a "click-and-brick strate- 
gy" 

The site will feature enhanced 
editorial and will still handle some 
transactions, but mainly titles 
Virgin has chosen to promote to 
its customer base. Ward says. In 
stores, the consumer will still be 
able to search the Virgin data- 
base, as well as view the 
enhanced editorial content. 

Ward states, however, that let- 
(Coiitiiiued OH next page) 



M Sells Its Retnaliilag Musieaiaker Stack To BEE 



BY BRIAN GARRITY 

NEW YORK— In a deal that ends 
one of the first and highest-profile 
equity alliances between a major 
label and an Internet company, the 
EMI Group has privately sold all of 
its remaining shares of common 
.stock in custom compilation E-tailer 
Musicmaker.com to BCG Strategic 
Investors. Terms of the transaction 
were not disclosed. 

As part of the stock sale, EMI sen- 
ior VP of new media Jay Samit and 
VP of finance and planning .lonathan 
Smith have resigned from Music- 
maker's board of directors. Mean- 
while, Musicmaker's licensing deal 
with EMI, which expires in June 
2004, remains in place. 

EMI took a 50% stake in Music- 
maker in June 1999, prior to the 
Internet company's initial public 
offering (IPO), and signed a five- 
year licensing deal covering about 
i)00,000 songs for use in download- 
ing and custom CDs. The agree- 
ment was among the first examples 
of an extensive major-label catalog 
being licensed to a custom-CD com- 
pany 

The deal helped Musicmaker par- 
ticipate in a wave of successful online 
music IPOs during the summer of 



1999 that included the likes of 
MP3.com. It also allowed EMI to 
claim an additional 24>^ million jxmnds 
(S40.2 million) in revenue during the 
last fiscal year and use such profit- 
taking to tiimipet the soundness of itA 
own internet strategy. 

However, as time has passed, 
EMI's relationship ttith Mu.sicmaker 
has become a source of controver^>y 
on Wall Street. Some critics argue 
that the music giant never provided 
its Internet partner with enough con- 
tent, contributing 
to the detriment of 
Musicmaker and its 
stock. 
A group of dis- 
gruntled inve-stoi-s filed a class action 
suit in Februar)' against EMI, Music- 
maker, and executives fmm both com- 
panies — including the outgoing Samit 
and Smith — claiming the defendants 
misled investors about Musicmaker's 
future earnings potential and inflated 
the company's stock price. 

The complaint, filed in U.S. Dis- 
trict Court for the Central District 
of California, argues the two com- 
panies "concocted a deal" where 
Musicmaker "bolstered" its credi- 
bility with the EMI deal and 
"fanned the fiames of demand of 



EMI 



their (initial public offeringl." In 
return, the lawsuit says, EMI sold 
its shares in the company for $40 
million, continuetl to owti 40^?^ of the 
company, and Musicmaker "would 
still have to pay . . . royalties, as 
well as license fees to songwriters 
and/or publishers for sales." 

The lawsuit further alleges 
that, most likely, much of the con- 
tent will never be made available 
because of "no coupling" provi- 
sions in many artist contracts. 

(Major artists' 
record contracts 
generally contain 
clauses limiting 
or prohibiting 
recompilation.) 

Regardless of the claims in the 
class action suit, there is no denying 
that Musicmaker, like many digital 
music start-ui)s, has struggle<l both 
in the stock market and on the bot- 
tom line. For the nine months that 
ended Sept. 30, the company's net 
loss more than tripled to $44.7 million 
from $13.6 million in 1999, while rev- 
enue increased to $8 million from 
million. The company announced in 
the third quarter that it would trim 
its full-time staiT by :509f to lower its 



milUon. 

With its stock trading at well 
under $1 a share for much of the fall, 
Musicmaker also iwently executed a 
1 -for- 10 reverse stock split in onier 
to pre.sen-e its national market list- 
ing on NASDAQ. But even with the 
split, Musicmaker shares are still off 
by more than 96% in the last year, 
bottoming out (on an adjusted basis) 
at $2.06 on Nov. 10 from a 52-week 
high of $76.88 in December 1999. 
Musicmaker shares closed Dec. 11 at 
$2.91. 

Musicmaker CEO Raju Pu- 
thukarai characterized the busi- 
ness environment as "clearly a 
tumultuous time for both the mu.sic 
industry and for the E-commerce 
industry" in a statement disclosing 
the company's third-quarter num- 
bers in November. 

Musicmaker has also adopted a 
new shareholders' rights plan 
designed to "assure stockholders fair 
value in the event of a future unso- 
licited business combination or simi- 
lar transaction involving the compa- 
ny." Under the plan, Musicmaker will 
give common-stock owners as of Dec 
29 an option to buy a fi-actional share 
of the company's preferred stock for 



2001 cash-biuii rate to SIO million-S12 each .share thcv owti. 
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GOLDMAN SACHS AND PC DATA say online spending un music totaled $Sii.3 
million during the week of Nov. 27 to Dec. :i. up slightly fi^om Slil .7 million 
the week surrountling Thanksgiving. Meanwhile, ovei-all consumer online 
holiday spending this year is on track to be 1 'k to two times better than 
1999 levels. Accijnling to a joint study by the two companies, totiil online 
.<;ileK during the week of Nov. 27 to Dec. 3 exceeded $13 billion, up 5(K 
fi-om the $81K^ million spent during the same week last year. Shopping was 
;ilso up slightly over the week before, when an estimated .$1 Jil) billion was 
.s|x'nt during the week siurouniling Tlianksgiving. Goldman Sachs Inter- 
net analyst Anthony Nolo said in a statement that lower yeai"-over-yeai' 
gix)wth is e.xiK'cted for the ne.xt three weeks. Tbtid gains for the 2000 hol- 
iday jxiriod over the yeai- before will be fiieled by 'the significant sti'ength 
in the early weeks of the season due to promotion activity." 

BEST BUY says third-quarter net earnings fell 21'}i to $57.3 million, or 27 
cents ]>er share, from ,$78.4 million, or 87 cents jier share, fi"om the siime 
period last yeai-. The di*op had been expected (BiliboardBulfeCifi, Nov. 
10). Revenue rose 20^ to $117 billion. Comparable-store .sales rose 5.9^ . 
The Minneajx)lis-ba.sed consumer electronics retailer recently agreed to 
buy the Musicland Greup for about ,$42.5 million and assume .$260 million 
in Musicland debt (.BillboardBulletin, Dec. 8). In a c-onference call 
announcing the resulti^ for the quarter. Best Buy executives said that after 
the Musicland acquisition, the company expects to get into the digital- 
download business. It also intends to add electronics to Music-land's Siim 
Goody .stores and to i"e-bi-and and expand Musicland's 2(K) On Cue .stores, 
increasing the number by roughly 75 stores per year over the next 10 
veai-s. 

SONICNET.COM, a division of the MTVi Group, has begun selling music 
pi-oflucts online. Valley Media is providing fulfillment. 

TOWER RECORDS' Web site w;is ranked iis the most user-friendly music 
E-commerce destination in the late.st evaluation of Internet mu.sic .sellei-s 
by FoiTester Kcsearch. Amazon.com, bamesandnoble.com, and C'Dnow 
iDunded out the top four. Fom-ster praised Tbwer for its checkout process, 
clear inventory' information, and quick phone responses but said the site 
has erratic K-mail resiwnse times and a lack of shopper-fiiendly features 
like customer reviews. "The redesigned Tower Records site provides a 
slightly better shopping experience, no doubt aided by Amazon's slow 
cu.stomer senice resjwnses and the company's decision to bury its support 
phone number and privacy policy," said Ibm Rhinelander, senior analyst 
at Forrester. 

THE MUSIC MONITOR NETWORK is paitnering with Liquid Audio on a two- 
disc promotional give-away that includes Liquid Player ij.O software. The 
Music Monitor Network and Wind-Up Entertainment manufactured 
28,000 units of the double-CD .set, called "Monitor This!," which will be 
distributed five to consumei-s with the piu-chiise of a CD fixjm an artist fea- 
tured on one of the two promotional CDs. The first disc contains 20 tracks 
by such acts as Fatboy Slim; Coldplay; Medeski, Martin & Wood; Talib 
Kweli & Hi-Tek; Robbie Williams; and Barenaked Ladies. The second 
disc contains videos ti'om Creed and Finger Eleven, as well as Liquid 
Player Five. Compatible with both Macs and PCs, the second disc also 
has a special link to a Wmd-Up Web site that gives the consumer three 
fi-ee downloads. 

HOUSE OF BLUES is Webcasting some of the top concerts held in its venues 
over the last year, in a promotion allied the 12 Days of Chiistmas. Each 
day will have a different theme based on genre, iiuiging irom Blues Influ- 
enced Day to 80's New Wav^e Dance Day to Teen Pop Day. Webcasts will 
be available in both Real Player and Windows Media Player fonnats. The 
event nins Dec. 11-22. 

LOUDEYE TECHNOLOGIES has signed a none.xclusive licensing deal with 
BMG Entertiiinment. Under the deal, Loudeye can digitize and store 
BMG reconlings and license 30- to 60-.second samples to third parties. 
Seattle-based Loudeye has similar deals with Wamer Music Group and 
Univei-sal Music Group (BillboardBulletiii, Oct. 18). 

TNT is s|x)nsoring a pair of upcoming Christ mas-themed music specials 
on Sunday (17) and 1\iesday (19). The fii-st special, "Chiistmas In Wash- 
ington," will he hosted by Sai-ah Michelle Gellai- with performances by 
Mare Anthony, Chuck Berry. Billy Gilman, and Jessica Sim|>son, imiong 
others. The second s|)edal, "A Very Special Christm;is From Washing- 
ton, D.C.," will include performimccs from Jon Bon Jovi, Macy Gray, and 
Wyclef Jean. 



EXPANDED VIRGIN MEGASTORES WILL ENHANCE SHOPPING EXPERIENCE 



(Continued from preceding imge) 

ting the customer search the 
database is copping out on Vir- 
gin's responsibility, which is to 
edit the music offering so that the 
customer can make the right pur- 
chase. 

That's why instead of relying 
on technology to lead the wa.y into 
the future. Virgin instead will use 
it to enhance the store's offering 
to the customers, he says. After a 
fully integrated click-and-brick 
strategy has been accomplished, 
Virgin will concentrate on a way 
to bring back its full online store. 
But in order for that to happen, 
that store will have to be innova- 
tive in the same way that the 
Megastore is, he states. 

Regarding the in-store shop- 
ping experience. Ward says. "We 
are very mindful of our relation- 
ship with the customer. Our role 
is to present merchandise that 
satisfies a need." 

One of Virgin's main in-store 
merchandising tools is the "Vir- 
gin recommends" program, which 



HOME VIDEO. Pam KeUey is promot- 
ed to senior VP of sales for New 
Line Home Video in Los Angeles. 
She was VP of sales. 

Ikna Gatti is promoted to direc- 
tor of marketing and media for 
Columbia TViStar Home Video in 
Culver City, Calif. She was manag- 
er of marketing and media. 

DISTRIBUTION. Univci-sal Music and 
Video Distribution promotes John 
Kieman to senior director of ai-ti.st 
development and BUI Lucas to sen- 
ior director of urban marketing in 
Universal City, Calif. They were, 
respectively, liaison to the associat- 
ed label for sales and a sales repre- 
sentative. 



fulfills one of the main passions of 
Virgin management and its 
emplo.yees: to push music they 
believe in. If Virgin does its job 
right, the customers will trust its 
recommendations, he says. For 
example, the company sent out a 
message to its employees to come 
up with great albums that were 
not commercial successes and 
that customers might have 
missed out on. 

"We got a list of about 100 
albums and asked our employees 
to vote on [them] to get a short- 
list of about albums," Ward 
reports. And that became the 
basis for the Virgin promotion. 
"Our staff got to share their pas- 
sion with each other and the cus- 
tomer." 

Another thing that Virgin likes 
to do is to gel behind artists of its 
choosing. "Normally, we have 
only about 2% market share, but 
when we got behind the Supreme 
Being Of Legend, we had about 
33% market share" on its album 
in the U.S., Ward reports. 




KIERNAN LUCAS 



Nina Collins is promoted to di- 
rector of national sales at BMG 
Special Products in New York. She 
was manager of national sales. 

NEW MEDIA. Gary Acord is named 
CFO at MusicMatch in San Diego. 
He was VP/CFO at Interact Com- 
merce Coip. 



Similarly, Virgin did an " '80s 
sale" promotion for albums from 
that decade that resulted in 
increased catalog sales for the 
chain, he says. "If you promote it 
in the right fashion, you can sell a 
lot of music," he says. 

Getting back to the Megastore, 
Ward notes, "Our stores really 
stand out. But now is the time to 
take it to the next level." He says 
he has thrown down the gauntlet 
to his team, asking, "How are we 
going to fill the store w ith excite- 
ment" for the next 10 years? 

The Virgin management team 
that will be working on that for- 
mula consists of Dave Alder, who 
heads up merchandising and buy- 
ing; Dawn Roberts, VP of mar- 
keting; Kelly Martin, who heads 
up operations; Andy Jones, CFO; 
and Anthony Dean, VP of store 
development. 

But whatever the team comes 
up with, it will be consistent with 
the company's approach thus far in 
the U.S. While many pundits think 
digital downloads will replace 

'ITie industry has 
put too much effort 
and time into the 
technology side of the 
business, which has 
proved to be a huge 
management 
distraction. With 

technology 
dominating the 
conversation, the 
industry has taken its 
eye off the ball' 

- OLEM WARD - 



record stores, or force them to 
smaller spaces that house kiosks 
for in-store manufacturing. Ward 
argues that "reducing the store to 
1,000 square feet is letting tech- 
nology drive the business. Our 
Times Square store is a great 
store because it provides a great 
shopping experience. We still 
believe in the Megastore concept." 

Moreover, he says. Virgin is 
more than just music — "it is a 
store of culture. It is a place to 
hang out and participate. We 
share the passion with our cus- 
tomers for what we are selling, 
and we want the customer to 
think, 'These guys get it. They 
understand my lifestyle.' " 

Alder, formerly GM of the 
online store, adds that while Vir- 
gin will capitalize on other prod- 
uct trends, "music is our core. We 
won't compromise on that. At the 
end of the day, it is about the 
music and the customer." 




Virgin management tMlieves that the company's future lies with creating large, 
exciting retail stores like the chain's flagship store, pictured here, in New York's 
Times Square. 
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Alliance's Weisman Sees Major Consolidation Ahead 



In last ISSUE'S column, I 
mentioned in passing that 
Alliance Entertainment Corp. 
(AEC) had hired Credit Suisse 
First Boston as its adviser re- 
garding strategic consolidation 
opportunities, among other cor- 
porate moves. Let's look more 
closely at this. 



As soon as 1 saw this announce- 
ment, I concluded that Yucaipa 
Cos., AEC's parent, was putting 
the company up on the block. But 
Larry Kalantari, executive VP 
of corporate development at 
AEC, told me to hold on, because 
"this isn't a for-sale sign." 

But on the other hand, he 




RMX is a two-day tradeshow for 
buyers and sellers of music being held on 
June 2-3, 2001 at McCormick Place. 
u^.rrr^.., Chicago, Illinois. 

For information call 800-731-6106 

Hms/gcm (outside the US call 203-840-5662) 
U^t WWW.RETAILMUSICEXP0.COM 
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wouldn't rule out the possibility 
of a sale either, considering that 
AEC's parent is an investment 
company looking for a return on 
its investment. And Eric Weis- 
man, president/CEO of AEC, 
says, "We consider all paths open 
to us. Not a path has been closed 
off." 

Weisman says that Credit 
Suisse First Boston has been 
hired because AEC management 
believes that the next 12 months 
will see "the 
mother of all 
consolidation" 
taking place. 
"It will occur 
at retail — 
among labels, 
among whole- 
salers," and 
among the dig- 
ital music companies, he says. 
"Larry will do whatever he can to 
put us smack in the middle." 

Says Kalantari, "This is the 
time to align with the appropri- 
ate people, either with those who 
can help drive our business or we 
can drive their business. If it 
means a merger, fine, or we put 
in more cash and buy somebody 
out there. This is the appropriate 
time to align assets to get greater 
clout and greater market pres- 
ence." 

To make sure that AEC wasn't 
putting up a smoke screen trying 
to obscure a for-sale sign, I did a 
little digging and turned up this 
observation from one financial 
player: Given that there likely 
will be plenty of consolidation 
opportunities in the upcoming 



RETAIL 
TRACK 
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months, it makes sense to align 
with a company like Credit 
Suisse First Boston that has a 
track record of being able to raise 
money to finance deals. 

Two WEEKS after Weisman 
predicted the "mother of all con- 
solidations" to me. Best Buy 
announced that it was acquiring 
the Musicland Group. In addition 
to requiring shareholder 
approval, the deal will be scruti- 
nized by the 
Federal 
Trade Com- 
mission. 
When com- 
pleted, it will 
be the biggest 
music-retail 
acquisition in 
the history of 
the music business. 

Another reason the deal is 
notable is because it sends a sig- 
nal to Wall Street that packaged 
music goods will be around for a 
long time to come. Best Buy — 
which likely will be a leading sell- 
er of digital music players, what- 
ever form they will take — is 
clearly betting that existing 
record stores will still have a role 
to play. I wonder if Wall Street 
will notice. 

The influx of Canadian 
imports into the U.S. continues 
unabated, much to the chagrin of 
one-stops, but sources say that 
Universal Music and Video Dis- 
tribution is stepping up to the 
plate to combat the problem. Uni- 
versal is said to have sent a 
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"cease and desist letter" to Big 
Apple, a Bronx, N.Y.-based 
wholesaler, telling it to stop sell- 
ing Canadian product in the U.S. 

In addition, Universal's Cana- 
dian affiliate has started with- 
holding product until street date 
to the Canadian wholesalers that 
are suspected of perpetuating the 
influx of Canadian product into 
the U.S. 

Down SOUTH in Texas, 
Southwest Wholesalers is said to 
be in the midst of being acquired 
by Star.com, an Internet-based 
radio-streaming site. Southwest 
Wholesalers, which has its ware- 
house in Houston and its head- 
quarters in San Antonio, is one of 
the 10 largest one-stops in the 
country. 

Ricliard Powers, president of 
the company, didn't return a call 
seeking comment. And Retail 
Track was unable to reach 
Star.com because its site appears 
to have no contact information, 
although a thorough search of it 
couldn't be completed because it 
kept crashing my computer. 

A COUPLE OF record stores 
recently issued their own albums. 
In Owing Mills, Md., the 10-store 
Record & Tape Traders put out a 
compilation featuring music from 
its own employees. Titled "Don't 
Quit Your Day Job," the album 
has 13 tracks and was sold by the 
chain for $7.99, although if cus- 
tomers paid for or renewed a 
membership with the chain's club 
card, the CD could be bought for 
$3.99. 

In Bellevue, Wash., Silver Plat- 
ters released its first album, "Pa 
Rum Pum Pumm Pum (A North- 
west Christmas Harvest)." which 
features such local acts as Left 
Hand Smoe, Aaron Paries, 
Swamp Mama Johnson, and 
L.J. Porter performing seasonal 
favorites. 

According to a company press 
release, the album came together 
as "part of a larger effort by Sil- 
ver Platters to take on a more 
active role in the community." 
The 15-year old Silver Platters 
was bought last spring by two 
longtime employees. Dean 
Bryant and Mike Batt. 

I RECENTLY took a little vaca- 
tion and traveled with buddy Tom 
White, an ex-BMGAVindham Hill 
sales representative, through 
Cajun territorj' to see the places 
that author James Lee Bnrice 
writes about in his Dave Robi- 
cheaux mystery novels. 

While there I got to visit Music 
Machine, the Eunice, La., record 
store with a sno' cone machine and 
pool table that's run by Todd 
Ortego. But much to my eternal 
sadness, the sno' cone machine was 
shut down for the winter. Ortego, 
however, made up for it by taking 
us to Fred's Lounge in Mamou for 
a little early-morning zydeco. 
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What's Selling This Yuletide At Indies; 
Warlncks EP Offers A Tasty Preview 



billboard. 



Indies' cool vule: At this 

time of year, the pages of this pub- 
lication, and some biz-savvy con- 
sumer publications, are usually 
packed with the titles of the top- 
selling albums of the season. But. 
in these parts, there's more to life 
than Backstreet Boys, the Bea- 
tles, Bizkit, and Britney. 

Declarations of Independents 
thought it might be instructive to 
call up some independent retail 
outlets — in most cases, those 
stores where we've been known to 
drop a couple hundred bucks dur- 
ing a visit — to see what's selling on 
the indie .side during this Yuletide. 
In all cases, we found that a lot of 
distinguished and interesting stuff 
is being snapped up. 

Eric Levin, owner of Criminal 
Records in Atlanta, reports that 
what he calls "the basics" have 
been moving at his Little Five 
Points location. These titles 
include our own favorite album of 
the year. Godspeed You Black 
Emperor's "Lift Your Skinny 
Arms Like Antennas To Heaven" 
(Kranky); Yo La Tengo's "Dan- 
electro" EP (Matador); Touch & 
Go Records titles by Blonde Red- 
head, the Sea & Cake, and the 
Rock*A*Teens; the Ninja Tune 
anniversary boxed set "Xen Cuts"; 
and Doves' Astralwerks debut, 
"Lost Souls." 

Bob Perry, owner of North 
Miami Beach's Blue Note Records, 
says his strongest indie release 
may be bluesman R.L. Bumside's 
Fat Possum album "Wish I Was In 
Heaven Sitting Down." He says, 
"We've been playing it and selling 
the shit out of it ... I sell it to my 
older black customers and to the 
younger kids. That's a sleeper." 

Perry also reports that the 
Smithsonian Folkways Record- 
ings bo.N "The Best Of Broadside" 
and Arhoolie Records' 40th 
anniversary box are both selling 
strongly. Other hits include 
pianist Monty Alexander's Bob 
Marley tribute "Stir It Up" 
(Telarc), mutant roots band 16 
Horsepower's "The Secret 
South" (Razor & Tie), and 
Vagrant Records' Get Up Kids 
catalog. 

Steve Pearson, buyer at Elec- 
tric Fetus in Minneapolis, also 
cites the R.L. Burnside album as 
a big seller. According to Pearson, 
other top Tmn Cities titles include 
Steve Earle's "Transcendental 
Blues" (E Squared/Artemis), the 
late Johnnie Taylor's "Gotta Get 
The Groove Back" (Malaco), 
Merle Haggard's "If I Could Only 
Fly" (Anti/Epitaph), Thievery 
Corporation's "The Mirror Con- 
spiracy" (Eighth Street Lounge), 
Habib Koite's "Maya" (Putu- 
mayo), John Hiatt's "Crossing 
Muddy Waters" (Vanguard), 
Sonny Landreth's "Levee Town" 
(Sugar Hill), and Sub Pop's Bruce 
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by Chris Morris 

Springsteen tribute "Badlands." 

Paul Epstein, co-owner of 
Twist & Shout Records in Denver, 
reels off an incredibly diverse 
best-seller list that includes Sam 
Bush's "Peaks Of Telluride" 
(Sugar Hill), Le "ngre's self-titled 
rocker (Mr. Lady), several titles 
by DJ Paul Oakenfold (on both 
CD and vinyl!), De La Soul's "Art 
Official Intelligence" (Tommy 
Boy), Bebel Gilberto's "Tanto 
Tempo" (Six Degrees), the Leg- 
endary Marvin Pontiac's "Great- 
est Hits" (John Lurie's deadpan 
blues exercise, on his own Strange 
& Beautiful Music), and David 
Grisman, Mike Auldridge, and 
Bob Brozman's "Tone Poems III" 
(on Grisman's Acoustic Disc). A 
release by local act Slim Cessna's 
Auto Club on Alternative Tenta- 
cles is also "huge for us," Epstein 
says. 

Dave Crouch, GM of Rhino 
Records in Los Angeles, offers a 
short list of indie titles that 
includes Pink Martini's long-lived 
debut, "Sympathique" (Heinz), 
which had a recent sales spurt 
owing to an L.A. concert appear- 
ance. Other hot releases include 
the Ninja Tune box. Boards Of 
Canada's "In A Beautiful Place 
..." (Warp), Badly Drawn Boy's 
recent Mercury Music Prize win- 
ner "Hour Of Bewilderbeast" 
(XL/Beggars Banquet), Plastili- 
na Mosh's "Juan Manuel" (Astral- 
werks), the Ark 7.5 debut of hip- 
hop supergroup Deltron 30, and 
Blood & Fire's three-CD Big 
Youth set "Natty Universal 
Dread." 

Terry Currier, president of 
two-store Music Millennium in 
Portland, Ore., says the Pink Mar- 
tini album, "our best-selling inde- 
pendent release right now, has 
been our best-selling independent 
release for four years." 

Music Millennium's No. 2 title is 
a Pink Martini offshoot, "Late 
Night Betty" by Pepe & the Bot- 
tle Blondes (Geisha Boy). Curri- 
er says other current top-shelf 
sellers include Nick Drake's 
"Pink Moon" (Palm Pictures), folk 
singer Greg Brown's "Covenant" 
(Red House), and the Haggard, 
Gilberto, Burnside, and Hiatt 
titles. 

Flag waving; Not many 
bands offer nearly a full-length 
album's worth of material as a pre- 
view of a forthcoming release, but 
that's exactly what L.A.'s War- 



locks have done with their :J4- 
minute self-titled EP on Bomp! 

The eight-member band is cur- 
rently forgoing gigs to record its 
official debut album for a Febru- 
ary or March release. "I've been in 
the studio every day [in Decem- 
ber], and [I'll be there] next 
month, too," says founding 
singer/guitarist Bobby Hecksher. 
"I really have to concentrate. 
We've been playing so much all 
year, I'm just going to wait until 
this [album] is done and book a 
bunch of shows [in the spring]." 

But "The Warlocks" offers a 
pretty tasty preview of bigger 
things to come. 

Sporting a fat guitar-driven 
sound and tempos of varying 
degrees of viscosity, the Warlocks 
wear some attractive influences on 
their sleeve. The Velvet Under- 
ground — which receives an 
explicit homage in "Song For 
Nico" — is a principal linchpin. 

Says Hecksher, who formed the 
band after working with the 
Brian Jonestown Massacre and 
Beck, "You kind of by default 
started sounding like the Velvet 
Underground, because people 
couldn't play." 

He also name-checks some of 
the trippier, more instrumentally 
extravagant British bands of the 
'80s and '90.s— Spacemen 3, Spir- 
itualized, the Jesus & Mary 
Chain. "(We like] a lot of shoe- 
gazer stuff," he says. 

However, he adds, "I think the 
'60s and '70s brought out the best 
music ever . . . I'd say Dylan is my 
No. 1 favorite." 

On the EP, the group, which has 
expanded to an eight-piece unit 
over the course of two years, plays 
material that ranges from tightly 
composed songs like "Cocaine 
Blues" and "Caveman Rock" to 
sprawling improvs like "Jam Of 
The Zombies" and the 12-minute 
"Jam Of The Warlocks." 

Hecksher, who confesses a fond- 
ness for the Grateful Dead, says, 
"I'm really fond of jamming, and 
nobody really wants to do that 
anymore. Who wants to hear a 
bunch of guitar players wanking 
oft?" 

But the Warlocks, who include 
four guitars and two drummers in 
their membership, try to encom- 
pass everything in their sprawling 
shows, which incorporate a light 
show and fog machine in the on- 
stage mix. 

".lams are jams, and songs are 
kept separate," Hecksher 
explains. "Some of the songs seem 
like jams, but they're written out." 

The Warlocks manage to cover 
four decades worth of rock'n'roll 
styles in their withering, often 
over-the-top sound, but that suits 
Hecksher just fine. "You don't 
want to get caught in just one 
genre frame of mind." he says. 
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DRM more 
flexible 
than yoga. 

Reciprocar stretches the possibilities 
of distributing entertainment on 
the Internet in ways you've never 
imagined. By offering flexible business 
models and multiple platforms, we 
enable you to reach your full 
economic potential. 

Reciprocal's solutions allow you to 
distribute one song or video at a time 
or offer monthly subscriptions. Plus, 
we secure both downloading and 
streaming while giving you complete 
control over your entertainment assets. 
Reciprocal makes distribution simpler, 
so you and your consumers don 't get 
tied up in knots over technology. 

So, when you want to position yourself in 
the digital content economy". Reciprocal 
will help you find peace of mind. 

For more information 

contact Reciprocal Entertainment 

at 212.983.8200 
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I Driving tfie Content Bconomy'" 

vifww.reciftrocal.com 
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Myplay Shifts From Lockers To Sobscriptioos 

With New Back-End Focus, Company Will Tailor Services For Use On Other Web Sites 



This issue's column was prepared 
by Brian Garrity. 

Competition in the already 

hot "online locker" business figures 
to increase dramatically in the com- 
ing months, as the likes ofMP3.com 
(via its recently relaunched 
My.MP3.com digital music storage 
sen'ice) and a handful of newcom- 
ers — including Musicbank (whose 
investors include Universal Music 
Group and Bertelsmann Ventures) 
and Unsurface (funded by Sony) — 
attempt to create brand recogni- 
tion for their service offerings. 

However, while most companies 
are wooing consumers upfront by 
inking licensing deals with the major 
labels that allow for the immediate 
and virtual storage of music in a 
user's locker upon proof of purchase, 
Myplay.com — one of the first 
entrants into the locker market — is 
heading in the opposite direction. 

The Redwood City, Calif.-based 
company is in the midst of reposition- 
ing itself as a back-end service 
provider to other Web destinations 
and is also aiming to be the first 
among such companies to initiate a 
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10. lislon.com 172 
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digital subscription senice. 

For some time, online lockers have 
been regjurled as Ukely launch pads 
for additional subscription .ser\'ices. 
And companies like Musicbank have 
previously expressed in this column 
an interest in using their locker busi- 
nesses to get into the subscription 
game. What's more, MP3.com 
already offers a genre-specific sub- 
scription senice for some of its non- 
major-label artists. 

But Myplay intends to be the 
first to arrive at the party with a 
major-label content subscription 
offering by sidestepping the 
expense of streaming-locker licens- 
es entirely. (Myplay users instead 
have to store their music collections 
manually by "uploading" CDs from 
their computers to their lockers.) 

According to Myplay co-founder 
and .senior VP of business develop- 
ment David Pakman, the question of 
whether or not to pay for locker 
licenses comes dowTi to whether con- 
sumers actually want to pay a fee to 
access online mu.sic they already own 
elsewhere. The company is betting 

Billboard. 



that the answer is no. 

That's why Myplay is just chas- 
ing Ucenses that allow for subscrip- 
tion services. Pakman says music 
fans will, in fact, pay for new music, 
and that subscription licenses "offer 
you infinite flexibility on the types 
of services you can offer the con- 
sumer" Therefore such Ucenses are 
worth the investment. 

Under the Myplay plan, the lock- 
er ser\ice — the bu.siness for which 
it is best-known — will then ulti- 
mately be a free add-on feature to 
the for-pay subscription sen'ice. 

"We still believe that the con- 
sumer needs one place to store and 
acce.ss the entire mu.sic collection," 
says Pakman. "The nice thing about 
adding a subscription service to a 
locker is that it (still 1 allows you to 
upload/sideload music. And on top 
of that, you .subscribe to a ser\'ice 
that adds more music in there for 
you." 

However, the company isn't ex- 
pecting the bulk of its business to 
come straight through the con- 
sumer market. Instead, Pakman 
says, Myplay thinks the lion's share 
of its customers will be through 
other Web sites. 

For the last five months, the com- 
pany has been preparing to reposition 
itself as "an appUcation service pro- 
( Coiitinued on paae 67) 
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European Trade Wants Shorter Video Windnws 



BY SAM ANDREWS 

ARLES, Franct' — As import 
DVDs flood the marketplace and 
satellite television broadcasters 
continue to disregard Europe's 
theatrical windows, a growing 
number of home video executives 
are pushing to shorten the time 
between movie and video releases. 

"If a movie's in a theater for a 
week, why wait si.\ months to 
release it on video while you still 
have to spend a lot of money pro- 
moting it in the theaters?" asked 
DreamWorks Home Kntertainment 
VP of international Matt Brown. 

Brown is just one of many exec- 



utives calling for greater flexibil- 
ity in video release patterns. 

"Protecting the status quo 
because of fear of the future 
restricts growth," said Warner 
Home Video Europe president 
Ron Sanders at a meeting of the 
French government bod.y Centre 
National de la Cinematographic 
(CNC). 

At the confab, he said the Euro- 
pean market windows aren't real- 
istic for consumers, who quickly 
lose interest in most films after 
three months in theaters. 

In some markets, movies aren't 
released on video until nine 



months after their theatrical 
release date. The CNC announced 
that the window would be short- 
ened to six months in an attempt 
to curb the flood of imports of 
French-language DVDs from 
Quebec and French-speaking 
countries. In addition. Region 1 
DVDs from North America are 
now openly sold by French retail- 
ers such as F'NAC. 

But Sanders says one country 
shortening the window isn't 
enough. 

"A lot of sell-through videos' 
lackluster performance in Europe 
is because of cut-rate pricing," 



NetFlix Pacts With Warner, TriStar; 
Visitors To Computer Web Sites locrease 




THSS 



UEMAND AND SUPPLY: Anticipating a huge 
surge in customers, DVD-rental Web company Net- 
Flix has signed revenue-sharing agreements with 
Warner Home Video and Columbia TriStar Home 
Video. The agreements are a first for a DVD online 
retailer. 

Even though DVD's sell-through pricing allows all 
retailers to purchase the product rather cheaply, 
NetFlix co-founder and CEO Reed Hastings sa.ys 
the deal will satisfy consumer demand by putting 
two to three times more product in hus warehouse. 

"The point of revenue sharing is that everyone 
wins when the customer gets what they want, 
when they want it," Hastings says. "As DVD 
becomes more main- 
stream, the rental mar- 
ket will become more 
demanding." 

The DVD Entertain- 
ment Group estimates 
that there are currently 
more than 11 million 
DVD players in U.S. 
homes, and by the end of 
the year, penetration lev- 
els could hit 13 million. 

Hastings says the 
year-old company has- 
n't had trouble filling orders, but its customer base 
has grown from 10,000 a year ago to 250,000. "We're 
betting that our customer base will more than dou- 
ble over the next year and that's part of why we're 
doing revenue sharing," says Hastings. "The princi- 
pal behind revenue sharing is that it's better eco- 
nomics, but only if we increase our business." He 
says the company is in "preUminary" talks «ith each 
of the remaining suppliers to secure additional rev- 
enue-sharing agreements. 

The Web site recently instituted a $19.95-a-month 
subscription model offering an unlimited amount of 
rentals and no late fees. The company stocks more 
than 9.(K)() titles. 

Wrap IT UP: Consumers are expected to pur- 
chase a few million DVD pla.yei's this holiday season, 
but according to Internet tracker Media Metrix, 
computers may also be a big gift. 

The research firm reports that traffic to comput- 
er sites has topperl the traffic to book sites, with 2M 
million average daily visitors. Computer sites rep- 
resented three of the top five most visited retail 
sites: Among the .sites mo.st vi.sited for the week 
ending Dec. 'A were HP.com., McAfee.com, and 




by Eileen Fitzpatrick 



Symantec.com. The other two sites in the top five 
were Amazon.com and Mypoints.com, which saw 
1.6 million and 1.4 million average daily visitors, 
respectively. 

Surprisingly, Etoys.com made Media Metrix's top 
10 sites with ;i;58,<KX) daily visitors for the week end- 
ing Dec. 3. 

Other sites that saw significant \'i.sitor gains were 
fragrance-cosmetics and food Web sites. TVaffic rose 
by more than 30% at both, according to Media 
Metrix. 

The Kmart revamped site Bluelight.com and Deal- 
time. com posted the largest year-over-year traffic 
gain among the top 25 
sites. Both sites meas- 
ured increases of more 
than 4.50% from a year 
ago. 

Media Metrix 
measurement analyst 
Anne Rickert says 
that many computer 
sites are offering deep 
discounts as well as 
other items, such as 
software, digital cam- 
eras, handholds, and 
computer accessories, w^hich could have resulted in 
higher traffic volumes. 

The latest Web-traffic measurement is the second 
installment of the research firm's "Holiday 2000 E- 
commerce Series." 

Video dealings: image Entertainment has 

acquired North American video distribution rights 
to "The Cranberries: Beneath The Skin: Live In 
Paris" in a deal with Island Records. 

The concert was filmed at the Palais Omnisport de 
Paris Bercy in Paris and will be relejised Jan. 2. The 
DVD, which includes documentary footage, bonus 
pei-formances fn)m "MTV Unplugge<i," promotional 
video, and rare live performance footage, is priced 
at .$24.99. VHS tape is $19.98. 

Overseas Filmgroup and First Look Pictures 
have acquired U.S. video distribution rights to 
"Bongwater" from the film's producer, Alessandro 
UzlelU. 

Warner Home Video will rush-release "The Natal- 
ie Cole Story" to retail Dec. 26. The 88-minute TV 
movie stars Cole and aired on NBC Dec. 10. The 
biopic will only be relea-sed on VHS and is priced at 
1514.95. 



said Sanders. "But it is also due 
to a fundamental malaise that is 
related to the titles not being 
new. We as an industry depend on 
our movies as a fashion item to 
drive consumer [traffic] in the 
stores." 

In many European countries, 
video retailers enjoy a six-month 
pay-per-view television \\indow, 
which Sanders says is also too 
long. "Video rental retailers 
strictly adhere to the six-month 
pay-per-view window when 85% 
of rental revenues are generated 
in the first 12 weeks," he said. 

But U.K. retailers are voicing 
their growing frustration over 
pay-per-view and near video-on- 
demand broadcasters is started 
every 15 minutes) breaking 
release restrictions while the the- 
atrical business remains uncon- 
cerned. (Near video-on-demand is 
a rotation where a movie starts 
every 15 minutes.) 

"The theatrical reluctance to 
(Continued idi }>aqe (il) 




Home Sweet Home. "Chicken 
Run" star Rocky greets students at 
Gere George Elementary SchooJ in 
Springdale, Ark., to usher in the 
debut of the DreamWorks Home 
Entertainment title, which arrived in 
stones Nov. 21 , Springdale has been 
hailed as the chicken capital of the 
worid. More than 800 kids from the 
school came out for Rocky's fx)me- 
coming. 



VastVideo Gives Buyers An Eyeful 
With Viden Sampling Via The Web 



BY CATHERINE CELLA 

While sjiecial-interest tapes get 
little exposure at retail, the Inter- 
net has opened up a new distribu- 
tion outlet that not only can 
increase sales but allows con- 
sumers to preview the tapes 
before they buy them. 




VastVideo has licensed more 
than 13,000 special-interest 
videos, which customers sample 
by selecting trivia questions on 
the company's Web site that they 
would like to see answered. The 
answer is given in the form of a 
videoclip. "Topics include travel, 
sports, health, arts and entertain- 
ment, government, history, busi- 
ness, parenting, and other sub- 
jects. 

The company's latest acquisition 
is the "Lonely Planet" program. 
VastVideo can cull approximately 
400 videoclip answers from the 26- 
tape series, with each answer run- 
ning about two minutes. 

In addition to selling videos on 
its site, Vast has sales agi'eements 
with Barnes&Noble.com and 
Yahool Shopping. 

"The Barnes & Noble arrange- 
ment makes us their de facto 
exclusive merchandiser of special- 
interest video," says Neil Braun, 
president of the Astoria, N.Y.- 
based company. 



Braun points out that while the 
Yahoo! deal isn't exclusive, the 
site's high traffic volume gener- 
ates valuable exposure for its 
library. "A major goal of ours is to 
get the titles in front of as many 
eyeballs as possible to help drive 
sales," he says. 

In addition to selling physical 
product, the company is looking 
toward delivering content via 
broadband, wireless, and set-top 
devices, Braun says. 

"Broadband is one important 
distribution platform, but wire- 
less devices are equally impor- 
tant," Braun observes, "and we 
expect to announce a major deal 
soon which would bring video 
answers to digital set-top boxes." 

While only 5 million homes cur- 
rently have broadband capability, 
Braun estimates that by 2003 that 

'A major goal of ours 
is to get the titles in 
front of as many 
eyeballs as possible to 
help drive sales' 

- MEIL BRAUN - 



number will have quadrupled. 
Currently, 25 million individuals 
have broadband access at work. 

VastVideo has also just signed a 
deal with Web streaming company 
iSyndicate and is close to finaliz- 
ing one with Screaming Media. 
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VarKMJS Artists 


3000 


NR 


I9.9S 


g 


\ 


3 


THE PERFECT STORM 


Warner Home Video 16943 


George Cloor^ey 
Mark Watilberg 


2000 


PG-13 


22 99 


7 


Ij 


4 


PLAYBOV'S PLAYMATES 
BUSTIN' OUT 


Playboy Home Video 

Universal Music & Video Dist, PBV0869 


Various Artists 


2000 


NR 


1998 


g 


g 


g 


PLAYBOY'S BEST OF 
COLLEGE GIRLS 


Playboy Home Video 

Universal Music & Video Dist. PBV0868 


Various Artists 


2000 


NR 


1998 


g 


10 


7 


SIN; THE MOVIE 


A.D.V. nims 001 






NR 




10 


28 


3 


MARY-KATE 8, ASHLEY: OUR 
LIPS ARE SEALED 


Dualstar Video 

Warner Home Video 37236 


Mary-Kate & 
Ashley Olsen 


2O0O 


NR 


1996 


11 


4 


2 




FoxVideo 2000741 


Patrick Stewart 
Ian McKellen 


2000 


PG-13 


22-98 


12 


g 


g 


AMLHILAn DtAUIT 


DreamWbrks Home Entertainment 
85304 


Kevin Spacey 
Annette Benmg 








13 


14 


3 




Pioneer Entertainment 71548 


Various Artists 


2000 


NR 


14 98 


14 


13 


3 


FICHT n lift 




Brad Pitt 
Edward Norton 


1999 




1998 


15 


16 


4 


REBOOT: VOLUME 1 


A.D.V. Rims 001 


Ani mated 


2O0O 


NR 


19.98 


16 


19 


3 


POKEMON: THE MOVIE 2000 


Warner Home Video 18988 


Animated 


2000 


Q 


22-99 


17 


12 


3 


LtVE AT MADISON 
SQUARE GARDEN A 


Jive/Zomba Video 
BMG V«jea41739 


'N SyrK 








18 


20 


28 


SEX AND THE CITY 


HBO Home Video 

Warner Home Video 99301 


Sarah Jessica Parker 
Kim Cattrall 










15 


4 


TITAN A P 
III An Q . 




Ani mated 








20 


17 


12 


THE LITTLE MERMAID II: 
RETURN TO THE SEA 


Walt Disney Home Video 

Buena Vista Home Entertainment 19680 


Animated 








21 


NEW^ 


BEING JOHN MALKOVICH 


USA Home Entertainment 4400597 


John Cusack 
Cameron Diaz 


1999 


R 


1998 


vt 

u. 


NEW^ 


ESCAFLOWNE (UNCUT): BETRAYAL 
4 TRUST 


Bandar Enlertainnient 
Pioneer Entertainment 0451 


Animated 


2000 


NR 


19.98 


Li 


25 


3 


THOMAS AND THE MAGIC RAILROAD 


Columbia TriStar Home Video 6110021 


Alec Baldwin 


2000 


G 


22-96 


24 


29 


15 


inL lluutK MUVIb 


Wall Disney Home Video 

Buena Vista Home Entertainment 19302 


Animated 










18 


9 


FFPV Hm 1 nw 


Paramount Home Video 329623 


Johnny Depp 
Ctirishna Ricci 


1999 




1995 


26 


K-EKm 


PLAYBOY'S SEXY GIRLS NEXT DOOR 


Playtwy Home Video 

Universal Music & Video Dist, PBV0865 


Various Artists 








27 


27 


2 


ANNIE GET YOUR GUN 


Warner Home Video 95438 


Betty Hutton 
Howard Keel 








28 


30 


2 






Various Artists 








29 


21 


13 




PlaytHV Home Video 

Universal Music & Video Dist. PBV0866 


Vanous Artists 








30 


23 


6 


THF RRFFN Mil F 


■vflmei noiTie vioeo £vi / 


Tom Hanks 

Michael Clarke Duncan 








31 


24 


9 


BALLER BLOCKIN'A 


Cash Money 

Universal Music & Video Dist. 53834 


Cash Money 
Millionaires 


2000 


NR 


19.95 


32 


37 


29 


SOUTH PARK: BIGGER, 
LONGER & UNCUT 


Paramount Home Video 336823 


Animated 








33 


26 


4 


THE TALENTED MR. RIPLEY 


Paramount Home Video 331423 


Matt Damon 
Gwyneth Pattnnv 


2O0O 


R 


19.95 


34 


39 


3 


TOUCH OF EVIL 


Universal Studios Home Video 83866 


Charlton Hestor 
Janet Leigh 


1958 


NR 


1998 


3S 


NEW^ 


TOPSY-TURVY 


USA Home Entertainmeni 9630600 


Jim Broadbent 
Allan Corduner 


1999 


R 


1998 


3« 


32 


2 


DEF COMEDY JAM 2 


Vfentura Distribution 7125 


Various Artists 


2O0O 


NR 


19.98 


37 


22 


8 


GASARAKI: VOL 1 


A.D.V. Films OOID 


Animated 


2000 


NR 


19.98 


30 


38 


61 


WHITE CHRISTMAS 


Paranwunt Home Video 6104 


Bing Crostiy 
Danny Kaye 


19M 


NR 


14.96 


30 


35 


18 


BUZZ LIGHTYEAR OF STAR 
COMMAND: THE ADVENTURE BEGINS 


Walt Disney Home Video 

Buena Vista Home Entertainment 19751 


Animated 


2000 


NR 


24.99 


«) 


33 


103 


STAR WARS TRILOGY 


FoKVideo 0609 


Mark Hamill 
Harrison Ford 


1997 


PG 


39.98 



#RIAA gotd cert tor sales o( 60,000 units or $1 million m sales at suggested retail. ARIAA platinum cen. for sates ot 100,000 units or $2 million in sales at suggested 
retail. ♦ IRMA gcM certification lor a mmimum of 125,000 units or a dollar volume of $9 mill«n at retail for theatrically released programs, or ol at least 26.000 units and 
St million at suggested retail tor iKXitfieatrical titles. \ IRKtA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 milliorf at retail for 
ttteatncaily released prc^afns. and of at least, 50,000 units and $2 million at suggested retail tor nontheatrKal titles £2000, Billboard/BPI CumrrHinications. 
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Top Video Rentals . 






z 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEI 




WEEKS 0 
CHART 


TITU IRslinD 


LaM 

Distributing Label. Catilo( Number 


Principal 
Performers 










No. 1 




1 


1 


2 


GLAOIATOR iK' 




Russeii Crowe 


2 


14 


3 


THE PERFECT STORM IPG 131 


Warner HDfiH Video 1B943 


r^rjifi^ Cloooey 
Mark Wahlt*ra 


3 


2 


4 


MISSION: IMPOSSIBLE 2 (PG-I3I 


Paramount Home /idn 334873 


TomCmee 


4 


3 


6 


THE PATRIOT (R) 


ColumtHa TnStai Home ViiJeo 5702 


Mel QitKon 


9 


9 


2 


X4<EN (PC-131 


FoxVideo 


Patrick Stewart 

lar M:Ke len 


6 


10 


2 


CHICKEN RUN IGI 


DreamWorks Home Enlertaiiwnent 


Me4 GitKon 


7 


7 


3 


BIG MOMMA'S HOUSE IPG-I3I 


FoxVrcJeo 2000779 


Martin Lawrence 


1 


E 


5 


FREQUENCY IPG 131 


New Lirie Home Video 

Wjrnfi Kli'-ii' ViJlu fjO-'.' 


Oenms Qusid 

Jin Cd.'iL'A'l 


9 


13 


7 


KEEPING THE FAITH IPG.13) 


Touchstone Heme Video 


Ben Stiller 

jeriT-.^ tl)rT.3fi 


10 


8 


11 


HIGH nOEUTY (R) 


ToudvtDne Home Weo 

BWMj V.:.la •Hjrri; £ili.T^ar.ri;r; ;C343 


John Cuuck 

Jac. Bls:k 


11 


5 


B 


RULES OF ENGAGEMENT (Rl 


Paramount Home Video 3321 73 


Tommy Lee Jones 
Samuel L. Jaclison 


12 


4 


9 


U-571 (PG 13) 


J 1 ■'ersal StiKlios Home Video 

86741 


Mattfww UoConaughey 
BillF>»ctDn 


13 


19 


5 


RETURN TO ME (PGI 


MGM Home Entertainmenl 

JD01371 


David Duclwny 


14 


16 


13 


AMERICAN PSYCHO Wl 


Universal Studios Home Video 
20942 


Qinstian Bale 


IS 


NEW^ 


THE REPLACEMENTS (PG-131 


Warner HoiDe Videa 18585 


Keanu Reeves 
GeneHachman 


It 


15 


8 


SHANGHAI NOON IPG.I3I 


tDuchgtme Home Video 

Bueru '.Mi Hr.ii,.. v-AfiM ■ -iii'i" 20771 


Jackie Chan 


17 


11 


8 


PITCH BLACK (Rl 


Universal Studns Home Video 


Vm Diesel 


11 


12 


4 


TITAN AE. (PGI 


foxVideo 


Aninuted 


19 


NEW^ 


THE FLINTSTONES IN 
VIVA ROCK VECMVS (PG) 


Universal Studios Home Video 
86031 


Mark k<sii 
hnslen Jol-tislon 


20 


18 


10 


FINAL DESTINATION (Rl 


New Line Home Video 
Warner Hone Video ' ■ 


Devon Sawa 
All Lartei 



^ IRMA gold ceftificaron a ninirr jm of 125.000 units w a ctaJiar volutne d $9 fiiiiiKxi at re(a.i torlfwatncally rEteased 
program, or ol a1 least 25,000 units and $1 million at suggrated retail tor rwnthealncal titles. IRMA platinum c«rtiticatioo 
for a mliMmum sale of 250.000 units ot a dollar volume of S18 milhon at retail for ttieatncally released on^ams, aiKl ol a1 
least. 50.000 units and S2 miHon at suffiesled retail For rranltieatrjcal tWes t> 2000, Billboar^PI Communications. 
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Top DVD Sales 



NEW^ 



NEW^ 



16 6 



14 e 



COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE AND RACK SALES REPORTS 
COLLECTED, COMPILED. AND PROVIDED 



BY ' 



TITLE (R3tin«] (Price) 



LalMl 

Distributing Label, Catalog Number 



Prfncipal 
Performers 



No. 1 



GONE IN 60 SECONDS ITO 13i 9<ti 



GLADIATOR (R) (29 99] 



DreamiMxlis Home Entertiminent B6386 Russell Crowe 



nCHUnYmFESSORII:TICiaUirS<K-l»(;bM! Unnersal studios Home Meo 20922 



Eddie Murphy 
Janet wmz^ 



X-MEN (PG 13) (29 98) 



FoxVldeo 2000640 



Pathck Slwiarl 

lan MrKellfT 



THE PERFECT STORM IPG- 13) <24 98> Warner Home Video 18584 



MISSKM: IMPOSSIBLE 2 tPG-13) (» 991 Pvamount Home Video 334874 



THE PATRIOT (R) (27 96) 



Cohimba TriSta Home Video 5731 Md Gibson 



BIG MOMMA'S HOUSE (PG-131 (26 38) FooiVldeo 2000779 



Martin Lawrence 



CHICKEN RUN[G)(19.9S) 



OrtamWona Home Entertuninent 86453 Mel dbson 



THE MATRIX (R) (24 98) 



Warner Home Video 17737 



FANTASIA 2000 (G) (29.99) 



Watt Disney Home Video/Buena 
Vista Home Dilertairanenl 19571 



THE REPLACEMENTS (PG 13) (24,98) Warner Home Video 18585 



U-571 (PG-13) (26 98] 



Jni,<cr^d Studns Home Vdeo 207B5 



MsiOwUd^xuuTiey 

6 II PiU'jn 



TOY STORV/TOY STORY 2: 2-PKK (0 13<l.99] 



Disney Home VdecVBuena 



Tom Hanks 

Tiri Aller 



BRAVEHEART (R) (29 99) 



Paramount Home Video 5584 



THE GREEN MILE (fl] (2498) 



Wimer Home Video 2579 



WW TXE GRINCH STOLE CMRISTIUS Ml (19.3V 



Wnm UHPOON'S msm Wm Vs\ Wamer Home Video 1 1 1 



Chevy Ctiase 



AMERICAN BEAUTY [Rl (26 99] 



DreamWyte Home Enttftanmeirt 85382 



Kevin Si"i.ic*y 
Annette Sfimng 



TITAN A.E, (PG) (26 98) 



FoxVrfeo 200924 
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MERCHANTS & MARKETING 



New Teletubbies Video Motivates Kids To Get Up And 'Go!' 



UOOU TO -00!' Warner Home 
Video and FBS Kids Home Video 
have big marlteting plans foi- the 
latest Teletubbies title, "Go! Exer- 
cise With The Teletubbies." 

The video is priced at $12.95 and 
due in stores March 13. The cam- 
paign also involves Kid Rhino, a 
Warner-distributed label that 
handles the show's book and tape 
titles. Consumers who purchase 
the video and Kid Rhino compan- 
ion book-and-tape package are eli- 
gible for a $.'"> mail-in rebate from 
Kid Rhino. 

The new Teletubbies 
video was created in 
response to concerns 

about childhood 
obesity and children 
not exercisir^ enou^ 



In addition. Warner and PBS 
are conducting a massive educa- 
tional outreach initiative aimed at 
promoting physical education in 
presehools aci'oss the country. 

"Go! Exercise With The Tele- 
tubbies" was created in response 
to concerns about childhood obesi- 
ty and children not getting enough 
physical exercise. The video con- 
tains 20 minutes of bonus footage 
featuring 14 exercises designed 
for kids. 

A national print-ad campaign 
targeting mothers will run in pub- 
lications such as Parents, Parent- 
ing, Child, Baby Talk, and People. 



The campaign coincides with 
"Teletubbies Exercise Day" and 
will involve ,'>00,000 children in 
:i5,00fl presehools around the coun- 
try. 

Warner Home Video is making 
a variety of merchandisers avail- 
able for retailers in configurations 
of 18, 24, ;{(>, and 4.S units. All are 
topped with a "Go! Exercise With 
The Teletubbies" header card. 

A Warner spokesperson says 
the company is also working on 
airing "Go! Exercise With The 
Teletubbies" on PBS during the 
same time frame. "Go!" will also be 
included in PBS's overall Teletub- 
bies outreach effort called "Ready 
To Learn." "Teletubbies" has been 
renewed by PBS through 2008. It 
currently airs in 120 countries and 
territories around the world. 

RiDIN' THAT TRAIN: The lat- 
est title in Anchor Bay Entertain- 
ment's "Thomas The Tank 
Engine" series, "Thomas' Track- 
side Tunes & Other Thomas 
Adventures," comes packaged 
with a wooden train toy named 
Toby the Tram Engine. 

The 34-minute video features 
storytellers Alec Baldwin — the 
series' current conductor/story- 
teller — and his predecessor, 
George Carlin. It is priced at 
$12.99 and chugs into stores Feb. 
13. 

The video/train toy-combo set is 
priced at $14.99, which amounts to 
a savings of almost $10 if the items 
were purchased separately. 

"Thomas' Ti-aekside T\ines" com- 
prises six sing-along music videos 
and two new stories, one told by 
Baldwin and one told bv Carlin. 



SHORTER VIDEO WINDOWS 

iVtnltiiint'tt from pttf/c .')'.!) 

shorten them has always been a 
mystery to me," says Stephen 
Jefferies, managing director of 
U.K. independent rental chain 
VidBiz. "Shorter and more flexi- 
ble windows are a mutually ben- 
eficial move to all sides of the 
industry." 

Jefferies points out that a num- 
ber of satellite pay-per-view 
channels have breached the 
release window and that satellite 
giant B.SkyB even released "Sav- 
ing Grace" ahead of its video 
release. 

"No major U.K. rental chain is 
likely to buy the film now, in 
protest," .lefferies says. "It is not 
possible that this was the most 
cuniniercially viable route for this 
movie. Lord only knows why they 
did it." 

Co Mast, managing director of 
Benelux rental and sell-through 
chain Vidett- Vision, says the the- 
atrical-to-rental windows should 
be cut to three months and pay- 
per-view windows should be cut 
from one year to six months. 

Warner's Sanders opposes 
moves to eliminate tlav-and-date 



VHS rental and DVD release pat- 
terns, which were pioneered by 
the studio. 

Both 20th Century Fox Home 
Video and Buena Vista Home 
Video have bowed DVD rental 
windows in Europe recently. The 
windows have been welcomed by 
rental dealers but criticized by 
sell-through retailers. 

Sanders opposes the Fox and 
Buena Vista DVD rental window, 
saying that anything that encour- 
ages consumers to look for earlier 
releases of movies cither by par- 
allel imports or other methods of 
delivery is foolhardy. 

But VidBiz's Jefferies argues 
for the window, saying, "Simulta- 
neous sell-through releases steal 
rental business." 

Sanders countered that the 
DVD business is incremental and 
that DVD buyers were purchas- 
ing 11 to lo discs a year because 
of the early release date. VHS 
buyers, he points out, purchase 
about half the amount of product. 
"You take away that advantage," 
he said, "and you take away the 
])otential for growth." 



by Moira McCormkk 

A BOY NAMED SEUSS: 
Bettt'ecn the hit movie "Dr. Seuss' 
How The Grinch Stole Christmas" 
and the new Broadway production 
"Seussical The Musical," Dr. 
Seuss is all the rage. To capitalize 
on the craze, Columbia "Ti'iStar 
Home Video is rereleasing an 
early Seuss work titled "Sounds 
Like Fun Starring Gerald McBo- 
ing Boing." 

The new 'Thomas The 
Tank Engine^ title 
features storyteller 
Alec Baldwin and his 
predecessor, George 
Carlin 



"Gerald," which was created by 
Seuss him.self (the late Theodore 
Geisel) and was the winner of the 
1951 -Academy Award for best 
short subject, contains four 
episodes and is priced at $12.95. 
The release date is Jan. 23. The 
video will be cross-promoted with 
the popular children's book from 
Random House via stickers alert- 
ing consumers to the availability 
of the video. 

Family affair: MGM Home 
Entertainment unleashes its Fam- 
ily Entertainment Collection Feb. 
27 with more than a dozen titles at 
the reduced price of $14.95. 

Titles include "All Dogs Go To 
Heaven" and its sequel "All Dogs 
Go To Heaven 2," "The Black Stal- 
lion" and its sequel "The Black 
Stallion Returns," "Fluke," 
"Napoleon," "Joey," "Tnie Heart," 
"Larger Than Life," and "War- 
rioi'S of Virtue." 

Many of the titles will also be 
i-eleased on DVD March fi. DVD 
pricing will also be $14.95. DVD 
Titles include "All Dogs Go To 
Heaven" and "Fluke," as well as 
"Napoleon," "The Secret of NIMH 
2," "Getting Even With Dad," 
"Yours, Mine And Ours," and 
"Hans Christian Andersen." 



0! 



YEAH: Kid.s' WB! animated 
series "Generation 01" makes its 
home video debut Feb. 13 from- 
Sony Wonder. 

Named by TV Guide as one of 
this year's 10 best new kids' shows 
and featuring original music by 
alt-rock band Letters To Cleo, 
"Generation O!: Proud To Be 
Loud" features the episodes "Boys 
Mav Be Bovs" and "Deviated Ton- 



sils" and is priced at $12.98. Cleo 
lead singer Kate Hanley provides 
the singing voice of lead character 
Molly 0!, a Wisconsin kid who 
leads her own hit band Generation 
0!. The band also features a kan- 
garoo as a drummer. 

Good deeds: As is its annual 
custom, the Santa Fe, N.M.-based 
Coalition for Quality Children's 
Media's Meg's Gift project donat- 
ed $250,000 worth of videos and 
CD-ROMs to 300 children's hospi- 
tals and related institutions. More 
than half of the facilities are part 
of the Children's Miracle Network. 



Blllboad, 



The giving project was estab- 
lished in 1996 in memory of young 
leukemia victim Meg Clemens 
and is supported by various enter- 
tainment industry studios. Block- 
buster Entertainment, individu- 
als, •Am\ volunteers at the 
Coalition's Indiana chapter. Major 
contributors include The Baby 
Einstein Company, Big Horse Pro- 
ductions, Discovery Channel, 
MGM Home Entertainment, MVP 
Home Entertainment, 20th Cen- 
tury Fox Home Entertainment, 
Lyrick Studios, Weston Woods 
Studios, Minnesota Orchestra 
Visual Entertainment. 
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Top Kid Video 



i 


8 

■r 

f/i 

s 


t 

u 

s 

s 


COMPILED FROM A NftTIONAl SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

Label. Distributing Label. Catalog Number 


Yearot 
Release 


Suuested 


1 


6 


2 


No. 1 tm 

MARY-KATE & ASHLEY: OUR LIPS ARE SEALED 


2000 


I9.9S 


2 


13 


2 


POKEMON: THE MOVIE 2000 
Warnef Home Video 18988 


2000 


22.99 


3 


2 


2 


FAtfTASIA 2000 

Walt Ll ^'1- , Home Vtded'Buena Vista Home Entertainment 


1999 


2(99 


4 


1 


10 


MARY-KATE I ASHLEY: SCHOOLDANCE PARTY 

Dualstar Video'Warne' Hoire Video 56501 


?000 


14.95 


S 


7 


9 


VEGGIETALES: KING GEORGE AND THE DUCKY 

iccj.' Ly i tK oiiiuio> (1 I 


2O0O 


1299 


6 


21 


101 


HOW THE GRINCH STOLE CHRISTMASI ♦ 

Warner ■ . Ertertaii-menLV^arner Home VitJeo M201011 


19liE 


1499 


7 


11 


3 


THOMAS AND THE MAGIC RAILROAD 

Columbia TriSlar Hoirie Video 61 10021 


?000 


22 96 


1 


5 


6 


THE LITTLE MERMAID II: RETURN TO THE SEA 

Watt r , Home VideQ/Buena Vista Home Entertainment 19680 


2000 


29.99 


9 


17 


2 


THE POWERPUFF GIRLS: BIRTHDAY BASH 

Warner Hore Video 1658 


2000 


1435 


10 


20 


2 


THE POWERPUFF GIRLS: DREAM SCHEME 

Warner Home Video 1651 


2000 


1495 


11 


3 


8 


THE TIGGER MOVIE 

Walt [J: , Homp Videw'Buena Vista Home Entertainment 19302 


2000 


24.99 


12 


16 


9 


BUZZ LIGHTYEAR OF STAR COMMAND: THE ADVENTURE BEGINS 

Wall 1 . , Home Virieoi'Biiena Vista Home Entertainment 19751 


2000 


2499 


13 


15 \ 2 


JOSEPH: KING OF DREAMS 

DreamWorks Home Entertainment 


2000 


1699 


14 


DE-Eimr 


FROSTY THE SNOWMAN 

Fd'Ti.lv Home Entertainment/Artisan Home Entertainment 27311 


1989 


1298 


15 


22 


2 


OLIVE. THE OTHER REINDEER 

FoxVideo 2000168 


2000 


1498 


16 


NEW^ 


SAILOR MOON: THE LEGEND BEGINS 

Die EntertainmentyA.D V. Films VMNOOl 


2000 


1298 


17 


4 !>2 


THE POWERPUFF GIRLS: BUBBLEVICIOUS 

Warner Home Video 1 576 


2000 


I49S 


U 


RE-EKIBY 


SANTA CLAUS IS COMING TO TOWN : 

. Home EntL'^la i nieiil Artisan Home Entertainment 27312 


1919 


1298 


19 


9 


10 


MARY KATE & ASHLEY: AMAZING ADVENTURES 

J. J.'.lii- Vi.li-i '.Vj'ii. 1 l-i:-iu Video 56519 


2000 


149S 


20 


10 


12 


THE POWERPUFF GIRLS: MONKEY SEE. DOGGIE DO 

Warner Hnnie Video 15/'i 


2000 


14.95 


21 


RE-Elim 


THE WALUCE AND GROMIT GIFT SET 

BBC Videc'Warr.er Home Video 1510 


199e 


19.98 


22 


8 


10 


MARY-KATE & ASHLEY: GREATEST PARTIES 

Ooalstar vldetVWarner Ho*ne Video 56520 


2000 


14.95 


23 


12 


4 


FLINT: THE TIME DETECTIVE 

A D V. Films RS7101 


2000 


1498 


24 


RE-EHTRV 


A CHARLIE BROWN CHRISTMAS 

Paramourl Home Vclpi; 152G5 


1990 


16.9S 


2S 


19 


18 


MARY-KATE & ASHLEY: SWITCHING GOALS 

OuatStar VideoWarner Ho ne Video 36879 


2000 


i9se 



♦ IRMA golij cerlilicatiyn far a ninir' i n • 1 'i,: i .I'l '■n of a dollar vulumeof $9 million at retail 
for ilv^tric ill V released programs, or of at least . '^ : i'^ units and $1 million at suggested retail fof 
nontheatrical titles. IRMA platinum certification ' ■ a minimum sale ot 250,000 units or a dollar 
volume of $18 million at retail for tfieatrically released programs, and of at least, 50,000 units and 
$2 million at suggested relatl for nontheatrical titles, c 2000. Billboard/BP) Communications. 
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Rilll^innrrl Enormous exposure. Remarkable results. 

CLASSIFIED 



Get Itie attention of 150,000 industry 
prafessionals eodi weekin fxint & an 
addlional 3,000,000 websile visilofs at 
www.bilboard.com 



Connect with the music industry's most Important decision makers in Billboard Clossified. 



CALL 1-800-390-1489 TODAY! 

FAX ALL ADS TO: 64&«544699 



DEADUNE: FRDAY AT 4:00PM EASTBIN 



Ads now appear onlne for one low price! 

OVER 12 MILLION PAGE H^S A MONTH 
www.billboard.com 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



BULK CDs $.59 . 
$11 



i./niBiHiH 1000 



•2! 



ftilllUI t( ifluju r(»iB CDH Ml* 




■1 lilii 





300 FULL COLOR 11«17 POSTERS 

ONLY $99 

with Evsry CD/DVD Psckaga 
■ DIN $500 01 mill HITH llllf M NUUII 

• FREE Web Page w/ sound sample 
^* FREE Third Coror on Discs 
A*^ ^. • FREE Clear Trays 

• FREE UPC Barcode 
• FREE Design Kil 

mm mm mmfk 

WORLD CLASS OUAUTY CD * DVD RiPUCATION 

(800) WAVE CD-I 

w ww 1HIRDWA VEME DIA COM 



1 CD, CD-ROM, 

3 & cassette — 
S manufacturing 

a: art design & printing 

2 mastering & editing 
^ 30 years experience 

guaranteed ratimal distribution 
^ ^innnxm, cawH linnr Recanit, etc/ 

^ u(/ or vifil our weblHs for dttailf! 



^ COMPACT DISCS AS LOW AS $i5 EACH (buui 


1,000 CDs 
$1050.00 

INCLUDES 

JEWELWRAP 
2-PANEL/4-C0L0R 
BOOKLET TRAY CARD 

PRESS & DISTRIBUTE 

(P&DIAVAIUBLE 
AT 20.000 PIECES SUP 


1.000 AUDIO CASSETTES (DIGITAL BINI S.45 
CDRREPLICATIONdOFFI $2.Q0 
BLANK CDRs $.65 

► OTHER SERVICES INCLUDE 

VIDEO DUPLICATION 

GLASS MASTERING AUDIO/CD-ROM/DVD 

DVD AUTHORING./DVD REPLICATION 

^ GALL TODAY! phone i no w STtz^FAx i soa 3335 


mmmGE 
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CD PACKAGE: $975 

INaUOB: 

• oiiciKtiiON • I cotoi I PMi gootiii 

«IOimUllO.I(OLOII(DU!tl- 
• <!Wtl 801 1 SHIIHK WUr > OUICK lUIIUIIOUNO 

l.'on toiii ptrJ leaii lihn (m (oinlo i V*"' 

IH-HOUSE CD, VINYL ft CASSEHE REPUCATING ft PACKAGING • OVER 60 YEARS OF IXPf RIENCE 

iU FOI Om FItE IROCHUHt FIKIS UilJIO TO CHJMCt WITHOUT MOna 



INCUIOCS: 
OIIGIIUTiad • FUU COIOI > PtG! lOOHn' 
IIMSIDE Sl>ai onil I (OlOl T>« UID' • 
? (OlOl UBil IMniKTIIIG' • 
JEWEL BOX & SHRINK flUf • QUICK lURtUSOUND 
ftw iwr pni' I'MiJi 111- I'm 'jinlu t iwi!.' 



Rainbo Records and Cassettes 

St, - Sjf.ta Munitj.CA 90■^0^ • (310) 829-3476 • 



FjT I JIOl 8IH 8765 • * *w r» nborc cord% com • i.ifo.a rainborrtordv.i 



m "ainbo I 

"^3' I 7)8 Brrkrirr < 




BETTtR OUALITY-LOWER PRICESI 

1000 Retail Reody CDs - S 1 220 

Creative Sound 
(800) 323-PACK 

http://csoundcorp.com 



1000 
CASSETTES 
.64 EACH- 



. CDR DUPLICATION! 

$2.00 eacti! 
Minimuin Quantity 50 
FAST TURNAROUND! 

CALL NOW! (800)42^2936 



-\pi>ri m\\ 1015 W. ISABEL STREET, BURBANK, CA 91506 

CUSTOM SERVICE Fax 18181 569-3718 • sales@alshire.com • www.alshire.com 




1 




IncludM Glag Dldwtnii ; 3 Colors on OIsc 
1000 Retail Ready CD'S (1249.00 

Inchdei Color 4 Pane' Inserts ((nstde Blacki 
41 ( Tray Card'i, 3 Color on Disc, jewel Cases, 
insertion, polywrap. fHm Output fnc/uded 

• Free Clear TfAifs • Free UPC Barcode 
• Free lemplates* free Ihird Cilor 
« free lUeb Page mllli Sound 



CI)-RiediaiDajo[Msijliis29( 



CD-R Duplication 24Hr Turn aoailabit 

100 CD.R'S - I Color Black/Red/Blue $199 
IM CD-R's - Process Color S299 



DisksDirect'Com M. 



1 -aoo-557-aooo 



www.digitalforce.com 

nifziTQi c^orc 

uiUiinu ruKLC 

TOTAL CD. CDR. CD-ROM, DVD, I CASSETTE PRODUCTION 212. 252.9300 In NVC 



1-877-DISC-USA the POWER o. Excellence 



COMRACT DISCS - S .65 EACH 


ITS A BETTER DEAL! 
"ADD IT OP" 

1.000 COi 6S0.0O 
1.000 Jml/Wra|i !SO.OII 
1.000 2-PcBook/tTiy 240.09 
S 1.140.00 

from youi CO-Aaody Motfer 


Xittimitil Itifif l^isf 

1 1 10 AvI Nor* Niihvilf. IN l/W f ' ^ 

1-800-874-4174 ^ 

■ <««)»■» - 


1 SAME DAY SERVICE! 



DUPLICATION/REPLICATION 



OM:-sr()r u mo 



• CD REPLICATION 

• Vinyl Records (coloi^ available!) 

• Cassettes 

• Super-Hot Mastering Studio 

• Graphics Design 

• On-Demand Color Printing 

Hcsl I'lirr. Hvsl Srnhr - lor more lliiiii 20 }fiirs! 

w^m mssmm (800)455-3555 

WWW.EUR0PADISK.COM (718)407-7300 




SOO-767-7664 

70 

Same Day Seninl ^ g 

GlobalDiscxom 



46 PRODUCTIONS 

i'i C IlRs - $8(t , 50 CDRji - $ 1 W 
I on ( 'DR^ - $200 , 2CHK:URa - $:M0 
FRF-FCnRnWITHFATCRVORDKR 



42W557HawkCirrk>,SL.ChHrlra.IL60175 
Tel liiO0)R.'iO-542.1 Rmiiil; mfwi 46p mm 
Visil our Wi-h Pimi'Sl hllp; . *in»-w-46p.c<im 



STORE SUPPLIES 



PECIj^LTY^ store SEKt/iCE 



CD-DVD Bpowsens 
Modular Storage Cabinets 
Video Merchandisers 
P.O.P Displays 
Custom & Stock Signs 
CD Repair Systems 
Security & Surveillance Systems 
Free Store Planning 

Vie Ship world wide - Se Haeia f spanol 



Call For Free 162 Page Idea Packed Catalog m<* tor it732) 



1 -800-aaa-078e 




Businessesthatrelyonadverlising resu Its lo boost the bollomllne agree: 

BILLBOARD ADVERTISING PULLS. 
Every week in print our magazines classified ads reach 150,000 
professionals in the music & entertainment industry, and the level of 
weeklyvisitorstoourwebsiteisoverl million. All classifieds 
receiveFREEPLACEMENTatwww.billboard.com. 
Find out more aboutthe power of 
Billboard Advertising . . . 
Call(800)390-1489 



REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE 
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STORE 
SUPPUES 



RENTAL FOR 
MIDEM 



NEW RELEASE 



MOVE OVffi RUDOLPH AND FROSTY, HERE COMES: 

Nil ^ I fll mm WORLD WIDE 

_ ■ MM mm internet 

V- The Christmas Snowflake®® 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

All WWOd CWO'I OUtDS ACCtPTED 



In Cannes, fully furnished 
one bedroom 5 minutes 

walktopalais. 
Sleeps two couples. $1250 
Call(213)482-5200 



PUBLICITY 
PHOTOS 



F>RIIM-rS 



i*MOGR*PMED ON HEAVY, SATIN GLOSS RfcPER ■ 





867 E Florida St Surto BB 

Sprmgtwld, K»0 6&803 
Toll Frm* 1-B8a-52«^36 

www abcpictureB.com 



COMPUTER/ 
SOFTWARE 



888-222-4767 (toll free) 
Fax (919) 828-4485 

!-mail SAlESaiDCS0n.COM 

WWW.IDCS0FT.COM 



The Computer and POS Solution 
for the Music & Video lndusti>' 

jf young 

» ^SYSTEM 

(888)658-7100 

•Chains •[□depcndcnls 'One-Slops 



RecordTrak 




Inventory Uanagem^nl 
For Rword Stores 



800-942-3008 



[VIUSIC MERCHANDISE 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies " titles on CO at 
the lowest prices, free catalogi. 
Wholesale onlir. 



GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: |6tO) 849-0315 
2324 HnerlonI ilM« ■ Amnora. PA 19003 



BUY DIRECT AND SAVEI 

WVmIs othar people am ratsiriQ their prices, we 
art iJnhing oun. Wft|or l«bel CD't, cutanea 
and LP's as tow ss 50e. Ytxif ctioice from the 
most extemnre listings avaitable. 

Fo< free catalog call (809) 890^000. 
Fax (009) fe4HI247 or wrtl* 



FIXTURES 



Solid Hardwood Media & Componenl Csbinels 




Get the lads on Unlimited Storage for 
CDs. DVDs. IPs. Video Tapes. laserOiscs. 
CuMOnliA/VCHVMiMtt. 



EISORICe 



SONGS FOR SALE 



Phat on Dal Records presents: 



The Down Street Ptayaz new CD LP 
'Cashflow", sounidtrack to Ihe directors 
cut to the underground documentary 
classic "Pimps Up Ho s Down" as seen 
on HBO Download or purchase the 
album & see the video trom the first 
single titled 'BIG BALLINV 
www.mp3.com/DSP 



Hear the songnritingstyles of Luis Ramos... 



For "City ofAm»fnl»m ~ mnd 
"GMs ffun From Luis ttamo* " 

Please send $1 5 00 lor 
'The Best ot Magic Key Vol.3''to: 

Magic Key Productions 
7095 Hollywood Bl wd. Suite 608 
Hollywood, C A 90028 



TALENT 



Looking for a 
record deal ?? 

Gcllrncj bigne-J very ti.iiO lo do Bill we will 
get ihc record deal ycxi arc lookup tor' Guar 
anteed Service Call now to receive your 
FREEmlormation 



Talent ZOOO 

8D0-4aa-B336 



ROYALTY PAYMENTS 



SOMETHING HAPPENS WHEN YOU ! 
DON T ADVERTISE NOTHINGS ' 



$ Royalties $ 

Access Your Future Now! 
Granite Capital Corp. 
Call now 800-336-9520 



I 



LISTEN TO THE MP3 • WATCH THE VIDEO NOW OlMLIIMEiH 



SMASH HIT! 

IVsted in om market ten da)s heforc C hristmas 1W« 
m rllls ..r. phenomenal, the demand -f^'"^' 
than the suppK. lake >.as a complete sell ..ul. 



www.jaketheflake.coin 



HERE'S WHAT THE RETAILERS HAD TO SAY: 



"T'/it' salt's nent thwn\ih 
lUf ntof... ii was snimi/ii; 
Jake ihf Flake!" 

•Mariu Orilz. Tom tr Records 

"The salex of Juke have 
been phenomenal " 

-Miilifl Ht-rnstfin. Funious 

\idto \ Musk 



"Mike will he hiiis^er ihiin 
Rtuh'lph i>r Fn»st} " 
-I.ee Suiters. Hollywnod Publicist 

"Jake really took us h\ 
surprise " 

•David Olson, OdysMv Rrt'ortls 

"Sales lire i:reai" 

-.hi\tm Oloriz. .Kuni (niody 



IMIVI I.IS NMIL IRK. 

LuJ> ot suiij;. lead smiifi 
of iIk wurlJ lamuiLi 
Mc<juite Sisters. Jaike 
\wt first release <>incc 

BOB STUPAK. 

Legendarv La> Vegas 
gumhici cxImdmLirc. 
casino ow ncr 




For More Info: 
LEE SOLTERS COMPANY 
(323) 651-9300 • Fax: (323) 651-5944 
email: $olter!ipr6@aol.coni 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Sawes You Time and Money! 

1-800-468-9353 

wwvu.djscmakers.com/bb 
info^.discma hers. com 



DISC MAKERS 



WANTED TO BUY 



"WEARE CASH BUYERS OF 
UNWANTED LP'S, CASSTTES OR CD'S. 

■No quantity is tcM large 
or smoli. We pay the treigtit. Call : 

(609)890-6000 



TOP $ PAID 

For: Cd's. Lp's. Cassettes, 
Video. DVD. 
Call (201) 567-461 4 
Fax 201-567-4288 



® CASH PAID ® 

Wc buy promotional anC stock collv<:tit}lac 
indudirH) CDs, Vinyl, Display Material, Press 
Kits, Certified Awards, Tour Crtw Items etc 

Ov«r 15 v««n putchasing eiperlence woridwidel 
Maoettow assured. Coataet Peter fMlBM-. 



E-mail your Oas.sified 
Advet1i.sing to Da\ id McLean at 
dniclean@billboard.coin 



HELP WANTED 




LOYOLA UNIVERSITY NEW ORLEANS 
COLLEGE OF BUSINESS ADMINISTRATION 
HILTON/BALORIDGE EMINENTSCHOLAR CHAIR IN MUSIC INDUSTRY STUDIES 

The College of Business Administralion seeks nomitifltions and applicalinns for thp Hillon 
Baldridge Eminent Scholar Chair in Music industrj' Studies. Louisiana and the New Orleans 
metropolitan area is known internationally for it^ rich musical talent and contributions to the 
global muac industr;- The Hilton Baldridge Eminent Scholar will support and expand this re- 
.'V)urce by teaching and conducting research in a program that provides a vital educational compo- 
nent to Ihe mu^ic industry. This position is tlie second Chair at Luyola University in Muiiic In- 
dustn,- Studies. The individual selected must have aignificam profeiaional experience in the 
music industry, a proven understanding of issues that afiecl the industn; a significant record tJ" 
scholarly .creative activities, and substantia] instructional experience in the music industry. 
Position Duties: Teach spccialiied couraes in music enlreprencurship and musk marketing in 
the mu?ic business program at both undergrad and graduate levels. Teach courses at the under- 
graduate level of interest not only to music business majors but also courses in entrepreneurship. 
which are expeaed to be of general interest to business majors and students from across campus. 
Conduct academic research related tn the music industry and dis.<4emmRte the results in academic 
journals and to the business community Provide a.'wistance to the bu.'siness community and local 
and state government on matters of public policy. Work with the College of Music, Cflmmuniea- 
tions Department, and the legal studies area to establish curricula and research agendiLt of 
mutual interest. Work with the coordinator of the music business program, De^'elop and main- 
tain a music business concentration in the college's MBA program. Seek external gram funding 
to impport research. Advise students in the various music industry tracks and supervise in- 
ternships 

QualincBtlons: Ph.D. or DBA required 

Terms ofAppointment: Tenure-track position. Rankattd date of appointment is negotiable. 
Salary: Competitive 

University: Loyola University is a Jesuit university founded by the Society of Jesus and 
cliartertd in 1912. Located in uptown New Orleans, the University is compowd of five colleges; 
ArLs & Sciences, Business. City College. I^w. and Music, and enrollB ^proKimatoly 5000 stu- 
dents 

College of BtisinesK The College is accredited by the AACSB. The International Association of 
.Management Education .AppTX)ximately "75 undergraduate and graduate studenLs are enrolled 
The faculty consist.') of .12 full-time mpmbers Deureps offerwl include the BBA leconomics, fi- 
nance, international business, management and markettngi. and the B.Acc (accountingl. Gradu- 
ate di^ees include the MB.\. MBAJD. and a Master of QuaUty Management. The university's 
music businesii protn^un. which is housed in the College of Music, has approximately 75 majors. 
Application&Nominations: Send applications and nominations to: 
J. Patrick O'Brien. Dean 
Hllton.Baldi^dge Eminent ScholarChairlnMiutclndustr>' Studies 
CollegeofBusincssAdminlstration. Loyola University Box 15 
New Orleans. LA 701 18 
e<mail:pobrien(" loyno.edu 
Applications must include a letter of apphcaliwi, reiiume, and letters of references from at leaat 
three individuaU. Applications must be received by January 15, 2001 for full consideration. The 
position will rvmain open until filled, 

Loyola Univen«ity is an Affirmative Action Equal OppoKunity Employer. 
Women and people from diverse racial, ethnic, cultural backgrounds 
are especially encouraged (oapply 
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HELP WANTED 



SALES REPRESENTATIVE 

The CMJ Network is currently seeking a dynamic talented salesperson to call on in- 
deper>dent record labels lor advertising in the CMJ New Music Report and the CMJ 
New Music Monthly The ideal candidate is a highly motivated irKlividual with strong 
record label connections. This is an excellent opportunity for a colloge or promotion 
representative looKing to break into theexoting world ot ad sales- 
Requlrements Include; 

• 5tror>g Communication Skills 

• Ability to write persuasive proposals and presentations 

• Capability to work effectively in a high pressure environment 

• Strong rausK: backgrournJ and record label connections a BIG plus! 

Please send resume with salary requirements to jobs@cmJ.com, or mall to 
The CMJ Netwoftc, Ann: HR, 44 West 1 8lh Street, 6th Roor, NY. NY 1 001 1 . 



SALES & MARKETING REPRESENTATIVE 

Los Angeles based distributor Harmonia Mundi USA is seeking a sales and marketing 
rep for the Northeast region. Based m the New York City metro area, this position re- 
quires 3 to 5 years experience m the record industry and extensive knowledge of the 
New York Dty market. Pnor experience in wholesale marketing/sales and knowledge 
of classical music strongly preferred Apprficants must be self-motivaling and highly 
organized. Competitive compensation package. 

Send resume with salary history to ; 
2037 Granville Avenue, Los Angeles. CA 90025-6103 FAX 81 5-327-2384 
E-mai I : jobs(§>harmoniamundj.com - No phone calls 



OmCEMANGER&AOMINISnunVE ASSISTANT-MUSIC PUBUSHING 

Spint Music Group, ttie country's fastest growing indeperxJent music publisher, is seeking 
candidates for the postion ot Othce Manager/Administrative Assistant Job responsibilities are 
twofold. The Office Manager aspect erH:ompa5ses heavy phones as well as tracking the 
company's supplies as well as coordinating orders and services Administrative duties include 
assisting the Directo* of Administration with tasks related to royalties, licensing and copyright. 
All candidates should be energetic, detail oriented, and possess strong organizational and in- 
terpersonal skills Pr>or experience in copyrighl and royalties preferred, but rtot required. Com- 
puter pf Dficierwy a must- 
Fax resume with salary requirenwits lo:{21 2) 979-8566 or email to: 
splrit@con2.com, Attn: General Manager 



MUSIC DISTRIBUTORS 



CUSTOM COMPILATIONS 

Established CD manufacturer. *ith thousands oi classical, jazz, loik ana Diues titles, offers 
custom compilatiors m any configuration to your specifications. We can also assist m musical 
planning and graphics. Speoai deals for bulk orders-' retail chains. 

PtaKM contact: Vanguard Classlct Spsdal Products 
27West72ndSt.,NewYDrk,NY 10023 
Ph:(212)769-3060 Fax:(212)769-3195 
email: lnfo@oinegarecor(ls.com 



REAL ESTATE 




Oceanfront Architectural 

Masterpiece 
Arthur Erickson Design 

State-of-the-Art resort residence 
wiih theatre, music studio, guest 

house 8t yacht mooring. 
View 4 islands, sunsets & v^'hales. 
$12.5M 

(808) 870-8000*280-500O280-3809 
www.robmerriman.com 



Lower Manhattan IBOOsf 

LOFTW/MUSIC STUDIO 

Light filled lx)me w/recording studio 2bBR/2blh, cooks kitchen & outdoor deck in 
quiet neighborhood, near all transportation. S795K (negot) 
Scott Allison (2X2) 702-4033 

DOUGLAS ELLIMAN 



Looking for the perfect job? 

BILLBOARD CLASSIFIED 



INPOP PLANS EXPANSION 

(Cnnfimted from page 6) 

Star Song label. (Star Song was 
purchased by EMI Christian 
Music Group [EMI-CMG] in 1994 
and became an imprint in 1998.) 

Moseley signed the Newsboys 
to Star Song in 1989. Ford wa.s 
also instrumental in the News- 
boys' development. While he 
was Star Song director of mar- 
keting, Ford initiated several 
successful marketing cam- 
paigns, including the launch of 
the Newsboys' 1996 album 
"Take Me To Your Leader," 
which featured the Internet 
broadcast of a live concert from 
the Houston Space Center. 

Though Furler and Campbell 
continue to be deeply involved 
with the label, Bray, the other 
founding partner, is relinquish- 
ing involvement to concentrate 
on Crossroad, his Brisbane, 
Australia-based distribution 
company. According to Camp- 
bell, Bray had been commuting 
between his native Australia 
and Nashville, working with 
both companies. When Cross- 
road doubled in growth, he 



opted to concentrate his efforts 
there. 

"He did relinquish a substan- 
tial amount of his shares [in 
Inpop] but still holds ownership 
in the company," says Campbell. 
"We remain good friends." 

When Inpop first launched, 
marketing functions were han- 
dled by EMI-CMG's Sparrow 
Records, the label to which the 
New.sboys are currently signed. 
Inpop continues to be distrib- 
uted by Chordant, EMI-CMG's 
Christian distribution arm, but 
marketing efforts are now han- 
dled in-house. 

According to the founders, 
Inpop's initial mission was to 
find and develop international 
talent. Thus far, the label has 
released product by Aussie 
bands Beanbag and Rhubarb, 
South African group Tree63, 
and a solo album by Newsboy 
Phil Joel, a New Zealand native. 

As Inpop moves into 2001, 
Campbell and Ford say they 
plan to expand the label's focus 
and strengthen its U.S. pres- 



ence. "We are looking at balanc- 
ing our roster," says Ford. 
"We've done a really good job 
with international, and I think 
it's time to balance it with the 
U.S. acts. My vision for Inpop is 
slow growth in the [number of 
artists] but good growth in 
artist sales." 

In addition to signing a couple 
of new acts next year, Inpop will 
continue to work current releas- 
es by Tree63 and Joel, who will 
embark on his first solo tour in 
support of his Inpop debut, 
"Watching Over You." (His 
sophomore effort is due in 
November 2001.) In March, the 
label will issue Beanbag's soph- 
omore album. 

"We were planning on it being 
a long road, and it's surprising 
just how fast it's growing," 
Campbell says of Inpop. 

Moseley is optimistic. "I 
believe we are going to look 
back, and this is going to be the 
beginning era again for inde- 
pendents," he says. "Obviously, 
I'm betting my future on it." 



WESTLIFE SNAGS U.K. RECORD OF THE YEAR 

(Continued fnmt pape 10) 



we saw immense growth during 
the following week, and even 
though our base level is a lot high- 
er than last year, the growth is still 
wa.v above the market trend." 

Mark Williamson, marketing 
director of Britannia Music, which 
sponsored the Brit Awards for 10 
years, says, "I think 'Record Of 
The Year' complements the Brits, 
in that it's voted for by the public 
on the night [it is broadcast] and is 
a different show. It's great that 
there are now tw'O fantastic music 
[shows] on the calendar, and we're 
delighted to be involved with an 
event that seems to be proving so 
popular with the public. It's great 
that two music shows can attract 
such interest." 

1999's finalists contained a cos- 
mopolitan an-ay of hitmakers. with 
four acts from the U.K. and Ire- 
land; Eiffel 65 from Italy; Lou 
Bcga, who was signed in Germany; 
and Britney Spears, Shania TV'ain, 
Jennifer Lopez, and Ricky Martin 
from the U.S. But this year's short- 
list comprised only British and 
Irish acts. 

A degree of surprise in the 
industry about the absence of any 
heavj^veight American acts on the 
list, and therefore from the show, 
is shared by LWT program pro- 
ducer Jeff Thacker (who neverthe- 
less describes the vote as "a great 
boost for our own music industiy") 
and by Tip Sheet GM Paul Scaife. 
He says that while "from a U.K. 
perspective [that] might have 
helped it a little bit, it would have 
been nice if one major American 
star had got through. But it shows 
you can never quite anticipate who 
the public is going to vote for." 

But the strongly domestic flavor 
of the short-list is a close reflection 
of the U.K. top 10 singles .sales of 
the year to date. The top eight of 
the latter are all by British acts, 
led by All Saints' "Pure Shores" 
(London). Of those eight, only 



Fragma's "Toca's Miracle" failed to 
make the "Record Of The Year" 
final. Currently, the best-selling 
non-British single of 2000 is Baha 
Men's "Who Let The Dogs Out." 

Dick Raybould, a partner at 
Spin a Disc in Northampton, 
reports that some customers have 
mentioned the broadcast in the 
ensuing days, but he says the show 
had no effect on the disappointing 
performance of the 42-track "Con- 
tenders For Record Of The Year" 
album released by Telstar Nov. 27. 
"The We.stlife album has picked up 
dramatically, but so have loads of 
other albums in the run-in to 
Christmas," he says. 

King, who is currently on bail in 
relation to alleged sex-related 
offenses (BillboardBulletin, Dec. 
1 ), was present at the broadcast 
and announced to the studio audi- 
ence the Tip Sheet's self-styled 
Triumph Awards for industry 
achievement before the results 
sequence. Among these. Universal 
Music Group U.K. chairman/CEO 
John Kennedy was named chair- 
man of the year for the second year 
running, and EMI Music Group 
was named corporation of the year. 

Record of the year "My Love" 
was written by Jorgen Elofsson, 
Pelle Nylen, David Kreuger, and 
Per Magnus.son and is published by 
BMG Music Publishing/Warner 
Chappell Music Scandinavia/ 
Zomba Music Enterprises. With 
the votes of each ITV television 
region converted on a 1- to 10- 
point scale ba.sed on each record's 
final ranking, the song amassed 
129 points, eight ahead of Robbie 
Williams' "Rock DJ." Two other 
singles were in close competition: 
S Club 7's "Reach," which finished 
with 114 points, and Ronan Keat- 
ing's "Life Is A Rollercoaster," 
with 103. 

Last year Wcstlife and Keating, 
who was the band's co-manager at 
Rolo Management until recently. 



rode out a two-horse race, Keating 
finishing .second with "When You 
Say Nothing At All." 

Other finalists were Craig 
David's "Fill Me In," which col- 
lected 84 points, Sonique's "It 
Feels So Good" (71), All Saints' 
"Pure Shores" (60), Gabrielle's 
"Rise" (,34), Samantha Mumba's 
"Gotta Tell You" (29), and Spiller's 
"Groovejet (If This Ain't Love)" 
(25). 

Westlife's Kian Egan believes 
that the closer vote was a reflec- 
tion of the past 12 months in 
British music. 

"This year has been really big 
for .singles, maybe not for albums," 
he says. "This year you could pick 
10 really big singles, whereas last 
year you could pick 10 really big 
albums." 

Of the show itself, he adds that 
the public vote draws comparisons 
with another TV music contest, 
with one key difference. "It's Euro- 
\ision with talent, that's what it is. 
And it's become a bigger show this 
year." 

Eight of the 10 "Record Of The 
Year" finalists were at LWT's 
London studios to perform on the 
show. Craig David filmed a per- 
formance of "Fill Me In" before his 
concert the same night across town 
at Brixton Academy. 

After the late withdrawal of 
Williams, the videoclip for "Rock 
DJ" was broadcast. Three artists — 
David, Keating, and Gabrielle — 
sang live. 

Thacker believes it is the rela- 
tively simple concept behind 
"Record Of The Year" that has 
captured the imagination of both 
the television audience and the 
record industry. "When you think 
of the amount of aw"ards shows 
there are now, this has become the 
one they want," he says. "They 
want that one award. It's not best 
male, best hair, or whatever. It's 
one award, voted by the public." 
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newsline... 

FIGHT CONTINUES FOR LPFM. A coalition of low-power KM (LPFM) advo- 
calet^ is asking Pivsident Clinton to stand tough in the waning days of his 
admimstration and instruct his budget negotiators to continue to fight to 
keep anti-LPFM amendments fi'om apjiearing in any budget bill. Before 
the election, Congress parsed a Commerce/Justice/State appropriations 
bill that included a rider to drastically curtail the number of noncommer- 
cial LPFM stations licensed by the Federal Communications Commis- 
sion (FCC). At press time, Congress had not sent the White House the bill 
for the pre.sident's signature or veto, and advocates hope the administra- 
tion will stand firm, lb date, the FCC has received more than 1 300 appli- 
cations from the first 20 .states eligible to apply for an LPP'M station. 

STERN TO RENEW CONTRACT? With syndicated morning man Howard 
Stem's last broadca-st under his current contract with Viacom/Infinity 
scheduled for Dec. 15, indications are that he will ink a new deal with the 
company. On the air, Stem himself has said there's a better than GOfJf 
chance hell renew, although many programmers are ner% ous that he will 
leave radio. And in Los Angeles, reports have Stem staffers scouting 
locations for a remote broadcast in Januarj'. Meanwhile, New York's Daily 
News is suggesting that one of the forthcoming satellite radio services 
will offer Stem part ownership in exchange for exclusive rights to his 
show. 

ARBITRON READYING PPM TESTING. Arbitron says radio, TV, and cable 
outlets in F'hiladelphia and Wilmington, Del., have so far agreed to take 
piut in the tiial of its Portable People Meter (PPM). Arbitron hopes anoth- 
er 20 broadcasters «ill join the test before it launches early next year. 
Over the next 10 weeks, Arbitron exjjects to recruit .300 consumers to 
wear PPMs for the fii-st trial phase in the WUmington radio mclro, which 
is part of the Phihuleli)hia mai'ket. PPM is the pager-size device that is 
worn by consumers and measui^es their media coasumption by detecting 
their ex]X)sure to encoded progi'amming. The tcchnologj' was success- 
fully tested in Manchester, England, in 1998 and in late 19!)9/eai-|y 2000. 

CLEAR CHANNEL SYNERGY IS JOB ONE. There Is a new point person to coor- 
dinate the synergies between Clear Channel and SFX Entertainment, 
while SFX Ls placed under the existing radio division. SFX.com and SFX 
Multimedia president Steve Smith has been named executive VP in 
charge of integrated-development efforts for the two business units. 
Smith's "sjTiergj' team" will organize Clear Channel-exclusive integrat- 
ed-marketing efforts for artists touring with SFX and development of 
the company's brand strategy, as well as create new events and markets 
for SFX and Clear Channel events. 

Also, John Cullen has been named president of Clear Channel's inter- 
national radio division. C^illen was CaiBtar's CCX) and president of AMFM 
new media. He replaces Jon Pinch. 

JONES UPS MURPHY. Jim Murphy has been promoted to dii-ector of inte- 
gi~,ited countrj' media for Jones International Netwoiiis (JIN). In addition 
to his continuing role as director of operations and country programming 
for Jones Radio Network, Murph/s new duties include what the compa- 
ny calLs "cross-platform utilization of countrj' music content for all JIN 
entities, including radio, cable, and Internet [and] acting as the compa- 
ny's ambassador to the Nashville community." 

NOTED. BIA Financial Network predicts estimated gross radio advertis- 
ing revenue of $18.53 billion for 2000, an increase of 16% tmm 1999. BIA 
is currently conducting its eighth annual survey of radio executives to 
help confirm its projection . . . Rhythmic WLLD (Wild 98.7) "Runpa, Fla., 
has been fined $7,000 by the FCC for violating indecency rules. Tlie com- 
mission cited the station's Sept. 11, 1999, broadcast of its station concert 
"The Last Damn Show," in which artists used off-color language. The 
FCC didn't buy CBS' defense that hip-hop is "rampant" with vulgarities 
that are not offeasive to U.steners . . . Live.'iffi.com Is offering more than 
200 Chri.stmas iuid holiday -oriented streaming-audio shows on its Web 
site. Among the shows ai-e its Women Out Loud Christmas, featuring all 
female artists covering Christmas classics; Gothic Christmas; and Desti- 
nation Doo-Wop, which contains 1950s and '60s holiday songs. 

Reporting by Frank Saxe in New York and Phyllis Stark in Ate/i I'iUe. 



Are Hot, New Formats Sliort-Term? 

*So What If They An?' Say The Pmgramming's Proponents 



BY JEFF SILBERMAN 
and FRANK SAXE 

LOS ANGKLKS— For the last 15 
years, broadcasters who take a 
chance on new formats, particular- 
ly those involving a new cluster of 
gold titles, have immediately found 
themselves having to answer the 
question "What if it doesn't last?" 
Now, the answer for many of 
today's owners seems to be, "So 
what if it doesn't?" 

The durability question — a bane 
of any new format's existence since 
the rise of oldies FMs and classic 
rock stations in the mid-'80s — 
returned to the fore in the mid-'90s 
with the boom in '70s oldies and 
"Arrow" classic hits formats. It 
became an issue again three years 
ago with the rise of "Jammin' 
Oldies" R&B outlets and yet again 
this year with the current ava- 
lanche of stations flipping to an 
'80s-based gold format. 

By now, the outcome of the '70s 
boom is familiar, with most '70s 
outlets evolving into a more con- 
ventional classic rock approach or 
exiting the format altogether. Jam- 
min' (ildies .stations' numbers have 
also, by and large, settled down 
from their initial peak, with sever- 
al of those outlets also exiting the 
format recently. Many proponents 
of the '80s gold format expect its 
outcome to be different, citing 
stronger music that they believe is 
exposed in fewer places than '70s 
classic hits were. But even if that's 
not the case, many broadcasters 
are now taking a "future is now" 
approach. And, surprisingly, many 



of radio's agency clients are just 
fine with that. 

The fii-st person to publicly sug- 
gest that it might be all right if a 
new niche format didn't last forev- 
er was KCNL San Jose, Calif., PD 
Gary Schoenwetter, whose "mod- 
ern oldies" station was, in many 
ways, a forerunner of the '80s 
boom. He was seconded last Sep- 
tember when Emmis VP of pro- 
gramming Rick Cummings said, 
"The days of companies like Emmis 
or Clear Channel [not considering] 
formats unless they see a 20-year 
franchise are gone . . . If you can 
find a [format] that will last 18 
months to two years, do it. That's 
the way the radio 
world works these 
days." 

Shortly there- 
after, consultant 
Tom Barnes of 
Atlanta-based 
Mediathink told 
the audience at a 
National Assn. of gehron 
Broadcasters 
(NAB) fall radio convention panel 
on new formats, "It's easier to do 
the two-year thing. You abandon 
[building] a brand and go after get- 
ting as many listeners as you can 
right now." 

And Steve Rivers, now with 
Webcaster Radio Central, but for- 
merly senior VP and chief pro- 
gramming officer of AMFM, says 
the "future is now" approach is 
"right on the money. Especially 
with cluster situations, companies 
are looking to maximize the sta- 




tions they owTi. Not all of them are 
going to be top five winners. So 
assuming that, you're going to 
have formats that have a longevity 
of, say, two to three years, and you 
should just build that into your 
expectations going into it." 

Rivers' remarks were part of a 
larger interview on the state of 
Jammin' Oldies that became part 
of a recent Billboard story. In that 
interview. Rivers also asserted 
that many of the stations that 
switched to Jammin' Oldies were 
in better shape than before their 
change, even if their success had 
leveled off 

Not every broadcaster says 
they're thinking short-term. Infin- 
ity COO John Gehron, whose 
group has been one of the '80s for- 
mat's bigge.st boosters, says, "Why 
w ould you want to make an invest- 
ment to spend a lot of money hir- 
ing people to do a start-up, then 
have all that go away in a few- 
years? Our goal is to build lasting 
brands." 

Gehron also terms Infinity's 
strategy for the '80s fonnat "long- 
range. We've had it for a year at 
[KYPT] Seattle, and it's just as 
strong now as it was as when we 
started it. [KYPT hit a 3.9 share 
12-plus in winter 2000. In the first 
fall Arbitrend, it was at a 3.5.] As 
with any new format, there's going 
to be a risk when you try some- 
thing new, but we don't go into it 
just hoping for a two-year run. 
We'll find a way to make it last." 

But other broadcasters say the 
(Continued on page 68) 



FCC To Alter Method Of Couotiog Signals 

Rule-Making Will Clarify How Commission Detemlnes Size Of Markets 



NEW YORK— The Federal Com- 
munications Commission (FCC) has 
opened a rule-making to look at 
whether it should modify its exist- 
ing definition of radio markets and 
the methods it uses in counting 
radio stations, and, if so, how to go 
about it. That calculation method 
determines how many stations an 
owner can hold in a market. 

The commission says its cur- 
rent method of defining a radio 
market based on "mutually over- 
lapping" signal contours has 
oftentimes been counter to eco- 
nomic reality. For instance, it 
cited a deal in Wichita, Kan., 
where the FCC method counted 
52 stations in the market, allow- 
ing a single owner to have up to 
eight stations, while Arbitron 



counts only 24, which would limit 
an owner to ju.st six. 

All five commissioners voted for 
oijening up the rule-making, saying 
it could clear up confusing rules. 
Commissioners Gloria TYistani and 
Susan Ness went on to say revised 
mies could help reverse the trend 
of further consolidation. "Real lis- 
teners in real communities have 
been harmed by consolidation of the 
airwaves that should not have been 
permitted to take place," says Tris- 
tani. "We mu.st now move with dis- 
patch to spare other communities a 
similar fate." 

Says Ness, "The final rules we 
issue may be the gilded padlock on 
the proverbial bam door, with the 
horse of consolidation galloping 
over the horizon." 



Radio group owners are cau- 
tiou.sly optimistic the changes won't 
force them to split up their existing 
clusters. "I don't see any way that 
they could possibly make it retroac- 
tive, because people have made 
acquisitions and created business 
plans based on the existing rules," 
says Clear Channel CFO Randall 
Mays. 

Mays believes that, with 182 
markets, the revised standard 
would help the company in some 
markets and hurt it in others. 
"Frankly, if they don't change it, 
that's fine — we're certainly exploit- 
ing it to the extent that we can. If 
they do change it, it will probably 
have benefits to us on the flip side, 
so it's not a big issue — but it needs 
to be cleared up." frank saxe 
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Dido The Diva. Adult top 40 WBMX 
(Mix 98.5) Boston held its Mixmas 
Divas Show Dec. 7 at the Orpheum 
Theatre in Boston. Here, morning- 
show host Lynn Hoffman, left, hangs 
out backstage with Arista recording 
artist Dido. Dido's new solo single. 
"Thank You," has climbed to No. 18 
on the current Adult Top 40 Airplay 
chart. Interscope's Eminem has sam- 
pled her song for his latest single, 
"Stan," which is currently No. 51 on 
the Hot R&B/Hip-Hop Airplay chart. 



FRAI VU|\4. 

Putv 



WBLS Launches Web Site In Style. Hip-hop and R&B heavyweights helped 
Inner City Broadcasting's WBLS New York celebrate the launch of its new Web 
site, WBLSi.com. The site is designed by FMiTV. which modeled WBLS' site 
after KIISFMi.com, the site it created for top 40 KIIS Los Angeles. Also attending 
the kick-off were Ore and Gza of Wu-Tang Clan, and Motown recording artist 
Profyle. Pictured, from left, are inner City president Charles Warfield, FMiTV co- 
chairman Shigeru Masuda. Inner City chairman/CEO Percy Sutton, and FMiTV 
co-chairman/CEO Laurence Norjean. 




TWo People, One Bank Vault, Five 
Minutes, $2 Million. WPLJ New York 
gave listener Jerry Edgar of Washing- 
tonville, N.Y. an opportunity that most 
of us dream of. Edgar walked away 
with $349,871 in cash in the "WPU 
Two Million Dollar Bank Run." Edgar 
shared his winnings with his friend 
Lou Campione after they collected as 
much green as they could from the 
Astoria Federal Savings Bank vault in 
Lynbrook, N.Y., in five minutes. The 
vault contained $2 million. Pictured in 
the top row. from left, are WPLJ morn- 
ing jocks Scott Shannon and Todd 
Pettengill. In the bottom row, from left, 
are Edgar and Campione. 




The Winner is . . . The 2000 induction ceremony for the Radio Hall of Fame 
took place Nov. 18 in Chicago. Shown in the bottom row, frcim left, are John R. 
Gambling, who accepted the award on behalf of his father, John A. Gambling 
(both of whom were morning hosts at WOR New York); Marilyn Cantor-Baker, 
who accepted for her late father, Eddie Canton and ABC Radio's Dick Bartley. In 
the top row, fnom left, are audio engineer Dr. Amar Bose. Lone Ranger announc- 
er Fred Foy, and sportscaster Milo Hamilton of the Houston Astros. 





Dinner's On Jeff! Caught wining, dining, and dishing at New York's Palm Restaurant during a recent Internet conference, 
from left, are VH1 .com's Fred Graver, Columbia Records' Mark Ghunetum. and Jeff McClusky & Associates' Rick Stone 
and James Schureck. 
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Eve 6's guitarist/vocalist Jon Siebels can't 
listen to his group's first album because 
he hears too many things that need 
improvement. And though the band's current 
single, "On The Koof Again," is No. 19 on this 
issue's Modem Rock 'R-acks chai't, Siebels is sm-e 
that he will notice problems with it in a few yeai-s. 

Siebels says, "Maybe it was a Sting quote fi-om 
the '80s [where he said], 'You never actually fin- 
ish a record — you just ran out of time.' If we had 
all the time in the world and we didn't give our- 
selves time limits, we could keep going forever 
changing things." 

Collectively, Eve 6 likes to explore all of a 
song's possibilities before committing to a final 

Jillboaid, 



version. "We've really gotten into totally taking 
it to the furthest possible level, just changing, 
trying every little thing and seeing if it works 
arrangement-wise or whatever." he continues. 




*lf wc> liaci all tlie tin 
ill lilt- w<»rlcl and w*- 
dicln'f f;ivo ourMolvor 
lime liniilK. w** (olilc 
krop K*>'*iK forov€?r 
CTliun^iii|^ tliiti|;M* 

— Jon SMuls, Eva 6 



"It's not done until we've turned it in." 

Eve 6's perfectionist work ethic has resulted 
in a number of catchy tunes on its second album, 
"Horrorscope" (RCA), including "On The Roof 
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Again." Siebels says that the single had a "com- 
pletely different melody and lyrics when we 
went into the studio. If you heard the demos and 
heard the finished product, they sound nothing 
alike. That's an e.xtreme case. It usually doesn't 
change that much." 

The single's final form features an upbeat 
sound and introspective lyrics. "I think most of 
the song is speculation," says Siebels. "It's ba.sed 
around someone that got married too young and 
i-ushed into things. It's speculation that they're 
going to end up in [a bad] place. The idea started 
from a situation about a friend of ours, and then 
it turned into a 'w hat if song. It's kind of got 
some humor in it in a weird kind of way." 
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HANGING BY A MOMENT LIFEHOUSE 

■. ■.. '. i,-^ DRLAM'A'aHK^ t 


QD 


21 


28 


4 


RENEGADES OF FUNK RAGE AGAINST THE MACHINE 


QD 


26 


31 


8 


CONGRATUUTIONS SONG COC 

AP-IERICAS VOLUME DEAlE^ iA^CTL'ARV 


a 


21 


19 


14 


BEAUTIFUL DAY U2 

AL. 'l-ir VOL CANT LEAVE BEHIND ISLANB'INTERSCOPE t 


QD 


25 


25 


6 


FEEL ALIVE U.RO, 

NC CILASANTHILS EPIC 


QD 


30 


35 


4 


KARMA DIFFUSER 

VJUR -LOVESMELOOV & 'MISSION tM°OSSIBLE 2* SOUNOTRACH MOLLViVMC 


QD 


31 




2 


VOICES DISTURBED 

f: :kn[ss giant rfprisf 


QD 


28 


34 


5 


ANGEL'S SON STRAIT UP FEATURING LAJON 

:' V! iMMDRIAl.'.'I'fGl*. t 


30 


22 


22 


8 


DISPOSABLE TEENS MARILYN MANSON 

■ ■. " THE VALLO OF death: NG"H'\Fi IFiTE^CCPE • 


QD 


37 




2 


LET SALLY DRIVE (RIDE SALLY RIDE) SAMMY HAGAR 

Tf. LAFiD WA6J i5LV:jND 


QD 


33 




2 


OUTSIDE AARON LEWIS WITH FRED DURST 

•hi FAMILY VALULb ILUH .'M',' f LAWLi^i L^Ef FLMM E"y_LlHL 


QD 


32 


38 


3 


BAG OF TRICKS ISLE OF Q 

51 F HF Q Ll'i'VFF^SA 


® 


38 




2 


RIDERS ON THE STORM CREED 

TF-E DOC^S STONED IMMACULATE - THE MUSIC OF THE DOORS ELEKTRA EEG 


QD 


35 


40 


3 


SLAVE DAVID COVERDALE 

INTO THE LIGHT FJRAGONSHEAD 


36 


34 


30 


26 


CAUFORNICATION RED HOT CHILI PEPPERS 

CAUFORNICATWN WAF?N[s &(;C5 T 


37 


29 


27 


25 


TURN ME ON "VR. OEADMAN" THE UNION UNDERGROUND 

Ali LOCATION FN REEHLIION F'ORIILAIT.'LGLUMHIA t 


QD 


NEW^ 


1 


OLD ENOUGH NICKELBACK 

>F HflTF FJOADRUNNE-* 


QD 


NEW^ 


I 


BREAK ON THROUGH STONE TEMPLE PILOTS 
' VFMACIJLATE - THE MUSIC OF THE DOORS ELEKTFTA'EEG 


QD 


NEW^ 


1 


ULTRA MEGA POWERMAN 5000 

■. i - -.r-FAi--. nci.jr.lij A 



Modern Rock Tracks 








a, 1 TRACK TITLE ARTIST 

iS 1 -■■ i":.F.' T Tl ' ,L ■ IF.IPR!NTF'F;OL''lT(Flrt F AFJFl 


1 


1 


1 


,0 ! HEMORRHAGE (IN MY HANDS) b .an Ni, ; FUEL 

1 jOF.'Frt.ir*LiLi"EHJMAN 550 MUSCtPIC T 




2 




0 HANGING BY A MOMENT LIFEHOUSE 

'.ALL FAL-. DREAM.VC'PKS ' 


CD 


3 


4 


21 


LOSER 3 DOORS DOWN 

THE FiLIlER LIEF REPUBLiO LF.lVEFfSA. t 


(T) 


6 


6 


1 ROLLIN' LIMP BIZKIT 

i ■• . , -'F ; '.-.-FFiiH ANC THE HOT COG FlA'.GREO AATES FLIP ■NT£R&:aPE • 




4 


3 


13 


MAM nurpRndRn ri itok tR9 

1'^., M-."- ^ TRAVIS SWft ITmE EKEMASTfiKES eAtA') tACA 1 


CD 


8 


23 


4 


WAnninii urttci'i u«i 

tVARNTiG R'ZPR 5E 


7 


5 


2 


10 


VJnIUinML rnnnrVO 1 tn 1 nC \Jr rornPlio 

^tiL-' iM iiM CULUVaift 1 


CD 


7 


8 


12 


ONE STEP CLOSER LINKIN PARK 

Hl_-.i ! EARNER aROS » 


CD 


9 


16 


5 


RENEGADES OF FUNK RAGE AGAINST THE MACHINE 

Hcr.[:,*[;Fs EFr: t 


QD 


II 


21 


4 


DRIVE INCUBUS 

1 " . IMMC'TALEPIC 


QD 


IS 


22 


6 


Dl ITTCDCI V rDfl7V Tn\A/M 

■■■.'■■ CO.'JM&'A ' 




12 


12 


6 


WntM II ALL bULS WKUnta AuAIN tVtKLLLMK 

■--iCiuvcwii ',■<:: 'fia cooomi ic^AWDAniTuct y,('i7GL 


QD 


14 


13 


10 


AWAKE GODSMACK 

-M RLPUBLIiUMVtf^SAL 1 


14 


10 


9 


12 


BROKEN HOME PAPA ROACH 

: :>I OH-AMWOUKS ) 


QD 


17 


18 


8 


SOUTH SIOl MUdY rtAI UHING GWLN b 1 trAiNI 

(HAY V2 t 


16 


13 


7 


14 


BEAUTIFUL DAY U2 

ALl that VOJ CA'. ■ .EAvE BEi-INC ISLAND' .NTIflSCCPE t 


17 


IG 


10 


36 


LAST RESORT PAPA ROACH 

(NFE5T ^REAf/WiDPKS t 


OD 


21 


28 


4 


— AlRPOWER 
YELLOW COLDPLAY 

PARACHUTES NETTWERK/CAmOL t 


QD 


23 


24 


7 


ON THE ROOF AGAIN EVE 6 

nr-iijfi-'i^jj'ifr Hi:* 


20 


15 


15 


26 


STELLAR INCUBUS 

MAKE vuUHSEU IMMOfcTALEPlC t 


(IT) 


28 


33 


5 


OUTSIDE AARON LEWIS WITH FRED DURST 

rn- fAV l> VALUES TOUft l^ciQ FlAWLESStEFFEMNT-RSCOOE 


22 


20 


19 


IS 


3 LIBRAS A PERFECT CIRCLE 

MEO D£ NCM5 VIRGIN t 


23 


21 


11 


16 


FICTION (DREAMS IN DIGITAL) ORGV 

VATOR TRANSMISSION tliMrNTR-i.HEPH Sf t 


24 


26 


25 


14 


LITTLE THINGS GOOD CHARLOTTE 

Ivyr.O CHARlOTTf UArLiiiHI tPIC 


QD 


34 


39 


3 


ANGEL'S SON STRAIT UP FEATURING LAJON 

SlRA.l Li-' IMWORTALVmaiN t 


QD 


31 


32 


4 


POLITICALLY CORRECT SR 71 

NW VCJSEE h'^jSiDE RCA 


27 


25 


20 


16 


MINORITY GREEN DAY 

WARN frt HtCH'Sc t 


28 


22 


14 


12 


OPTIMISTIC RADIOHEAD 

■'. J a. -i^PITOL 


(D 


29 


29 


7 


STEP INTO THE LIGHT DUST FOR LIFE 

L'li" FijK LI-E WIND UP 1 


30 


30 


26 


13 


WHY PT2 COLLECTIVE SOUL 

o.['rit= ATiAN'ir t 


31 


27 


27 


8 


DISPOSABLE TEENS MARILYN MANSON 

hjLY .VXOilN THE SMADCA'Of THEVAILEVOFOEMHI f«TMINa'\rERS:OPE t 


QD 


33 


31 


10 


AGAIN LENNY KRAVIT7 

i:.ftEATES,r hirs 'Virgin f 


QD 


35 


34 


5 


BREATHE NICKELBACK 

■(■i i-f-n KOA[;«UNN£H 


(S) 


36 


36 


4 


BABYLON DAVID GRAY 

WHITE LADDER ATQ'HCA T 


QD 


NEW^ 


1 


VOICES DISTURBED 

H .►■M.i.'i G.AriTSEPfllS£ 


38 


32 


30 


8 


BACK TO SCHOOL DEFTONES 

MAVERICK t 


37 


38 


37 


14 


BUCK JESUS EVERLAST 

f A- AI WMITEV iOAIMTHOY t 


3t 


40 




IS 


LEAVING TOWN DEXTER FREEBISH 

A IIH SA'L«DA»S lAPlTOL t 


QD 


aE-ENm 


20 


TEENAGE DIRTBAG WHEATUS 

'AvE.ilL'i ■:0LUU8IA t 


40 


39 




2 


SCHOOL OF HARD KNOCKS PO D 

■LITTLE MDK"V S'DLNri''RACK ri^|i>. t 



Cofnpited from a national lample d aiiptny ^upctiai bj BraaOiat Dait Strtems' Radio Track lervi 
jhowinf tn incmK in dctecbont cn»t trc prmiata iee»nii«i rf cKart moMmtri A fncnd 

tcp 20 on Iwth th« BOS AircJ#, arxl Auc*^!:* cMarls tno Tim tiir* *itn mcfuaws ii 



tf» ctiart for m 



rock itaboflt are electronically rnonltiyed 24 hours a <tay. 7 dayi ■ w«M.. Sengs ranked by number a> Selections. (3 Tracks 
ids win generally rx)t recsn* a bulM, moi >f il regisim an mcreaw m aettdmra Airpcwer •wanVid ts KXigi >pc«iiing m the 
). eillb<»rcrtl« Communtcatwns 



SITES + SOUNDS 

(Continued fmm page oft) 

vider" — a company that provides 
lockei'-t j-pe semces and/or other sub- 
scription senices on tj)p of the locker 
in a "private label" capacity. 

"We had to build a verj' rich, flex- 
ible engine that lets us put anyone's 
faceplate on just about any type of 
.subscription product and combine 
that with a locker," Pakman Siiys. 

Mj-play already provides straight 
locker services to the likes of Amer- 
ica Online (AOL) and EMusic.com. 
However, the company is hoping to 
expand its relationships to include 
E-tailers, multi-formatted enter- 
tainment sites, and hardware com- 
panies (for example, makers of 
Web-enabled stereo components), 
where the partner creates its owti 
branded locker/subscription service 
using Mj'play's infrastracture. 

While Pakman acknowledges that 
some E-commerce and entertain- 
ment comjianies will attemj>t to bro- 
ker their own subscription licenses 
with the majors, he insists that the 
majority of them will not. 

That's the current thinking, at 
least. The company says it plans to 
begin announcing its new deals — 
both content Ucensing and back-end 
music services — after the first of 
the new year. 

In other NEWS: GetMusic has 
hired David Fischer as managing 
director of its London-based whol- 
ly owned subsidiary, GetMusic 
International, to lead the compa- 
ny's previously announced global 
growth strategy. Currently a VP 
with AOL Europe, Fischer is 
charged with overseeing GetMusic's 
international expansion, beginning 
with establishing country-specific 
sites in the U.K., France, Germany, 
and Japan. Fischer will join GetMusic 
International in Januarj' and «'ill be 
based in London. He repoi-ts direct- 
ly to GetMusic LLC New York-based 
president/CEO Andrew Nibley. 

Music.com, citing DoubleClick .sta- 
tistics, says its traffic increased to LI 
million unique usei-s following the 
site's relaunch back in October. Music 
.com also says the average amount of 
time spent on the new site — which 
offers easier navigation, improved 
content, and an increased focus on 
broatlband music entertainment — 
increased more than 'Al%. 

Ibmmy Boy Music has entered into 
an agreement with Play.I, an adver- 
tiser-supported provider of digital 
downloads, to di.stribute promotional 
tracks fi'om their iutists online. The 
deal provides music selections from 
such label acts as Everlast, De La 
Soul, Amber, Capone-N-Noreaga, 
Boiler Room, Tbny Touch, and Joce- 
lyn Enriquez. PlayJ Ls distributing iui 
exclusive track, "I Can't Move," from 
Everlast's current album, "Eat At 
Whitey's." New York-based PlayJ. a 
subsidiary of Ever Ad Inc., offers 
encrj'pted downloads that are free but 
display customized advertising mate- 
rial as ti-acks are played. 

LInsignetl bimd site LoudEnergi,' 
.com has marie its first find. The com- 
pany reiwrts that Indiana-based rock 
group ItBusmatic recently inked "a 
multiple-record, multimillion record 
deal" with Virgin's Immortal Rec- 
ords, after being "discovered" on the 
site by LoudEnergj' VP of artist rela- 
tions (and Social Distortion bass 
player) John Maurer. 
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Top 40 TraclHL 








ui 

5 o 


TBACK TITLE ARTIST 


CD 


1 


1 


1? 


^4 No. 1 

INDEPENDENT WOMEN PART 1 DESTINVS CHILD 

tXUJM-' A 


CD 


3 


4 


9 


IT WASN'T ME SHAGGY FEATURING RICARtX) "RIKBOK- DUCENT 

MCA 


3 


2 


2 


17 


WITH ARMS WIDE OPEN CREED 

WIND UP 


4 


4 


3 


16 


CASE OF THE EX (WHATCHA GONNA DO) MYA 

UNIVERSITYilKTERSCOPt 


CD 


7 


8 


11 


IF YOO'RE GONE MATCHBOX TWENTY 

LAVA^ATLAMTIC 


6 


5 


5 


22 


KRYPTONITE 3 DOORS DOWN 

REPUBllCiUNIVERSAL 


7 


6 


6 


21 


MOST GIRLS PINK 

LAFiCLARISrA 


1 


9 


9 


14 


GOTTA TELL YOU SAMANTHA MUMBA 

WILD CARaiNTERSCOPf 


« 


8 


7 


13 


THIS 1 PROMISE YOU N SYNC 

JIVE 


(&) 


II 


IS 


10 


HE LOVES U NOT DREAM 

BAD BCy.'ARlSTA 




12 


14 


15 


DANCE WITH ME DEBELAH MORGAN 

THE DAS LABELATUHTIC 


(u) 


17 


26 


6 


AGAIN LENNY KRAVITZ 
VIRGIN 


® 


15 


22 


4 


LOVE DONT COST A THING JENNIFER LOPEZ 

EPIC 


(H) 


13 


16 


12 


CRAZY FOR THIS GIRL EVAN AND JARON 

COLUMBIA 


15 


10 


10 


II 


SHAPE OF MY HEART BACKSTREET BOYS 

JIVE 


U 


14 


12 


16 


PINCH ME BARENAKED LADIES 

REPRISE 


17 


20 


21 


10 


E.I. NELLY 
FO' REEL'UNIVER&AL 




21 


24 


11 


THE WAY YOU LOVE ME FAITH HILL 
WARNER BROS. 


c® 


26 


36 


3 


DONT TELL ME MADONNA 

MAVFRICX.VJARNER BROS 


» 


19 


17 


18 


DON'T THINK I'M NOT KANDI 

COLUMBIA 


a 


16 


13 


20 


MUSIC MADONNA 
MAVERICIVWARNER BROS 


22 


18 


11 


12 


SHE BANGS RICKY MARTIN 

COLUMBIA 


23 


22 


19 


19 


YOU'RE A GOO VERTICAL HORIZON 

RCA 


24 


23 


23 


22 


FADED SOULDECISION FEATURING THRUST 
MCA 


QD 


27 


32 


3 


MS. JACKSON OUTKAST 

LAFACLARLSTA 


QD 


25 


27 


9 


BETWEEN ME AND YOU JA RULE FEATURING CHRISTINA MILIAN 

MURDER INC.'DEF JAM/IOJMG 


CD 


30 


31 


4 


MY EVERYTHING 98 DEGREES 

UNIVERSAL 


CD 


28 


28 


5 


STRONGER BRITNEY SPEARS 

JIVE 


29 


24 


20 


23 


(HOT S**T) COUNTRY GRAMMAR NELLY 

FO- REELjUNIVEHSAL 


d) 


33 


40 


3 


CRAZY K-CI i JOJO 

lACA 


QD 


32 


35 


5 


BEAUTIFUL DAY U2 

ISLAN&INTERSCOPE 


CD 


31 


29 


6 


WHAT'S YOUR FANTASY LUDACRIS FEATURING SHAWNA 

DISTURBJNG IHA PEACE/DEF JAM S0UTH1DJMG 


33 


29 


25 


16 


NO MORE RUFF EN02 

EPIC 


® 


36 


37 


4 


1 JUST WANNA LOVE U (GIVE IT 2 ME) JAY-Z 

R0C.A-FElLA,D£F JAMflDJMG 


35 


34 


33 


23 


WONDERFUL EVERCLEAR 

CAPiia 


36 


35 


34 


5 


STAN EMINEM FEATURING DIDO 
WEa'AFTERMATHINTERSCOPt 


(D 


NEW^ 


I 


STia ON YOUR SIDE BBMAK 

HOLLVWOOO 


(D 


38 




2 


NO MORE (BABY I'MA 00 RIGHT) 3LW 

NINE LIVESfEPlC 


(D 


NEW^ 


1 


ANGEL SHAGGY FEATURING RAYVON 

MCA 


(D 


RE-ENTlnr 


2 


BABYLON DAVID GRAY 



Radio 



PROGRAMMING 



ARE HOT, NEW FORMATS SHORT-TERM? 

(Continued from pane 05) 




"future is now" strategy is indeed 
the common viewpoint. Entercom 
VP of programming Pat Paxton, 
who recently oversaw the launch 
of new '80s outlets in Wichita, 
Kan.; Madi.son, Wis.; Greenville, 
S.C.; and Ro- 
chester, N.Y., 
says that ap- 
proach is "not 
necessarily a bad 
thing or a good 
thing. It's just 
part of radio real- 
ity right now. BBLj' 
Publicly traded paxton 
companies are 
expected to show a good return for 
investors. If we find something 
that would be more profitable than 
what we're currently doing, even 
for just a for couple of years, it 
should be given a serious look." 

"It's totally prevalent in our 
business now," consultant Guy 
Zapoleon says. "No doubt about it: 
Most companies understand that's 
the way radio product works these 
days. "There's only so many long- 
term formats to go around, and 
those formats go through their 
own positive and low cycles as 
well. As [then WYXR] Philadel- 
phia GM Jeff Spector told me, 
'Sharp broadcasters, oftentimes to 
stay ahead of the curve, just have 
to get as much out of [a new format 
for] some radio stations, then move 
on to the next hot format.' You can 
go from Jammin' Oldies to '80s to 
whatever and wind up having 
^^^^ almost as much 

^^B^^k success, if not 



more success, as a 
(heritage! sta- 
tion." 

Consultant 
Tony Gray, who 
remains skeptical 
as to whether 



Compiled from a fiatonal sample of airplay d Mairstream Top 40, Rhylhmic Top 40 and Adult Top 40 stations 
supplied tjy Broadcast Data Systems' Radio Track servKe 248 Top 40 stations are electrrjnically monitored 24 
tToufs a day. 7 days a week. Songs are ranked by Audience Impressions, O Tracks showing an increase in 
Audience over ttie previous week A reconl which tias Ijeen on the ctvart tor more ttian 20 weeks will generally 
not recieve a bullet, even if it registers an increase m audience. Records below ttie top 20 are removed from the 
chart alter 26 weeks r 2000, Biilboanl,'BPI Communications, 



GFWY either Jammin' 
Oldies or the '80s 
format will be viable long-term, 
adds, 'The bigger companies aren't 
in a position to run a test for -36 
months. They need something 
that's going to work for them and 
do it in a relatively short period of 
time because they have . . . finan- 
cial obligations to the company." 

Citadel VP of programming Ken 
Benson sees a double-edged sword. 
While he says that "as a business 
move, if it gets you some numbers 
that you can sell, then you're good 
to go," he al.so says, "[Constant for- 
mat flips] can be a negative 
because they're going to hurt you 
or create more baggage for a sig- 
nal." He also says that a station has 
to convince people that its new 
sound is not a "here today, gone 
tomorrow" format. 

Constant flips also make it hard- 
er for stations to brand them- 
selves, Benson says. "Branding 
includes credibility [and] consis- 
tency, and those things take time 
to create." He believes keeping a 
station fresh is a better option. 
"Changing your format is not nec- 
essarily a good thing, but evolving 
your station is the better way to go 



for something long-term." 

Notably, most '80s outlets have 
opted for an " '80s and beyond" 
position on the air, giving them the 
ability to broaden if needed. In 
doing so, they're hedging their 
bets against the oft-leveled charge 
that gold-based stations must 
eventually suffer because 
"nobody's recording any new 
oldies." 

There's also the issue of what 
signals radio is sending to its 
clients, many of whom have been 
known to take two years to even 
acknowledge a new format in the 
past. Zapoleon says, "If you're 
always changing stations, you'll 
have more work [to do] in the 
advertising community because 
[each new format] requires creat- 
ing a new faith in your product, 
which takes more than one or two 
[Arbitron] books. They'd like to see 
a longer line of positive growth." 

AO COMMUNITY: BRING 'EM ON 

But at September's NAB panel, 
Barnes asserted that "as buyers 
become more comfortable with 
event-driven mass media, they're 
more comfortable getting on board 
[earlier.] And several ad execu- 
tives contacted had a similar take. 
"Stations have to keep in tune with 
the changing audience and their 
changing tastes," says the Media 
Edge's Kim Vasey. "That's why 
there's a lot of shifting, nudging, 
and tweaking of all the formats." 

"There's been a promise that 
consolidation will do some new 
things. We've all been waiting, and 
it's taken a while — but when they 
say '80s works, that's smart, and 
that's what we've been waiting 
for," says Natalie Swed Stone, 
director of national radio for OMD 
USA, the buying arm for DDB 

'Stations have been 
very vanilla, and they 
aU sound the same, so 

for a station in the 
market to go '80s and 
give [themselves] an 
identity, that's 
important' 

- HATAUt S¥mD STOtU - 



Needham, TBWA/Chiat/Day, and 
BBDO. Stone says, "When '80s 
starts popping up in research, it 
will be identified by planning 
groups and perhaps clients as 
something that we need to make 
part of our buys. It's too soon for 
that to show up, unless there's 
some hot marketer who feels that's 
where they need to be." 

Stone adds, "Next year, we're 
going to have a lot of competition 
with the 200 different options 
offered by Sirius and XM Radio, so 
the local market stations really 




need to keep on top of tweaking 
the audience and keeping them 
closely in tune and create that syn- 
ergy now before all this competi- 
tion comes along." 

"Stations have been very vanil- 
la, and they all sound the same, so 
for a station in the market to go 
'80s and give [themselves] an iden- 
tity, that's important," she contin- 
ues. "The pressure is on in the 
markets to make sure you don't 
give the Internet and satellite 
radio any opportunities." 

"By changing format to '808 
oldies, they're saying, 'I want to 
deliver a different audience,' " says 
Howard Nass, executive director 
of local broadcast for TN Media. 
He says that by going after a 
younger demo than what R&B 
oldies was provid- 
ing, radio exploits 
TV's weakness. 
"If a station has 
programming 
that's '80s oldies 
and it can bring 
its age group 
i4 it fli down, it becomes 
ZAPOLEON a viable alterna- 
tive to television, 
because where TV is weak is imder 
35. So, if they're able to give me 
those people in greater numbers 
than they have in the past, I'm 
going to consider buying radio." 

But even Stone says that con- 
stant changes can erode listener 
loyalty to the medium. "There are 
enough radio stations out there, and 
a lot of them are a lot alike, so I 
don't know if we have the same loy- 
alty to stations that we once had," 
she says. "So if something changes, 
we're not as devastated, and there 
a lot of other places to get it." 

GET YOUR NICHE ON 

In any event, nobody expects 
the cycle that brought us our last 
three oldies permutations to wind 
down. "Every 10 to 1.5 years, it's 
time to bring back a new era of 
music," Gehron says. "And we'll 
have a terrific pool of music in the 
'90s to use. All those modern AC 
acts that came up then played ter- 
rific music that could support sta- 
tions focused on that music 10 
years from now." 

"We're looking at new format 
opportunities all the time," Paxton 
adds. "What we're doing in Kansas 
City with KRBZ (the Buzz) is a 
great example. I don't know if any- 
one else is . . . using modern and 
rock crossovers and packaging 
them like a top 40 station, with top 
40 rotations, contesting, and pro- 
duction. That's unique right now, 
and there are other unique format 
blends we're working on. At 
WQSX (Star 93.7) Boston, we're 
combining Gloria Gaynor and KG 
& the Sunshine Band with Ricky 
Martin and Christina Aguilera 
because we find a lot of compati- 
bility there. We're very proactive 
when it comes to looking for new 
formats. We want to be ready for 
opportunities that may not neces- 
sarily be available right now." 
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Billboaid Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn daity 
1899 9th Street NE, 
WtsMngton, D.C. 20016 

1 U Bow Wow. Bcw W(M iThaTi Mv Nvne) 

2 Ndly, E I 

3 3LW, No More 



6 Simi EdfL PromiM 

7 lAMlq, Ji^ Fftencft <$unnyt 

8 RTlMiy; I With 



_ _ ur Zan«, None Tonighl 

12 Memphis BiMh, I; Thai Your ChKV. 

13 Dave HolliiUr, One Woman Man 

14 OutKjst. Ms Jackson 

15 Ja Rule Feat. Chriiti. Between Ue Ana Vou 

16 Chante Moora. Straight Up 

17 Funlutmtef Fleii. Do Voo 

18 Cuban Link, Still Telling Lies 

19 BjLal. Soul Sista 
20XziM.X 

21 Dntinr't Chid. IndependenI Wamen Part I 

22 Avant. Pi*y First Love 

23 Profyle, Liar 

24 Wyciet Jean FeaL Mar, 911 

25 Eminem, Stan 

26 ShaED, II Wasn't Me 

27 KeithSweal. il> Trade 

28 Pul>lic Announcement. Mamacita 

29 Wii-Tang Clan, Grawl Pit 

30 Carl Ttiomas. E^motional 

31 Snoop DogB> Snoop Dogg 

32 Mya. Free 

33 Joe, Stutter 

34 Jemifet Lops. Ujtt Don't l^ost A Thine 

35 KHIy Price. Vou 5houk)-ve ToM hte 
3G Boyz 11 Men, Ttunk You In AcNarKe 

37 Prodin Ot Motib Deep . Keep It Thoro 

38 Siikh T)>e Shockef, He Diet That 

39 Jill Scott. Gfllitr In Ttie Way 

40 BeeiM lAan Fut. Mya . GirH Detn Sugar 

41 U' Kim, How Many Licks 

42 Tamla. StianKe< u\ Mv Mouse 

43 Beanie StBCl, In The Club 

44 KXi & JoJo. ZrAii 

45 Tahb Kwd< t HJ-Tili . The Blast 

46 Docsys Anieli. Baby II You're ReacTy 

47 M.OP.. Ante Up 

48 C-Murder. Down For My N's 

49 Montfah, I Can Tell 
M) B.C.. I Know 

^ NEW ONS ^ 

Mr. C The Slidt Man, Cha Ctta Slide 
Lil" Wayne, Grt Oil The Comer 
The Transilioni, Ghetto laws 
Proiect Pat F/LaChal. Ctiicken Head 
City High, What Would You Do 
Martah Cany. All I Wail For Ctinsttr^ h You 
Jurauk 5. W O E Is Me 



Continuous prof ramming 
2S06 Opryland Dr.. 
HashvlUe. TN 37214 

1 Sara Evans. Bom To Fly 

2 Rascal Flatti, Tt>is Eve^Yday Icrwe 

3 Kerth Urt»n, Bui For The Grace 04 God 

4 Fallh Hill. Wr«fe Are You Chrisimas' 

5 Lee Ann Womack, Ashes By Nom 

6 Jo Dee Messina, Burn 

7 Kenny Chesney, I Lost It 

8 Chris Cacte. My Love Goes On & On 

9 Clay Davidson. I Can1 L>e To Me 

10 BiDy Ray Cyrus, You Myi't Be Lonely N3m 

11 Tern Clark, A Little Gasoline 

12 Uxte Chicks. Without You 

13 Jamie O'Neal. There Is No Arizona 

14 Alan Jackjor, Www.Memory 

15 Billy Oilman, Warm & Fuzzy * 

16 Dairyl Wortey. A Good Day To Run • 

1 7 Gary Allan, ftignt Whe^e I Need To Be " 

1 8 NicM CrHii. You Come Ba:k Down ' 

19 ^4erteHattar(l, l1ninAA0oulA)LiAby* 

20 ShedJiiy. I .■.'..•t 4 You (TonigM fm Jim Me) ' 

2 1 Diamond Rio, One Mora Day * 

22 Don Hmley, Tor My WinMing * 

23 Alat>ama, When It All Goes South * 

24 AliMNi Krauu, Maybe * 

25 Toby Kmth. You Shouldn't Kiss Me * 

26 Jntica Andrews, Who I Am * 

27 Trarm Tritt, Best Of Inlenhons 

28 Mark Wills. I Want To Know 

29 Trick Pony, Poui Me 

30 The Wilkinsons. 1999 

31 Cljrk Family Eipmencf. t^'eairatiie Ba:i<. 

32 Mindy McCready. Scream 

33 Carolyn Dawn Johnson . Georgia 

34 Bryan White. Ho* Long 

35 TrenI Summar I The He. il Never Rams.. 

36 Dsifht Yukan, MIX Dc Y:u H.im ft»£ Icve 

37 Vince Gill. Feels Like Lcrve 

38 The Kinleys, l m In 

39 Patty Losreless. That's The Kind... 

40 Montgwriery Gentry. All Night Long 

41 Collin Raye. She's All That 

42 Kentucky Headhunten . Tan Much To Loir 

43 Tammy Cochran, So What 

44 Aaron Tlppin. Kiss This 

45 Sonya Isaacs, How Can I Forget 

46 Btlly Oilman. Oklatnma 

47 PM Vatiar, KnotTnt D«y In Paradtu 

48 Billy Gilman. One Voice 

49 DiiCt Chicks. Cowtxiy Take Me Away 

50 Toby KaWi, Mow Do Ybu Like Me Nctm 

• Indicates Hot 5hots 



Aaron Tlppin, People I >ke Us 

Scfo Sotlnn Bvri. i Ar A Ua'' 0* CiyeUtti s»tdi* 



m 



1 Jennitet Lopez, Love Don't Cost A Trwig 

2 Britney Spears, Stronger 

3 Backstreet Beys, Shape 0< My Heart 

4 Ump BIzhR, Roliin' 

5 Mya, Fre« 

6 "N Syftc, This I Promise Ycu A Amar 

7 Marilyn Manson, Disposable Teens 

8 98 Defect. My Everything 

9 Ricky Martin. She Bar^s 

10 Eminem, Stan 

1 1 Unkln Park, One Step Closer 

12 Moby. South Side 

13 XxIbM, X 

14 RiciAeMnftni«MachiM.n(ntgadesOr>urk 

15 Madonna. Don't Tell Me 

16 Destiny's Chilcl. IndepenOenl Vtaron Pan I 

17 The Orfsprlnc, Onginal Prankster 

18 Godsnuck, Awake 

19 Dream. He Lcw» U Not 

20 Ja Ruk. Betw«««i Me And You 

21 Jay-Z. I Jusi Wanna Lwe U 

22 Funkmatlvr Flex, Do You 

23 At The Drive In, One Armed Scissor 

24 Papa Roach, Broken Home 

25 Nelly. E l. 

26 OutKast, Ms Jackson 

27 Common. Geto Heaven Part Two 

28 Spice Girh, Holler 

29 Coldplay. Yelknv 

30 Wu-Tang Clan, Gravel Pit 

31 BBMak. Still On Your Side 



35 Souldecision. Faded 

36 B)ink-182, Man Overboard 

37 K-Ci & JoJo. Crazy 

38 Deftortes, Back To School 

39 Ul' Kim. How Many Licks 

40 Everclear. AM Radio 

41 U2, eeauliful Day 

42 R. Kelly. I Wish 

43 Good CfharWIe, l.itlle Things 

44 Cky, 9^ Quite Bmer Beings 

45 A Perfect Grcle. 3 Libras 

46 P0.0.. Schcoi Ot Hard Knocks 

47 litsane Obmi Posse. Let's Go All The Way 

48 Grten Day. Minority 

49 Musiq, Just Friends (Sunny) 

50 Strait Up Feat. Lafon, Angel's Son 

^ NEW ONS W 

Pink. You Make Me Sick 
Lucy Pearl. You 
112, It s Over Now 



1 U2. Beautiful Day 

2 3 Doors Down, Kryptomte 

3 Matchboi Twenty. If You're Gone 

4 Faith Hill, Ttifi Way You lo^e Me 

5 Oeitiny'j Child. I ilefienJent Warner. Part I 

6 Vertical Hoflion. You re A God 

7 Lenny Kravitz, Again 

8 Barenaked Ladles. Pinch Me 

9 Creed, With Arms Wide Open 

10 Macy Gray. Sini 

11 TheCorr*. Breathless 

12 Evan & Jaron, Crazy For This Girl 

13 David Gray, f!abyh)n 

14 Sade, By YDur Side 

15 Everclear, Am Radio 

16 Bon Jovi. Thank You For Loving Me 

17 Jenniftr tjopez, Lo»e Don't Cost A Thmg 

18 Ricky Martin. She Bangs 

19 Madonna. Don't Tell Me 

20 Nine Days. I' i Am 

21 TfM Waltftowcrs. Sleepwalker 

22 Janet. Doesn't Really Matter 

23 'N Sync. Thi5 I F'romise You 

24 Uncle Kracker, Follow Me 

25 Sting Feat. Cheb Maml. Desert Rose 

26 Faith HHI, Where Are You Christmas' 

27 Moby. South Side 

28 Chrtniina Acuilera, Come On 0>er Baby 

29 Vanessa Williams. Sleigh Ride 

30 Shawn Multlns, Everywhere I Go 

31 Backstreet Boys. Shape 01 My Heart 

32 Foo Fighters, Learn To Fly 

33 Dion John Feat. Mary J. B)^, I Ttia^s 

34 Bon Jovl. Its t.ly Life 

35 Collective Soul, Why R.2 

36 R. Keity. I Wisn 

37 Madonna. Music 

38 Prince. 1999 

39 Smashing Pumpkins. 1979 

40 Beck. Sexx Laws 

41 Everclear. Wonderful 

42 Lel^ Nash, r4eed To Be Next To You 

43 No Doubt. Bathwater 

44 Jill Scon, Gettin' In The Way 

45 IkhKl Jackun. The Way Yoi. Make W Fed 

46 Men At Work. Who Can It Be Now? 

47 Stone Tcmpte Pilots. Sour Giil 

48 Tofii Braiton. Me Wasnl Man tfoueh 

49 fuel, Hemorrtiage (In My Hands) 

50 Babyface, Reason For Breathing 

m NEW ONS ^ 

Boyz II Men, Thank You In Adv^arKe 
Marlah Carey. 0 Ho)y Night 
Mariah Carey, AJi I Wjnt Iw Chnslmes Is You 
Lttchouie, Hanging By A Momenl 
Seal. This Could Be Heaven 
James Taylor, Your Smilmg Face 
Bob Rivers. Twisted Chipnmnk Song 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING DECEMBER 23. 2000. 




Continuous programming 
1221 Collins Awe 
Miami Beach, FL 33139 

BOXTOPS 

Eminem Feat. Dido. Stan 

Ul StM Wow, Bow Wow (Ttun My Name) 

Shaggy. It Wasn't Me 

Nairy. t I 

'N Sync. This l Promrse You 

Britney Spun, Stronfer 

R. KcMy. To The Homies That Were Lost 

I mane Clown Pout, Tilt-A-Whirl 

IWIzUd. We Won't Dw 

Bachstreet Boys. Shape Of My Heart 

Tamia, Strange* In My House 

ur Kim Feat.Sis90, How Many Licks? 

Unkin Parli. One Step Closer 

A Ptrfact arcla. 3 Ubrss 

Jagged Edge, Promrse 

Cash Monty MilSor\airt», Protect Chick 

S Club 7, Natural 

Jay-Z. I Just Wanna Love U 

Nml, Beauty Queen 

NEW 

112. li s Over r4ow 

2Gcther. The Hardest Part 01 Bieakir^ Up 

Baha Men, You Ail Dat 

Big '^mers, 10 Wayz 

Crazy Town, Butterfly 

City High, What Would You Do 

Dtunond Prmgle, Arms Wide Open 

E-40 Feat, Ice Cuba. Behind Gates 

InsaiH Cknm Posst, Let's Go All The Way 

Jennifer Lopet. Lowe Don't Cost A Thing 

Kurupt Feat. Nat* Dogg, Behind Ihe Walls 

LHehouse, Hanging By A Moment 

Ul* Wayne, Get Oft The Comer 

Ludacrts FeaL Pharrel, Southern htespitality 

Maiiah Carey, 0 Holy Night 

Mr. C The Slide Man, Cha-Cha Slide Pt.2 

0-Town. Liquid Dreams 

Pink, You Make Me SK:k 

Shuvtl. Set It Off 



Oj2 

Continuous programming 
1515 Broadway 
New York. NY 10036 

NEW 

The Beatles. Get Back 
The Beatles. Help! 

The Beatles, Ballad 01 John Aivi Yolu:i 
The Beatles, Hetio Goodl>ye 
Ttte Beatles. Penny Lane 
The Beatles, Paperback Writer 




Conlimious programming 
299 Queen St West 
Tororrto. OnUrio M5V2Z5 

Brattt Pack, Senorita (NEW) 

Love Inc., Into The Nrghl (NEW) 

Finger Eleven, First Time (NEW) 

NIckdbacfc. Worthy To Say (NEW) 

Our Lady Peace, In Repair 

Backstreet Boyi. Shape Ol My Heart 

Destiny's DwW. Irdependent Wcnen Part i 

The Oftsprinc Original Prankster 

Mya. Case Ot The Ex (Whatcha Gonna Do) 

Rtchy MMtin, Slw Bangs 

Britney Spears. Stronger 

*N Sync. This 1 Promise You 

U2, Beautiful Day 

Blinli-182. Man OverboanI 

Eminem FeaL Dtdo, Stan 

Ja Rult. Between Me And You 

Jay-Z. I Just Wanna Love U (Give It 2 Mei 

Sky, Superhero 

Ndly Furtado. I'm Like A Bird 

Baby Blue Soundcrew, Money Jane 



|EUR0PE| 

Continuous programming 
Hawley Crescent 
Lwtdon NW18TT 

Madonna, Don't Tell Me 

OeOlny'i Child, Independent Wonwi Part I 

Red Hot Chiti Poppers. Road Tripping 

Backstreet Boys. Shape Of My Heart 

Emirwm Feat. Dido, Stan 

Craig David, Seven Days 

Wyclef Jean FeaL Mary J. Blige, 9 1 1 

Limp Bizkit, My Generation 

Britney Spears, Stronger 

U2. Beautiful Day 

Lenny Kravitz, Agam 

Tht Oftspting, Original Prankster 

Texas, In Demand 

Hod^, Lady (Here Me Tonight) 

Papa Roach, Last Resort 

Bon Jovi, Thank You For Loving Me 

Ricky Martin. She Bangs 

ienntlet l.opez, Love Don't Cost A Thing 

Thomas Rusiak. A Whote Lot Of Things 

Robbie Williams, Supreme 



Three hours weekly 
216 W Ohio 
Chlca(o,IL 60610 



Rage Agtmu The Machine. Renegaoes Of Funk 

At The DrWe-ln. One Ain-wJ Scissor 

Orgy, Ficlior (Dreams In Digital) 

The Srrtashing Pumpkins, Try Try Try 

Everclear, AM Radio 

Alice In ChaifK, Bleed The Freak 

J Mascis + The Fog, Where'd You Go 

A Perfect Circle. 3 Ultras 

Sarah Harnwr, Base^ienl Apt. 

David Gray, Babyk^n 

Linkin Park, One Step Ooser 

Factory 81, Nanu 

Pro Pain. Substance 

Fatboy Stim. Sunset [Bird Of Pn>y) 

Nelly Fuftada, I 'm Like A Bird 



College 

Television 

Network 



24 hours daily 
32 e S7th Street 
New York. NY 10022 



MCl. Ftefttyler 
Bon iovi, Thank You For Loving Me 
Everclear, AM Radio 
Godsmack, Awake 
Lti^ Nash, Need To Be Next To You 
lil Bow IMew, Bow VMsw anafs My Nvne) 
LLCoolJ. The GOAT 
Macy Gray, Sti>l 

Moby Featuring Gwen Sbrfani. South S>de 
Mya, Free 

Neiy Furtado, I'm Like A Bird 
Paul Van Dyk. We Afti Alive 
Sade, By Your Side 
Shaggy. II Wasn't Me 
Vitamin C, The itch 




1/2 hour weekly 
46 Gifford St 
Brockton. MA 02401 

Everclear, AM Radio 

Alice In Chains, Bleed The Freak 

A Perfect Circle. 3 Libras 

Stone Tempte Pilob, No Way Out 

Lenny Kravitz, Agam 

Queem Of The Stone Afe. Feel Good . 

Blur, Music is My Radar 

Radlohead, OptimislK 

Orgy, Fiction (Dreams In Digital) 

Jurassk 5. W O E- Is Me 

At Tlw Drive-In. One Armed Scissor 



Music Video 



PROGRAIVIIVIING 



N 



Independent Viden Network 
Is Launched By Studio M 



EW MUSIC VIDEO NET- 
WORK: Here's something differ- 
ent: a U.S. music-video network 
not owned by Viacom. 

Studio M is a new, independ- 
ently owned, national music-video 
network that launched Dec. 1 1 on 
UHF TV station-s and some cable 
systems in various U.S. markets, 
via affiliations «ith the America 
One Network and the American 
Independent Network. Studio M 
is on the air daily for four hours, 
with a programming mix of pop, 
rock, R&B, hip-hop, and country. 
Studio M airs late nights in most 
markets. 

Founded by producer Michael 
Lloyd ("Dirty Dancing" sound- 
track), the Sherman Oaks, Calif.- 

based Studio M will 

target "a broad audi- 
ence, somewhat like 
the audience that the 
WB network is tar- 
geting, but we're not 
tr>ing to be all things 
to all people," says 
Lloyd, Studio M's 
president. "There are 
a lot of great artists 
who don't get expo- 
sure on the other 
music-video net- 
works. We hope to 
expose new talent 
and give them an 
honest shot at getting 
a breakthrough hit." 

Accoi-ding to Studio M, the net- 
work can reach about 155-40 mil- 
lion U.S. households. The net- 
work is available in about 180 
U.S. cities, mainly on suburban 
TV stations. 

Key affiliates include WFNA- 
TV and MediaOne/AT&T Cable 
in Atlanta; WBGN-TV Pitts- 
burgh; WBQC-TV Cincinnati; 
KCNG-TV Las Vegas; WHTW- 
TV Hartford, Conn.; WBSV 
Sarasota, Fla.; KJLA-TV and 
KSTV-TV in Ventura, Calif.; 
WSPY-TV Piano, 111.; WVVH-TV 
Southampton, N.Y.; WCMN-TV 
St. Cloud, Minn.; WJFB-TV 
Lebanon, Tenn.; KMCF Fresno, 
Calif.; and KOPE-TV TVilsa, Okla. 

Studio M has partnered with 
Newark, N..I. -based pop show 
"Power Play" to license more 
than 2.5,000 videos in the "Powder 
Play" library. "Power Play" will 
also do cross-promotions with 
Studio M. 

"We're not just playing videos," 
says Studio M CEO Max KeUer. 
"We also have original program- 
ming." Those programs include 
"Pillow Talk" (a talk show in 
which artists will be interviewed 
on a bed) and a request show 
called "Live Wire." 

Other Studio M programs 
include "Studio M Country," 
"Urban Jams," "Studio M Hits," 
"Studio M CountdowTi," and the 
edgy rock show "Night Shad- 




ows. 

Other key Studio M staffers 
are COO Jack Freedman, VP of 
business development Jeffrey 
Weber, chief of operations Greg 
Purgason, and VP of marketing 
Michelle Miller. Furgason and 
Miller are also "Power Play" 
staffers. 

Lloyd says that he and Weber 
will be responsible primarily for 
booking artists and .selecting the 
videos on Studio M. All mailings 
for Studio M can be sent to 14225 
Ventura Blvd., Sherman Oaks, 
Calif. 91425. 

NuE GOING OUT OF BUSI- 
NESS? Quincy Jones' New- 
Urban Entertainment (NUE) TV 
network may be 
going out of business 
after less than a year 
on the air, according 
to sources. Based in 
Washington, D.C, 
NUE was launched 
as a rival to BET, 
with Jones as a key 
investor (The Eye, 
Billboard, Aug. 12). 
NUE has already 
downsized its music- 
video department and 
will be on hiatus until 
next year, say insid- 
ers. 

Sources say that 
NUE's restructuring 



by Carta 
Hay 

and possible closure are due in 
large part to Viacom's purchase of 
BET (Billboard, Nov. 18). NUE 
had no comment. 

Local show spotlight: 

This issue's spotlight is on the 
New Orleans-based modem rock 
show "Modern Buzz." The pro- 
gram won this year's Billboard 
Music Video Award for best 
local/regional modem rock show. 

TV affiliates: KTTE Baton 
Rouge, La.; WVUE New 
Orleans. 

Time slot: On KTTE, 11 p.m. 
Thursdays and Sundays and 7 
p.m. Fridays. On WVUE, 11:30 
p.m. late Saturdays/early Sun- 
days. 

key staffers; Ed Biggs, co- 
executive producer; Eddie Biggs 
(Ed's son), co-executive prmlucer, 
host; Shannon Walker, host. 
Web site: modembuzz.com. 
E-mail address: eddiefeinmail 
.com. 

Following are five videas from 
the episode that aired the week 
ending Dec. 16: 

Better Than Ezra, "Good" 
(Elektra). 

Better Than Ezra, "Desper- 
ately Wanting" (Elektra). 

Better Than Ezra, "In The 
Blood" (Elektra). 

Limp Bizkit, "Nookie" (Flip/ 
Interscope). 
Eve 6, "Promise" (RCA). 
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FOX kicks off 2001 with BILLBOARD'S ROCK 'N' ROLL NEW YEAR'S EVE special 
at 11pm on New Year's Eve live from Times Square, 
featuring performances by Faith Hill. Ricky Martin and many others! 



WHAT IS SPfCTRUM? 



railiii, ill-car iia\ igatiuii systems like 
OnStar, cell phones, local TV sta- 
tions' live van units, maiitimc and 
weather i-aclai-, all the way up to flu- 
oivscent lightint;. 

Throujjhout the upiKn* half of the 
.s|iertnim. allotments for cell phones 
and ])agei-s have been made where 



\fiM 6roodcaal- f-> | fM Broadcast— ^ | | Ra-tar Datxl: 



SPARE SPECTRUM DUE TO DIGITAL TV CONVERSION MAY BE KEY TO EXPANSION OF WIRELESS INDUSTRY 

(Continaed frum miQe 1) 

a month. 

The digital age is upon us, with 
cell phones, wireless Internet, and 
high-definition television all taking 
up space on the spectrum — in 
es.sence, filling a different spot on 
the airwaves, which arc seeming- 
ly endless but are in fact as limited 
as real estate. 

The series of invisible airwaves 
that carrj' the signals for TV, radio, 
cell phones, and other devices from 
their source to receivers is called 
spectrum (see story, this page). 
Unlike the air we breathe, howev- 
er, there is a finite amount of spec- 
trum sjiace. 

As the number of opportunities 
grows for consumei-s on the techni- 
cal side, there ai-e fewer chances for 
small companies to be active playei-s 
in the telecommunications market- 
place. A set of new studies conduct- 
ed by independent researchers for 
the Federal Communications Com- 
mission (FCC) shows that it's ne.xt 
to impo.s.sible for the proverbial lit- 
tle guy to break into the business 
(see stor>', page 73). 

"Today, small finns face barriei-s 
eivcted by deivgulation and consoli- 
dation," write the authors of one 
study, who foimd that race and gen- 
der la-e a factor in this is.sue (.see stoi-j', 
piige 7:^). "Minorities imd women c'on- 



Tlie part of the electromagnetic 
spectrum we are probably most 
familiar with is the visible-light 
spectrum, which runs from the 
brightest red and its long w ave- 
length and low fre(|uency to the 
deejie.st violet and its short wave- 
length and high frc(|uenc.v. 

Physicists meiisuiv 

what we hear or see 
in two ways; wave- 
length, or the dis- 
tiince betwiwn (leaks 
in the wave, and fre- 
(juency, or the num- 
ber of wave crests during a siiecified 
amoiuit of time. 

If we look at the electromagnetic 
spectnim, broadcasting makes up 
,iust a small piece. We .start at the 
lowest frequency, with audible 
soun<l. Ne.xt is a swath used for 
sjitellites, niiu-itime radios, iuid AM 
radio, then TV channels 7 to 13, 
wireless microjihones, FM radio, 
aircraft communication devices, 
meteorology sjitellites, puhlic-.safc- 
ty radios, CB radios, T\' channels M 
to aira'aft tracking and naviga- 
tion devices, and missile systenis. 

These are followed hv satellite 




space was available. Fi'om top to 
bottom Iheiv luv allouitions for viu-- 
ious government functions, most of 
wiiich !UV cljuisified. 

Even the Intemet is preixiringto 
make its way to the imwii'ed worUI, 
as consumers will use cell phone 
technology to surf from cars or 
handheld devices. .Soon even the 
Web will look like tcxiay's i-adio and 
TV. That's a lot of video, audio, pic- 
tuivs, and data to go wireless. 

As new technologies develop imd 
old ones, like radio, convert to digi- 
tal, tile battle for the scuxt; resoiuxx! 
of spectixim is e.xpectwl to inten-sify. 



creating a spectrum traffic jam. 
"generally speaking, as teclinolog>' 
has advance*!, we've been working 
our way up the spectrum." says 
me<lia analyst Kobert Unmacht. 

Consider the most ixxent figures 
available from the U.S. Office of 
Spectrum Management. In 1990 
there were (51% more 
spectrum assignments 
than in laSO, while at the 
FCC there were ,')7% 
more licenses active in 
am than in i'M). Until 
the la.»t decade, advanc- 
ing technology has always kept 
ahead of the (lemand for .s|)e<:trum, 
yet today new advances are putting 
additional pressure on the available 
sjiectnim sjiace. 

"We've been forced to use the 
higher frefpiency space, because 
we'n' innning out of siieclram," says 
Unniiicht, To make more room, engi- 
neers compress signaLs to use the 
crowded lower frequencies, yet 
there is only so much they can do. 
The rcsouixx' Ls limite<l, and the sim- 
ple law of sujiply and demand makes 
every last slice of spectrum that 
much more valuable, fkank saxe 



front those same banners, and yet 
those otetacles .stand high atop a per- 
sistent legacy of lUsciimination in the 
capital markets, industiy, advertis- 
ing — and prior FCC policies, which 
worsen the effects of discrimination." 
Like spectrum, the amount of money 
available to entrepreneurs is quite 
limitefl, activists say. 

THE on CONNECTION 

The linchpin for what may be an 
impending spectrum quest is the 
conversion of analog TV to digital. 
Analog TV is a spectrum hog that 
takes up more airwaves than any 
other electronic medium. Develop- 
ers and entrepreneurs can devise all 
sorts of new uses for s|)ectrum, but 
imtil TV broadcasters vacate their 
analog homestead, no one can make 
use of that space. 

"No one gets any of that spectrum 
until the [digital TV (DTV)] transi- 
tion is complete," notes one commu- 
nications attorney, and that is where 
trouble may be brewing. Under the 
1997 Budget Act, broadcasters have 
until 2006 to make the DTV conver- 
sion — or until 85% of American 
households have a DTV set. 

To date, fewer than 400,000 sets 
have been sold in the U.S., which is 
not surprising considering the $3,000 
price tag and the 30-foot antenna 
needed to receive a DTV signal. At 
that rate, broadcasters will have 
until 2025 to clear off their analog 
apace and broadcast in high-defini- 
tion only. 

Moreover, 70% of Americans get 
their TV service via cable, and cable 
systems so far have refu.sed to carrj' 
digital signals. Also, few hours of 
network programming are broad- 
cast in high-definition, despite a 
handful of high-profile exceptions 
like the upcoming Super Bowl on 
CBS and NBC's recent airing of 
"Titanic." 

According to the National Assn. 
of Broadcasters (NAB), 165 stations 
in .57 markets have conveited to dig- 



ital, although each still brojidcasts on 
its analog signal. The latest conver- 
sion took place three weeks ago, 
when IVibune Broadcasting's WI,S- 
TV Chicago flipped on its digital 
switch. The NAB expects the TV 
industry to spend $16 billion on DT\'^ 
conversion. 

To encourage broadcasters to 
complete the DTV conversion, the 
FCC is looking at a number of mar- 
ket-based solutions to move broad- 
casters from their current address. 
The most controversial is FCC 
Chairman WilUam Kennard's sug- 
gestion that they be charged a 
"spectrum squatters" fee for 
remaining on their analog .spectrum 
channels after 2006. 

"Kennard wants his legacy to be 
the auction of the analog signals so 
the funds can help balance the budg- 
et. That's well and good, but you 
can't force the consumer. 1 don't 
think anyone wants to disenfran- 
chise those viewers," said Fisher 
Broadcasting 
executive VP 
Benjamin 
1\icker. 

However, 
Kennard tells 
Billboard, 
"I have said 
repeatedly and 
publicly that 
spectrum should 
not be used for budgetary purpos- 
es. That's why we are not interest- 
ed in holding auctions just to raise 
money. Our interest is to make the 
resource more useful. The problem 
that we have right now is that the 
broadcast community is sitting on 
150 megahertz of prime beachfront 
property — that is a public resource 
that is lying fallow." 

The NAB, which by and large 
supports a hands-off approach by 
the government, this time is asking 
the FCC to require that all TV .sets 
sold in the U.S. be capable of receiv- 





ing DTV sig- 
nals, set mini- 
mum perform- 
ance .standards 
for DTV sets, 
and require 
cable compa- 
nies to carry kennabo 
the DTV signal. 

'The laissez-faire a.ssumption of the 
FCC that the other pieces of the 
DTV transition would fall into place 
in a timely fashion by virtue of the 
marketplace alone can now be fairly 
said to tie proved wrong," wTote the 
NAB in a recent filing. 

"It is regrettable that Chairman 
Kennard has failed the test of lead- 
ership," continues NAB president/ 
CEO Eddie Fritts, who says Ken- 
nard is trying to "shift the blame" 
for a slower-than-expected DTV 
transition. 

"The FCC has done little to has- 
ten the delivery of inter-operable 
digital television sets to store 
shelves," Fritts adds. "It's disap- 
pointing that two years into DTV 
transition, consumers have no as- 
surance that new DTV sets will 
work with cable. Despite the best 
efforts of broadcasters, digital tele- 
vision's potential remains unfulfilled 
in part because of FCC inaction on 
several critical issues. [The] FCC's 
proposal to add additional regulation 
to a service still in the embryo is 
regrettable." 

"The reality is we're running out 
of spectrum," says Kennard. "Many 
other countries, because they have 
airwaves that are less crowded than 
we do, are able to deploy spectrum 
more quickly than we are." 

AUCTIONS GET UNDER WAY 

It wasn't quite like the old cattle 
auctions of the Wild West, but stakes 
were nearly as high on Dec. 12, when 
the FCC put 422 licenses on the 
block, which will greatly expand the 
amount of cell phone capability in 



California, Texas, the Great Lakes 
region, and much of the East Coast. 

The auction, which will run into 
the new year, involves H7 companies 
armed with more than $1.8 bilUon in 
upfront payments. When the dust 
settles, bids could total more than 
$15 billion, according to analysts. 
The huge chunk of spectrum became 
available when NextWave Telecom 
went belly-up, and although the 
company is fighting in court to keep 
its allocations, the FCC has jumped 
in to auction them off. 

"We have to be more vigilant 
about managing the spectrum 
resource more efficiently," says 
Kennard, "and that means making 
sure that no one is able to just sit on 
spectrum without using it." 

Japan, New Zealand, South 
Korea, Singapore, Australia, Tai- 
wan, and much of western Europe 
are ahead of the U.S. in the rollout 
of third-generation (3G) technology. 
While the first generation was the 
basic analog cell phone and the sec- 
ond generation was simple digital 
technology, 3G will bring broadband 
to handheld devices. Current digital 
cell phones transfer data at 9.6 kilo- 
bits per second (kbps); a 3G device 
will transmit at 144 kbps. 

The 3G technology also gives the 
user an always-on mobile Intemet 
connection. Higher speeds and in- 
creased capability are expected to 
lead to new audio and video compo- 
nents and other apphances, creating 
mobile commerce, or M-commerce. 

In Europe, several cell phone 
companies are already experi- 
menting with technology that 
allows customers to pay for goods 
and services via their mobile phone 
bill instead of using cash or a cred- 
it card. In Finland, mobile phones 
are used to pay for everything (rom 
vending machine purchases to 
parking spaces to electric bills. 

Despite the urgency to move for- 
ward with the auctions, the FCC 



delayed a Sept. 6 auction of another 
portion of available space until 
March 6, since a number of compa- 
nies have been unable to finalize 
their business plans. 

"It is undisputed that factors sur- 
rounding this spectrum, including 
the incumbency of the UHF televi- 
sion broadcasters band, make bidder 
planning for this auction unusually 
cx)mplex," says Kennard. 

Paxson Communications chair- 
man Lowell "Bud" Paxson is among 
the TV executives pushing for the 
FCC to go full-throttle with its move 
to auction off the vacated UHF 
(channels 60-69) spectrum. 

"Although Chairman Kennard 
and television broadcasters have not 
always seen eye to eye on certain 
issues cx>nceming the acceleration of 
digital television in the U.S., we both 
clearly agree that maintaining the 
March 2001 date w ill cleaiiy speed 
the ti-ansition of analog television to 
digital," says Paxson. 

Paxson would also like the FCC 
to force cable TV systems to carry 
digital signals, which he views as a 
tactic for getting his upstart Pax- 
TV network into more households. 
Paxson also says that will enable 
that spectrum to immediately be 
deployed for 3G wireless devices. 

The delay in moving TV broad- 
casters off the analog spectrum 
could cause a trickle-dovTO effect, 
.says attorney John Kneuer, with the 
Washington, D.C. -based firm of 
Vemer Lipfert. "There is some con- 
cern that, if there is no real move- 
ment on DTV, the 3G auction won't 
be successful, because either it won't 
raise the revenue it othenrise could 
or the potential bidders won't be 
able to make firm business plans if 
they don't have any confidence or 
have any sense of when that spec- 
trum is going to become available." 

Until more consumers buy digital 
sets, many broadcasters are choos- 
ing to u.se their additional spectrum 
space for datacasting. 

Granite Broadcasting recently 
formed Broadcasters' Digital Coop- 
erative, through which several TV 
station groups are pooling their 
spectrum space for a soon-to-be- 
announced broadband business. Sin- 
clair Broadcasting has inked a deal 
with WaveXpress for datacasting, 
while Hearst- Argyle Television and 
A.H. Belo have bought equity 
investments in 
Geocast, which 
delivers con- 
tent digitally to 
'^^B PCs. A number 
of other TV 
groups have 
formed iBlast, 
HONiG which delivers 

video and audio 
to PCs and handheld devices. 

SPECTRUM IS SCARCE 

While the government tries to 
shake loose the spectrum, the con- 
sumer is quickly becoming a spec- 
trum junkie — addicted to wireless 
devices that take up yet another slot 
in the spectrum space. From cell 
phones to pagers, from wireless 
Intemet to satelhte radio, each new 
development on the market is put- 
ting more pressure on the scarce 
spectrum resource. 

( Continued on page 73) 
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SHOULD BROADCASTING GET A FREE RIDE? 

(Continued from page 1) 



um of Television and Radio in New 
York, Kennard said the broadcast 
networks "were the beneficiaries of 
the biggest government giveaway 
since Peter Stuyvesant bought 
Manhattan from the Indians for 
$24." 

To broadcasters, the government 
was simply keeping its 70-year com- 
mitment to free, over-the-air biuad- 
casting, as well as upholding the 1934 
Communications Act, which gave 
broadcasters spectrum space in ex- 
change for serving their local mar- 
ketplaces, lb critics — including the 
New York Times, which ran a Nov. 12 
editorial stating "the giveaway of the 
digital spectrum to broadcasters cries 
out for an expanded public service 
requirement" — it's a land grab that 
has left the consumer at the sidelines 
and the federal treasury empty. And 
with spectrum allocations costing 
hundreds of millions of dollars, the 
opportunities for small-business own- 
ers to become players in the commu- 
nications field are all but extinct 

According to Kennard, It's becom- 
ing increasingly difBcult for smaller 
companies to get access to spectrum 
because it Is too limited a resource 
and Is therefore too expensive for 
firms headed by minorities and 
women or for start-ups. 

"One of the things that we can do to 
remedy that is to manage the spec- 
trum more efficiently, so that it 
becomes less scarce of a resource," 
Kennard teUs Billboard. "If it becomes 
less scarce, then it will cost less and it 
will be within the grasp of smaller 
companies." Tb address this, the FCC 
has taken a number of steps, such as 
backing ultrawide band technology, 
which uses spectrum more efBdently. 

"The important thing Is that the 
FCC has created special incentives 
for small companies to bid in our auc- 
tions," continues Kennard. "We have 
significant bidding credits for small 
businesses, and we have set aside 
.some frequencies altogether for small 
businesses." He points to a Dee. 12 
auction of spectrum space that set 
aside certain smaller-market cell 
phone frequencies for smaller, entre- 
preneurial companies. 

SERVING THE PUBUC 

Recognizing that small businesses 
are swiftly being shut out a coalition 
of public advocacy groups Ls teaming 
together to persuade the FCC and 
Congress to place more stringent pub- 
lic-senice requirements on the deep- 
pocketed broadcasters In exchange for 
their "free" spectrum space. 

The Civil Rights Forum and the 
Minority Media and Telecommunica- 
tions Council (MMTC) are among 
these advocates. MMTC executive 
director David Honig feels the public- 
interest requirements should have 
been put into place reganlless of the 
spectrum reallocatloa "TOth the give- 
away, it's even more fundamental that 
they should have public-interest re- 
quirements. I think Congress appre- 
ciates that you don't just get [spec- 
trum] and u-se it like a toaster The 
question is, What should those respon- 
sibilities be?" 

Civil Rights Forum executive 
director Mark Lloyd says, "There 
ought to be a set of core obligations 
about operating in the interest of the 
local public. The public interest 
shouldn't be decided by the broad- 



casters. It's like giving you a driving 
Kcense and letting you decide where to 
stop. Why are we forcing telephone 
companies to pay to use the .spectrum, 
but we're allowing broadcasters to get 
this spectrum for fiw?" Lloyd, himself 
a former broadcaster, feels stations 
should be required to meet with com- 
munity leaders to ask which is.sues are 
important in then- communities. 

Tony Wilhelm of the Benton Foun- 
dation agrees. "If they're not going to 
be more in tune to what the public 
needs, perhaps we ought to be charg- 
ing them for its use — perhaps taxing 
license fees or having the spectrum 
returned and being auctioned." 

They have found a friend in the 
FCC chairman. "My concern has been 
defining the public-interest require- 
ments of broadca.sters so that the 
American public knows what they're 
getting in return for that resource," 
.says Kennard. "Broadcasters have 
public-interest obligations that run 
with their licenses; they are public 
trustees and as such they are unique 
license holders — so unique that Con- 
gress gave each commercial TV 
broadcaster six megahertz of spec- 
trum for free, when everybody else is 
paying billions of dollars to the VS. 
treasury to get it" 

The FCC also hopes to speed the 
transition to digital to free more 
space on the crowded spectrum (see 
story, page 73). 
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obligations, then there should be 
another form of compensating the 
American public in terms of a spec- 
trum fee, a squatters fee, or something 
that gives the American public the 
value of that spectrum, because, after 
all, they own Uie airwaves." 

DIFFERING VIEWS 

The NAB sees it differently. "We 
have asked for no reductions in public- 
service obligations or requirements, 
nor have we asked for more," says 
NAB spokesman Dennis Wharton. He 
points out that other companies, 



There are a num- 
ber of broadcasters 
that serve their com- 
munities with news 
and public affairs, 
but, Kennard says, 
he Is bothered by the 
ttt^ number that do 
not "If we're going 
to call broadcasters 
trustees and treat 
them specially with 
things like free spee- 
trum, then there 
should be an easily 
understood obUga- 
tion that broadcast- 
ers can articulate to 
the public." 

With a number of 
public-interest 
groups and a com- 
mission set up by 
Vice President Gore 
applying pressure, 
the FCC proposed 
new requirements 
for broadcasters for 
a minimum amount 
of children's pro- 
gramming, as well 
as a requirement that station owners 
fill out forms documenting then* pub- 
lic-service efforts. 

One public advocate .says the FCC 
simply chase to move forward on the 
two least controversial issues, yet 
the National Assn. of Broadcasters 
(NAB) says the FCC proposal would 
create more unnecessary, redundant 
paperwork. Honig counters, "For bil- 
lions of dollars of spectrum space, 
you can fill out a few forms. That's 
being really selfish." 

Kennard concurs. 'They already 
have a tremendous resource to make 
this transition," he says, "and the dig- 
ital technology gives them capacity to 
do things they have never been able 
to do before. If broadcasters would 
prefer not to have any public-Interest 
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December 1996 — The Federal Communications Commission (FCC) 
establishes digital television (DTV) transmission standards by adopt- 
ing the Advanced Television Systems Committee standard. 

April 1997 — The FCC issues its assignmentyallotmenl table pro- 
viding each licensee with a transmission channel for digital broadcast- 
ing. 'The FCC also establishes DTV senice rules. 

November 1998 — Voluntiii-j' DTV transmisiilon begins at 26 stations 
in the top 1(1 markets, including noncommercial stations. 

May 1999 — All commercial stations in the top 10 markets must begin 
to tran.smit a digital signal. 

November 1999 — Commercial TV stations in the top 30 markets, 
representing approximately 50% of all TV households, must offer a 
DTV signal. 

May 2002 — All other commei-cial TV stations must convert to digital. 
April 2003 — Stations must simulcast at least ,50'.^ of their analog 
prugi-amming on their DTV channel. 

May 2003— All public television stations must convert to digital. 
April 2004 — Stations must simulcast at least lb% of their analog 
programming on their DTV channel. 

April 2005 — All .stations mu.st simulcast 100% of their analog pro- 
gramming on their DTV channel, a requirement that will continue until 
the analog channel is terminated and its sj>ectrum returned. 
2006 — Stations mu.st turn off their analog .signal. 

Suiim: FCC and Arkansas Edimitkiiml Teterisiim Nrtmirk. 



including various telephone entitles 
and DirecTV, have been given spec- 
trum space by the FCC free of chsu^. 

"We're the only ones free to con- 
sumers," he says. "It co.sts not one 
penny to receive our programming, 
and that makes us a little different 
from the other Industries." 

"Nobody has seen any way that 
anybody has made any money on this 
spectrum," continues Jeff Smulyan, 
CEO of Emmis Communications, 
whose TV stations (and soon its radio 
stations as well) are making the con- 
version to digital. Smulyan says crit- 
ics are wrong to call the new spec- 
trum locale a giveaway. 

Smulyan also says he has no prob- 
lem with a portion of the 1997 Bal- 
anced Budget Act that requires 



broadcasters to pay 5% of any new 
revenue they realize from DTV back 
to government coffers. "That's a fair 
agreement," says Smulyan. As for 
additional reporting requirements or 
required children's programming, he 
believes broadcasters are already 
serving the public «ith "hundreds of 
millions of dollars" of public-service 
programming. 

Kennard, however, IwUeves broad- 
casters have adopted a business 
model that can be summed up by a 
slogan taken fmm a candy bar com- 
mercial — "T\vo for me, none for you." 

'In recent years," he says, "broad- 
casters have increasingly elevated 
financial Interests above the public 
interest. This Is particularly galling 
because 0)ngress recently gave the 
television industry even more spec- 
trum to offer digital television — spec- 
trum valued by some industry experts 
at over $70 billion dollars. This gift 
stands in stark contrast to other users, 
like wireless providers, who have paki 
bilBons for lioeases to ti.se the airwaves." 
Fw that reason, Kennard says, the pub- 
lic should get its money's worth. 

By law, broadcasters will be allowed 
to use both their current and new dig- 
ital spectrum space until 85% of Amer- 
ican households have DTV receivers. 
That could take years, and Kennard 
says that "squatting" on spectnmi 
space "smothers Innovation and endan- 
gers America's 
lead in new tech- 
nologies." 

Recognizing 
that it may per- 
haps take de<ades 
for the DTV con- 
version to be com- 
plete, Kennard is 
asking Congress 
to give the FCC 
permission as of 
Jan. 1, 2006, to 
begin charging 
TV owners a 
"spectnmi squat- 
ters fee" that 
would escalate 
each year until 
broadcasters com- 
plete their transi- 
tion to digital and 
turn the analog 
spectrum back 
over to the FCC. 

Kennard Is 
also asking Con- 
gress to allow 
the FCC to man- 
date that, as of 
January 2003, all 
new TV sets 
include the capability to receive 
digital TV signals. "In addition to 
accelerating DTV deployment, this 
order would make D'TV technology 
much more affordable by unleash- 
ing market forces and economies of 
scale to drive down the cost of 
equipment and receiver chips in 
both sets and converter boxes." 

The NAB estimates that TV owti- 
ers &ce an estimated $16 billion bill for 
converting the 1,600 TV stations in 
the U.S. from analog to digital. With 
such a Wgh price already being paid, 
Wharton says they are in effect 
already paying for their new spectrum 
space. "There ought to be a consider- 
ation that there's no guarantee that 
broadcasters will recoup any of this 
investment," .says Wharton. "Is Burg- 



er King going to pay broadcasters 
more to transmit their advertise- 
ments In digital?" 

OPEN IT UP TO ANYBODY? 

"It's very terrible that broadcastr 
ers have to pay for this conversion," 
responds Lloyd sarcastically. "Let's 
open it up and see if anybody else 
would like to pay for the conversion 
and have access to the spectrum. 
The argument automatically goes 
away." Lloyd says broadcasters will 
likely control their allocations of 
both spectrum spaces indefinitely, 
perhaps as long as 20 years. 

Wilhelm believes that broadcast- 
ers should be charged regardless 
and that any money raised In auc- 
tions should not go into the general 
U.S. Treasury but "into an ear- 
marked fund that would address 
closing the digital divide between 
the haves and the have-nots, as well 
as providing content trading and 
services that communities need." 

Honig remains optimistK that more 
minorities will find success when the 
auction gavel strikes — as long as they 
can secure capital from investors. "I 
hope there are a lot of minority bid- 
ders, but you have to remember 
there's a wealth disparity of 11-to-l, 
dating back to slaverj', and It's hard to 
catch up to 400 years of history." 

HEARINGS TO AUCTIONS 

The shift to auctions from compar- 
ative hearings changed the way busi- 
ness was done for many. Prior to the 
congressional requirement that spec- 
trum space go to the highest bidder, 
the FCC held comparative hearings, 
which more or less required compet- 
ing applicants to appear before a judge 
and argue why they should be given 
the license. 

The battles often became quite ugly 
and personal, with applicants' profes- 
sional and private lives becoming fod- 
der for evidence. Yet they also allowed 
a number of minorities, women, and 
small businesses to win with an equal- 
opportunity-like argument 

"The comparative hearing process 
was imperfect but it was much bet- 
ter than auctions. This ratifies and 
perpetuates those ownership pat- 
terns that have largely excluded 
women and minorities. This was a 
giveaway by incumbency," says 
Honig, who notes only existing broad- 
casters received a new DTV signal as 
weU. 

"1 think it has proved demonstra- 
tively to be a disaster," says a com- 
munications attorney who represents 
several of the largest companies 
before the FCC and therefore does 
not want to be identified. "Look at 
what is going on in Europe with some 
of their spectrum auctions; compa- 
nies that have paid $40 billion for 
wireless licenses are now not sure if 
they are going to be able to complete 
their build-out once they actually 
give up all the money." 

Yet communications attorney John 
Kneuer, with the Washington, D.C.- 
based firm of Vemer Lipfert, points 
out that "raising money is not the 
only consideration In moving to the 
auction model. It also gives us admin- 
istrative elEdendes." Kneuer says he 
has had clients submit the high bid 
and be In business within a few 
months, something that was nearly 
impos-sible prior to auctions. 
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SPARE SPECTRUM DUE TO DIGITAL TV CONVERSION MAY BE KEY TO EXPANSION OF WIRELESS INDUSTRY 

(Continued from page 71) 



In October, President Clinton 
ordered a top-to-bottom federal re- 
view of how each government 
agency uses the spectrum, in hopes 
of finding spectrum that has not 
been fully utilized or that has sim- 
ply been left fallow in the wake of 
the end of the Cold War or present- 
day satellite communication. It is 
the first time a president has be- 
come involved in how spectrum is 
divvied; that review is due to the 
FCC by July 

For the administration, the issue 
was more than simply straightening 
up spectrum assignments. "Over the 
last five years, the information tech- 
nology sector has accounted for 
nearly one-third of U.S. economic 
growth and has generated jobs that 
pay 85% more than the private sec- 
tor average," explained President 
Clinton at a White House ceremony. 

The administration is also con- 
cerned that other countries are 
leaving the U.S. behind. "Time is of 
the essence. If the United States 
does not move quickly to allocate 
this spectrum, there is a danger that 
the U.S. could lose market share in 
the industries 
of the 2l3t cen- 
tury," the pres- 
ident said. 

The Com- 
merce Depart- 
ment's National 
Telecommunica- 
tions and Infor- lloyd 
mation Adminis- 
tration (NTIA) administrator, Greg 
Rhode, says that if the U.S. does not 
move more aggressively, it "stands 
to lose our leadership in Internet 
access and wireless services." 

According to a report by the 
International Telecommunications 
Union (ITU), 3G devices will be 
small enough to slip into a purse and 
will "function as a phone, a comput- 
er, a television, a pager, a videocon- 
ferencing center, a newspaper, a 
diary, and even a credit card. [It will] 
support not only voice communica- 
tions but also real-time video and 
full-scale multimedia via a screen 
that can be pulled out and be flexi- 
ble. In short, the new mobile hand- 
set will become the single, indispen- 
sable 'life tool,' carried everywhere 
by everyone, just like a wallet or 
purse is today." 



While that pervasive but much- 
debated vision may be an over- 
statement, what is certain is that 
30 will certainly affect the way we 
use spectrum. 

FIRST THINGS HRST 

As engineers work in electronic 
laboratories concocting new devices 
that will one day flood the 
market, an important step 
must first be taken, par- 
ticularly in the U.S., 
where every piece of 
spectrum is carefully dis- 
tributed. Some go to radio 
and TV, others go to 
pagers and cell phones, 
while a large chunk goes 
to the government — particularly the 
Defense Department. Before any 
new technology is made available, 
room must be found for it on the 
crow'ded spectrum. "National secu- 
rity concerns must be protected," 
says Defense Department Deputy 
Assistant Secretary' Linton Wells. 

Eai'ly indications are the U.S. mil- 
itar>' will be able to give up some fre- 
quencies used for tracking and con- 
trolling satellites, military radio, and 
air combat training systems. "Seg- 
mentation and sharing are possibil- 
ities," says Rhode, referring to the 
NTIA study. "The [3G] industry and 
the federal agencies need to begin 
exploring these possibilities, as well 
as possible reallocation options." 

In theorj', some or all of the spec- 
trum currently being used for wire- 
less phones could be converted to 
provide 3G services, but that con- 
version is unlikely. First, it will mean 
higher cell phone service costs and 
investment in new equipment, as 
well as making it easier for new com- 
petitors to enter the marketplace. 
With such uncertainty, investors 
may not be willing to spend the huge 
sums of money Congress expects 
them to for the spectrum space. 

BALANCING ACT 

Under the 1997 Balanced Budget 
Act approved by Congress, the FCC 
is required to auction off any new 
spectrum allocated to the private 
sector — with the exception of broad- 
cast TV and radio, which was guar- 
anteed free spectrum space in the 
1934 Communications Act. 

In doing so. Congress looked to fill 



its accounts with the billions of dol- 
lars that companies would pay for 
use of the spectrum. 

America is not alone. In Germany, 
$46 billion was raised, while the U.K. 
took in ,$3,') billion fe-om bidders. The 
Netherlands raised about $2.5 billion, 
or $150 per ever}' Dutch resident. 

What is still unclear is whether 
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U.S. companies will be as willing to 
pay such exorbitant figures as Euro- 
pean firms have when the licenses 
go on the block in September 2002. 
In part, that is because wireless 
Internet may not be as popular in 
the U.S. because wired-aecess prices 
are already low enough. 

"These price differences could 
reduce the potential market for 3G 
in the United States," says a report 
prepared by the White House Coun- 
cil of Economic Advisers, although 
it also leaves the door open. "On the 
other hand, wireless and wire-line 
Internet access may be comple- 
ments, and providers could chose to 
provide combined service." 

Says Martin Baily, chairman of 
the council, "Consumer benefits, 
provider profits, and the potential 
benefits for industry leadership 
must be weighed against the costs 
of providing spectrum for 3G appli- 
cations. These costs can be signifi- 
cant, particularly if allocating addi- 
tional spectrum for 3G requires 
moving incumbent users." 

THE SPECTRUM SHUFRE 

While government agencies are 
looking at whether they can give up 
or share spectrum space, the private 
sector will be affected as well. The 
FCC is looking at whether other 
industries may be relocated to por- 
tions of the spectrum to allow the 
greatest number of uses. 

"That's going to put pressure on 
all users of the spectrum to justify 
that their use is the best economic 
and most efficient use of spectrum 
that's possible," says Kneuer. For 



the moment, he says his clients are 
not too worried about the impact of 
the shuffle. "The FCC's policy in the 
past is that an entity that relocated 
is made whole, and alternative spec- 
trum is identified, and the cost asso- 
ciated to their relocation is reim- 
bursed, so they'd likely pursue a 
similar model." The last time the 
FCC juggled users was 
when cell phones were 
first introduced and a 
handful of ancillary 
broadcast services 
were relocated. 

Shaw Pittman part- 
ner David Oxenford has 
a number of clients that 
have taken part in FCC 
auctions, and several more intend to 
bid for soon-to-be-open space. He 
feels the auction is the best way to 
award spectrum. "The biggest ad- 
vantage is it goes to people who are 
serious about building these things. 
In an auction, it requires you to pony 
up your money right away, so you 
have to be pretty serious about 
wanting to build." 



PROGRAMMING 

V IMPACT 
^^^^ « I In spring 
* 2001, the FCC 
■H^R . will auction six 

■H^p^ regional blocks 

mB^fc''^ of spectrum 

Ei^^p space, which 

w?LHELM will give the 

winners 20 
megahertz of spectrum space, or 
the equivalent of three regular TV 
stations. Those signals will have 
huge service areas, so a single sta- 
tion could cover Boston, New- 
York, and Philadelphia and every- 
thing in between. 

'That's prime beachfront proper- 
ty," says a communications attorney 
who will be bidding on the licenses 
for one of his clients. He says the 
stations could also be used for high- 
speed wireless Internet connections. 
"Think of the value that one [analog] 
TV station in a market sells for. 
Imagine what these will go for," he 
adds. 

Many broadcasters will begin 
offering Internet services, movies on 
demand, shopping, and more varied 
programming. Nearly 20 companies 
have banded together to form i Blast 



Networks, a company that will 
shortly begin testing delivery of 
music and entertainment to com- 
puters as well. 

Enrunis CEO Jeff Smulyan, whose 
company is among the investors, 
says what succeeds in the digital 
marketplace or on the Internet will 
depend upon what the American 
public values. "There's a lot of things 
that we could do if people will pay 
for it. The problem is that most peo- 
ple have proved an unwillingness to 
pay for a lot of programming." 

A high-definition TV signal will 
only use two-thirds of a station's 
allotted spectrum space, leaving one 
third for iBlast to beam music, 
movies, and other forms of enter- 
tainment directly into consumers' 
homes. The typical signal would 
leave enough spectrum to deliver 
more than 2,000 CDs a day 

LIN Television president/CEO 
Gary Chapman says his company 
will spend an estimated $30 million 
to convert its 16 stations to digital. 
"It will, we believe, transform the 
television viewing experience, in 
terms of quality, choice, interactivi- 
ty, and a myriad of new offerings 
including free, universal, and broad- 
band services." 

Minority Media and Telecommu- 
nications Council Executive Direc- 
tor David Honig, who feels broad- 
casters were given a huge 
billion-dollar gift of spectrum (see 
story, page 1), also says program- 
ming will benefit. "It's going to be 
good for the public because they 
could get six more channels, for 
instance." 

Fellow "spectrum giveaway" crit- 
ic Tony Wilhelm of the Benton 
Foundation agrees. "We see a lot of 
potential for enhanced services that 
would include a hybrid of broadcast 
and Internet programming. There 
could be new channels devoted to 
lifelong learning opportunities, for 
instance," he says. 

More likely, Wilhehn says, broad- 
casters will look to lease their capac- 
ity to other for-profit ventures to 
run infomercials and the like. "This 
is quite disheartening, because again 
the broadcasters get their spectrum 
for free, and the thought of them 
selling it off or leasing it is sort of 
skirting theu- applications of serving 
the public." 



SluAlBS Say Barriers Hemain far Minor it/, Wamen, Smaii-Business Braaicasters 



NEW YORK— The 1996 Telecom- 
munications Act has created "nearly 
insurmountable obstacles" to minori- 
ties, women, and small businesses 
looking to enter the telecommunica- 
tions field. That is among the find- 
ings in a series of five studies 
released by the Federal Communi- 
cations Commission (FCC) Dec. 12 
in Washington, D.C. 

The studies focused on what fac- 
toi-s have kept minorities, women, 
and small-basiness owiier^* fixm hold- 
ing a gi-ealer number of bi-oadcast 
and wireless licenses. They largely 
found the culprit was a lack of money. 

The studies confiimed what many 
have said all along: The barriers 
faced by prospective minority own- 
ers of TV and radio stations and 



telephone services "have been raised 
so high that, left standing, they 
appear \irtually insurmountable," in 
the words of one of the studies. 

The independent researchers, 
who were commissioned by the 
FCC. found that when a minority 
bidding credit program was in place, 
more women, minorities, and small 
businesses came forward to take 
part in an auction. 

Yet in all the wireless auctions 
held through 1999, minority and 
women applicants were less likely to 
win a Ucense than non-minorities, 
although in an auction-by-auction 
compaiison, the percentage of win- 
ning minorities Ls difficult to peg on 
any one factor. For instance, one 
study shows that, at some auctions. 



more women won than men. 

The studies' authoi-s spent a gi-eat 
deal of time conducting interviews 
with a large number of communica- 
tions-business professionals, many 
of whom said they repeatedly 
encounter discrimination in their 
efforts to buy a broadcast or wire- 
less business, when securing adver- 
tising for their TV or radio station, 
and fi-om their competitors. 

In broadcasting, one study found, 
minority owTiers are far more likely 
to choose a radio format and to 
broadcast news and public affaii-s 
that appeal to minorities, and minor- 
ity owners have greater diversity of 
on-air talent. The differences were 
not, however, found in the case of 
minority TV owners. 



'There is a severe and tragic lack 
of women and minorities in this field. 
It's bad, and it's gotten worse over 
the last decade," said FCC Chair- 
man William Kennard during the 
five-hour session held at the FCC's 
Washington, D.C, headquarters. He 
went on to say that the government 
"has a role to play in ensuring that 
the doors to the new economy are 
open wide to all Americans." 

Among the recommendations 
made by the commission's Democ- 
ratic majority, made up of Kennard 
and commissioners Susan Ness and 
Gloria TVistani, is a congressional 
revival of a tax cert ificate program 
that encourages .sellers to sell their 
stations to minorities. Also, the 
commission recommends in- 



creasing the Telecommunications 
Development Fund, which allows 
would-be businesses to access cap- 
ital to bid on or buy existing licens- 
es. The commission suggests re- 
examining the way it defines 
"minority ownership," to prevent 
front companies from taking advan- 
tage of programs when their back- 
ers are not a minority. 

Kennard hopes the studies will 
provide evidence that can be used to 
overturn the 1995 U.S. Supreme 
Court decision that bars the FCC 
from considering race or ethnicity 
when awarding licenses. It also 
hopes the next administration and 
Congress will use the information to 
come to the rescue of small-bu.siness 
men and women. feank saxe 
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Hot 100 Airplay. 
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number of units sold to SoundScan. Inc. This data is used in ttte Hot 100 Singles chart- - .^.^cm*, 





1 

i 


s 

in 
t 


TITLE 

ARTIST IIMPfilNT.PROMOIION LABEL) 




5 

X 


i 

i 


% 


ARTIST (IMPfllNT)PROM(JTHM LASEU 


D 




1 


— • NO. 1 

LIQUID DHtAMS 

0-rcvvj : : at fw I 


S) 




1 


OH NO 

kaOS DEF S PHAROAHE MOWOI (BAWK(JS) 


39 


31 


15 


CAJJ'T liO FOR THAT 

TAMIA(E(EKTB)VtEG) 


3) 


2 


13 


HE LOVES U HOT 

r-^^ "M '--VJ BOV,iAHISTA) 


38 


37 


6 


MEANIAIHILE BACK AT THE RANCH 

THE CLARK FAMILY EXPERIENCE (CURB) 


X) 




4 


INDEPENDENT WOMEN PART 1 


41 


38 


21 


JUMPm". JUkAPIN' 

DL^rr. r :, i. ■. , P . .11 IWHIA) 


4 


1 


4 


CASE Of 'HE EX (WHATCHA GONNA DO) 


42 


34 


9 


CKOSS THE BORDER 

PHILLrS MOST VVANTED lATLATJTlC) 


T) 


5 


3 


THE ITCH 

VITAMIN C .ELLKTRAiEIGf 


43 


30 


10 


ITS OK 

SLIUM (Al HOUtI (AauEMirasEASIWESTEEG) 


S 


3 


22 


DANCE WrTH ME 

OEH£LAH MORGAN 'nt OAS LftKl-'ilLtNTi:; 


44 


35 


15 


UAR 

PFtOFTLE ^MOTOW^■UNIVERSALJ 


7 


4 


18 


GOTTA TELL YOU 

SAHANIHA MUMBA (WILD CAftft'lNTERSCOPf 1 


:s> 


44 


23 


rrs GONNA BE ME 

fJ SVkC iJ^E) 


n 


8 


4 


SO IN LOVE WITH TWO 

MIKAllA 1 .1 ' II ' Ml',: 


m 


39 


24 


BENT 

MATCHBOX 'TVFMT 1 1 AvAATI ANTIf) 


9 


7 


12 


THE WAY YOU LOVE ME 

FAITH Hill JJ'.'-W -. BROS, ifxAS-'.'.uriiWflNI 


47 


41 


21 


YOU WONT BE LONELY NOW 

(111 1 Y BAY CYSHJS iMLWUursT) 


3J) 


— 


1 


MAMACUA 

PUBUC ANNOUNCEMENT IRCA) 


41 


42 


19 


BJIBYUARE 

GERALD LEVERT lEASTWEST 'EEGi 


3D 


10 


9 


OKLAHOMA 

■J II ■ .-tPIC ■iiSHVtLL--') 


49 


40 


7 


THAT OTHER WOMUN 

OtAMGIteG FACES (ATLAteTIO 


12 


9 


11 


COME ON OVER SABT MS, 1 WANT IS TOU) 

CHRrS^INA AOUILERA IRCA) 




SO 


43 


4 


ra^E losii eiMPr WUCKIES OLktOlAICGrtEDl 


13 


6 


13 


BAG LADY 

ERVKAH BADU iMOtO'Ak'UMVERSAI ! 


51 


4« 


19 


BOUNCE lAIITTI kAE 

LIL 83W vr:-.A KJI mm .i SOnEtt(X(jMB(kl 


14 


11 


16 


MUSIC 

MADONNA (MAVERICK/WARNER BROS-I 


52 


53 


7 


JkU NIGHT LONG 

lAjeilOJMERT GfitT(n iCauMBUdlAaMlLOl 


OD 


24 


3 


COULD IT BE 

JAHEIM (DfVINE ML LV/flRNff^ BHOS.l 


53 


47 


10 


TELL ME HOW YOU FEEL 

JOy ENRIQUEr ILAEACEJARISTA) 


IS 


12 


21 


INCOMPLETE 

SISQO (DRAGOMHf SOUUIDJMG) 






1 


ONE AAORE TIME 

DAFl PITNH iVIHGIN; 


17 


13 


13 


GIVE ME JUST ONE NIGHT (UHA NOCHQ 

MGRrrS 1 M.f ^'--h: 








1 


IS THAT YOUR CHICK 

MiV-'i , 1 II. . .11 1 ^K.' JLV.lDJk«.T 


H) 


20 


19 


DO ESN T REALLY MATTER 

JANtI ■■- i.^'.' 1 ■^ -.:.!i.iL'tL-)JMGi 




45 


14 


IS IT REALLY LIKE THAT? 

ABSOULUTE '.nr 'IT ir.TL ATLANTIC) 


19 


14 


16 


CANT HGHT THE MOONLIGHT 

LEANN HIMFSICURB) 




S7 


49 


6 


BWDOE 

SuttlOE (FunjRESCOPEI 


20 


17 


6 


MRENAKEO UOieS (REPRfSCl 


3D 




1 


JkLLGOOD? 

DC LA ^Jt M FEAT CHAAA MJUN aOMMY BOD 


21 


19 


12 


MOST GIRLS 

PINK (LAFACC/AJtlSTA) 


59 


54 


42 


MIRROR MIRROR 

MZMi.Miil.^'lC 


22 


15 


9 


NATURAL 

S ClUB 7 iPOLYDORilNIERSCOPE^ 


60 


57 


40 


tiR LATHE 

FAiTH Hid .VftPHEB BRGG- INASWILIEVWRNI 


a) 




1 


BIMAN MCKNIGHf (MDTCWN'UNIVERSALI 


SI 


51 


20 


WIFEV 

NEJn i.vRi:.rAi 


24 


16 


7 


SOUUAS 

MASTER P <N0 LiMII.'PRIORIIYl 


«2 


64 


3 


LOOK AT US 

SARIttA PARIS rPLAYIANDiPH^RITYl 


2) 


36 


5 


SOUL SISTA 

BILAL ■Ifi.V 'f&iNIERSCOPt) 


S) 


— 


6 


1 JUST WANNA LOVE U IGWE IT 2 ME} 

JAY.Z ■■ ; ' 1 : iM JAMIOJWG) 


3) 


23 


5 


SOUTH SIDE 

Moev FEA-runiNG gwen stefani m) 


«4 


60 


26 


THArS THE WAY 

JO OIF MLSSriA XORBI 


27 


18 


6 


BABY IF YOU'RE READY 

DCGCT5v,:,:.l: '[ir u-a-s STYl£/TVI) 


ES 


55 


20 


THE HAMPSTEROANCE SONG 


21 


22 


14 


HE DID THAT 

VI KK THE SHOCKER ;\0'.IMIT,'PRIOHITy> 


3D 




1 


PEACE ON EARTH LimE DRUMMER NOV 

DAVID - ,'. ■ A ■- , i .H (101 


29 


21 


19 


AARON'S PARH (COME GET IT) 

AARON CARTERijl'.'Ll 


t7 


52 


25 


CAN 1 GET YOUR NUtitBER 

NO AUIHOfitTY " r....,.L -l i> 


3t 


25 


3 


IKNOW 

SUNDAY (BETTER PLACL-CAPirOLi 


S8 


62 


4 


W.OE. IS ME WORLD Of ENTERTAWHEKTl 

JURASSCS '.Til . )JA..,-.r;. 


31 


26 


13 


MY CELLMATE THINKS I'M SEXY 

CLE(XJS T JUOD IVI.IM.M'NT] 


» 




1 


LULUABY OF CLUBLAND 

EVERYTHING BUI in'. liWL lATULNIIC) 


31 


29 


7 


HOW DO YOU LIKE ME N0W7! 

TOBV KEIIH '[;w| 'i^rirt'LiriKS iNjaSHvaiLi: 


70 


50 


2 


PEACE OF MIND 

WKCt BUM ftATlffllW rmltA lEftT WUNl 


3) 


63 


2 


$#!• ON YOU 

D-12 ISHADT.'HAWKUSi'lNIERSCOPt) 


71 


70 


21 


TA DA 

UL'MOiLASrWEST.EEG) 


34 


27 


13 


WONDOtFUL 

FvfRnFAft iCAPItCll 


72 


69 


10 


TIMMTANDIWLOROSOFTHE IMKRtHORU) 

'vw^y'Himy-i ,!r:(s*)»j j»(««k:i.i»i 


35 


32 


33 


DESERT ROSE 

STING rCAT. CHCB MAUI IA!M']NTERSCC>i't i 


73 


72 


26 


1 TURN TO YOU 

C.TRIS'IM* AGUILERAlflCA) 


3e 


28 


20 


BEST OF INTENTIONS 

IHAV1SIRII1 ii '.'H'fl {NASHVILLE)) 


74 


56 


25 


NO MORE 

RUFF ENDZ lEPIC) 


37 


33 


21 


DON'T THINK I'M NOT 

KANOI (COIUUBIAI 


75 


66 


4 


THE XINIEVS (EPH: I^ASHVT( 1 f )t 



O Records witfi We greatest sales gairts- ^ 2000. Billboard/BPl Communicatmns and SoondScan. Inc 



a HT LOVE GOES CM MO OM (Calto. ASCAP/WB. 
ASCAfi'PWmum ftw, ASCAPI m* 

n vr NOT TWim teus {Oii tm*. asov/pm vauv. ascap) hi 

M HMK([M*F.ASCtf^SlmfXAS»Pm,'lSCAP/IW>ti1Hr 

3QK/WiqH kMk SESKM UiW. ASCfin IW 
a inM0K[UnrWDOR»IIT)(GmTOSom(iHatSMt. 

ASCAP/Iunej On The Verp Dl Insamty. ASCAP/Tamous. 
ASCAP/ZvnbB, Sm/fm Force. eUL^Ilei Cam. 
BMVUnrmo. BM^Wamer-TsmrlBne. BUI VihVW 
17 OH n (EM Bbdml. BM/Miu Scun) BMllnuakc^fntu. 

MUMi Dob. GWtJfra i Oar. BMlVvmr Tiirertwi BWI HLWBU 
W OOAHOIUOlVS ASCAP/ntturdArvlCaslle.ASCAP/SofigOl 

Vin. ASCAP] WBW 
M OHENOHUHUdMaCAT.BMI] 
71 ()rninHEiUnCOll^ASC«>^Itm AS(>P-Hsv>«i»liS 

(kip, ASCtf ^ Bm*, ASQVdMqD. M) KL 
77 ORKIIULPIUMSIERnMnClMvcr.BMI) 
» PIIICllHE1WB,ASCtf/InrtBaliir.S0CAN)WBM 
eS PMIECT cum (Meaty Mad, BM) 
71 PROMISE [So So M. ASCAP/Di Aprt ASCAP/Thflm Darm 
Imns. ASCA^-ZBdHt. ASCAP/«abytioy^ UttK, 
SESAC/Nooitirrw Tur>«, BML^a. HSCWi 
» PrrTMMC(SlMrr.ASCAPjW>ite Rhino, ASCAP/Tru 
Stvlta,*SCAP/DJI(v. BMI) 
ROUJr (Amba. ASCAP/B« Biikri, ASCAP) WBM 

SHAPE or MT HEAitT Suntu, ASCAPAIrM«rul-P(4yGr»n 

Inttmalionil. ASOU*) WfiM 

SHE BANGS (A PTantrmi Vm. BMI/Muzwkutccvans ArtmiMS 
BV. BMliWainci-Tawlane, BMl/Sonj/AIV Turiei. 



fi7 



ASCAP/WalyWold. ASCAP,t)«s[TUjn(]o. ASCAP) Hl/mH 
47 SO IM LOVE Wmi TWO IStfV Music ASCAP/EMI Apri. 

ASCAP/Htw Nonpmt. BMWam« lamrtmt, BMlOitywillf, 

ASCAP/WB. ASCAP) HL/MM 
n S«mtSIK(UtBlkM.8Mi;VI)rrit(-I)ninIine.BMIIWeM 
57 STiW £|M MIe Sl)4e. BMVEnagn, BMl/WB ASCAP/WarrKr 

CMnaN. fKAJM Btackwod. BMI) Hl/fflM 
tt S1MiarilPlB3l>Ftor^liato.S{SAC^tKnlimeSoutLSt^^ 

krt ASCitfi^ S« (M, ASCtf/Mo imt AS&VI HL 
» SraOWERCZoiita. ASCAPI WM 
SI TEU HER lAlmo.ASCAP^iVadiffltatiM. ASCAPI MM 
72 THEREtSHAI)UONAIEHA(inl,ASCAP/)erwvGiri, 

BMlfMI Bbckmod, BULtVarli Alan Scnnpr. BMI) H. 
76 THIS EVEmUTlOVE (Irvine. BHf^MI Muse, SESA&bneha. 

SE^AC) WBH 

10 THIS I PROMISE TOU (Chi Boy.ASCAP/VAnfl, ASCAP) WBM 
B THE WAT 10U LOVE ME (Encore. ASCAP/Scon And Soda. 

ASCAP/Falano Dm. ASCAP/Antream OrMcns. 

ASCAP/Cofotc House. ASCAP/Fimous. ASCAP) HL 
38 WE DANCED (EMI M,A5CAP/SeaGa)4e, ASCAP) HI 
24 WHArsrOUItFAII1ASTaudB£/it.ASCAP,t)r«SanUaeo. 

AS(>U'/EMI A(»il, ASCAP! HL 
7S VIUI NORSES (WS. ASCAPj'Cash Oop. ASCAP/Wimv- 

Tamertww. BMI) WBM 
4 NrrailllSWIOC0PElllT(erT>3nti.BM|i^pp,BHli1)w#l 

frjt. BMI) 

31 WITHOUTTOU (Soapin' Toast, ASCAP/EMI Apci, ASCAP/703. 
ASCAP) HL 

45 mnrJIEIUin (WB. ASCAP/Ym Haw ASCAP) WBM 
41 r0trREA6OO(Muc*n.ASCAP,W,ASCAP)WBM 
70 TOU SMOULDirE TOLD ME (LlwDll. ASCAP/Unwut 
BMI/Sonei Of (Mnenal, BMI/Du<ihon1. BMI) WBM 



74 



www.billboard.com 



BILLBOARD DECEMBER 23, 2000 



RHINO RETROFEST TOUR WILL CELEBRATE POP CULTURE 

(Continued from paqe 1) 



things retro makes furthering the 
project a natural. 

"Nobody's doing any event like 
this," says Foos, adding that the 
market is hot. "Half the movies out 
there are remakes of some TV 
show or movie, and we're hearing 
so much music from the '60s-'80s in 
advertising today. Retrofest takes 
what Rhino has built so successful- 
ly over the years and translates it 
into a live event." 

Rhino boasts a catalog of more 
than 2,500 CDs, cassettes, books, 
and videos spanning the history of 
recorded music and has issued 
retrospectives on artists ranging 
from Ray Charles and Curtis 
Mayfield to Alice Cooper and the 
Monkees. Pop culture projects 
include such boxed sets as "Have 
A Nice Decade; The '70s Pop Cul- 
ture Box," "Hot Rods & Custom 
Classics: Cruisin' Songs & High- 
way Hits," and "Brain In A Box; 
The Science Fiction Collection." 

"We're the only record label in 
the business with a distinct per- 
sonality and brand," says Foos. 
"We don't think there is anything 
better we could do [than Retro- 
fest] to expose Rhino and Rhino 
artists, and our sub-brand of 
boxed sets, to a large group of 
people." 



In addition to headlining artists, 
Retrofest will feature pop culture 
memorabilia, vintage fashion 
shows, classic cars, a mini-midway, 
retro TV shows and personalities, 
a video game arcade with vintage 
games, and the interactive Rhino 
Musical Aptitude Test pop culture 
quiz game. 

The John Schreiber Group quick- 
ly bought into the idea. "We're huge 
fans of the Rhino label, and the 
[Retrofest] con- 
cept seemed to 
us to be a really 
unique proper- 
ty — one that 
would res- 
onate in a lot 
of different 
places," says 
John Schrei- foos 
ber, president of 

the John Schreiber Group. "We 
think [Rhino's] objective is to get 
their brand out there and bring it 
to life so people can not only hear 
it but experience it in a lot of 
dimensions." 

Schreiber says he and Rhino arc 
in the early stages of discussions 
with potential promoters and 
media partners. Although the 
organizers have not said so, SFX 
and its network of some 30 



i 



amphitheaters would appear to be 
a likely candidate, but downtown 
city parks and other venues are 
also under consideration. 

Sponsorship and media part- 
ners are being weighed at this 
time as well. "We're definitely 
looking for tour sponsorship and 
tie-ins with corporate sponsors, as 
well as marketing partners," says 
Schreiber, adding that he and 
Rhino are in preliminary conver- 
sations with 'TV Land, the retro- 
focused cable channel. 

Additionally, the tour will tie in 
with retail, which in the past has 
been a "real strength" for Rhino, 
says Schreiber. Radio partners are 
also being considered. 

"We want to create something 
that would encourage people to 
come a couple of hours before show 
time and enjoy the cultural 
aspects," says Schreiber "This is an 
expensive propo.sition, but if done 
properly, it could be a lot of fun for 
audiences and something the brand 
could perpetuate." 

In regard to talent, Schreiber 
says, "We're looking for classic 
rock'n'rollers who are spectacular 
performers with lots of hits." 

Foos adds that pop, disco, soul, 
R&B, and '80s groups would be 
part of the mix. "We're thinking 
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(Continued fmtn pafje 1) 

just 2'h years into the music execu- 
tive's current contract but at a crit- 
ical juncture for the new conglom- 
erate, known ;is Vivendi Universal. 
Music, the growth engine of the old 
Seagram, is now expected to drive 
the cross-promotional opportunities 
that inspired the deal in the first 
place, matching the Universal music 
and film content businesses with 
Vivendi's distribution muscle online 
and via cellular phones. 

"We have a better chance to ag- 
gregate people, and we have new- 
distribution channels, which should 
bring our music to more people. 
And there are a lot of synergies 
that can be had betw-een our music 
company and the Vivendi compa- 
nies. They can layer our music over 
a lot of different things," Morris 
tells Billboard. "But by the way, if 
the music is no good, no one is going 
to care." 

That's why Morris says that he 
expects his goal in the new regime 
to be the same one it has always 
been: developing more hits and con- 
tinuing to improve UMG's musical 
brands. 

Adds Morris, "We're entering a 
IX'riod that is going to be vcrj', vcrj' 
jmsitive for the music industrj' as a 
whole, and the company that has 
the greatest amount of mu.sic talent 
and executive talent is going to do 
the best." 

While there is little question of 
music's importance to the new com- 
pany, Morris' responsibility for 
UMG's gi-owth under his stewai-d- 
ship — and how effective he will 
be — is up for debate. But music 
industry analysts on Wall Street 
say he certainly hasn't hurt the 
operation. 

"To the extent that the music 
business continues to be on fu-e, and 



he's heading It, I would attribute 
some of that success to him," says 
Prudential Securities analyst 
Kathy Sty|xinias. 

What's more, some analysts say 
that with all the other major music 
operations in states of strategic 
uncertainty, Vivendi Universal is 
wise to lock up its top talent in such 
a core business . 

"There are so few people who 
know what they are doing — you go 
with the people who basically look 
like they have an ability to manage 
a record company," says one Uni- 
versal watcher, "Wlio knows in this 
business w-hy things work, but as 
long as things work over thei-e, 
you've got to believe he is part of 
the reason." 

Just how volatile the merger is 
for Vivendi and Universal execu- 
tives remains to be seen. The final 
hurdle in the creation of the new 
company was just cleared Dec. 8 in 
Piiris when shareholders of French 
TV company Canal Plus voted to 
OK the merger The vote was 99% 
in favor of the deal, following simi- 
lar majority votes days earlier by 
shareholders of Seagram and 
Vivendi. At a special meeting Dec. 
a in Montreal, more than 90% of 
Seagram shareholders cast votes in 
favor of the deal. In Paris, 94% of 
Vivendi voters approved it. (A two- 
thirds majority was required in 
both cases.) 

Investor approval came in the 
wake of antitrust clearance for the 
transaction by U.S., Canadian, and 
European regulators. 

Morris says that for the music 
division, the merger will not be the 
"traumatic" event that the Poly- 
Gram deal was because the record 
company stays intact. Moreover, he 
savs that with his new deal he 



expects to maintain a "winning cul- 
ture" in the music management 
gi'oup he has created. 

The biggest question mark at this 
point perhaps becomes Seagram 
CEO Edgar Bronfman Jr.'s future 
in the new entity and how he fares 
in his relationship as No. 2 to 
Vivendi Universal chairman Jean- 
Marie Messier. 

However, Morris says, he has 
received assurances from Bronf- 
man, whose family is the largest 
shareholder in the new company, 
that he intends to remain with 
Vivendi Universal and oversee the 
music and Internet businesses. "I 
expect to work very closely with 
Edgar," says Monis. 

As for the issue of his contract, 
"it never crossed my mind," accoi-d- 
ing to Morris, who says the new- 
deal came within the last three 
weeks. 

"It was not much of a negotiation; 
it happened in a minute and it was 
done," he says. "I have that kind of 
relationship with the management 
of this company. I really respect 
them and appreciate them, and 
they've done right by me." 

The new Vivendi Universal — 
formed from the merger of Vivendi, 
Seagram, and Canal Plus — began 
trading Dec. 1 1 on the Paris Stock 
Exchange's CAC-40 index, where it 
is the fourth-largest company. 
Shares closefl at 74 euros (.$64.8,'?) in 
heavy trading. U.S.-Usted Americim 
Depository Shares, which trade 
under the sj-mbol "V," closed at $(>.'). 

In other company news, Brian C. 
Mulligan has resigned as executive 
VP/CFO of Seagi-am. According to 
a statement. Mulligan — who w-ill 
consult for Vivendi Universal — 
turned down "several opportuni- 
ties" within the merged company. 



about music that would span the 
'60s through the '80s that has a 
quahty of credibility and adds a fun 
element to the music." 

For 2001 Rhino is looking at 
about 20 dates in major markets, 
with New- York, Boston, and Pitts- 
burgh being hkely stops. 

Fascination with retro is intense 
right now, Schreiber says, and it 
isn't going away. "We feel if we can 
take nostalgia and bring it to life 
in a really fun way, we will have a 
winner and something we can re- 
create on an annual basis with dif- 
ferent artists and aspects of pop 
culture every year," he says. "We 
could have a headline package 
each year that would speak to a 
specific generation." 

Rhino appears to be into Retro- 



fest for the long haul. "We want to 
get this thing rolling like other 
themed tours in the past," says 
Foos. "The first year we're willing 
to invest money and use [Retro- 
fest] as a marketing vehicle. Hope- 
fully we would [invest] less in the 
second year, and the third year 
break even, or perhaps even make 
a penny or tw-o." 

The budget for the 2001 Rhino 
Retrofest depends on a variety of 
factors, including the talent pack- 
age, venues, and corporate involve- 
ment. "It's a sizable budget, but we 
have (the support] from the top lev- 
els of this company that this is a 
valuable enough project to put a 
good chunk of money into," says 
Foos. "We think it's a great way to 
extend the Rhino brand." 




SPOTLIGHT 




by Silvio Pietroluongo 
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IMIN' TO TOWN: It didn't take long for the venerable Cllve Davis to 
make a mark with his new label venture, J Records, as O-Tbwn enters the 
Hot 100 Singles Sales chart at No. 1 with "Liquid Dreams." "Dreams" scans 
42,000 units, which, when combined with the burgeoning airplay total of 7 
million listeners, is enough to pkce the title at No. 21 on The Billboard Hot 
ino as the Hot Shot Debut. 
The No. 1 debut on the Siiles chiut for "Dreams" is a milestone for both 

0- Tbwn and J, as this is the first time since the Hot 100 began using Sound- 
Scan in 1991 that either an act or a label has entered at the top spot with 
its initial release. Its debut on the Hot 100 pkices 0-TbwTi in some impre.s- 
sive company: The last new artist to enter this high was Britney Spears, 
who hit No. 17 in the Nov. 21, 1998, issue with ". . . Baby One More Time" 
(Jive). The only other title to debut higher in 2000 wjis another Daris proj- 
ect, "Maria Maria" by Salt tana Featuring The Product G&B (Arista), 
which entered at No. 1.5 on Feb. 12. 

For thase not yet familial- with the 0-Tnwn storj; the five members in 
the group w ere chosen from among hundreds of applicants in an audition 
process that played out in front of millions of TV viewers each week on 
la.st year's ABC .series "Making The Band." The band has just finished its 
self-titled album, due at retail Jan. 23, and has been making the rounds 
across the countrj- at various radio holiday concerts. Also on the docket 
ai-e appearances on the Fox Fiunily Ctumnel's "Holiday Fi-osl Fest Count- 
dow-n" (Dec. 16 and 2:)), ABC's "Dick Clark's New Year's Rockin' Eve" 
(Dee. 31 ), Nickelodeon's "Slime Time Live" (Jan. 4) and ABC's "American 
Music Awards" (Jan. 8). 

More distance for destiny Destiny's ChUd increases its 
lead at the top of the Hot 100 with "lnde|)endent Women Part I" (Colum- 
bia), its the new-ly released maxi-CD joins the 12-inch vinyl at retail, 
upping the title's sales total from 1,000 to I52,5(X) units. "Women" re-enters 
the Hot 100 Singles Sales chart at No. 3, behind O-Tbwn and Dreamls 
"He Loves U Not" (LaFaee/ Arista), which holds at No. 2 but |X)sts a 3.5% 
unit giiin. "Not" moves 8-5 on the Hot 100 and earns the Greatest Gain- 
er/Sales designation for the second consecutive week and the fourth time 
within the past two months, showing impressive consistency over such 
an ex-tended period of time. 

Future ctjntenders for the top of the sales chart in the coming we(*ks; Brit- 
ney Spears' "StiDnger" (Jive), maxi-CD and 12-inch vinyl available on Dec. 
12, with CD and cassette configurations to foUow on Jan. 2; OutKast^ "Ms. 
Jack.son"(LaFace/Arista), maxi-CD and 12-inch on .Ian Hi; and Madonna^ 
"Don't Tell Me." in all configurations except DVD. al.so on Jan. 16. 

TiS THE SEASON; Billboard has re\i.sed its policy concerning holiday 

1- eleases on mast of its radio charts to closely match the existing rules in 
place for the album charts. Only newiy released holiday titles are eligible 
to chart on the Hot 100, Hot R&B/Hip-Hop Singles & Thicks, and all air- 
play-only charts with the e.xception of Hot Country Singles & TVacks. Sin- 
gles sales charts are not affected, which is why the David Bowie & Bing 
Crosby me<lley "Peace On Earth/Little Drummer Boy" (Oglio) is able to 
enter at No. 66 on Hot 100 Singles Sales. 
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HE LOVES U NOT * 
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GOTTA TELL YOU * 
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THE WAY YOU LOVE ME -k 
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FAITH HILL 

'CI iD- tV:- WARNER BROS 16818 t 
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KRYPTONITE 

P EBER50LD ■! < - " ri M ROBERTS T HAJIRELL 


3 DOORS DOWN 
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THIS 1 PROMISE VOU * 
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15 
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IF YOU'RE GONE 
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MATCHBOX TWENTY 


jl 




15 
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DANCE WITH ME * DEBELAH MORGAN 
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12 
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1 JUST WANNA LOVE U (GIVE IT 2 ME) * 
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MOST GIRLS * 
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1 WISH * 
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R. KELLY 
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E.I. 
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NELLY 
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SHAPE OF MY HEART * 
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AGAIN 

LKRAVITZiL*RAVirZ:i 
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PINCH ME * 

D WAS IS PAGE.E.flOBERTSON) 
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LOVE DON'T COST A THING 

R ■ .--Al ;t ., ..I.-,', ■, , -RANKUN.J MONflOE.AIURRlSI 


JENNIFER LOPEZ 

■F C ALBU^'CUT t 
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28 
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CRAZY FOR THIS GIRL 

L -;:V,L', I ■. 1 1 ■■.i\-,-L \.. FILLDS fJ 1.0WENSTEIN.J COMEM 


EVAN AND JARON 

roiu'-'= n ---ini.'-'ciiT t 
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24 
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WHAT'S YOUR FANTASY * LUDACRIS FEATURING SHAWNA 
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MUSIC A MADONNA 
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MY FIRST LOVE AVANT FEATURING KETARA WYATT 
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26 


CfT) 
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MY NEXT THIRTY YEARS 

P. CA.il'.CTFE . ST--'inTMCGRAW PV.XSSARI 


TIM MCGRAW 
CURB ALBUM CUT 
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BEAUTIFUL DAY * 

D .A\ulS ^ EfvO (U2.BON0) 


U2 

iTHSlANO^nj-^.-:".rjT|ii->:C"^i t 


28 


29 


22 


20 


12 


SHE BANGS 

.-f WIS,-, f. Af ANA.'^itlF .D CHILD ;W.AfA«ASICFf,O CWlLO,R ROSA) 


RICKY MARTIN 

IVICOIUMSAA ALBUM CUT t 


12 


30 


25 


25 


21 


DON'T THINK I'M NOT * 

iht ■ L''L ■ . HK XL K BURRUSS.K WILLlS.FOCUSl 


KANDI 

m(XlCOLUW&A 794'jO* t 


24 


QD 


35 


40 


12 


WITHOUT YOU 

eCMANCEY,*' VVORUY if. MAlStS.t SILVER) 


DIXIE CHICKS 

MONUMENT ALBUM CUT t 
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34 


41 
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JUST FRIENDS (SUNNY) * 
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BENT* 

',1 "^EHLE'IC T)-.jf,US 


MATCHBOX TWENTY 

ICI ID) m lAVA 5-I7I14 arLAK'lL t 
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40 


47 
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1 LOST IT 

tji.,^-,'. ,'. 1 ■. MHRASMER,J OLANDERI 


KENNY CHESNEY 

i. i 8NA ALBUM COT t 


34 
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78 
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DON'T TELL ME 

MA).i M . L'lj^XNA.M AMWADZAU HENRY) 


MADONNA 
M»VEmCKALBUM.:ji-,',.',t--- -■ BROS ' 


35 


36 


29 
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WE DANCED 

- . = ■ Ai:,L,. _ LiuBOlSI 


BRAD PAISLEY 
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BEST OF INTENTIONS * 
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NO MORE * 
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BORN TO FLY 
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HEMORRHAGE (IN MY HANDS) 
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YOU'RE A GOO 
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VERTICAL HORIZON 
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CRAZY 

[ILL "L .■..LL-'.Il- . 0-:WDER J LHAILEY RC. MA)LEY) 


K-Cl i, JOJO 

LICA ALOUVI CUT t 
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BOW WOW (THArS^MY NAME) * 


LIL BOW WOW 

|.T)SC50C*r 7?.Lf),"CUlLMBIAt 


43 


44 
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COME ON OVER BABY (MX 1 WANT IS YOU) • CHRISTINA AGUILERA 
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49 
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WWW.MEMORY 

KSTEGAd I.' .■ - -. 


ALAN JACKSON 

rv) ARISTA NASHVILLE ALBUM CUT 1 


45 
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41 


43 


13 


JUST ANOTHER DAY IN PARADISE 

1. 1,.".. ■.' ■ P uALS^R.C W1SEMAM 


PHIL VASSAR 

ARISTA NASHVILLE AlBUy CUT t 


35 
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SO IN LOVE WITH TWO * 

KCPORIIR '.•■- .1 EHEHMANSENM ENRIQUEZ 


MIKAILA 

■;C1 (C) II; lSlAND5;3664ilOJMG t 


47 
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NO MORE (BABY I'MA DO RIGHT) * 

S.HAU.(iK HALL.N BUTLER, C GILES) 


3LW 

(TINIW LIVES 79505*7EPICT 
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MY EVERYTHING 

fiA;, AI^NI-taR ;A BAGGE.A BIRGISSON.J JEFFRE.N LJICMEYI 


98 DEGREES 

UNIVERSAL ALBUM CUT t 


50 
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TELL HER 

D HUFF ;C WlSEMAN.KWtSI Bl 


LONESTAR 

BVA ALBUM '111 


51 
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THE ITCH * 

J HARRY iC FITZPATRICK.J HARRY.B STEINBERG) 


VITAMIN C 
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45 




55 


55 


4 


STRONGER 

U MARTiK.RAAII IM MARTIN.RAMI) 


BRITNEY SPEARS 
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EMOTIONAL 
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CARL THOMAS 
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BAG LADY * ERYKAH BADU 
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BURN 
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LOSER 
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3 DOORS DOWN 
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ASHES BY NOW 
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LEE ANN WOMACK 
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THE LITTLE GIRL 
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ONE WOMAN MAN 
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PROJECT CHICK 
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CASH MONEY MILLIONAIRES 
CASH MONEY ALBUM 1 ; 'U ,- 1- .,-i t 


65 


CD 


72 


73 


4 


BABYLON 
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YOU SHOULD'VE TOLO ME * 
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OPEN MY HEART * 
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THERE IS NO ARIZONA 
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THIS EVERYDAY LOVE 
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GOON 

T riRO.VN G STRAIT IT MARTIN,M NESLER) 


GEORGE STRAIT 

'VI MCA NiFStr.-i; 1 r ALBUM CUT 


40 


89 


83 


87 


15 


MY BABY YOU 

W AFANASJEFF D SHEA (MANTFIOHY.W.AfANASJEFF) 


MARC ANTHONY 

COLUMBIA ALBUM CUT t 


70 


(M) 


99 




2 


COULD IT BE ★ 


JAHEIM 


90 








! A r . JA -f i£ *UK.«.NJGStSCLG'IY.*.LA*HlM;t.fi MHWMtD T JtSHfii : .i.SiW , ; ■ *l-S-E»IJi- 


91 


76 


57 


„ 


FEELS LIKE LOVE 

T BROWN (Vi....; 


VINCE GILL 

IV>MCANASE-i'..: ^S.D,' ) 


52 


92 


87 


94 


18 


KISS THIS 

A T PPIN B '/YATSON.M BRADLEY lA TIPPIN.T.TIPPIN.P DOUGLASI 


AARON TIPPIN 

(VlEYRtCV---" ALBUM OCT ' 


42 


93 


84 


66 


19 


GIVE ME iUSr ONE NIGHT (UNA NOCHE) • 

ARMMOR (A BAGGEA BKISSON C OGALDE) 


98 DEGREES 

(D)(T) 00 UNIVERSAL 1532% ' 


2 


94 


81 


68 




IF 1 AM 

NDJDlAu)iAMPSONI 


NINE DAYS 

'." 550 MUSIC ALBUM :uTE^ic ' 


68 


dD 


NEW^ 




PUT IT ON ME * JA RULE FEATURING LIL' MO AND VITA 

IRUSIVU'L IGOITI IJATKINS.P WALCOn.l.LORENZO.T CRCl^il) i!UL-:L|. -. .-" . .-i. 'C,- 


95 


dD 


NEW^ 




ALL GOOD? * DE LA SOUL FEATURING CHAKA KHAN 

OE LA S..JC; ':h MERCER.V MASON 0 JOLICOEUR.C HMAV.O -AtSF! IF- • ^ H.)','' F.)r 2178* ' 


96 


CD 


NEW^ 




OH NO * MOS DEF 8. PHAROAHE MONCH FEATURING NATE DOGG 

ROCKWILOER OSF'ITHT JAMERSON.N HALE D STIMSONi t RAWKUS 289* ' 


97 


98 


9? 


83 




STRAIGHT UP * 

J ; -. I'l ■ ' ■ ' F-fil B M COA.C LCWiMG) 


CHANTE M(X)RE 

^ S)'lAS .' ■ 1 


83 


99 


90 


80 




BOUNCE WITH ME * LIL BOW WOW FEATURING XSCAPE 

j:.-.l'F-" ■ :. ---^1 OA BRAT.e M COA) IT i.^C'j::- -- .-t 


20 


100 


94 


91 




DO YOU * FUNKMASTER FLEX FEATURING DI.'X 

i:- . 1 .".'.-. - '„-.':iiE'HL£fia-LL.:sMiHS.i4ay6:8c*aFwEsr-E;: ; iM.c-.- 1 ..- .. .: 


91 
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4S Vearly Ranhings of 
Buery Charted Pop Hit and 
Bach Hit s Songwriter [s]! 



Vourfauonte 
songs and artists 
listed together m 

yourfauorite 
years of music! 



Joel Whitburn's all-new "Top Pop Singles" and "Pop Annual" serve up Pop just the way you like it — 
artist-by-artist or year-by-year. With complete chart stats, artist facts, and everything there is to * 
know about every charted Pop single. Each book just $79.95 hardcover and $69.95 softcover. Get 
the full facts at 800-827-9810 (in U.S.), 262-251-5408 (outside the U.S.) or at www.recordresearch.com . 
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ARTIST TITLE 

IMPRINT & NUMaEWnsnHBUTING LABEL 1SUGGC5TED LtST PfflCC OR EQUIVALENT FOR CASSETT&a)) 


PEAK 
POSITION 


CD 


2 


2 


4 


THE BEATLES APPLE 2932SCAP1TOL (J 1 9B,'18 96) 2wt«kiaiNol 1 


1 


2 


1 


1 


3 


BACKSTREET BOYS j« )1M3 11? 9m 8 98l BLACK & BLUE 


1 


3 


3 


3 


4 


VARIOUS ARTISTS SONY/ZOM&AajNIVLRSAUEMI 8S20&CRG (12.98 E(VIS 98) NOW 5 


2 




4 


13 


63 


CREED A* WIND-UP 13053'01.W1B.98) HUMAN CLAY 


1 




8 


15 


30 


BRITNEY SPEARSA' JIVE 41704 (11 9^18 981 OOPS!...l DID IT AGAIN 


1 


6 


5 


4 


3 


TIM MCGRAW CURB 7!9;«ll2.98'18 98l GREATEST HITS 


4 


CD 


IE 


25 


8 


m Greatest Gainer 

CHARLOTTE CHURCH ▲ SOM CLASSHKt 89463 112 98 [018.98) DREAM A DREAM 


7 


CD 


7 


9 


8 


li)P4«;H?!nHisiOT£ ll!.»n.9e) CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER 


1 


LD 


12 


12 


18 


BAHA MENA's-CUHvE751052«unEMisill 9a(17 98)H WHO let THE DOGS OUT 


5 


Ui) 


10 


17 


38 


■N SYNC JIVE 41702 (11 98/18 981 NO STRINGS AHACHED 


1 


OD 


15 


24 


18 


SHAGGY»MC«1120%lll9a/17,981 HOTSHOT 


11 


u 


6 


6 


4 


SADE EPK85I8S(l2.9eElKI8 9S1 LOVERS ROCK 


3 


13 


11 


8 


6 


OUTKAST A' LAFACE 26072*/AfilSTA(12 9ai8,9e) STANKONIA 


2 


dD 


NEW>' 


1 


M Hot Shot Debut 

RAGE AGAINST THE MACHINE epic 85289- (12.96 EC»l89e) RENfGADFS 


14 


15 


9 1 1 


5 


R. KELLY A' JIVE 41705- (12 9*18.98) TP-2.COM 


1 




NEW^ 


1 


MEMPHIS SLEEK ROC afellaoef jam 5425e7™MG 111 9»17.9«) THE UNDERSTANDING 


16 


dD 


14 


14 


24 


NELLY A' fO REEL 157743rtJNIVERSAL (11.98/1 7.98) COUNTRY GRAMMAR 


1 


CH) 


20 


20 


57 


FAITH HILL A' WARNER BROS. (NASHVILLE) 47373/WRN (12.9*18.98) BREATHE 


1 


19 


18 


19 


7 


1 rUMV K DA\/tT7 A uim-iM ft/1111; m ao/iB oai HRPATr^^T MITQ 
LCnni nKMVM £ A VimiN MJJIO (1^ 9H/IH.WI LjntLH 1 to 1 nils 


2 


20 


17 


23 


3 


FMVA Dcon'cc 1 7<?£WdDMFD none 114 aa/i 0 ofti A FlAV UJITNDI IT DAI M 


17 


2D 


NEW^ 


1 


K-CI K JOJO MCA 1 12398 (12 9EVIS 9«l X 


21 


22 


13 


10 


4 


RICKY MARTIN coiUMeiA6l394A»G(12.98E(Vie98l SOUND LOADED 


4 




27 


27 




3 DOORS DOWN A" REPUBLIC 153920nj»IVERSAL (1 1 98(1 7.981 ■ THE BETTER LIFE 






23 


22 




U2 INTERSCOPE 524653 (12.96(18 981 ALL THAT YOU CANT LEAVE BEHIND 




25 


21 


18 


7 


SOUNDTRACK A COLUMBIA 61064CTG (12 98 EQ'IS 98) CHARLIE'S ANGELS 




dD 


NEW^ 


I 


5uD 1%^12^18'^ FUNKMASTER FlEX: 60 MINUTES OF FUNK. VOLUME IV: THE MIXTAPE 


26 


'JD 


30 


28 


67 


DIXIE CHICKS A' monument &9e7&^Y(NASHVILLE)(ll 98E(J17 98) FLY 


1 




28 


30 


7 


CHRISTINA AGUILERA A RCA 69343 (l].9Etl8 98) MY KIND OF CHRISTMAS 


28 


29 


25 


26 


11 


98 DEGREES A' UNIVERSAL 159354ll2.9a'18 98l REVELATION 


2 




31 


34 


11 


LIL BOW WOW A S0S0 0£FjC0LUMBtA6998!*(CHG(lI ,96E(yi7 9e) BEWARE OF DOG 


8 


CD 


34 


41 


68 


CHRISTINA AGUILERA A' RCA E7690 (n.9sii 7 98) CHRISTINA AGUILERA 


1 


32 


29 


33 


11 


AARON CARTER A JIVE 41708 111.9&17.98I AARON'S PARTY (COME GET IT) 


16 


33 


24 


16 


6 


TOCAiE^LAOEF JAM M8203MDJMG 112 98.18 98) THE DYNASTY ROC LA FAMILIA (2000 — } 


1 


34 


19 


5 


3 


WU-TANG CLAN WUTAN&l.OU0iCauMBlA62]93-/CRG(12 98Eai8 98) THE W 


5 


3D 


47 


45 


72 


DESTINY'S CHILD A" COLUMBIA 69e70-iOiG 111.98 Eai7 981 THE WRITING'S ON THE WALL 


5 




22 


11 


3 


ERYKAH BADU MOTOiMN 1S3259-(UNIVERSAL 02 9a'lB9e} MAMA'S GUN 


11 


dD 


41 


46 


29 


MATCHBOX TWENTY A' LAVfvATlANTIC 83339/AC (12 9U18.9SI MAD SEASON 


3 


38 


32 


43 


4 


VARIOUS ARTISTS A arisiauca 41741/jivE (12 9818 98) PLATINUM CHRISTMAS 


32 


CD 


36 


29 


4 


THE OFFSPRING Columbia 614|9-,cr<1 1 12 98 Ed 18 98) CONSPIRACY OF ONE 


9 




38 


40 


12 


MADONNA A'' MAVERICK 4769(LWARNERBR0S (!29A')89B} MUSIC 


1 


« 


35 


32 


6 


GODSMACK REPUBLIC )59688,'UNIVERSALI)2 9a'1898) AWAKE 


5 




48 


59 


8 


BILLY OILMAN •EPtCINASHVILLE)&1594,^0MTlNASHVILLE) (11 98 £017 981 CLASSIC CHRISTMAS 


42 




46 


53 


30 


DIDOA ARISTA 19025(I09&169SlB NO ANGEL 


31 


C4i) 


40 


38 


4 


VARIOUS ARTISTS AI^ISTAWARNER BROSjELEKTR/VAHANTIC 83412<AG (12 9*1898) TOTALLY HITS 3 


25 


CD 


43 


48 


25 


BILLY OILMAN A EPIC(NASHVlLLE)62086«)NriNASHV)LL£)(7 98Ea'11.98) ONE VOICE 


22 


C46) 


45 


52 


7 


ROSIEO'DONNELL«co<.UMeiA85102CRCil29«E(l'ie98i ANOTHER ROSIE CHRISTMAS 


45 


47 


37 


35 


29 


EMINEM A' WE*AFTERUATH490S29-iNrERSC0i^ |)7 9&18 9«) THE MARSHALL MATHERS LP 


1 


Lit) 


51 


SO 


5 


SOUNDTRACK MAVERICK 4785QWARNER BROS (12 9*18 98) RUGRATS IN PARIS: THE MOVIE 


48 


49 


39 


55 


7 


LINKIN PARK* WARNER BROS. 47755 (11.9*17 98) IHYBRID THEORYI 


16 


50 


44 


36 


6 


LUDACRISA3(ST[;RBlN(irHAPE*C£D€FJAMS0LJTMS43)38-ilDA«l(1196I7Se BACK FOR THE FIRST TIME 


4 


51 


26 




2 


MASTER P NO LIMIT 26008-,P(?iORiTy 1 1 1 9*1 7 981 GHETTO POSTAGE 


26 


52 


53 


64 


5 


WE'RaOPt490765 112 98 18 98) "R. SEUSS' HOW THE GRINCH STOLE CHRISTMAS 


52 


CD 


55 


57 


6 


m«my^7mJ'!^7l m: WOW-2001 : THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND HITS 


36 


CD 


68 


72 


5 


CARRERAS-DOMINGO-PAVAROTTI (MERCURIC) Tuf thrff TFNnp? rHBi^TUA-; 

SONTC«S)CAL»913)li;9S£0ia98) '">"■'- 1 tNUKS CMKIS 1 M»i 


54 


55 


50 


47 


5 


ALAN JACKSON ARISTA NASHVILU6933^RLG (11 96(17 98) WHEN SOMEBODY LOVES YOU 


15 
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CHART 


ARTIST TITLE 

IMPRINT A NUMBEFVOtSTRiauTING ULSEl (SUOGESTED LIST PRICE OR EQUIVALENT FOR CJLSSETT&CDI 


PEAK 
POSITION 




57 


63 


11 


KENNY CHESNEY bnA6797&rlG(1I 9*17 981 GREATEST HITS 


13 


3D 


61 


68 


26 


BON JOVI A )SLAN0S42474/)DJMC11L.9*17.98| CRUSH 


9 


SI 


58 


51 


11 


MYSTIKAL A JivE 41696- (12,9*18 98) LETS GET READY 


1 




66 


61 


36 


PINK A LAFACt 26062/ARISTA(ll 9*17 9B) CANT TAKE ME HOME 


26 


(0 


62 


54 


33 


PAPA ROACH A' Dreamworks 450223,'Interscope (11.9*17.98) INFEST 


5 


(1 


56 


42 


5 


uaminiu 9*18 sei THE MARK, TOM, AND TRAVIS SHOW (THE ENEMA STRIKES BACK!) 


8 


(2 


54 


44 


9 


JA RULE A murder INC/DEF JAM 542934-/IDJMG (12.9*18.98) RULE 3:36 


1 


t3 


63 


62 


21 


VARIOUS ARTISTS EMI/SONY/ZOMBA S24772)UHE (12.96/18.98) NOW 4 


1 


CE) 


70 


65 


7 


[^J?s"JSSepiC(12 98E»189«) ™E COLLECTOR'S SERIES VOLUME ONE 


28 


(5 


33 




2 


VARIOUS ARTISTS RAWKUS 26l3l-/FRioR(r< do 9*16.98) LYRICIST LOUNGE VOL. 2 


33 


t8 


65 


75 


3 


i™IS«^nim!ifi,i7 9«/i.9.i ONE NIGHT ONLY — THE GREATEST HITS 


65 


61 


52 


37 


4 


KEITH SWEAT ELEKTRA6251»EEG(129*18 98I DIDNT SEE ME COMING 


16 


61 


60 


58 


4 


Sff'SI? ?S!»f«nlu?ri 1 ««,i7 o«i AIJUSWANASEING (1 JUST WANT TO SINGI 


32 


CD 


NEW^ 


1 


3LW NINE LIVES 63961'JtPIC<] 1.98 E(V1 7.961 3LW 


69 


70 


42 


21 


3 


B.G. CASH MONEY 860909/UNIVtRSAL 111 9a'l 7.98) CHECKMATE 


21 


71 


71 


69 


13 


BARENAKED LADIESA FtcPRiSE 478I4warner BROS (129&18 9B) MAROON 


5 


72 


69 


71 


17 


OAVID GRAY • aT0 693SI/RCa<16 98CDiB WHITE LADDER 


69 


73 


49 


31 


3 


CAPONE -N- NOREAGA tommy boy siio* (12 98^8 981 THE REUNION 


31 


74 


59 


132 


4 


?'?if!t'JI^'^.?«rai«wj ALLY MCBEAL: A VERY ALLY CHRISTMAS FEATURING VONOA SHEPARD 


59 


75 


74 


80 


79 


REDHOTCHIU PEPPERS A' warner BROS 47386- (10 9*17 Mi CALIFORNICATION 




76 


73 


76 


13 


THE CORRS • 143AAVAi'ATLANTIC a33S2/AG (1 1.96/17.98) IN BLUE 


21 


77 


75 


84 


26 


DUCWREPmsE'TefzwwNtR^ RIDING WITH THE KING 


3 


78 


67 


49 


3 


DAVE HOUISTK Etf sou*QWWhr/iiOfiRS*M27awTmscCPE(ll 9»i:98i CHICAGO '85... THE MOVIE 


49 




77 


73 


10 


GREEN DAY • REPRISE 47613'WARNER BROS (12 9a'3a.9SI WARNING: 


^ 


fin 


80 


77 


63 


STING A' AiH 49044 3/lNTERSCOPE (12 98/18.981 BRAND NEW DAY 




81 


79 


95 


13 


ANDREA BOCELU • PNILIPS464600(129ai8 98) VERDI 


23 


82 


81 


91 


29 


LEE ANN WOMACK A MCA nashville 170099 (ll 96/17 96} 1 HOPE YOU DANCE 


17 




110 


129 


15 


^ Pacesetter 

^AD&M RRIftMTMAN A uEiii^ CTiimri i^iCQ^HiAium i in aan j aa\ 1 A 1 1 INiA 

OMnMn Dn Ikjn l PFIMI^ w ntMU UUIU DO^Da'ANbLL mU-kV 1 '.MJ L-M LU 1*^^ 




M 


78 


74 




JOHN MICHAEL MONTGtMNERY Atlantic irtASHViUE) B337a/AG (11 9a'l7 9S) BRAND NEW ME 




85 


64 


39 




8BALL ft MJG JCOR86091S1NTERS(X}PE (12.96/18 98) SPACE AGE 4 EVA 


39 


dD 


87 


88 


33 


MYA • UNlVlflSITY 490853*/lNTERSCOPE 112 98/18.981 FEAR OF FLYING 


15 


67 


85 


98 


100 


BRITNEY SPEARS jive 41651 (11.96/18981 ...BABY ONE MORE TIME 


1 


88 


86 


135 


4 


mi^b2%miifu 9a/) ? 98l CHRISTMAS WITH YOLANDA ADAMS 


86 


89 


82 


83 




FUEL • 550 MUSIC 69436<'EPIC (12 98EQ'17 98) SOMETHING LIKE HUMAN 


1/ 


90 


84 


85 


82 


BACKSTREET BOYS^"' jivt 4167; HI 9a'ie98t MILLENNIUM 


1 


91 


91 


97 


10 


YANNI 9 VIRGIN 49893 (I2.9&'18 981 IF 1 COULD TELL YOU 


20 


CD 


97 


lie 


5 


SHEDAISY LYRK STREET 165O07/H0LLYW(K)O (11 9*17 98) BRAND NEW YEAR 


92 


dD 


107 


109 


78 


SANTANA^" arista 190BO(11 9a'l8 98) SUPERNATURAL 


1 


94 


93 


93 


33 


DISTURBEDAaANT 2473&'WARNERBROS (I1.9ai79BlH THE SICKNESS 


29 


95 


103 


133 


4 


LONESTAR BNA6932&'RLG(Ii 9ai796) THIS CHRISTMAS TIME 


95 


96 


83 


79 


21 


SN^B?2IL*7-.EPicai96E(li6-9e;.B WHO IS JILL scon? WORDS AND SOUNDS VOL 1 


41 


97 


96 


100 


4 


S CLUB 7 POLr[)ORM9057fWERSCOPE (11 9*17 981 7 


94 


CD 


141 


170 


72 


CHARLOTTE CHURCH A' SONv classical 60957 (11.98 E(Vl7.g8) VOICE OF AN ANGEL 


28 


99 


111 


123 


19 


JO DEE MESSINA • CURB 77977 (11.96/17 981 BURN 


19 


100 


108 


102 


56 


?^yflfr?l?iiA^r n 1 » r/via oai ALL THE WAY... A DECADE OF SONG 
550 MUSIC 6376UErlC (1 1.98 tw18. 981 ^^ i*i.»*<--i^i. ^wkw 


1 


101 


76 


60 


4 


IZwMto ,12 *1! «> W-Y WOOD (IN THE SHdDOVf OF THE VALLEY OF DEATHI 


13 


102 


95 


81 


3 


DC TALK forefront 2527WR(!lN(ll.9»l7.9ei INTERMISSION: THE GREATEST HITS 


81 


103 


104 


87 


19 


SOUNDTRACK A curb 78703(11 9»i;,98) COYOTE UGLY 


10 


104 


119 


111 


55 


JESSICASIMPSONA'(X]LUMBIA6909&CHS(ll.9eEai7 98l SWEET KISSES 


25 


dsD 


133 


142 


10 


PAUL SIMON WARNER BROS 47844 112 98(18.981 YOU'RE THE ONE 


19 




123 


122 


9 


SARA EVANS HCA(HASHVIUE167964ffltG(I1.9a/17.9B) BORN TO FLY 


62 


107 


94 


146 


6 


LIFEHOUSE DREAMWORKS 45023MNTEHSCOft (8 9a'12 98]B NO NAME FACE 


94 


(Ml 


138 


121 


83 


SHEDAISVA LVRIC STREET 16500ZWOLLrwOOO(109&169BlH THE WHOLE SHEBANG 


70 


109 


101 


96 


40 


YOLANDA ADAMS A EL£KlRAe2439tEG (it 9&17 98lB| MOUNTAIN HIGH. ..VALLEY LOW 


24 
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A Certiticaiion of ZOO.CfflO units (Platino). Cetliltfalion ot 400, 0(X) units IMurti-Piaimo) 'Asterisk indicates LP is available Most tape pnces, and CD prices (or BMG and WEA latels. are suggested lists Tape prices martied EQ. and all other CD pnces, are equivalent prices, wtiicn are protected from 
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110 


92 


112 


; 
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A PERFECT CIRCLE A virgin 49253' {ii.9&i7.9e) MER DE NOMS 
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JAMES TAYLOR C0Ultlsl«8U23a« 112.98 EW1898I GREATEST HITS VOLUME 2 
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WTOSM^ Ml 5*"^ ™*' '"ERKAN MOVIE VOL raO; GOOD TIME FOR A BAD ATTITUDE 
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TONI BRAXTONA' LAFACE26069'AfflSTA(11.9a^ia.98] THE HEAT 
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121 
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Knner 85^^96.. 98 RETURN OF ROCK VOLUME 2 
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EAGLES ELEKTRA6257MEG(59 98ail SELECTED WORKS; 1972-1999 
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JOEA'JIVE 41703(U.9*17.961 MY NAME IS JOE 
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ANDREA BOCELLI A philips 462600 (12.9*1696) SACRED ARIAS 
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NINE INCH NAILS NOTHING 490744-flinERSCOPE (9.98 CO) THINGS FALLING APART 
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TIM MCGRAW A' CURS 77942 (10 9*17 98) A PLACE IN THE SUN 
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SPICE GIRLS VIRGIN 50467 (12 98118 98) FOREVER 
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53 


153 


156 


189 


11 
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newsline... 

NEW YORK-BASED CHERRY LANE MUSIC has announced several world- 
wide co-publishing deals and the formation of a division called 
Cherrj' Lane Licensing LLC. In one of the co-publishing arrange- 
ments, Cherry Lane Music has signed an exclusive global admin- 
istration deal with the estate of singer/songwriter Laura Nyro, 
whose songs include "Stoney End," "Wedding Bell Blues," and 
"Blowing Away." Cherry Lane has also deepened its involvement 
with Leonard Hill Films from that of a publishing administrator. 
Leonard Hill Films ha.s been the producer of more than 50 TV 
projects, including the CBS movie of the week "Stolen From The 
Heart," for which Cherry Lane acted as mu.sic consultant. Anoth- 
er co-publishing arrangement is with Jack Lenz, the Canadian 
composer who has scored many U.S. and Canadian film and TV 
projects. Cherry Lane Licensing LLC will explore new licensing 
opportunities for its clients and properties. Licensing veteran Jim 
Bell, formerly senior VP of licensing and merchandising for Cher- 
ry Lane client the World Wrestling Federation, has been retained 
as an independent consultant to create the division. 

IKV LICHTMAN 

THE CORE COPYRIGHT INDUSTRIES, including music and home video, 
contributed about $4.57.2 billion to the U.S. economy in 1999, 
accounting for about 4.94% of gross domestic product (GDP), which 
represents a 10.9% increase from 1998. Along with these figures, 
made in a Dec. 12 report by Economists Inc. for the International 
Intellectual Property Alliance, it's noted that between 1977 and 
'99, the value added to the GDP by the core copyright industries 
increased by 360%. According to the report, the real annual growth 
rate of the core copyright industries, adjusted for inflation, has 
been more than double the growth rate of the economy as a whole. 
Also, the report says, the copyright industries have created jobs 
at a much higher rate than many leading sectors of the economy. 
Foreign sales of the copyright industries continue to "grow rapid- 
ly," with preliminary estimates at $79.6.') billion, a 15.1% gain over 
1998. Speaking for the U.S. publishing community, Edward Mur- 
phy, president/CEO of the National Music Publishers' Assn., notes 
that the 5.3% rise in global publishing revenue in 1998 — the most 
recent available figure — "stands as evidence of the importance of 
strong copyright protection worldwide." IRV lichtman 

ONUNE DIGITAL-LOCKER COMPANY MUSICBANK has secured a licensing 
deal with EMI Recorded Music that allows consumers on-demand 
streaming access to music from EMI's North American catalog 
that they already own on CD. EMI acquires a small, undisclosed 
equity stake in MusicBank, which now has licensing deals with all 
five majors, as well as an exclusive retail partnership with Virgin 
Megastores. eileen fitzpatkick 

ONUNE MUSIC RHAILER AND DOWNLOAD SITE Riffage.com ceased oper- 
ations Dec. 8, after failing to find a buyer or additional financing. 
Approximately 60 employees were laid off, including 
president/CEO Ken Wirt. Aside from the Web site operations, the 
company also owns the San Francisco concert venue the Great 
American Music Hall and Los Angeles-based label 1500 Records. 
Label president Gary Richards wiW remain on board to sell those 
assets. 1600 Records has released four CDs since Riffage.com 
formed 18 months ago. Great American Music Hall will remain in 
operation pending a sale. eileen fitzpatbick 

ERIC CLAPTON, WHITNEY HOUSTON, Destiny's Child, Charlotte Church, 
and others will join Wyclef Jean for a Jan. 19 concert at New York's 
Carnegie Hall. The event will benefit the Wyclef Jean Foundation, 
which provides music therapy, instruments, and lessons to children. 

BRITISH MUSIC MAGAZINE MELODY MAKER, which began publishing 
weekly in 1926, is folding after its Dec. 18 issue. Mike Soutar, man- 
aging director of parent group IPC Music & Sport, said in a state- 
ment, "Over the last year. Melody Maker's circulation has dipped 
to a point where we could not sustain the costs of publishing," 
adding that "market conditions in the indie rock music magazine 
sector are extremely tough." According to a statement from IPC, 
a number of editorial staffers have shifted to New Musical 
Express, also owned by IPC. lars bka.ndle 

ZOMBA RECORDING CORP. has thrown its hat into the digital-down- 
load arena by making available about 120 individual songs and 
several full-length albums. Zomba has set prices at $1.99-$3.99 
for songs and $14.99-116.99 for albums, with retailers getting a 
commission on each sale. Customers will be able to access Zomba 
titles through two channels: the Liquid Audio network, using its 
own format and Windows Media; and Amplified, which will use 
Reciprocal for digital rights management and Windows Media 
for the codec. ed christman 



ZABALA 

(Contiv lied from page 1) 

"I believe my ap|X)intment closes a 
cycle in Warner," said Zabala, speak- 
ing from his New York office. "A won- 
derful cycle, because we're the 
youngest multinational in the Latin 
mai"ket." 

Zabala, who began his career with 
Warner ;is Ac& R mani^r of Warner 
Music Spain in 1988, was the key- 
boaixlist for La Um6n for four years 
and co-wrote some of the band's 
biggest hits, including "Lobo-Hombre 
En Pails." In hLs fct gig as a I'ecord 
executive, he found him.self in the 
unusual position of ovei'seeing his for- 
mer band, a major act signed to Warn- 
er Music Spain. 

"I truly see myself as a better exec- 
utive than a musician," says Zabala. 
"But having been in a band gave me 
the background of knowing how' an 
artist feels and undei-standing a way 
of interpreting life which is veiy dif- 
ferent from that of an executive." 

At Warner Music Spain, Zabala 
became marketing manager in 1990, 
deputy managing director in 1993, and 
managing director in 19SM. In 1998, he 
became managing dii^or of Warner 
Music Me.xico, and in Januaiy 2000 he 
took over as president of WMI's Mex- 
ico and U.S. Latin operations. 

"He has artistic credibility with the 
industrj', the artists, the managers, 
everyone, combined with great busi- 
ness and marketing sense," says Span- 
ish manager Rosa Lagarrigue, who 
worked with Zabala when he was a 
member of La Uni6n and manages 
superstar Alejandro Sanz, who was 
signed by Zabala. 

"ALso, he sees things short, medium, 
and long term," adds Lagarrigue. "He 
thinks about selling records, which is 
what this is about, but also he's con- 
cerned about artists' careers." 

Now, Zabala's goal is to take Warn- 
er to the next step, but filUng in for 
Midani, he admits, is daunting. "I feel 
tremendous responsibility, especially 
because Andre is a figure in the world 
of music, and he initiated an operation 
that is still verj' new," he says. 

Among Zabala's priorities is the 
U.S. Latin operation of Warner, which 
he wants to gear toward artist devel- 
opment 

"We want to dedicate it absolutely 
to A&R," he says. "The Latin market 
Ls changing at an amazing speed, and 
the U.S. is fast becoming one of the 
most important sources of talent." 

With that in mind, Warner has 
already created WEA Caribe, the 
tropical music arm of WEA Latina, 
whose marquee artists include Olga 
IW^dn and IbAo Rosario. Zabala is also 
seeking to develop talent in WMLA's 
other regional markets and wants to 
keep the strong roster the company 
already has, including Sanz, Miguel 
Bose, Frandaco C^spedes, ManA, Caf6 
"Kicuba, and La Ley. 

"He has the perfect equilibrium to 
understand the business and work 
with artists," says La Ley singer Beto 
Cuevas. "He allows artists to develop 
according to their parameters and 
never imposes business over your 
music. He trusts us as artists." 

WMLA began operations in 1976 
under Midani with the opening of 
Warner Music Brazil. The company 
has offices in Mexico, Ai'gentina (which 
oversees operations in Uiuguay and 
Paraguay), the U.S., Chile, and Colom- 
bia (which also handles operations for 
Venezuela and Peru). 
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by Geoff Manfield 

Yeah, yeah, YEAH: Going into the holiday selling season, we won- 
dered who w ould lead the music industiy's charge. One of those mega- 
selling teen-appeal acts? Some angrj' rocker or rapper? Would a Christ- 
mas album fi-ont the pack? The answer A band that broke up 30 years 
ago. 

Folks in the music trade, particularly at retail. expre.ssed confidence 
that this latest compilation of Beatles hits would be one of the holiday ssea- 
son's bigger sellers, but no one was certain if the album would have a week 
in this competitive climate where it topped the chart. 1\mis out it's not 
only one of the fourth quai-ter's key horses, but it's also one that manages 
to win some of the weekly races, too. 

With its third gain in four chart weeks, the Fab Four set reclaims the 
top slot on The Billboai'd 2(X) from Backstreet Boys. "1" sees a WS>% gain, 
moving up to 671,000 units for this issue. The Boys' "Black & Blue" sees a 
2\% decline (No. 2 with 547,000 units) — no cause for shame considering 
that it has sold more than 2Jii million copies in three weeks. "Black & Blue," 
in fact, is the only album to outsell the Beatles' title in the past month, 
which has mator«l through 2.5 million copies in four weeks. The only other 
album to sell more than 1 million copies during that foiu'-week window is 
"Now 5" (now No. 3 with 383,000 units), which has sold 1.7 million in that 
span, while Sade comes close with 9Sfl..")00 units. Her "Lovers Rock" is 
No. 12 this issue with 170,000 copies, one of 27 titles on the chart to sur- 
pass 100,000 copies. 

ElEVATOR: Business is up. Business is down. That's the best way to 
describe the week's album sales. Volume is obviously up over that of the 
prior week, with albums, including catalog, up 16% over the past-Thanks- 
giving frame (see Market Watch, page 82). However, in the comparison 
that means so much more to merchants and distribution chiefs, albums are 
down by 7.4%, compared to the same week a year ago. You wouldn't expect 
such a slump if you only looked at the very top of The Billboard 200. 

None of the sJbums on the big chart in last year's Dec 25 Lssue exceed- 
ed 500,000 imits, a mark topped this week by both the Beatles and Back- 
street Boys. The Notorious B.I.G. led the pack a year ago with 485,000 
units. However, that 1999 chart had more albums in the 200,000-plus club 
(13) than the five that beat that mark on this issue's chart. Likewise, the 
chart a year ago had 32 titles at 100,000 or more, five more than this 
issue's. 

B UMPS IN THE NIGH'K It's not bragging when we tell you that Fox's 
Dec. 5 telecast of the Billboard Music Awards generated a slew of sales 
spikes (see story, page 3). No fewer than 34 current and catalog albums 
by acts who participated in the show gained lai^ger sales increases over 
the prior week than the 16% growth exhibited by the overall market. Five 
of the acts that played on the show jumped from declines of 13% or more 
on the previous chart to gains of 18% or more. The latest by Destiny^ 
Child, for example, zoomed from a 14% drop the week after Thanksgiv- 
ing to a 45.6% boom. Dixie Chicks' "Fly" flew from a 19% decline to a 
32.5% gain, while 3 Doors Down went frxim a 13% slide to a 28% improve- 
ment. 

The awards show was not TV's only contribution to music stores' boun- 
ty "Live With Regis" guests Baha Men (12-9, up 19%) and Mya (87-86, up 
35%) each bullet, with the former also getting a boost from a slot on the Bill- 
board special. Two of Rosie O'Donnell^ guests also benefit: Linda Eder, 
who bullets 182-158 (up 40%, 6-2 on Heatseekers), and Natalie Cole, who 
bows at No. laS (up 49%). Cole was also featued on VHl's "Behind The 
Music" and was the subject of a made-for-TV biofilm on NBC at the end 
of the tracking week; the latter could help her build again next week. 

Even reruns seem to have impact, as repeats of "Late Night Wth David 
Letterman" and "Saturday Night Live," respectively, help gamer bullets 
for Madonna (No. 40, up 24%) and Christina Agnilera (No. 28, up 12%, 
and No. 31, up 34% ). Aguilera, though, had more than one media trick in 
her bottle: She was a winner and presenter at the Billboard show and host- 
ed MTVs "Ibtal Request Live." 

Charlotte Church, who becomes the first artist this year to place 
a Christmas album in The Billboard 20O's top 10, also proves the power 
of a rerun, as her appearance on "The Oprah Winfrey Show" got a 
second look (16-7, up 65%). The young Welsh singer is on a bit of a 
media roll: She participated in the lighting of the Christmas tree at the 
White House Dec. 11, is scheduled to be seen this weekend on "CBS 
Saturday Morning" (16), and will follow in the next few days with 
stops on NBC's "Today" and ABC's "Good Morning America." 

Now AND THEN: Of the top four bows on The Billboard 200, only Mem- 
phis Bleek had a bigger first week than with his last release, racking 
149,500 units at No. 16, compared to 1 17,.500 last year. Of the other three. 
Rage Against The Machine has the biggest comedown: This cover set 
starts with 151,500 (No. 14) while its 1999 album opened at No. 1 with 
430,000 units. 
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AOL TIME WARNER AWAITS FCC'S OK 

tCnutiitncd from fxuie 1) 

Atconling to an FCC spokes- 
woman, "ChaiiTnan [William] Ken- 
naril has said he wants to wrap this 
up by the end of the year, but there 
are four other commissioners. 1 
can't really give a pinpoint date." 

If the FCC is able to give its 
expected approval this month, it 
will be one of the biggest holiday 
gifts ever given to a U.S. enter- 
tainment and media company. 

The deal obtained approval bv 
the FTC Dec. 14, which had pre- 
sented the biggest hurdle because 
of the agency's antitrast authority. 
In.siders say that in the da.ys lead- 
ing up to the 5-0 decision, the FTC 
commissioners were still not .satis- 
fie<l with promises by the two com- 
panies to allow full Internet and 
content access to competitors. 

Approval came after e.xecutives 
for the two companies made a late- 
hour pledge to increase cable-line 
usage to competitors and to log 
complaints from competitors that 
are not able to easily obtain Time 
Warner's content. The companies 
agreed to a government -enforced 
consent decree. 

The decree is seen as a policy 
tuiTiai ound for the FTC, which had 
allowed the mai'ketplace to deter- 
mine access. A host of companies 
and other entities, from Microsoft 
and Disney to upstart Internet 
service providers (ISPs) and con- 
sumer groups, had barraged the 
commission with their concerns. 
Under the five-yeai" con.sent deci-ee, 
AOL Time Warner will be required 
to make available at leiist one unaf- 
filiated cable-broadband ISP serv- 



ice on its cable system before AOL 
begins offering service and make 
available two others within 90 days. 
It also prohibits the company from 
discriminating against or interfer- 
ing with bandwidth content con- 
tracted by nonaffiliated ISPs, in- 
cluding interactive TV. It also puts 
fairness clauses on AOL's digital- 
subscriber-line services. 

Robert Pitofsky, FTC chairman, 
says, "Our concern was that the 
merger of the.se two powerful com- 
panies would deny to competitors 
access to this amazing new broad- 
band technology." He adds that the 
commission's order "is character- 
ized by ojjenness. fliversit.v, and 
freedom and will ensure that this 
new medium will not be closed 
down as a result of this merger." 



•Jupiter Communications analyst 
Aram Sinm-eich says that the con- 
cessions detract from the value of 
the vertical integration of the two 
compimies, but they were expected, 

"It was veiy cleai* fi'om the outset 
that AOL would have to make seri- 
ous conce.s.sions. both in spirit and in 
[thel letter of the law to assuix' that 
it would not act monopoli.stically in 
any market it comjjetes in," Sinnre- 
ieh says. "That includes the recoitl- 
ed music market — music distribu- 
tion, music me<lia, all of that." 

Meanwhile, whether the FTC's 
changing philosophy — to examine 
access and diversity concem.s — will 
continue in a Bush administration 
is doubtful, since the president- 
elect has called for a more "hands- 
ofr approach by the agencies. 



After the FTC's approval, insid- 
ers predict that the FCC will also 
give its nod to the deal, since the 
Fee's concerns have been similar 
to the other agency's: whether the 
merger will lessen the number of 
media voices available, restrict 
open Internet access, and jn event 
consumers from getting content 
from other companies. 

The European Union aj)proved 
the deal Oct. 11 on the condition that 
the new company does not block 
rivals from being able to access 
emei'ging online media and enter- 
tainment markets and that it keeps 
its high-speed cable lines open. 

The combination of AOL, the 
world's largest ISP, and Time Warn- 
er, the music (Warner Music Group), 
movie, magazine, T\', and cable con- 
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COPYRIGHTS WON'T BE PARTISAN ISSUE 

ICoitlhiucd froin jHif/e !0) 

works nuide for liii'e. 

There might also be an attempt by 
the nation's bi-oadciisters to have leg- 
islation eraited to overtiUTi the recent 
Copyright Office ruling that tradi- 
tional radio stations tluit sti-eam theii- 
broadcasts over the Internet must 
pay sound-recording performance 
royalties, shoukl a pending court deci- 
sion on that Lssue also go agjiinst them 
(see st()iy, page (>). 

"Intellectual property issues in 
Congress have historically been 
bi|)artisan," .says Hilmy Ro.sen, pre.s- 
klent/CEO of the Recoixling Imiustr}- 
A.ssn. of America (RIAA). Her pi-o- 
active legislative agenda'.' "To smile a 
lot and make fiiends," she says, half- 
joking, "and ex|X'Ct the (onlinel m;u'- 
ketplace to work." 

Still, she says, she exi)ects "other 
people to »el fires" and believes there 
vrill be "a lot of hearings." Rosen also 
says there'll be "some Sfurni uiid 
Dm iifi on wlrat is apjiropriate when it 
comes to rights balance and that sort 
of thing. We'll be out there demon- 
strating the mai'ket is working." 

.John Potter, dii-ector of the Digital 
Media Assn. (DiMA), representing E- 
commerce companies often pitted 
i^ain-st the major labels, iigrees. "The 
division in the Congress on intellec- 
tual i)roi)erty issues is not partisan 
but populist," he says. "And I think 
it's going to be incumbent on the 
Republican leadership to do some- 
thing. Othenri.se they're at risk." 

Potter mentional that Republicans 
have to keep in mind, when and if 
biiMUlLsan rifts <lo occur, <my ui>com- 
ing House-membei- retii-ements, the 
result of the Conti-act With America 
pact, and expected congressional 
redistricting in 20(M, which couki sluft 
the balance in the House to the 
Democrats. 

Veteran lobb.\ist Ben Palumbo of 
Palumbo and Associates, who repre- 
sents ASCAP on the Hill, feels that 
in light of the protracted election, it 
will take a bipartisan "new deal" 
effort by both parties to ])ull away 
fi'om the do-nothing gridlock of the 
106th Congress. He also feels that a 
continued effort by music indusstry 
|)articii)ants to "pull together" when 
issues conjoin with the interests of all 
members — such as the Copyright 
Assembly coiilition — will be a key to 
success. 

.\s for ]>resident-elect Bush, 



Palumljo siiys, "Clinton |x'rfonned in 
.spite of a ho.stile Congi-es-s. The ques- 
tion will be. How skilie<l will the new 
president be once in office'?" Palumbo 
also [Mints out that membei's have to 
toe the line, becimse there aiv House 
elections in two years, and one-thii-d 
of the Senate will also be up for re- 
election. "The,v've got to produce — or 
else." 

Billy Pitts, MRtcom's lobbyist and 
a foniier Washington. D.C., .strategi.st 
for Disney, also places great empha- 
sis on buikling coalitions as a logical 
way to educate membei's and builil 
support for what he calls "a better 
balance between copyiight ownei-s 
an<l consumei^." 

S;iys Pitts, "Well Ix; reaching out 
to consumer grou|)s and the bu.siness 
community, hke the National Fedei'- 
ation of Independent Busine.ssmen 
and the Natiomd Restaurant Assn." 

MPt^.com's planned i-estaurant out- 
reach — on a World Ti-ade Organiza- 
tion Issue involving Ireland's opposi- 
tion to the exemption in I'.S. 
copyright law that allows U.S. restau- 
i-ants iuid tavems to play hjickground 
music without fees — is one of several 
stratagems Htts plans tills year. 

Considering that Rep. James 
Sensenbrenner, R-Wis., is tjikingover 
the reins of the Hou.se .ludiciary Com- 
mittee, the reason behind the odd- 
couple pairing of MI-*^lcom and the 
restaurant group is clear. Sensen- 
brenner held up all copjnight legisla- 
tion in the Hou.se for two years, 
including the Sonny Bono Copjiight 
Term E.xtension Act, until the per- 
forming right oi-ganizations cavefl on 
the music licensing exemption for 
restaurants and tavems — which he 
authored. 

Ameriran Fe<leration of Television 
and Radio Artists lobbyist Susan 
Riley says that, despite the recent 
efforts of reconling artists to make 
their presence known on the Hill, 
there will still be a "hard time [for 
artists gi-oups) to get members to 
focus on the rights of performers. 
Educating committees is tough when 
you're up against the ix)wer of the big 
companies, especially if there's grid- 
lock." 

She believes that "a 'coalition' gov- 
ernment is the orjy way there's going 
to be gixKl news." 

Copj-right attorney Bill Patiy, who 
sei-veti ;ls a .senior staffer on the Hill 



in the '80s, says Republicans and 
Democrats look at intellectual prop- 
erty issues differently but often come 
to the .same conclusions about prob- 
lems. "Republicans view intellectual 
property, and they see 'property.' 
Democrats look at it as an author's 
thing, the individual, that sort of 
thing. They end up in the same place, 
taking different roads." 

A change in administration, of 
coui'se, means changes in the csibinet 
and im|X'nding transitions in leader- 
ship at the regulatory agencies as 
well. 

At the Federal Communications 
Commission (FCC), the discussion is 
centeml on who will succeed Clinton- 
apjxjintetl William Kennaitl, w ho hiis 
chaireil the commission since 1997 
and whose term is set to expire in 
.June. The chairman, who was not 
available for comment, hiis stilted in 
the past that he will serve out his 
term. 

Among eventual successoi's being 
mentioned are Republican FCC com- 
missioner Michael K. Powell, who 
during his three-year tenure has 
developed a record i»s a centrist. Tliat 
may be crucial to winning nomination 
approvij by the 'yOlSt) Senate. (Pow- 
ell's father, re-tii'ed On. Colin Powell, 
is widely exiiectetl to be nominatefl as 
secret;uy of state). 

Another name on the FCC short- 
list is Pat Wood, chair of the Texas 
Public Utility Commission. Wood, 
however, could aiso be tapped to head 
the Federal Energy Regulatory 
Commi.ssion, acconling to Washing- 
ton in.siflers. 

Aliififitaiice in prejmnug this storif 
was provided by Frank Sa.re in 
New York. 



glomerate, will result in a company 
that wields tremendous power. AOL 
has about 28 million suKscribers, and 
Time Warner's cable operations 
have 12.() miUion customers. 

Hut just how influential the com- 
bination w ill be on how the music 
industry ojierates is up for debate, 
analysts .say. 

"At the end of the day, it's about 
who's got the juice," .says one music 
imalyst on Wall Street. "If AOL Time 
Warner shakes out that AOL Ls going 
to control the business plan for the 
future distribution of music, it's a new 
day Ifor the iralustiyj. If it's the guys 
in Warner Music doing it, it's the 
.same old day. Foi- me, the call is who 
is in ch;u-ge of the bluepiiiit." 

.lupiter's Sinnreich .says that the 
one area where the deal is likely to 
have a meaningful impact is in the 
development of digital-music sub- 
scription businesses. 

"The thing about AOL is they 
have such great di.stribution and so 
many great existing billing rela- 
tionshijjs with consumei-s that, anti- 
competitive issues aside, it would 
be foolish for other reconl labels not 
to get on board for a I subscription I 
service that would reward them 
equally to the rewards of Warner 
Music," he says. "Sometimes a ris- 
ing tide really does float all boats. 
You need the critical mass of an 
AOL to really get this stuff off the 
gi'ound." 
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Billboard Buyer's Guide 
Packs In More For 20001 



Billboani has just released the 
music industry's most powerful 
Information resource, ■interna- 
tional Buyer's Guide 2001." The 
new guide has been updated with 
additional infoiTOation and is also 
available in a fully search- 
able online version. 

Year after year this 
guide has given music 
industry professional the 
contacts and insight they 
nee<l to do busineiis in this 
exploding market. The 
new and updated "Inter- 
national Buyer's Guide 
2001" is available with over 15,000 
listings worldwide — including 
record labels, music publishers, 
digital music companies, whole- 
salers, distributors, manufactur- 
ers, and .service and .supply organ- 
izations. 

The Buyer's Guide covers everj' 
aspect of the recording business in 




the U.S. and 50 countries world- 
wide. Each company's listing 
includes telephone number, fax, c- 
mail address, and web.site, when 
available. 
The Buyer's Guide runs 370 
pages and is available for 
$155 per cop,y, including 
postage and handling. 
For orders outside the 
U.S. or Canada, add $14 
per directoiy. 

The frequently u|xlat- 
ed online version of the 
directoiy costs $250 per 
year and is available at 
wn-\v.billboanl.com. A combination 
subscription for both the print and 
online vei'sions runs $29.5. 

To onler your copy of "Interna- 
tional Buyer's Guide 2(K)1" call toll- 
free K(KI-:{44-71 19. For more infor- 
mation on how to order the 
complete Guide on diskette contact 
Jeanne Jamin at 646-654-5878. 



BPI Honors 3 Music Group Staffers 



Several longtime employees of 
the Billboard Music Group were 
honored for their accom])lishments 
at the 22nd Annual BPI Awariis, 
presented Dec. 11 by parent com- 
pany BI'l Communications. 

This year's President's Award, 
which recognizes the continbutions 
of employees who 
have shown out- 
standing effort, loy- 
alty, and dedication, 
was given to three 
Music Group staf- 
fers: Lydia Mikulko, 
Bob Allen, and 
Laura Stroh. 

Mikulko, advertising man- 
ufac-turing manager for Bill- 
board, is responsible for ad 
production and production 
technology research. 

Bob Allen, Boxscore/tal- 
ent touring database man- 
ager for BPI, is responsible for 
compiling Boxscore rankings for 
Amusement Bu.siness, Billboard, 
and Hollywoo<l Reporter In addi- 
tion, he maintains the talent/tour- 
ing database and tracks touring 
information for Amusement Busi- 



ft 



ness. Billboani, and Billboanl.com. 

Stroh, circulation manager for 
Amusement Business magazine 
and its directories, is responsible 
for developing and maintaining 
AB's magazine and directory -sub- 
scriptions. 

In addition to the President's 
Aw'ard, several Bill- 
board employees 
where honored with 
the 1999 Service 
Award in recogni- 
tion of 10 years' ded- 
ication to BPI. 
Among the winners 
were Thom Duffy 
(international deputy edi- 
tor), Silvio Pietroluongo 
(Hot 100/ top 40 tracks 
charts manager), Steve 
Graybow (adult contempo- 
rary/ adult top 4(V jazz/blues 
charts manager), Larry 
Flick (talent editor), and Ed 
Christman (senior editor retail). 

BPI Communications is owned 
by VNU USA, a wholly owned 
subsidiary of Netherlands-based 
VNU, an international publishing 
and information company. 



Coming Soon: The Year In Music 2000 
A special doable issue of Billboard on newsstands Dec. 26 
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Taking The Band Intn The Hnt 100 




UlD YOU H.AVE ANY doubt that CUve Davis wouki 
do it again with his new label'.' .1 Records i.s off to an 
;uispii i<ius start on The Billlxiaixl Hut 100 ;ls O-Tbwn's 
"Litiuitl Divams" is the second-highest-debuting single 
of 2000. 'I1ie fii-st i\!le!ise from the "Making The Banil" 
band enters at No. 21. The only single to have a higher 
opening this year was anotiier hit under the aegis of 
Djivis — "Miuia M:u'ia" (Arista) by Santana Featuring 
The Product G&B. which entered 
at No. 15 the week of Feb. 12. 

Da\is has three of the top four 
liighest-debuting singles of 2000, 
as "There You Go" (Arista), the 
first relea.«e fi-om Pink, entered at 
No. 25 the week of March 4. The 
only other titles to enter in the to|) 
30 this calendar year are "This 
Time .Around" hy Hanson, which 
(lcl)uteil at So. 22, and "Crybaby" by Mariah Carey 
Featuring Snoop Dogg. which o|x"ned at No. 2.S. 

They T again: Backstreet Boj-s probably did not 
exjject to be unseated by a baud that broke up :iO .vein's 
ago, but "Black & Blue" (-live) slij)s to No. 2 jifter a two- 
week .stay on top. The Beatles recairture the |K)le posi- 
tion nith "1" (Apple/Capitol). It's the thutl Beatles album 
to ix'tiun to the .summit sifter dropping down the cliait; 
"The Beatles" (aka "The WTiite Album") imd "Al)b(y 
Road" also had intemipted reigns. It is also the only 
release to go to No. 1 on the Billboani album chart whero 
ail of the tracks had been pix'viously releiiseil at least ;^0 
yeai's iigo. 

'E\' RUNNER-UP: Like Al Gore, Mya wiU have to 
settle for second place, as she could not get past Des- 



tiny^i ChildVi .stranglehokl on the No. 1 s|)ot on the Hot 
100. "Indejiendent Women Part 1" (Columbia) is on top 
foi- a .sixth week; Mya's "Case Of The Ex (Whatcha 
Gonnii Do)" ( Univei-sity/Intei-scoiie) slides to No. :{ willi- 
out )vachlng the top. 

Sha^' arni Ricardo "|{ikn>k" Ducent gli(k^ into the Na 
2 ixisition with "It Wasn't Me" (MCA). That makes "Me" 
Shagg>''s bigge.st hit on the Hot 100, topping the No. 

|X5ik of "Boonibastic"/"In Tl)e Sum- 
j^^^^lSHHj mert ime" in .Augu.st lOOo. If "Me" 
l^^r can topple "Women" next issue to 

I "T^P become the final No. 1 of 20(K), it will 
I be the first Hot 1(K) chai-t-top|x-r on 

I ^. ^^^^ theMCAIal'K'l.sinceK-Ci&Jo.lo^ 
m^J^^BI "All .My Life" had a three-week 
reign in April l!)!)t<. 

If Sliiiggy finiUly hiis a CS. No. 1, 
it will come seven years and nine 
months after he to|)|ie(l the U.K. chart.s. His "Oh Car- 
olina" niled for two weeks in Mai'ch IWK. 



bii Flvd BiwisoH 



UHURC'H LADY: British pnKligj- Chariott« Church 

collects her fii'st top 10 iUbum in the I'.S. as "Dn'iui) A 
Dream" (Sony CIas.sical)advimces l(>-7. Herdehul ix'lease, 
"Voice Of An .Angel," peake(l at No. 28 in .April 1991). Tlie 
self-titled follow-up stop|)ed at No. 40 in .lanuiuy. 

On the To]) Classical Crossovei' chart. Church has 
tejuiied up with iuiothei- U.K. fenuile st:u' In dominate it 
Between them. Church and Sarah Brightman hold 
down the top .sLx iKisitions. Brightmmi also has the ,No. 
10 album, giving this dyiiiuiiic duo of the lop 10. 

Another way to Unik at this phenomenon is that if it 
wasn't for Chiuich and Briglitnian, the No. 1 idbum would 
be "Stai- Wat's; The Pliantom Menace Ultinuite Edition," 
which has to settle for .seventh place. 



TOTAL 

ALBUMS 

SINGLES 



VEAR -TO- DATE 
OVERAi_l- 
UNIX SALES 

1909 2000 

739,090,000 738.241,000(DNO.)%J 

660.372,000 688,052,000 (UP 4.2%) 

78,718,000 50,189,000 (DN 36.2%; 



■ Mil 



24-. SOI .OOO 



21 .320.000 



2'7.'*39.000 



DOWN 9.6^ 



'VEAR-TO- DATE 
SALES BV 
ALBUM RORMAT 

1999 2000 

CD 563,129,000 61 5,631 ,000 (UP 9.3%J 

CASSETTE 95,809,000 70.888.000 (DN 26%) 

OTHER 1,434,000 1.533.000 (UP 6.9%) 



24.074.000 



20.'71 1 .OOO 



UF» 16.2'?4> 



2e.008.000 



DOWN 7.4"A^ 



727.000 



609.000 



1 .431 .OOO 



DOWN 



TOTAL -VEAF 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADmONAL 

nOUNDCD r;GURCS 



-TO-DATE 8INOLE8 8AI_E8 B'V i 

1999 2000 

42,050,000 24,726,000 

11,825,000 8,653,000 

24,630,000 16,590,000 

213.000 222.000 



E TYF»E 

CHANGE 

DN41.2% 
DN26.8% 
DN32.6% 
UP 4.2% 

FOR WEEK ENDtNG 12/10/00 



OOI\/IF»ll_ED FF=tCHVI A fsl AXIOISIAU S/\K>iF>l_E OR RETAIL- STORE AfsID RACK 



SALES F=lEF»ORTS OOLLECTED. 



OOM F»l UE 



AfsJD F»F=tO\/tDED BY 
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- stock is now very limited! 




Helmut Newton's SUMO 

Ed. June Newton / Limited edition ol 10,000 copies vwjridwide, signed and numbered 
by Helmut Newton / Fofmat: 50 x 70 cm (20 x 27.5 incties), 30 kg (66 lb.), 480 pp. 
IIS$ 1,500/ £1,000 

New prices lor the LAST REMAINING SUMOS will be, from January 1, 2001 
USS 2,500/ £1,650 

World record for the most expensive book published in the 20th i^tury: 
SUMO copy #1 , autographed by all living celebrities featured in it, went for 
DM 620,000 (over $300,000) at a benefit auction in Beitin. 



TASCHEN 



To order your SUMO call: US 888 TASCHEN / fax: (2121 683-S858 / 
e-mail: p.norton@tasclien-america.com / www.taschen.com 



NO LIMIT RECORDS PRESENTS 



•nem 



OMA LAST MEAL 



V 



His new album 
I mixed by Dn Dre 

Featuring the singles 
" Snoop Dogg" and "Lay Low" 

EXECUTIVE PRODUCER: MASTER P 





